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No.  10 


Knocks  ‘Magic’  From  Store  Advertising; 
Results  May  Be  Accurately  Gauged 

Analysis  of  6,560  Advertisements  Show  Medium  Space  Brings  High  Percentage  of  Whole-Store 
Sales  Increases  When  Regularly  and  Frequently  Scheduled 


MERCH.W'TS  who  buy  advertising  as 
regularly  as  they  restock  their 
jhelves  and  racks,  and  newspaper  men 
who  sell  advertising  space  and  concomi¬ 
tant  service  for  their  daily  bread  too  often 
hold  in  common  the  belief  that  the  thing 
they  deal  in  is  a  subtle  kind  of  magic, 
BBpiificently  potent  to  influence  sales,  but 
elusive  to  any  and  all  attempts  to  gauge 
or  direct  its  power.  This  belief  isn’t 
universally  held,  to  be  sure,  but  its  pro¬ 
fessors  on  both  sides  of  the  advertising 
counter  are  legion,  and  by  their  words 
and  acts  they  fall  far  short  of  doing  jus¬ 
tice  to  their  enterprises  and  to  the  won¬ 
drous  instrument  it  is  their  privilege  to 
wield. 

This  article  has  only  one  object.  It  is 
to  offer  merchants  and  newspaper  men 


By  GUY  HUBBART 

Co('yright,  1927,  by  Editor  &  Publisher  Co. 


During  18  years  as  retail  adz'erlising  expert  for  the  Bureau  of  Retail 
Aih'ertising  Research  of  the  Dry  Goods  Economist,  Mr.  Hubbart  has  an¬ 
alysed  thousands  of  nctvspaper  advertisements  and  correspo-nding  sales  z'olume 
data.  Using  a  uniform  standard  of  nwasurement,  dezvloped  by  him  for 
gauging  the  capacity  of  specific  populations  to  absorb  merchandise  at  retail, 
he  has  methodically  analysed  volume  returns  in  relation  to  circulation  on 
the  basis  of  total  daily  sales  and  the  %’olume  made  by  departments  represented 
in  the  space. 

Article  No.  1,  illustrated  zoith  cases  and  facts,  deals  specifically  Zi’ith  the 
effect  of  a  single  nezvspapcr  on  the  daily  returns  of  sez-erdl  stores  adz’ertising 
in  it,  the  same  day.  Article  No.  2  demonstrates  how  a  given  circulation  affects 
the  returns  of  a  single  store,  and  the  relathv  effect  of  part  and  full  copy 
in  morning  and  cz'ening  papers. 


the  nature  of  a  definite  force  rather  than 
a  variety  of  sales  magic. 

A  specific  example  of  circulation  draw¬ 
ing  power  in  actual  sales  is  illustrated  on 
Chart  A.  In  columns  one  and  two  are 
shown  respectively  the  1925  and  1926 
volumes  of  five  stores  in  the  same  city. 
N’olume  figures  are  those  of  the  same 
business  day  one  year  apart ;  that  is,  the 
1925  figures  represent  the  day  the  store 
had  to  beat  the  same  day  in  1926.  The 
advertisements  of  the  five  stores  appeared 
exclusively  in  the  same  newspaper  both 
days.  The  day  happens  to  be  the  poorest 
business  day  of  the  week  in  this  city,  the 
volumes  the  most  typical  for  all  stores 
and  the  aggregate  space  used  the  smallest 
average  for  all  stores  concerned. 

In  the  fourth  column  is  listed  the 


alike  fact-illustrations  of  two  points  con-  ,  •  .u  i  i  _ c  i  j-.-  j  •  .u  t  j  j  volume  made  by  the  advertised  depart- 

ceming  the  direct  selling-power  of  news-  figure  is  the  sales  volume  made  on  Sunday  editions,  and  in  the  leader  and  ments  for  each  store,  and  in  column  five 


ceming  the  direct  selling-power  of  news-  auer  ngure  is  me  saies  voiume  mane  on  sumiay  eainons  ana  in  me  leader  ai 

naper  advertising  as  utilized  by  retail  ^"5  advertisement  the  year  trmlers  in  circulation  m  the  same  field.  volume  done?  by  the  advertised  items 

stores  in  general  and  department  stores  in  preceding.  Other  facts  were  ^thered  Space  does  not  permit  lengthy  detail  ckk  and  prices  by  which  the  advertised  de- 
narticular  from  the_  advertisements.  These  includ^  all  these  points  beyond  these  two  out-  partments  were  represented  in  the  adver- 

-  -  •  •  •  -the  specific  merchandise  advertised,  the  standing  facts :  tisement— direct  returns,  in  other  words 


The  first  point  is  that  newspaper  ad-  specinc  mercnanaise  aaverusea  me  sianuing  lacts : 

vertising  properly  used  produces  definite  number  of  items  in  the  advertisement  the  That  without  c 

results  far  beyond  those  indicated  by  the  for  each  item  and  the  amount  of  advertisement, 

percentage  cost  of  advertising  in  relation  •  u-  .  r  .u-  columns,  hrouwht  wn 

todaily  sales  volume.  Orjgina^y,  the  mam  object  of  this  re-  /„d  g«ft. 

The  second  is  that  results  from  space  s^^rch  and  a  more  extei^iye  one  made  larger  space,  seven  columns  and 

«,d  circulation  (the  prime  elements  of  !n 

newspaper  advertising)  are  definitely  1°  discover  the  relative  movement  value 

■usvlblc  by  a  practical  standard  equal.  "I  J?Pnla  'ons  of  different  types  r.i,«l.rl,  and 

ly  lair  to  merchant  and  publisher  and  ISi’in?  S  freiunnUr  Sr  “ - 

i!t“.JS’orirer'‘''"'  turn.  <,„r  .  apeeili, 

nems  aiKi  prices.  than  larser  toace  con 


stanuing  lacts  :  tisement — direct  returns,  in  other  words 

(1)  That  without  exception  medium  drawn  from  space  and  circulation, 
space  advertisements,  four  to  five  fn  columns  six  and  seven  are  shown 
columns,  brought  greater  whole-store  rppectively  the  number  of  items  adver- 
increases  and  greater  direct  returns  by  each  store  and  the  space  used  for 


the  day. 

The  population  of  the  city  served  by 
these  stores  is  70,000  exclusive  of  trad¬ 
ing  area,  and  the  circulation  of  the  news¬ 
paper  used  in  this  instance  is  35,000  daily. 

Three  general  principles  of  newspaper 


sellhig  capacities,  al«>  to  develop  standard  J--  -er  «  draw^-^Ter  anTaX^^ 

ratirw  fnr  variation  of  rptail  voliimp  tti®n  larger  space  concencratea  in  short  _• _ t_.- _  _  _ s._j 


Facts  and  examples  presented  here  are  J^r  the  variation  of  retail  volume  circulation-selling  power  are  illustrated 

taken  from  a  special  research  covering  month  of  the  year.  *  7*  {,y  situation  pictured  on  Chart  .\. 

four  years — 1922  to  1926  inclusive — and  Naturally,  as  the  checking  of  results  These  rules  held  good  ten  years  ago  First  is  the  fact  that  the  selling  power 

■dude  detailed  analyses  of  the  newspaper  vyent  on  day  after  day  other  considera-  and  hold  good  today  but  are  given  small  of  the  newspaper  is  not  diminished  by  the 
advertisements  of  70  department  stores  tions  came  to  light — among  them,  the  re-  consideration  by  either  merchants  or  pub-  number  of  competing  advertisements  car¬ 
ranging  in  daily  selling  capacity  from  suits  from  different  quantities  of  space  lishers,  in  view  of  the  fact  that  much  of  ried,  as  the  aggregate  volume  of  the  five 

$200  to  $%,000  volume  in  cities  having  applied  to  different  store  events  and  to  the  waste  and  attendant  high  cost  of  ad-  stores  is  $21,()00,  a  population-response  of 

populations  of  20,000  to  400,(X)0,  including  advertisements  mentioning  many  and  few  vertising  is  due  to  lack  of  attention  to  30  cents  per  capita  on  the  basis  of  whole- 


tnding  areas 


departments,  many  and  few  items  and  them. 


store  sales  volume  and  an  average  of  six 


.\  total  of  6,560  advertisements  were  prices ;  results  from  the  same  and  vary-  The  idea  here  is  not  to  present  proof  cents  per  capita  per  single  store, 
nalzyed,  together  with  the  corresponding  ing  amounts  of  space  by  stores  catering  that  newspaper  advertising  sells  go^s —  .'\s  a  matter  of  fact  the  excess  load  ap- 

day’s  sales  volume  returns  furnished  by  to  high,  medium  and  popular  class  of  every-day  experience  of  advertisers  parently  increased  the  paper's  selling 

the  store  management  and  detailed  as  to  trade :  results  from  full  copy  in  more  than  proves  that — but  to  demonstrate  with  tan-  power  since  the  population  response  of 

into  (1)  total  volume  for  the  day  as  one  paper  and  from  morning,  evening  and  gible  factors  that  its  pulling  power  is  in  store  No.  1,  the  largest  in  whole-store 


done  by  all  depart¬ 
ments  of  the  store ; 
(2)  separate  vol¬ 
ume  as  done  by 
each  department 
having  space  in  the 
advertisement  (3) 
the  number  of 
transactions  and 
(4)  the  average 
lale  at  which  the 
transactions  were 
made. 

Other  data  fur¬ 
nished  with  each 
advertisement  in¬ 
clined  :  dailv  net 
paid  circulation  of 
papers  used,  citv 
population  and 
trading  area  popu¬ 
lation  and  a  state- 
®ent  of  the  store’s 
•Wiage  day  and  its 
typical  dav.  The 


store*  by  number  in 

Typical 

Typical 

Volumb  done 

Direct  return*. 

Me.  of 

Space  uaed 

order  of  daily 

linRle  day 

(ingle  day 

by  adver. 

volume  done  on 

itemt  in 

by  each  (tore 

lellinR  capacity 

volume.  1926 

volume,  1926 

tiled  dept*. 

advertioed  item* 

each  adv. 

for  one  day 

Store  No.  1  . 

..  $5,600 

$6,000 

$2,600 

$1,000 

30 

5  cols. 

Store  No.  2  . 

. .  4,200 

5,600 

2,800 

1,400 

21 

3  cols. 

Store  No.  3  . 

. .  3,400 

4,200 

1,680 

500 

28 

4  cols. 

Store  No.  4  . 

. .  2,500 

3,400 

1,200 

350 

50 

5  cols. 

Store  No.  5  . 

. .  1,800 

2,000 

700 

250 

42 

6  cols. 

Five  Store 

Totals  . 

...117,500 

$21,000 

$7,000 

$3,500 

171 

23  cols. 

Per  Capita  population 

response  on  volume  . 

. 251* 

30<‘ 

lOd 

5d 

CHART  A 

Population  response  per 

ropy  on  circulation  .... 

.  50<) 

601* 

20<‘ 

lOd 

Population  response  per 

family-reader 

(5  to  the  family)  . 

. lOt* 

12<‘ 

4<) 

2^ 

Showing  the  relative  volumes  done  by  five  stores  on  the  same  day  1925  and  1926  respectively,  advertising  in  a  single 
newspaper  the  same  day,  and  detailing  the  response  in  volume  on  advertised  departments  and  advertised  items  and 
the  drawing-power  per  family-reader  of  the  circulation.  ‘ 


volume  capacity, 
averages  6  cents 
300  days  a  year 
and  on  this  day  ran 
up  to  8  cents.  The 
average  of  six 
cents  for  the  entire 
five  is  an  increase 
over  their  aggre¬ 
gate  the  same  day 
the  year  preceding 
when  it  was  25 
cents  for  all,  an 
average  of  five 
cents  per  single 
store. 

It  should  be  noted 
that  the  newspaper 
on  the  day  in 
question  carried  the 
advertisements  of 
many  smaller  stores 
and  of  other  retail 
establishments.  Also 
in  passing,  ten  ex- 
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tra  columns  of  space  were  used  by  the 
five  stores  the  year  preceding  to  get  the 
volume  shown  in  column  two. 

Second,  crediting  the  newspaper  with 
only  the  volume  returns  from  advertised 
departments,  which  include  direct  returns, 
the  circulation  drew  20  cents  per  copy,  or, 
more  accurately,  per  unit-reader.  This 
amounts  to  crediting  each  copy  with  the 
entire  purchases  of  all  the  readers  in 
each  family  reached  by  a  single  copy. 
The  unit-reader  (single  reader)  method 
is  the  correct  way  to  credit  but  since 
some  stores  and  practically  all  newspa¬ 
pers  compute  on  the  family-reader  basis, 
which  is  this  instance  divides  the  selling 
power  per  copy  by  five,  the  circulation 
drew  4  cents  per  copy  on  the  aggregate 
volume  done  by  the  advertised  depart¬ 
ments  of  the  five  stores,  or  $7,000,  as 
shown  at  the  foot  of  column  three.  This 
is  a  third  of  the  total  volume  done  by  five 
stores  in  one  day — a  remarkable  perform¬ 
ance  for  a  single  newspaper. 

Third,  and  most  important,  the  draw¬ 
ing-power  of  this  circulation  measured  in 
direct  returns  (that  is  volume  actually 
done  on  the  specific  items  and  prices  ap¬ 
pearing  in  the  advertisement)  was  $3,500 
— exactly  half  the  volume  done  by  the 
departments  represented  by  the  items. 
This  is  a  drawing-power  of  2  cents  per 
family  reader  on  the  35,000  circulation 
and  should  be  compared  to  the  population 
response  per  capita  on  direct  returns 
volume  which  is  five  cents.  (Computing 
on  the  unit-reader  or  per  copy  basis,  the 
circulation  really  drew  10  cents  per 
single  reader  on  direct  returns  and  for 
ordinary  purposes  should  be  so  credited, 
especially  on  the  figures  of  a  single  store. 

Either  way,  single  or  family  reader,  it 
is  an  impressive  object  lesson  in  newspa¬ 
per  drawing-power,  especially  in  view  of 
the  fact  that  circulation  keeps  this  up 
<lay  after  day.  It  is  difficult  to  conceive 
of  a  direct  selling  force  so  powerful  as 
this,  even  at  many  times  the  cost. 

These  three  general  principles,  while 
they  vary  with  different  stores  serving  the 
same  population  and  only  then  b^ause  of 
differ!^  methods  of  selecting  items  to 
advertise,  are  definite  enough  as  a  basis 
for  gauging  circulation  drawing-power 
and  to  illustrate  a  basic  principle  applic¬ 
able  to  any  store,  any  population  and  any 
circulation. 

This  is  the  specific  principle : 

When  several  stores,  three  or  more, 
advertise  the  same  day  in  a  single 
newq>aper  the  circulation  of  which  is 
numerically  a  2S  to  50  per  cent  of 
the  city  population  served  by  the  stores, 
population  response  per  capita  invari¬ 
ably  increases  in  relation  to  the  aver¬ 
age  whole-store  volume  done  by  all 
the  stores,  and  increases  in  the  same 
relation  on  the  average  daily  volume 
of  the  individual  stores. 

Chart  B  illustrates  this  principle  as  it 
applies  to  a  single  store. 

In  the  example  shown  on  Chart  A 
Store  No.  2,  the  second  of  the  five  in 
selling  capacity,  had  an  average  volume 
of  $3,500  in  1925  and  the  same  in  1926. 
(Average  volume  is  annual  sales  divided 
by  300.)  Its  t3rpical  day,  Oct.  8,  1925  was 
$4,200  ($700  above  average)  and  the 
same  day  1926,  5,6(X),  an  increase  over 
average  of  $2,100.:  These  are  normal 
increases,  due  to  the  fact  that  typical  days 
always  run  high  in  October,  higher  than 
average  and  higher  than  typical  days  in 
February  or  August,  because  people  nor¬ 
mally  buy  more  goods  in  October.  This 
has  only  one  applicatiem  to  the  point  in 
question,  namely,  that  on  a  $3,500  day  this 
store  drew  its  whole-store  volume  at  a 
population  response  per  capita  of  five 
cents,  its  typical  (October)  day,  $5,6(X), 
at  eight  cents  per  capita,  and  with  only 
three  columns  of  space  advertising  21 
items,  it  drew  its  advertised  department 
volume  at  two  cents  per  capita,  one 
fourth  of  the  whole  store  per  capita 
response. 

During  66  days  checking  this  happened 
every  time  the  store  advertised,  and  eve^ 
time  it  did  not  advertise  the  per  capita 
response  fell  back  to  five  cents.  Every 
time  space  was  used,  the  per  capita 
response  on  advertised  departments  was 
one  fourth  of  the  whole-store  per  capita 
volume,  no  matter  what  the  variation 


CHART  B. 


Selection  of  Hem*  advertUed 
by  Store  Ko.  2  with  three 


Merchandise 
items 
classified 
into  seven 
groups 

Items 

price  ranxei  per  item. 
October,  1986 

Bale  price  SO'^  80% 

ransea  above  below 

Group  No.  1 

Blankets  . 

.  $3.90 

$4.65 

$3.15 

Croup  No.  2 

China  sets  . 

.  5.95 

7.14 

4.76 

Croup  No.  3 

Pressure  Cookers  . 

. 15.00 

18.00 

14.00 

Group  No.  4 

Toilet  goods  . 

.  1.25 

1.50 

LOO 

Croup  No.  5 

Handbags  . 

.  2.65 

3.18 

2.12 

Croup  No.  6 

Sports  hats  . 

.  6.50 

7.80 

420 

Croup  No.  7 

Curtains,  pr . 

.  12.50 

15.00 

10.00 

7  groups  of 
merchandise 

7  items  total 
number  of  items 

$560.00  total 
of  21  prices 

Total  day’s  volume  detailed  into: 


Returns  on  ad¬ 

Direct  returns  on 

N  on-advertised 

Whole  store 

vertised  depts. 

advertised  items 

depts. 

volume  returns 

$2800  — 

$1400  + 

$4200  = 

$5600 

Adv. 

Direct 

non- 

Whole 

total 

return 

adv. 

store 

total 

total 

total 

Showing  groups  of  goods,  items,  and  price  ranges  per  item  as  advertised  by  Store 
No.  2  in  October,  1926,  and  detailing  the  volume  made  for  one  day  to  illustrate 
circulation  drawing-power  of  one  newspaper  in  a  population  of  70,000,  exclusive 
of  trading  population. 


might  be  on  whole-store  volume  day  after 
day. 

This  is  ample  indication  that  the 
newspaper  circulation  pulled  with  the 
same  strength  every  day  and  in  a 
definite  ratio  between  advertised  and 
non-advertised  departments. 

This  example  is  only  one  of  many  in 
more  than  32,000  similar  analyses  made 
on  the  returns  of  hundreds  of  other 
stores,  many  of  them  covering  100  to  120 
days  checking  and  including  days  rep¬ 
resentative  of  satisfactory  returns  and 
many  admittedly  poor  days. 

Yet,  the  principle  never  varied  except 
for  the  natural  variation  due  to  differ¬ 
ences  in  the  daily  selling  capacities  of 
small,  medium  and  large  stores.  Even 
with  poorly  selected  items,  a  not  uncom¬ 
mon  failing  now  and  then  in  the  best  of 
stores,  and  adverse  business  and  weather 
conditions,  the  per  capita  response  to  ad¬ 
vertised  departments  went  up  much  or 
little  on  80  per  cent  of  the  days  included 
in  the  research. 

The  drawing-power  of  circulations  in 
both  unit-readers  and  family-readers  was 
plainly  discernible  and  paralleled  the  de¬ 
gree  of  increase  of  volume  c«i  advertised 
departments. 

Unless  the  population  served  by  a  store 
shrinks  or  expands  several  thousands 
overnight  that  store  must  draw  its  daily 
volume  day  after  day  from  the  actual 
population  within  reach  of  the  store,  and 
just  as  clearly,  whatever  gain  in  volume 
is  made,  one  day  against  another,  must 
come  either  from  increased  expenditure 
per  capita  for  goods  or  the  purchase  of 
higher-priced  goods  by  an  increased  per¬ 
centage  of  the  population. 

When  volume  made  by  advertised  de¬ 
partments  shows  an  increase  in  per  capita 
response  and  a  corresponding  increase  per 
reader  of  circulation,  either  a  subtle 
magic  is  at  work  along  arithmetical  lines, 
or  a  fundamental  principle  is  operating 
with  startling  precision. 

Any  store  owner  or  newspaper  pub¬ 
lisher  who  doubts  either  the  principle  or 
its  action  can,  if  sufficiently  interested, 
demonstrate  both  by  doing  some  careful 
research  work  over  a  period  of  ten  or 
twenty  days,  using  store  volume  figures 
and  newspaper  circulation  as  a  basis. 

For  populations  of  20,000  to  140,000 
the  entire  population  should  be  used  as  the 
basis  for  computing  population-response 
per  capita;  in  metropolitan  cities  up  to 
400,000,  60  per  cent  of  the  population  gives 
an  accurate  basis,  providing  alike  for 
floating  population  and  allowance  for  ad¬ 
jacent  suburban  population. 

This  particular  store.  No.  2  on  the 
chart,  draws  its  volume  from  the  same 
70,000  people  from  which  the  other  four 
draw  theirs.  It  has  no  better  goods  and 
no  special  facilities  or  better  standing 
with  the  public  than  the  others.  Its  copy 
and  layout  are  no  better.  Yet,  on  the 
same  circulation,  the  same  day,  its  ad¬ 
vertising  cost  less  and  drew  more  volume 


on  advertised  departments  and  greater 
direct  returns  than  any  of  the  others 
drew.  There  is  a  reason  and  it  will  serve 
to  illustrate  the  practical  value  to  a  store 
of  the  principle  of  population-response  as 
applied  to  newspaper  advertising. 

On  the  day  described  Store  No.  2 
paid  attention  to  two  points  the  other 
stores  neglected  and  that  the  average  run 
of  stores  heglect  every  day : 

It  selected  items  known  to  run  high  in 
consumer  demand  in  October  and  priced 
the  items  to  insure  the  greatest  possible 
population  response. 

The  list  of  items  are  shown  in  the 
center  of  Qiart  B  with  three  sets  of 
price  ranges  for  each  item.  The  first 
column  of  price  ranges  are  base  prices, 
those  at  which  the  greatest  number  of 
people  respond  to  these  items  in  October; 
the  second  column  are  20  per  cent  higher 
and  the  third  20  per  cent  lower  than  the 
base  prices.  Each  store  in  a  given  city 
knows  best,  or  ought  to  know,  what  val¬ 
ues  its  clientele  demands  on  a  specific 
item  of  merchandise  and  by  pricing  a 
little  above  or  below  that  price  can  get 
response  from  a  large  percentage  of  the 
population  served.  The  management  of 
Store  No.  2  featured  its  seven  items,  each 
representing  a  department,  at  the  base 
price  level  because  it  knew  from  experi¬ 
ence  that  these  prices  would  bring  a 
large  volume  of  direct  returns,  that  is, 
direct  response  to  items  in  the  advertise¬ 
ment.  It  also  knew  that  when  direct  re¬ 
turns  run  high  on  a  day’s  advertising  the 
volume  on  advertised  departments,  at 
prices  other  than  those  in  the  advertise¬ 
ment,  run  high  and  volume  on  non-adver¬ 
tised  departments  is  likely  to  increase. 
Notice  three  values  on  each  item  were 
offered,  thus  making  21  price  items. 

The  totals  at  foot  of  the  volume  col¬ 
umns  on  Chart  B  show  the  volume  dcwie 
that  day;  direct  returns,  $1,400;  depart¬ 
mental  returns,  $2,800,  non-advertised 
volume,  $4,200,  and  whole  store,  includ¬ 
ing  volume  from  non-advertised  and  ad¬ 
vertised  departments,  $5,600. 

In  the  average  city,  60  per  cent  of  the 
population  responds  to  advertised  items 
at  the  prices  below  the  base  range,  10 
per  cent  at  the  prices  above  base  ranges 
and  30  per  cent  at  the  base  price  on  a 
daily  basis. 

Store  No.  2  is  careful  of  another  fun¬ 
damental  of  newspaper  advertising  illus¬ 
trated  by  the  figure  $560,  the  sums  of  all 
the  prices  in  its  advertisement,  at  the  foot 
of  the  price  range  columns. 

It  never  allows  this  figure  to  exceed 
one  tenth  of  its  typical  daily  volume, 
$5,600,  because  it  knows  any  larger 
total  of  prices  in  one  day’s  advertise¬ 
ment  will  cut  down  response. 

The  reason  is  plain  enough:  There  are 
not  enough  people  in  the  po^lation  to 
respond  to  larger  price  sums  in  view  of 
competition  of  other  retail  stores. 

There  is  a  direct  relation  between  this 
$560  (price  sum  total)  and  the  circula- 


tiem  of  the  paper  used:  $16  of  price  siaq 
for  every  1,000  of  circulation,  and  |g  of 
price  sum  for  every  1,000  of  population. 
These  figures  go  up  or  down  on  greater 
or  smaller  daily  selling  capacities  of  stores 
and  on  larger  or  smaller  circulations. 

This  is  the  only  consistent  principle  for 
adjusting  prices  to  newspaper  circulation 
and  newspapers  interested  in  definite  re¬ 
search  could  do  well  for  themselves  and 
their  advertisers  by  working  up  tables  to 
cover  the  weeks  and  months  of  the  year 
on  this  basis,  since  the  principle  varies 
with  normal  movement  of  goods  by  weeks 
and  particularly  by  memths.  But  the  varia¬ 
tion  is  absolutely  definite  on  specific  store 
volume,  specific  circulation  and  popula¬ 
tion. 

Many  stores  would  co-operate  with 
newspapers,  especially  those  stores  which 
most  appreciate  the  selling  power  of  news¬ 
paper  advertising,  if  they  were  convinced 
that  such  co-operation  would  result  in 
better  returns  and  lowered  cost.  It  is 
perhaps  pushing  the  millennium  forward 
too  fast  to  presume  all  the  stores  in  a 
given  city  would  co-operate,  but  it  is  a 
constructive  thought  anyway,  well  worth 
the  attention  of  publishers  and  merchants. 

The  second  article  by  Mr.  Hubbartwill 
appear  in  an  early  issue. 

WAGE  RAISE  AWARDED 
PRINTEROPERATORS 

Arbitrator  Holds  Morse  Telegraphers 
of  News  Service  to  Old  SesJe — 
Acceptamce  of  Award  Not 
Yet  Decided 


Judge  Edward  O wings  Towne,  arbitra¬ 
tor  in  the  negotiations  between  the  United 
Press,  the  International  News  Service 
and  Universal  Service  on  one  hand,  and 
the  Commercial  Telegraphers’  Union  on 
the  other,  on  Thursday  handed  down  his 
recommendations  which  would  provide  a 
new  two-year  contract,  with  an  increased 
wage  scale  for  the  printer-telegraph  ma¬ 
chine  operators,  but  with  no  increase  for 
the  Morse  operators. 

The  press  association  managements  and 
the  men  took  the  recommendations  under 
advisement  and  have  until  midnight,  July 
30,  to  file  notice  whether  they  accept  or 
reject  the  award. 

Judge  Towne  recommended  the  follow¬ 
ing  weekly  scale  for  printer  machine 
operators : 

Present  Proposed 
Scale  Scale 

Bureau  points  (day) 

Bureau  points  (night) 

Bureau-relay  points 
(day) 

Bureau-relay  points 
(night) 

New  York  and  Chicago  operators  were 
recommended  to  receive  a  $2.50  a  week 
differential  in  addition  to  the  above  scale, 
thus  making  the  new  proposed  minimum 
$40.00  a  week,  and  the  maximum  $47.50. 

Judge  Towne  also  recommended  that 
overtime  for  day  machine  operators  be 
increased  from  .875  per  hour  to  .95,  and 
night  machine  operators  from  .975  to 
$1.05,  and  that  the  printer  machine  oper¬ 
ators’  scale  for  Saturday  night  work  be 
increased  from  $7.50  to  $8.00. 

Vacation  allowances  (two  weeks  with 
pay)  and  provisions  for  holidays  were 
recommended  to  remain  the  same  as  in 
the  expiring  contract. 

No  indication  had  been  given  either  by 
the  managements  or  by  the  operators  up 
to  the  time  of  going  to  press,  whether 
the  recommendations  of  the  arbitrator 
would  be  accepted. 

The  Morse  operators  had  demanded  an 
increase  in  their  minimum  weekly  scale 
from  $44.75  per  week  to  $60.00,  and  the 
union  demands  called  for  parity  of  wages 
between  Morse  and  printer  operators. 


$3725 

$39.75 

$37.25 

$39.75 


$40.00 

$42.50 

$42.50 

$45.00 


DEALERS  CEASE  SUBSCRIPTIONS 

Ford  dealers  on  Wednesday  received 
orders  to  cease  taking  subscriptions  to 
the  Dearborn  Independent,  Henry  Ford’s 
weekly.  “If  you  are  in  possession  of 
any  subscriptions  please  see  that  they 
are  returned  to  the  subscribers,”  the 
order  read.  It  is  believed  that  the  more 
means  that  the  Independent  will  become 
a  house  organ  for  the  Ford  company. 
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PIFFLE  DELUGE  SWAMPS  RADIO  COLUMN  EDITORS 


publicity  Often  Untainted  by  Facts,  Fill  Waste  Baskets,  But  Studio  Chiefs  Won’t  Keep  Trained  Men 

Who  Hold  News  Value  and  Truth  Vital  to  Their  Product 


|F  the  telegraph  or  city  editor  of  any 
1  metropolitan  newspaper  believes  he  is 
ailed  upon  to  exercise  his  e'  es  and  his 
hands  in  reading  and  tossing  press  agent 
material  into  the  waste  basket  he  should 


By  A  RADIO  EDITOR 


both  ganiC'‘  in  which  Babe  Ruth  hit  home  runs.** 
Well,  now - ’* 


We  grant  that  Kathleen  Stewart  is  a 


it  3t  the  radio  editor’s  desk  for  a  week,  charming  woman  and  a  capable  hostess, 
For  the  benefit  of  the  uninformed  there  but  the  editor  who  would  use  the  follow- 
are  broadcasting  stations  in  the  coun-  mg  story  must  have  a  space  check  of  705 
trv  and  that  means  697  press  agents,  columns  for  the  radio  supplement: 
more  or  less  and  with  each  of  th«e  697  judging  by  a  letter  recently  placed  by 
press  agents  grinding  out  irom  rive  to  I’nclc  Sam’s  faithful  messenger  on  the  desk  of 
Stories  a  week  about  radio  artists,  Kathleen  Stewart,  the  popular  hostess  accom- 

niieCIl  SlVJi  _  WFAP  rrvmanr^  i«  nnw 


In  the  e  days  ot  complexes,  we  have  l)ecomc 
accustomed  to  almost  any  combination  of  talents 
and  desires,  not  always  of  the  suppressed 
variety.  But  something  new  has  beeri  brought 
to  light  by  the  publicity  man  at  KFl,  Los 
Angeles.  He  vows  that  Nellie  Callender  Mills 
is  not  only  the  excellent  violinist  that  radio 
listeners  know  her  to  be,  but  also  an  expert 
racing  car  driver,  as  several  of  the  motor¬ 
cycle  officers  of  Los  Angeles  County  can  testify. 
She  is  purely  amateur  in  her  speeding  pro¬ 
clivities,  however,  but  whenever  she  can  force 
herself  to  “put  up  the  hddle  and  the  bow** 


day.  We  have  often  wondered  what  would 
hapiH’u  if  the  announcers  of  radio  stations 
wete  unable  to  perform. 


Good  Heavens!  Is  there  no  limit  to 
taxing  the  editor’s  patience !  Imagine 
making  him  read  this,  from  WJZ : 


.ind  vihatnot  it  would  be  no  ereat  pan'st  at  WEAF,  her  latest  romance  is  now  for  a  liltV  while,  she  hies  herself  out  into  the 

Studios  a^  vthatimt  It  making.  When  the  envelope  vras  country  in  her  high-powered  car  and  bums  up 

wonder  it  paper  manulacturers  weicomea  ,,peneil,  it  revealed  a  communication  which  the  roads. 


wonder  if  paper  manufacturers  welcomed  ,, pencil,  it  revealed  a  communication  which 
the  advent  of  radio.  lead  as  follows; 

Vow  it  wouldn’t  be  so  bad  if  these  press  ^  ”1,^  enjoyed  the  evening  there  and  I  liked 

,vov*  II  "  _  t)„K  the  band.  I  think  you  are  pretty  and  you 

agents,  or  pardon,  the  Directors  of  Pub-  te  seen  as  well  as  heard.  1  liked 

lie  Relations,”  would  write  interestingly,  the  way  they  kept  our  coats.  My  mother  liked 
m  the  style  which  would  appeal  to  the  the  furniture.”  .  , ,  .  , 

®  oditnr  fnr  them  ic  a  vvnaltb  The  letter  was  signed  in  a  bold  handwriting, 

newspaper  editor,  tor  tnere_  is  a  wealth  indicating  that  it  came  from  a  very  young 
of  radio  material  to  be  written,  as  evi-  radio  listener. 

denced  bv  matter  which  radio  editors  Probably  to  the  uninitiated  an  explanation 
'  j;  of  the  various  sentences  of  the  letter  might 

themselves  aig  up.  .  he  in  order.  The  communication  came  from  a 


lead  as  follows;  But  Miss  Mills,  or  rather  Mrs.  Mills,  is 

■‘I  enjoyed  the  evening  there  and  I  liked  primarily  a  musician.  She  studied  violin  for 

the  band.  I  think  you  are  pretty  and  you  ten  years  in  Minneapolis  and  L«s  Angeles, 

ought  to  be  seen  as  well  as  heard.  I  liked  and  she  possesses  good  tone  and  technique  and 

the  way  they  kept  our  coats.  My  mother  liked  an  excellent  sense  of  the  fitness  of  things, 

the  furniture.”  She  is  the  mother  of  two  boys,  and  is  training 

The  letter  was  signed  in  a  bold  handwriting,  the  youngsters  to  be  violinists,  too.  (She 

indicating  that  it  came  from  a  very  young  hasn’t  said  anything  about  teaching  them  to 

radio  listener.  step  on  the  .iccelerator  yet.)  She  is  a  great 

Probably  to  the  uninitiated  an  explanation  lover  of  the  KFI  Midnight  Fro’ics,  and  says 

of  the  various  sentences  of  the  letter  might  that  her  parents  in  Minneapolis  heard  her 

he  in  order.  The  communication  came  from  a  play  on  20  consecutive  Saturday  nights  during 


But  apparently  the  question.  Have  you  i,oy  ^vho  had  visited  weak’s  studios  with  hi*^  the  past  winter, 
had  newspaper  experience?”  is  not  asked  mother  the  evening  before.  Therefore,  the  firft  \  i  •  w  vi* 

L  rvll/wntit  flip  nn<iitinn  r»f  sentence  referred  to  the  enjovment  he  received  And  right  on  the  same  publicity  sheet 

W  the  wrher  knows  li  cl!es  “  broadcasting  station  in  operation,  sent  out  by  KFI’s  publicity  seeker  is  this, 

agent.  For  the  writer  knows  ot  cases  Th  second  sentence  regarding  Kathleen  s  beauty  i  ,i  vcHtfr  often  has  wonrlereH  whv 
where  newspaper  men  have  held  down  and  manner  is  one  which  receives  the  enthu-  ^  ^  wondered  why 

U  1  rvnlv  to  lose  oiit  heoaiise  siastic  accord  of  all  her  associates  at  WEAF.  announcers  COuldn  t  perform: 


these  positions  only  to  lose  out  because 
they  didn’t  write  as  the  owners  or  studio 
managers  thought  they  should  write. 

“Puffs”  for  artists,  studio  managers 
and  the  owners  of  the  stations  are  largely 
dealt  out  in  the  week’s  releases,  and  the 


The  sentence  referring  to  the  coats  is  the 
young  man’s  comments  on  Check  Room  facili¬ 
ties  at  WEAF.  and  the  closing  sentence,  the 
mother’s  appreciation  for  the  appointments  of 
the  WEAF  Reception  Room. 


And  then  this  effusion  from  KFI’s 


news  is  dispensed  with.  If  Sarah  Duff,  director  of  puJvlicity,  which  might  be 
well  known  local  soprano,  broke  the  headed,  “Who  Cares” : 


microphone  with  one  of  her  high  notes, 
the  press  agent  wouldn’t  write  that,  but 
if  some  yokel  wrote  and  proposd  to  her, 
the  “Director  of  Public  Relations” 
would  write  a  masterpiece. 

The  writer  knows  of  one  press  agent 
in  a  Western  city  who  wrote  such  fantas¬ 
tic  matter  that  newspapers  in  this  city 
promptly  threw  it  away,  but  New  York 
and  Chicago  newspapers  gave  him  feature 
heads  and  boxes.  He  was  the  exception. 
He  had  been  a  newspaper  man  and  knew 
what  would  appeal  to  the  editor.  How¬ 
ever,  he  never  permitted  the  truth  to  inter¬ 
fere  with  a  good  story,  and  his  gross 
exaggerations  sounded  good  several  thou¬ 
sand  miles  away  where  editors  had  no 
means  of  checking  his  facts. 

However,  after  several  series  of  yarns 
about  his  station  being  heard  in  Australia 
on  a  “two  valve  set”  with  a  bed  spring 
as  an  aerial  and  other  freaks,  apparently 
New  York  and  Chicago  editors  tried  to 
pick  up  the  station  in  question.  Not  a 
whisper.  The  fact  is  the  station  had  a 
range  of  probably  100  miles,  except  in 
those  rare  winter  nights  when  the  small 
fellows  occasionally  break  through  after 
midnight.  And,  of  course,  after  that  he 
failed  to  “crash”  the  better  papers. 

There  was  the  press  agent,  also  a 
former  newspaper  man,  who  wrote  news. 
Sometimes  he  wouldn’t  send  out  a  story 
for  two  weeks.  Clippings  increased.  He 
was  getting  results.  But  that  didn’t  im¬ 
press  the  studio  manager  who  insisted 
that  newspapers  wanted  gush,  spread 
thickly,  about  studio  romances,  love  notes 
to  the  announcers  and  other  worthless 
Hiatter,  eleborated  to  the  nth  degree.  He 
lost  his  job. 

Yet,  from  the  mass  of  material  that 
comes  daily  to  the  radio  editor’s  desk  the 
press  agent  who  writes  generally  on  such 
subjects  which  do  not  appeal  to  the  edi¬ 
tor  gets  by  with  his  job. 

Ut  us  cite  some  examples  of  bunk 
which  came  through  the  mails  only  re¬ 
cently. 

Quin  A.  Ryan,  WGN  announcer  and 
writer  of  an  interesting  column  for  the 
Chicago  Tribune,  spotted  this  one: 


If  some  evening  you  have  your  dials  set  at 
468.5  meters  for  KFI,  Los  Angeles,  and  hapficn 
to  hear  the  announcement  that  Leslie  Adams 
or  Dean  Metcalf  is  about  to  play  a  piano 
selection,  it  is  a  safe  bet  that  some  of  the 
artists  programmed  are  tardy  or  have  can¬ 
celled  at  the  last  minute.  Adams  and  Metcalf 
comprise  the  KFI  announcing  staff,  and  their 
ability  to  play  has  mi  re  than  once  saved  the 


GEORGE  HEARST  MAKES  AIR  FLIGHT  RECORD 


The  demon  publicity  man  of  the  National 
Umdcaating  Company,  which  shoots  out  the 
clain  programs,  says,  in  announcing  that  the 


has  just  arranged  for  appearances  of 
Watte  Hoirt:  “He  has  been  one  of  the  great 


of  baseball  and  an  outstanding  star 
I  «  York  Yankees  for  several  seasons, 

year  in  the  world  series  with  the  St.  Louis 
ardinals,  it  will  be  recalled  that  Hoyt  pitched 


Anyone  who  greets  Dari  Bethmann,  of  the 
Keystone  Duo,  with  a  slap  on  the  back  these 
days,  will  ^t  nothing  but  a  pained  look  in  re¬ 
sponse  to  his  heartiness.  And  the  reason  isn’t 
that  Bethmann  has  lost  his  good  nature,  but 
rather  that  the  young  vocalist,  who  is  fre- 
iiuetitlv  heard  through  stations  of  the  National 
Broadcasting  Company’s  Blue  Network,  went 
in  for  some  strenuous  exercises  over  last  week¬ 
end. 

Bethmann  has  an  uncle  who  lives  in  the 
country  and  who  very  kindly  invited  his 
nephew  ti,  spend  Saturday  and  Sunday  with 
him.  Dari  accepted  the  invitation.  On  Satur¬ 
day  Bethmann  played  six  sets  of  tennis,  swam 
for  two  hours,  r^e  horseback,  and  in  addi¬ 
tion,  walked  five  miles.  At  7  o’clock  that 
night  he  was  ready  to  call  it  a  day. 

But  his  uncle  had  one  more  invitation.  He 
wanted  to  know  if  Dari  would  help  him  carry 
some  books  down  from  the  attic  into  the  library. 
He  had  recently  purchased  five  new  bookcases, 
and  since  his  nephew  was  visiting  him,  cer¬ 
tainly  he  wouldn’t  mind  helping  with  the  books. 
Three  flights  of  stairs  intervened  between  the 
attic  and  the  library,  and  Bethmann  claims 
that  there  were  many  thousands  of  volumes. 
At  any  rate,  after  carrying  books  until  2 
o’clock  in  the  morning,  he  spent  the  next  day 
in  a  state  of  coma,  and  he  still  winces  when 
i-nyone  comes  up  behind  him  suddenly. 


And  while  still  on  the  subject  of  exer¬ 
cise  permit  us  to  publish  just  one  more, 
for  chances  are  it  has  been  printed 
nowhere  else.  It  is  from  the  Metropoli¬ 
tan  Information  Service,  and  here  it  is: 


Even  the  great  American  pie  has  had  to 
succumb,  ill  at  least  one  instance,  to  the  radio. 
After  a  knockdown  and  drag-out  affair  between 
the  two,  the  radio  won  hands  down,  a  New 
Jersey  baker  lost  a  daily  customer  and  the 
customer,  as  a  result,  is  saving  ten  cents  a 
day. 

The  information,  or  most  of  it,  is  contained 
in  a  letter  which  Arthur  E.  Badgley,  Director 
of  the  Tower  Health  Exercises  of  the  Metro¬ 
politan  Life  Insurance  Company,  received  fn  m 
a  member  of  his  radio  gym  class,  the  largest 
class  of  its  sort  in  the  world. 

‘‘Since  1  have  been  taking  your  exercises 
each  morning  it  has  saved  me  ten  cents  a  day,” 
the  letter  explains.  “1  work  in  a  concrete 
block  plant  and  a  baker  comes  around  about 
ten  o’clock  in  the  morning.  Before  I  joined 
your  exercise  class  I  was  hungry  when  the 
baker  came  around,  and  I  bought  a  pie.  Now, 
after  I  take  your  exercises,  I  can  eat  a  good 
breakfast,  and  can  smile  at  the  rest  of  the 
fellows  when  I  do  not  have  to  buy  a  pie  when 
the  baker  comes  around.” 

But  the  baker  doesn’t  smile. 


But  why  go  on.  The  above  are  only 
a  few  chosen  at  random  from  several 
publicity  sheets.  However  it  is  the  rule 
of  these  publicity  yarns  that  they  are 
worthless  to  the  editor  who  really  strives 
to  give  his  readers  something  worth 
while  to  read. 

If  it  were  only  to  prevent  such  matter 
coming  to  the  radio  editor’s  desk  or  to 
save  the  reader  the  agony  of  having  to 
read  such  stuff,  when  it  does  get  bv.  the 
writer  suggests,  one  of  two  things : 

A  central  clearing  house  for  publicity, 
where  all  publicity  could  be  written  in 
newspaper  English  and  the  chaff  dis¬ 
carded. 

Or  the  employment  of  newspaper  men 
as  publicity  men. 

.\nd  neither  plan  will  be  adopted! 

Radio  editors  are  herewith  advised  to 
sharpen  the  ^  shears  and  order  another 
wastebasket  in  anticipation  of  an  abund¬ 
ance  of  bunk  during  the  new  radio  sea- 


To  which  Editor  &  Publisher  adds 
this  suggestive  query — If  "studio  notes” 
possess  any  real  news  interest  why  cannot 
they  be  gathered  through  the  newspaper's 
mvn  channels?  Why  give  the  P.  A. 
houseroom? 


ADVERTISING  SHOWS  POWER 


George  Hearst  (left),  son  of  William  Randolph  Hearst,  standing  in  front  of 
his  new  monoplane,  with  J.  H.  Frost  who  drove  it  from  Los  Angeles  to  the 
Oakland  (Cal.)  Airport  in  the  record  time  of  three  hours  and  twenty-eight 
minute.  The  distance  is  about  400  miles. 


Patronage  of  hotels  and  resorts  in  the 
Genesee  country,  in  central  New  York, 
is  the  best  in  history,  according  to  rec¬ 
ords  in  possession  of  the  Genesee  Coun¬ 
try  Association,  which  has  conducted 
this  year,  for  the  first  time,  a  national 
advertising  campaign. 


LINAGE  LOSS  IN  36  CITIES  FOR  SIX  MONTHS  IS  3.3  PER  CENT 


A  LJVL.K1  IblNO  linage  carried  in  lal  daily  news¬ 
papers  in  36  large  U.  S.  cities  during  the  tirst 
six  months  of  1927  ran  3.3  per  cent  behind  the  total 
for  the  same  papers  in  1926,  according  to  figures 
gathered  by  the  New  York  Evening  Post  Statistical 
Department  and  Editor  &  PuBi-isHiat.  The  tabulated 
summary  follows: 

36  listed  7  8lio\v  gain  29  show  Iowa 

151  papers  listed  ID  siiow  gain  93  show  loss 

9  no  eompartson 

11527  1926 

.88.794,175  91.423,7t!0  2,629,585  laws 
.46.525.053  47.528,787  1,003.734  Loss 

.39,585,867  43.020,144  3,4.34.277  laws 
.30,247,594  33.069.316  2.821,722  Loss 
.22.<2i0.9(W  2.3,550,825  899.925  Loss 

.24.419,980  25.770.780  1,3.’>0,8<X>  l/ws 
.;i8,599,4.34  39..’>(85.984  <.W7.550  laws 

.26.030.329  27.312,567  1,282.238  Loss 

.42.053.8.30  42.927.248  87.3.418  laws 

.32.826,458  34,475.980  1,649,522  Loss 
.19,171.448  22,517.201  3,343.7,53  laws 

.27,66.3.348  •  28.811.627  1,148.279  laws 

.10,696.976  10,772.033  75,057  Loss 

18,430.613  18,038,506  392,107  Gain 

.19,.589.640  20.426.863  837.223  Loss 

.28.045.518  28.742.239  696.721  Loss 

22.029.000  21.477,900  551,100  Gain 

.22.311, .546  23,758,447  1,246,901  laws 

.17.2,52,361  18.6,57.343  1.404.982  laws 

,17,4.52.946  17.658..368  205.422  Ia)ss 

.18,510.151  18.917.,592  4<17,441  Ia>ss 

,16,649.281  13.482. ti92  3,16tl.589  Gain 

.11.202.940  10,928,001  274.939  Gain 

.15.181,816  14.875.630  306.186  Gain 

.18,531.182  19.949.202  1,409,020  laws 

.16.519.643  17,241.582  721.930  laws 

.20.491.106  21,318,855  827.749  laws 

.18.077,107  19,947,077  1,869.970  laws 

.14,611.5.50  14.769,818  158.268  laws 

14,760,914  14.863.800  102.886  laws 

.10.372,600  11.938.745  1.566.145  laws 

.15,736.168  16.3,30.864  594.696  laws 

.11,240.278  11. 494. .550  2.54.272  laws 

.18.157.9:10  17.717.518  440.412  Gain 

.17.953.324  16.699.382  1,253.942  Gain 

.  9,953.212  11.887,117  1.933.905  Loss 


BOSTON 


COLUMBUS 

1927  1926 

_ 10.6.57,355  11.492.;{83 

_  3.816,146  3,981.959 

_ 6.017, tX>5  5.844.513 


Dispatch 

Journal 

•Citizen 


Herald  .... 
GIoIh*  . 

I’(Wt  . 

Advertiser  , 

•.American 

•Traveler 

“Transcript 

•Telegram 


147,038  Gain 
13,738  Gain 
228.1.50  laws 
145.602  Gain 
257,884  Gain 
284.041  Gain 
214,338  Low 


LOUISVILLE 

1927  1926 

_  7.230.587  7.330,238 

_  2.189.383  3.421,367 

_  6.351,475  6.254,201 

-  2,:105,662  2.941.271 


Courier -Jonriial 
Ilerald-Post  . . 

•Times  . 

•P.wt  . 


Loss 

1.-231,984 
9t,274  Giln 
6,35,609  Loss 

Totals  . 18,077,107  19.947.077  l.St»^  Loss 

Herald-Post  morning  edition  diseontimied  with  issue  of  March 
5,  1927.  Includes  655.243  lines  of  morning  issue. 

ST.  PAUL 

1927  1026 

•Dispatch  .  4.977.2ti6  5,042,828  65  5^2  Ln« 

Pioneer  .  4.883.998  5,234.684  35o’688 

Xewa  .  4,750.286  4.492..306  257,980  GaU 

Totals  . 14.611..550  14,769,818  158^  Lo« 

OAKLAND 

1927  1926 

Tribune  .  9,410.110  9,729.412  .319  312  Loss 

•Post-Inqiiirer  .  5,.350.814  5,1:14,388  216  426  Gala 


Totals . :i8..599. 4.3- 

Telegram  discontiiiiusi  Novemln'r. 
•  Xo  Sunday  tslilion. 


New  tiork  . . . 

■Chicago  . 

l‘hiladelphia  . 

Detroit  . 

Cleveland  .... 
St.  latuis  . . . 

tBoston  . 

Baltimore  ... 
law  Angeles  . 
Pittsburgh  . . . 

tBuCfalo  . 

tSan  Francisco 
Newark,  N.  J. 
Milwaukee  . . . 
Kansas  City  . 
VVashlngton 
Cincinnati  .... 
New  Orleans  . 
Minneapolis  . . 

Seattle  . 

Indianapolis  . . 

tDenver  . 

Atlanta  . 

Memphis  . 

.Portland,  Ore. 
I'rovidence  . . . 
Columbus  .... 
tLonisviile  .  •  • 

St.  Paul  . 

Oakland  . 

■tOmaba  . 

Birmingham  . . 
Richmond  .... 

Dayton  . 

Houston  . 

tDes  Moines  . , 


Times  . . 
Examiner 
•Express 
•Herald 
•Record  . 
News  ... 


467,250  Loss 
:i96.396  laws 
135,856  Gain 
206.360  laiss 
9.002  Gain 
51,730  Gain 


BUFFALO 


Express 
Courier 
lV>8t  . . 
'rimes  . 
•Star  .. 
•News 


Total* 


OMAHA 

1927 

. .  6.147,729 
. .  .3.712.7.51 
. .  512,120 


Totals  . 19,171.448  22,517,: 

Express  eoiiil.ined  with  Courier.  June  19, 
Star  combined  with  Courier,  June  19.  1926. 
I*08t  diseontiimed  Fet>rnar}-.  1926. 


VVorld-Herald 
Bee-News  . . , 
News  . 


SAN  FRANCISCO 

1927  1926 

.  5.804.274  5.858.104 

. 9.717,616  9.917,4,51 

.  3.034.528  3.398,472 

.  .5.191,634  6,168.870 

.  3,915.296  3.893.135 

.  575.596 


Totals  . 10.372.600  11,9.38.: 

News  eonihined  with  Bee  February  7.  192" 


Cliroiilele 
Examiner 
Uiilletin 
•Call  . . . 
•News  .. 
•Herald  . 


.53.830  Loss 
199.855  laws 
363.944  Loss 
22.764  Gain 
22,162  Gain 


Age-Herald 

N  ews  . 

•Post  . 


Totals  . "27,663,348  28.811.627 

Herald  discontinmsl  Mav  5.  1906. 

MILWAUKEE 

1927  19"26 

Journal  .  9.174,369  9.518.0S7 

S.  T.  *  A.  M.  Sentinel...  3.t>31.225  3.443.120 

•la-ader  .  I.:i53.9.30  1.4.51,90t> 

•Wis.  News  .  4.271.089  3.623..399 


TVdal# 


. 842.526,218  871,898,843  29.372.523  latss 

under  individual  newspaper  linage  of  tliese 


Totals  . 

t  Note  refereiH'es 
cities. 


DAYTON 


News  . 
•Herald 
Journal 


NEW  YORK 

1927  1926 

. . .  6.443,284  6.851.764 

. ..  9.66.5,684  9.642.818 

...  14.954,094  15.251.876 

...  7.986.028  9.173,772 

...  1.618,945  1.810.890 

. ..  4,443.347  3,832.860 

. . .  1.788.6.32  1.847.878 

...  7.297.046  7.725,458 

...  2.869.7.52  2.618.302 

...  4,999,397  .5.165..330 

...  8.465.552  8.402,130 

...  2,994,071  3.055.086 

...  9.027.445  9,3.59.124 

...  3.387.276  3.720.062 

. . .  2.863.612  2.966.420 


408.450  I/ws 
12.876  Gain 

297.782  laws 
1,187.744  laiss 
191.945  laws 
610.487  Galij 
50.246  laws 
428.412  Loss 

251.450  Gain 
165.933  laws 

63.422  Gain 
61,015  laws 
331.679  Ia)S8 
332,776  Loss 
102,808  laws 


American  . 

Herald  Tribune  . 

Times  . 

World  . 

•Mirror  (Tab) 
News  (Tab)  . . . . 
•Evening  Graphic 
•Evening  Journal 
•Evening  Post  . 
•Evening  World 

•Sun  . 

•Telegram  . 

Brooklyn  Eagle 
Brooklyn  Times 
Standard  Pnlun 


Totals 


...18,1.57,930  17,717.518 

HOUSTON 

1927  1926 

...  7,521.388  7.649,838 
...  6.532,894  6.033,916 
...  3,899.042  3.015.628 


18.430.613  18.038.506  392.107  Gain 


Totals 


WASHINGTON 

1927  1926 

. 14..553.553  14.381.504 

.  5.244.584  5.658.519 

.  3.703.946  4.077.020 

. 3."281.193  3.332.384 

.  1.262.242  1.292.722 


Chronicle  . . . . 
Poat-Dlspatch 
•Press  . 


Star  . 

Post  . 

•Eve  Times 
Herald  . . . . 
•Eve  News 


171.959  Gain 
413.935  Loss 
373.074  taws 
51,191  laws 
30.480  laws 


Totals 


DES  MOINES 

1927  1926 

.  4.291.3.52  4,082.052 

.  5.091.140  4.8.50,088 

.  670.720  2,964.977 


Totals 


Register 
•Tribune 
Capital  . 

Totals  .  . 

Daily  Capital  dlseontlnned  with  Feb.  12, 


CINCINNATI 

1927  1926 

_  5.059,200  4.900.800 

_  7.905.600  7.808,600 

_  7..342,800  7.272,600 

_  1.721,400  1,686.900 


,629.585  Ia>88 


..88,794.175  91,423,760 

CHICAGO 

1927  1926 

.10.798.164  11.274.018 

.16,.3;t2,573  16.829.661 
.  6.692.946  6,616.146 

.  2,7:16.321  3.127.269 

.  7.200.825  6.896.649 

.  2.704  224  2.785.044 


149.400  Gain 
297.000  Gain 
70,200  Gain 
34.500  Gain 


•P<wt  . 

•TImes-Star 
Enquirer  . . 
Tribune  . . . 


Total? 


475.854  laws 
497,088  laws 
76.800  Gain 
390.948  laws 
364,176  Gain 
80.820  Los* 


•Dally  News  . . . 

Tribune  . 

Herald-Examiner 

•Post  . 

•American  . 

•Journal  . 


BALTIMORE 

1927  1926 

-  8,296.420  9.080.197 

- 8,  .5:13.035  9,133,210 

- .3.026.848  3.026.264 

-  4.133,916  3.922,597 

-  2.040,110  2,141.299 


Totals 


Sun  . 

•Dve  Sun 
American 
•News  . . 
•Post  . . . 


NEW  ORLEANS 

1927  1926 

.  9.201.951  ^7.^3.4.31 

.  .5..57e.541  5.388.369 

.  4.4.58.098  4.891.798 

.  3.274.956  3.744.849 


Tlmes-Picaytine 

Item  . 

States  . 

•Tribune  . 


. 46..5‘J6.05.3  47. .528.787 

PHILADELPHIA 

1927  1926 

. 10.496.400  11.193.300 

.  4.425.300  4.480.500 

.  7.637.457  8.327.918 

_  7.5.52.110  8.046.226 

.  9.474.600  10.972,200 


Totals 


ToUIs 


. 26,030.329  27,312.567  1.282,238  Low 

KANSAS  CITY 

1927  1926 

.  2.793.029  3.030.299  237,270  Loss 

.  2.478.964  2.006.810  126.866  laws 

.  9.281.967  9,682.569  400,592  Loss 

.  5,035.690  5.108.106  72.506  Lost 


Totals 


Inquirer  . 

Record  . 

Ledger  . 

•Bbrening  Iwdger 
•Bulletin  . 


MINNEAPOUS 

1927  1926 

.  7.175.478  7.794.197  618.719  Loss 

.  7.187.752  7.984.525  796.773  Loss 

.  2.889.1.31  2.878.621  10,510  Gain 


Journal  . 

•Post  . 

Star  (B.  A  S.). 
•Star  (Homing) 


Tribune 
JoiirtMl 
•Star  . 


..39..58.5.867  i 

DETROIT 

1927 

.15.561.854  1 

.  6.519.296 
.  8.1)10.444 


Totals 


Totals 


. 19,589.640  20.426.863 

PORTLAND,  ORE. 

1927  1926 

.  2.93.5.170  2.863.302 

.  6.962.489  7.500.022 

.  6.432.968  6.298.964 

.  2.200.565  3.196.914 


Totals 


News  .... 
Times  . . . . 
Free  Press 


SEATTLE 

1927 

...  8.322.968 
. ..  5.281.066 
, 3.246.754 
. .  002.168 


•News  . 

Oregonian  _ 

Oregon  Journal 
•Telegram  _ 


51,744  Gain 
26,064  Gain 
143.626  laws 
139.594  Loss 


Times  . 

Post-Intelllgcnccr 

•Star  . 

•Cnlon-Rcconl  . . 


_ 30.247,594  33.009,316 

CLEVELAND 

1927  1926 

_  8.9.36.625  9,444.525 

_  6.231.075  6.516.7.5)) 

_ 7,483,200  7.589.550 


Totals 


Totals 


. 18.531.182  19.948,202  1.409.020  Loss 

NEWARK,  N.  J. 

1927  1926 


Totals 


Plain  Dealer 
Newa-Leader 
•Press  . 


RICHMOND 

19*27  1926 

_  6.183.226  6.220.284 

_  5.057.062  5.274.266 


. .  22.850.900  23.550.825 

ST.  LOUIS 

1927  1920 

..11,882.080  12,689,880 
, . .  7.836,200  7.445.700 

, 3.316.800  3..533,700 

. ..  1.884.900  2,101.500 


Totals 


Ledger  . . . . 
•News  . . . . 
•Star-Eagle 


•News-Iawder 

Tlmes-DlsiMiteh 


Totals 


807.800  Loss 
109.500  I.oss 
216.900  laws 
216.600  laiss 


Post -Dispatch  . 
Globe-Democrat 

•Star  . 

•Times  . 


Totals 


. 10,686.976  10,772.033 

PITTSBURGH 

1927  1926 

.  6.081.480  0.220.681 

.  4.839.310  5.356.456 

.  4,993.954  5.378.690 

. 12.872.832  12.021.968 

.  4.068.882  4.608.242 


DENVER 

1927  1926 

. .  ,5.099.408  .3.267.068  1.832,340  Gain 
. .  7.181.833  7.649.144  467.311  Loss 

. .  4.368.040  2..566.480  1.801,560  Gain 


..24.419.980  25.770.780  1.350,800  Loss 

ATLANTA 

1927  1926 


Totals 


•Chronicle-Telegraph 

Gaaette- Times  . 

Post  . 

Press  . 

•Sun  . 


. 10.649.281  1.3.482.692 

•hanged  to  Evening  News  Nov.  22.  1926. 


Constitution  . 

Georgian-Americaii 
Journal  . 


. 32.826.458  34.47.5.980 

PROVIDENCE 

1927  1926 

.  5.118.998  5,275.4.53 

.  7.06.3,.521  7.171.362 

.  2.149,741  2.347.630 

. 2,187,.3H3  2.447,137 


Totals 


MEMPHIS 

1937  1926 

..  7.221.774  8.045.884 

..  3..553..389  . 

.  3.470.58)5 

.  .3..859.160 

. .  4.406.703  . 


. 11.202.940  10.928.001 

INDIANAPOUS 

1927  19-2)5 

.  9.261.090  9.131,913 

.  6.)52.3.99t  )5. 7:58.300 

.  2.625.070  3.047.379 


Totals 


C<»n«merel!il  Appeal 
•Evening  Api>eal  . . 
•News-Seimitar  .... 

•Pnw^  . 

•Press-S<-iniitar  .... 


Journal 

•Bulletin 

Tribune 

•News 


•"ews 
Star  . 
•Times 


Totals 


Totals 


Totals 
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McGEEHAN  VIEWS  THE  “CAULIFLOWER  INDUSTRY” 

Chief  De-Bunker  of  Prizefighting  Says  It’s  No  Longer  a  Sport  But  a  Business — Public’s  **lnsane  Sense 
of  Values”  Keeps  It  Alive  and  Forces  Newspapers  to  Give  It  Big  Play 


i  million  dollars'  worth  of  mystery  By  WARREN  BASSETT  tilled  with  trivial  detail.  But  the  true 

A  changed  hands  at  Yankee  Stadium  Ian  has  an  inordinate  capacity  for 

lj5t  week,  the  culmination  of  weeks  of  fight  sold  more  papers  than  the  trans-At-  son  and  Joe  Cans,  in  their  prime,  had,  in  such  matter,  and  wants  to  taow  the  most 

newspaper  ballyhoo  by  the  most  talented  lantic  flights,  I  am  told  by  the  circulation  a  lesser  way,  Dempsey’s  hold  on  the  pub-  "nnute  fact  pertaining  to  his  favorite.” 

sporting  writers  in  the  country.  Mr.  department,”  he  said.  “Of  course,  this  lie.  _  _  McGeehan  was  asked  _  whether  many 

Tex  Rickard  graciously  received  the  mil-  reveals  an  insane  sense  of  values  on  the  “A  phenomenon  of  the  public’s  interest  sports  writers  did  not  write  thousands  of 
lion  dollars  (shy  $15,000  spent  in  adver-  part  of  the  public,  but  there  it  is.  in  prize  fighters  is  that  their  social  status  words  about  nothing  on  dull  days  at  the 

rising),  while  the  fight  customers  de-  “There  is  more  hysteria  and  more  rises  to  a  very  high  level,  and  is  highest 

parted  with  the  mystery.  S^rts  writers,  maudlin  sentiment  regarding  prizefights  in  the  United  States.  But  even  in  Eng-  “They  are  there  to  cover  whatever  hap- 
hastily  left  the  Stadium  to  beat  than  any  other  public  event  of  like  char-  land,  where  the  'gentleman  amateur’  does  pens  as  entertainingly  as  possible,”  he  re- 
thousands  of  words  from  their  typewrit-  acter.  I  do  not  believe  newspapers  force  not  associate  with  professionals,  and  plied.  “I  Wieve  all  news  stories  should 
ers  in  conjecture  and  explanation.  this  interest  because  it  has  been  demon-  where  Walter  Hagen  must  use  the  back  be  entertainingly  written.  The  writer 

While  the  torrent  of  words  was  at  its  strated  that  the  public  does  not  respond  entrances  of  golf  clubs,  the  prize  fighter  who  would  report  briefly  that  Dempsey 
height.  Editor  &  Pcpi.ishf.r  asked  \V.  to  fights  it  does  not  want.  is  highly  regarded.  For  instance,  John  battered  a  couple  of  hams  and  then  played 

■  ’  "  ■  "  '  “At  the  p.esent  time  fight  fans  are  in-  Gulley  became  a  member  of  Parliament  poker  the  rest  of  the  day  would  probably 

terested  only  in  the  heavyweights,  and  and  ‘Gentleman’  Jackson  was  in  high  be  replaced. 

bouts  in  the  other  divisions  cannot  draw  favor.  There  is  no  doubt  that  the  aver-  “Over-writing,  however,  is  most  often 
good  houses.  A  specific  reason  for  this  age  man  is  interested  in  fighters,  espe-  done  by  the  enthusiast.  The  man  who  is 
high  interest  is  the  colorful  character  of  cially  a  colorful  character  such  as  Demp-  too  enthusiastic  over  any  given  sport  is 
Dempsey.  He  is  a  weird  character,  be-  sey,  and  enjoys  reading  about  them.  not  the  best  writer  or  judge  of  that 


0.  McGeehan,  sporting  editor  of  the 


gan  as  a  hobo  and  became  a  millionaire, 
and  the  greatest  drawing  attraction  the 
prize  ring  has  ever  seen.  Battling  Nel- 


WRITER  CAN’T  ENTHUSE  AFTER  READING 
RING  “EXPERTS”  DESCRIBE  HGHT 


The  folloumg  discussion  titled  "The 
Wonderful  Fight"  appeared  in  "The 
Passing  World"  column  of  the  Winnipeg 
Free  Press  recently,  signed  by  T.  B.  R. 


“To  the  disinterested  person  many  of  sport.” 
the  news  stories  sent  from  the  training  Prizefighting  is  the  most  difficult  sport 
camps  seem  unnecessarily  drawn  out  and  of  all  to  report,  according  to  McCJeehan. 

A  dozen  blows  are  struck  while  one  is 
being  reported. 

“The  average  operator  cannot  under¬ 
stand  anything  but  the  stereotyped 
phrases  such  as  ‘Dempsey  led  with  his 
right,’  ‘Sharkey  landed  a  stiff  uppercut,’ 
etc.”  McGeehan  explained.  “And  some¬ 
times  they  get  so  entranced  by  the  action 
in  the  ring  they  forget  the  key  altogether. 
In  Toledo  when  Dempsey  knocked  Wil¬ 
lard  down  seven  times  in  one  round  I 


He  immediately  improves  on  this — 

“As  Dempsey  drove  in  his  low  left  he  fol¬ 
lowed  with  a  right  jab  at  least  ten  inches  below 
the  belt  line.” 

A/-rvDDi7CDnx’^r»i7x’'r  .  A.  few  more  blows  and  Dempsey  would  -  -  . 

LUKKt.bPUJNUt.iNl  says  we  are  pounding  Sharkey’s  knee-caps,  looked  at  my  operator  and  found  him 

an  old  man  because  we  did  not  work  Associated  Press  reporter  then  oblivious  to  everything  but  the  fight  and 

up  enthusiasm  for  the  Dempsey- Sharkey  comments :  his  key  idle.  After  the  fight  was  over  I 

fight.  Not  to  becorne  excited  over  a  “Ringside  opinion  varied  as  to  Dempsey’s  had  to  go  back  and  send  the  missing  por- 

championship  prize  fight  is,^  in  our  corr^  right  to  the  body.  Some  critics  expressed  the  tion  of  that  round. 

spondent  s  view,  the  sure  sign  that  youth  opinion  it  was  dangerously  close  to  the  foul  “Personally,  I  care  nothing  about  what 
has  fled.  Perhaps  it  is.  We  in\ite  his  mark,  at  leas^,  and  others  ^claimed  it  was  pal-  happens  in  the  ring  i  my  only  concern  is 


attention  to  the  following  excerpts  from  pably  low.  To  the  majority,  however,  it  ap 
the  newspaper  reports  of  this  wonderfld  peared  to  have  been  a  far  blow. 
encounter.  Mr.  Frank  (ietty,  staring  the  ring. 

On  July  12,  nine  days  before  the  fight,  describes  the  knock-out  as  follows — 
one  of  the  newspaper  correspondents,  de-  “The  big  Lithuanian  went  down  as  though 


W.  0.  McGeehan 


New  York  Herald  Tribune,  and  chief  de¬ 
bunker  of  what  he  calls  the  “cauliflower 
industfy”  and  the  “manly  art  of  modi-  terially  altered. 


fied  murder,”  to  analyze  prizefighting  as 
news,  and  prizefight  reporting. 

It  was  McGeehan  who  had  termed  the 
Stadium  spectacle  “the  Battle  of  the 
Strange  Coincidences”  and  had  written 
the  following : 


to  report  the  story  and  get  it  into  the 
office  as  quickly  as  possible.  There  are 
many  stories  I  get  more  enjoyment  out  of 
than  covering  a  prizefight,  the  Dayton, 
Tenn.,  evolution  trial,  for  instance.” 

Whether  promoters  have  “pay-off”  lists 
containing  the  names  of  sports  writer  who 
receive  regular  gratuities  was  a  question 
Mr.  McGeehan  did  not  discuss  in  detail. 

iparatively  slight  changes  in  the  conlor-  (Jettv’s  colleagues  ^  ^ 

ion  of  the  body.  If  the  eyes  really  are  ^  any  SUch  hst,  he  declared.  If  puffery  goes 

windows  of  the  soul,  then  certainly  the  ^tells^u^*"^  nngsme  Staring  at  tne  jj^g  sport, pa^es  the  managing 

“A  straight  left  smash  to  the  jaw  knocked 
Sharkey  down.  Sharkey  got  to  his  knees  at 
the  count  of  nine,  swayed  and  fell  flat  to  his 
face  as  the  referee  counted  ten.” 

In  the  round-by-round  description  of 
the  fight  one  correspondent  gives  the 


scribing  Dempsey  said ; 

“Everything  about  the  camp  suggests  the 
amazing  decline  of  this  famous  athlete.  In 
the  first  place,  Dempsey's  physical  appearance 
has  undergone  an  amazing  change,  despite  the 
comparatively  slight  changes  in  the  confor¬ 
mation 
the 

fighting  soul  of  Jack  Dempsey  has  been  ma- 


he  had  been  hit  over  the  head.  He  was  out 
with  his  face  in  the  resin  and  blood  of  mid¬ 
ring,  and  the  referee’s  count  was  superfluous.” 

Here  we  have  a  jMCture  of  Sharkey 
going  down  like  a  dead  man.  But  on  the 


“Dempsey’s  eyes,  once  keen,  sparkling  and 
penetrating,  are  now  almost  lustreless  and  dull. 
So  much  so  that,  studying  them  carefully,  I 
almost  imagined  one  of  them  had  a  cast.” 


beaten  by 

terrific  left  hook  to  the  pit  of  the  stomach 
and  a  crashing  left  hook  to  the  jaw.” 

A  few'  lines  farther  on  the  same  ex¬ 
pert  tells  us : 

"Sharkey  started  to  claim  a  foul  only  to 
go  tumbling  down  in  a  moment  from  the  im- 

tainnj^trsUgedlo?  th^boToffice.''*  The  P®'*  ” 

sportmg  element  went  out  when  the  busi-  One  expert  graphically  describes  how : 
ness  became  respectable  and  legal.  In  “Sharkey  with  his  greater  speed  and  skill 
the  old  days  when  fighters  had  to  hoo  had  concentrated  his  attack  on  Dempsey’s  face 
across  the  county  ahead  of  the  sheriff  which  he  chopped  and  cut  into  streams  and  pools 
and  stage  a  bout  on  the  quiet,  prizefight-  blood.” 

ing  r-as  more  of  a  sport  than  it  is  today.”  And  we  turn  to  another  account  from 
Rut  Mc(^ehan,  who  says  “personally  I  another  ringside  expert  and  learn  that 
do  not  give  a  damn  for  any  fight  or  any  after  the  fight: 

fighter,  except  (^ne  Tunney,  who  is  a  "Tnv  small  cuts  showed  under  Dempsey’s 
personal  friend  of  mine.”  and  who  has  cy'*-  but  neither  was  deep  and  no  stitches  were 
never  witnessed  a  fivht  except  as  a  news-  "ccessary  to  close  the  wounds.” 

I«per  assignment,  does  not  believe  that  Mr.  Grantland  Rice  announces  that  in 
these  box  office  attractions  are  over-  the  seventh  round — 

by  the  newspapers.  “Dempsey  drove  a  left  hook  at  least  eight 

“The  account  of  the  Dempsey- Sharkey  inches  below  Sharkey’s  belt  line.” 


editors  are  at  fault.  They  can  tell  puf¬ 
fery  from  news  at  a  glance  and  have 
ample  authority  to  eradicate  the  evil 
where  it  exists.” 

The  Herald  Tribune  sporting  editor 
has  spent  25  years  on  newspapers  in  every 
editorial  department  except  financial. 

His  first  newspaper  work  was  done  for 
the  San  Francisco  Examiner  in  his  home 
town  in  1899.  He  was  19  then,  and  had 
just  returned  from  the  Philippines  after 
a  year  in  the  First  California  Volunteer 
Infantry. 

MeCz^han  remained  in  San  Francisco 
until  1914,  working  on  the  Call, 
Chronicle,  Bulletin,  and  the  now  defunct 
Evening  Post.  For  the  Bulletin  he  was 
sent  to  Goldfield  in  1906  to  cover  Tex 
This  second  expert  says  Sharkey  was  pert,  writing  of  Dempsey’s  condition  after  Rickard’s  first  fight  between  Joe  Gans 


■Writing  from  the  ringside  on  Thurs  ,  t-,  ..t-,  . 

day  night  another  correspondent  con-  First  Round  to  Dempsey  Dempsey  s 
“This  had  been  ballyhooed  as  one  of  tributes  this:  Round.  .  t  n  j 

the  great  melodramas  of  the  ring  and  it  “The  rip-tearing  Jack  Dempsey  of  old  came  Another  describes  the  end  of  Round 
turned  out  to  be  something  that  will  give  back  tonight  to  smash  his  way  to  a  spectacular  One  as  follows : 

them  reason  for  puzzling  for  no  little  knockout  over  the  young  Boston  heavyweight.  “Sharkey  licked  Jack  with  two  right  upper- 
time.  Somehow  there  seemed  to  be  an  Sharkey,  and  gain  the  right  to  a  return  cuts  ^mpsey,  reeling  and  groggy,  moved 

j  a.i-«  a.1.  a.  a,  11  au  matcH  with  Gene  Tunney.  about  the  ring  under  a  tusilade.  Sharkey 

arora  around  this  one  that  not  Ml  the  terrific  left  hook  to  the  pit  of  the  smashed  him  again  with  rights.  Dempsey  was 

perfumes  of  Arabia  or  Mr.  Jack  Kearns  stomach  doubled  Sharkey  up  and  a  crashing  grogg>'  as  Sharkey  missed  a  long  right.  The 

could  completely  deaden.”  left  hook  to  the  jaw  laid  the  Boston  giant  bell  caught  Sharkey  half  way  through  a  right 

.\re  million  dollar  hoaxes  being  sold  low  after  only  45  seconds  of  fighting  in  the  swing.  Dempsey  went  to  his  comer  very  tired.” 

to  the  public  through  acres  of  free  news-  seventh  round.  And  still  another  eye-witness  and  ex¬ 
paper  space  under  the  guise  of  “sporting  ‘  ~ 

events”?  This  was  the  first  question. 

“Prizefighting  is  not  a  sport,  but  a 
business.”  was  McGeehan’s  answer. 

“.\s  such,  it  is  just  about  as  honest  as 
American  politics,  or  the  average  busi¬ 
ness,  and  probably  a  little  more  honest 
than  the  stock  market. 

“Prizefights  today  are  merely  enter- 


the  battle,  says — 

“Jack  was  as  fresh  as  if  he  were  just  about 
to  enter  the  ring  rather  than  at  the  close  of 
one  of  the  most  terrific  fights  of  his  career.” 

All  very  interesting.  We  have  Shar¬ 
key  knocked  out  by  Dempsey’s  left  and 
also  by  Dempsey’s  right.  We  have 


and  Battling  Nelson. 

In  1914  he  came  to  New  York,  joining 
the  staff  of  the  Journal.  He  later  joined 
the  New  York  Tribune,  and  after  a  time 
was  made  managing  editor.  .After  Frank 
-A.  Munsey  bought  the  Herald,  McGeehan 
left  the  Tribune  to  become  sporting  edi- 


Sharkey  going  down  like  a  dead  man,  and  tor  of  the  Herald.  When  that  paper  was 
we  have  him  staggering  up  and  then  purchased  by  the  Tribune  he  remained 
falling  down  for  the  final  count.  We  sporting  editor  of  the  merged  paper, 
have  him  a  week  before  the  fight  a  sort  To  McGeehan,  Mencken’s  “good  old 
of  physical  wreck  with  fishy  eyes,  and  we  days”  of  journalism  is  a  “hollow  shell” 
have  him  on  the  night  of  the  fight  a  phrase. 

“ripping,  tearing,”  human  panther.  “The  good  old  days  were  terrible,”  he 

Let  our  credulous  correspondent  consid-  said.  “There  was  no  money  and  no 
er  the  sort  of  sport  it  is  which  produces  future  for  newspaper  men.  Today  re- 
such  reporting  as  this.  If,  after  digesting  porters  and  editors  are  better  paid  and 
all  the  heroic  letterpress  produced  by  the  the  type  of  men  entering  the  business  is 
fight  reporters,  he  feels  that  he  has  much  higher. 

enough  accurate  knowledge  of  what  hap-  “Personally,  I  never  wanted  to  do  any- 
pened  in  the  ring  to  be  enthusiastic  about  thmg  but  newspaper  work  and  I  have 
anything  connected  with  this  battle,  we  never  done  anything  else.  If  I  had  it  to 
leave  him  gladly  to  his  delightful  enthusi-  do  over  again.  I  would  do  just  as  I  have 
asms. — T.B.R.  done.” 
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BICKEL  FORECASTS  GENEVA  STRUGGLE  "s 

OVER  OPEN  DOOR^  NE^VS  raphy.  But  above  and  beyond  the  fact 


COOPER  FINDS  AFTER  WARSAW  MEET 


to  Meeting  of  Newspaper  Owners — News  Property 
Rights  on  Geneva  Agenda 


OVER “OPEN  DOOR” NEWS  raphy.  But  above  and  beyond  the  fact 

that  you  are  specialists  in  your  chosen 

League  of  Nations  Conference  to  Debate  1926  Re^lution  zen^^'ours' i?Vgove?i?iieT 

Giving  All  News  Agencies  Equal  Rights  in  Gathering  opinion.  News  is  the  raw  material  out  of 

and  Transmitting  European  Intelligence  ^  created  If  public 

**  *^  “  opinion  IS  to  retain  its  vitality  and  its 

strength,  the  press  of  America  must  al- 

TMPORTANCE  of  news  sources  free  board  of  directors  of  the  United  Press,  ways  have  af  its  command  a  free  and 
of  political  or  commercial  bias,  espe-  and  unanimously  adopted,  calling  for  the  steadily  expanding  source  of  news  sup- 
cially  in  th"  held  of  foreign  affairs,  was  elimination  of  all  discrimination  in  the  ply,  and  the  sources  of  this  news  supply 
forcefully  described  by  Karl  A.  Bickel,  handling  of  governmental  news ;  demand-  must  at  all  times  conform,^  in  every 
president  of  the  United  Press  Associa-  ing  complete  impartiality  in  the  matter  of  degree  and  particular  to  American  stand- 
tions,  in  his  address  ^fore  the  45th  an-  news  transmission  and  press  rates,  and  ards  of  impartiality,  honesty  and  freedom 
nual  convention  of  the  Photopaphers’  As-  absolute  equality  and  publicity  in  all  of  the  dominating  factors  in  the  prep- 
sociation  of  America  at  their  banquet  at  censorship.  This  resolution  comes  up  for  aration  of  the  news  you  read, 
the  Hotel  Astor,  New  York,  July  28.  approval  at  the  coming  August  meeting  “Never  before  in  American  history  has 
Mr.  Bickel,  whose  address  was  entitled  and  the  issue,  for  the  first  time  in  the  it  been  as  necessary  as  now  for  the 
“Photography  and  World  Progress,”  de-  history  of  journalism,  will  be  fairly  and  .American  people  to  be  certain  that  the 
lineated  the  increasingly  important  part  openly  joined.  The  advocates  of  the  ‘open  sources  of  their  foreign  news  are  honest 
photographs  are  taking  in  the  presentation  door’  in  news  will  have  their  chance  to  and  uncontaminated  with  propaganda  and 
of  the  day’s  news,  saying  that  the  news  put  the  news  gathering  organizations  of  governmental  control.” 
photographer,  usually  without  the  public  _ _  _ _ _ _ _ _ _ _ _ _ 

recognition  that  frequently  goes  to  the  U.  S.  NEWS  IDEAS  PROGRESS  IN  EUROPE, 
he  leaves  the  office  and  has  usurped  the  COOPER  FINDS  AFTER  WARSAW  MEET 

romantic  position  in  journalism  held  by  - 

the  reporter  20  years  ago  the  unsung  Bi-ennial  Conference  of  “Official”  News  Agencies  May  Lead 

hero  of  the  press.  ..  .  ^ 

He  declared  that  journalism  in  America  to  Meeting  of  Newspaper  Owners — News  Property 

is  in  a  state  of  transition,  nearing  the  end  Rights  on  Geneva  Agenda 

of  the  age  of  flamboyancy,  retaining  “  _ 

the  outer  ^J^^ks  of  the  yellow  press  t^EXT  COOPER,  general  manager  of  do  not  todav  select  from  the  Associated 

I^  the  Associated  Press,  last  week  con-  Press  repor't  in  New  York  the  news 
He  dirlb^d  the  difficulties  and  hazards  ^  Europe,  including  at-  transmitted  from  the  United  States  to 

5  catherffig^  news  dS  thr^^^  con-  tendance  at  a  conference  of  European  the  important  countries  of  Europe  and, 
flLtfng  reoortrof  th^Bfcd  Mrty’s  iLd-  agencies  at  Warsaw,  Poland.  He  likewise,  the  agencies  of  those  countries 

fnfnear  ffiasa^e^^^^  described  the  purposes  and  accomplish-  do  noyransmd  to  ^  m 

„h.h  i,  is  w.  ;  rr^-<ed  fo,  R„™.  &  Pc.uSH..  .his  A™ 

Many  people,  surprisingly  •^any,  do  “The  conference  of  the  directors  of  idea  among  the  agencies  of  Europe  is 
not  seem  to  be  able  to  understand  that  a  European  news  agencies  at  Warsaw,  bringing  greater  independence  and  re¬ 
press  associ^ion  does  not  create  the  ^hich  I  attended,  appeared  to  me  to  be  liability  to  each  of  them,  in  our  opinion, 
news,  Mr.  Bickel  continued.  A  pcess  yajug  This  was  the  third  of  In  the  nature  of  things,  of  course,  the 

association  IS  merely  a  transmitter  of  the  these  conferences.  They  are  held  every  agencies  pretty  much  rely  upon  each  other 
news.  Other  people,  other  factors,  quite  two  years.  Before  the  war  no  such  thing  in  the  matter  of  spot  news  which  has 
o^  of  our  jurisdiction  and  control  create  ^,35  heard  of.  The  directors  of  no  controversial  character.  The  result  is 

the  situations  that  result  in  the  facts  that  these  news  agencies  from  countries  some  that  if  one  agency  errs  in  announcing 
make  the  news.  The  news  may  be  good,  gf  which  are  no  larger  than  some  of  a  death  or  an  assassination,  or  an  earth- 
It  may  be  constructive.  We  carry  it.  It  states  scarcely  knew  each  other  be-  quake,  all  of  the  other  agencies  may 
may  re  bad.  It  may  be  destructive.  It  fore  the  war.  Now  they  are  really  getting  be  subjected  to  the  error.  Certainly  they 
may  destroy  in  an  afternoon  a  business  acquainted  through  the  contacts  that  these  would  be  thus  subjected  until  such  time 
structure  that  American  citizens  have  meetings  afford.  They  discuss  their  as  their  own  representatives  could  in- 
worked  for  years  to  create  and  who  may  problems  in  the  greatest  detail  in  their  vestigate  and  correct  the  error  or  until 
be  utterly  innocent  victims  of_  forces  and  business  meetings  and  they  do  not  forget  the  agency  making  the  mistake  could  do 
powers  away  and  beyond_  their  ken — but  tbe  social  side.  Such  contacts  are  bound  so. 

notwithstanding  that  it  is  our  duty  to  tg  help  in  the  creation  of  a  better  under-  “.\ny  news  collection  facility  is  human 
•  •  standing  between  the  various  European  in  its  endeavors  and  thus  may  err.  It 

‘  j  press  association  can  no  more  nations  and  as  series  of  conferences  among  was  because  the  Havas  Agency,  which 
be  developed  on  dishonest  news  than  ^he  proprietors  of  newspapers  in  Europe  is  the  only  really  extensive  agency  in 
crooked  dealing.  would  be  another  step ;  in  fact,  I  think  all  of  France,  was  imposed  upon  by  a 

In  Europe  and  .'\sia  certain  govern-  £bat  will  be  the  next  step  of  interest  telephone  announcement  to  it  that  the 
ments  subsidize  or  maintain  governmental  m  European  journalism.  American  fliers  had  landed  at  Issy-les- 

news  agencies.  These  agencies  carry  to  “Some  of  the  agencies  in  Europe  were  Moulineaux,  that  all  the  newspapers  of 
their  connecting  or  allied  agencies  the  organized  long  ago  with  government  France  and  many  in  other  countries  which 
governmental  and  other  news  of  their  affiliations.  This  may  have  been  neces-  were  just  going  to  press,  suffered  through 
home  countries  so  prepared  and  so  edi^d  sary  owing  to  the  lack  of  initiative  on  this  inaccurate  news.  It  was  ^cause 
as  best  to  advance  the  policies  and  ambi-  the  part  of  an  independent  press  in  those  the  Havas  Agency  announced  the  arrival 
tions  of  the  supporting  nation.  Certain  countries.  With  the  organization  of  these  of  the  American  fliers  and  ^cause  a 
nations  give^  these  subsidized  or  govern-  agencies  there  at  least  came  into  ex-  similar  announcement  was  made  at  Le 
mentally  maintained  news  services  special  istence,  however,  some  exchange  of  news  Bourget  that  the  Associated  Press,  as 
and  discriminatory  privileges  such  as  ad-  between  countries  through  the  medium  well  as  other  agencies,  made  the  errone- 
vance  information  on  governmental  news;  of  these  agencies.  At  least  each  country  ous  announcement  of  the  landing  of  the 
faster  facilities  on  the  governmentally  was  made  aware  of  the  official  position  America  which,  ^cause  of  the  isolation 
operated  telegraph  lines,  and  more  favor-  taken  on  any  subject  by  another  country,  of  the  landing  place,  the  Associated  Press 
able  rates.  They  do  this  in  order  to  .At  one  time  the  news  of  this  charactei*  could  not  correct  for  an  hour.  The 
facilitate  the  transmission  of  the  char-  was  filed  by  one  agency  to  another  but  Havas  Agency  expressed  its  deep  regret 
acter  of  news  material  that  they  wish  today  practically  all  of  the  European  to  those  who  were  depending  upon  it 
circulated.  r  .  tt  •  j  agencies  have  adopted  a  i»licy  advocated  and  hopes  that  the  plans  that  it  has  made 

‘.An  outstanding  asset  of  the  United  many  years  ago  bv  Melville  E.  Stone.  to  prevent  a  repetition  of  the  unfortunate 
Press  in  the  development  of  the  world-  “It  was  Mr.  Stone’s  belief  that  the  incident  will  be  effective, 
wide  extension  of  its  service  is  our  com-  news  coming  into  a  country  should  not  “We  must  not,  of  course,  on  this  side 
plete  and  absolute  independence  from  any  be  dictated  or  selected  by  others  than  its  expect  that  European  journalism  would 
character  of  ‘official’^  or  governmentally  own  nationals.  The  adoption  of  this  idea  run  along  the  exact  lines  with  which 
subsidized  or  maintained  news  agencies,  in  Europe  meant  that  the  Wolff  Agency  we  practice  here.  Many  of  the  countries 
This  fact  alone  has  gone  far,  in  the  minds  in  Germany,  for  example,  may  have  its  offer  only  limited  opportunity  for  ex- 
of  publishers  everywhere,  to  develop  a  own  representatives  making  their  own  in-  tensive  journalistic  endeavor.  The  people 
sense  of  confidence  in  the  honesty  and  terpretation  of  the  news  of  the  agencies  do  not  read  newspapers  as  they  do  here, 
impartiality  of  our  report.  of  Poland,  Bulgaria,  England,  France  and  However,  I  did  notice  that  advancement 

“The  issue  of  governmental  discrm-  elsewhere,  including  America,  in  order  seems  to  have  been  made  in  the  last 
inatory  control  over  official  news  is  going  that  the  news  from  such  countries  for  several  years  in  Europe  in  almost  every 
to  be  brought  frankly  into  the  open  next  the  German  reading  public  may  be  se-  branch  of  newspaper  making  except  the 
month  at  the  meeting  of  the  International  lected  and  forwarded  by  Germans.  matter  of  rapid  and  economical  transmis- 

Press  Conference  called  at  Geneva,  “Mr.  Stone  long  ago  made  this  policy  sion  between  the  various  countries.  Lack 
Switzerland,  by  the  League  of  Nations,  effective  as  far  as  the  Associated  Press  of  the  existence  of  efficient  facilities  of 
Newspaper  readers  the  world  over  should  is  concerned  and  the  enlargement  of  the  this  character  is  a  serious  handicap  to 
follow’  the  sessions  of  that  conference  Associated  Press  staff  abroad,  obtaining  the  development  of  the  exchange  of  news 
with  keen  and  unflagging  interest.  much  news  of  a  controversial  character  between  the  European  countries.  The 

“At  a  preliminary  conference  of  press  from  its  own  independent  reporting,  has  telegraphs,  of  course,  are  controlled  by 
experts  a  year  ago  a  resolution  was  intro-  made  possible  an  even  greater  effective-  the  governments  and  it  is  difficult  for 
duced  by  Roy  Howard,  chairman  of  the  ness  of  the  policy  in  recent  years.  We  us  to  understand  why  the  governments 


have  not  long  since  graspe<!  the  desir 
ability  of  expediting  press  matter  ujkJ 
an  economical  basis. 

“Perhaps  the  Geneva  Conference  of 
press  experts  which  will  be  held  next 
month  under  the  auspices  of  the  Leame 
of  Nations  will  effect  something  of^ 
improvement  in  the  matter  of  transmis- 
sion. 

“That  item  of  the  agenda  at  Genera 
and  the  one  which  hopes  to  accomplish 
something  in  the  matter  of  property 
right  in  news,  in  which  Mr.  Melvil^ 
E.  Stone  pioneered,  are  the  most  impor- 
tant  things  to  come  before  the  Geneva 
Conference.  We  are  so  far  ahead  in 
this  country  in  the  matter  of  news  trans¬ 
mission  that  America  has  much  to  con¬ 
tribute  in  the  way  of  ideas  to  Europe 

“News  reporting  on  the  European 
continent  by  European  differs  quite  a 
good  deal  from  the  way  that  it  is  carried 
on  in  America.  There  is  not  enough  of 
competition  between  reporters,  as  we 
view  it,  to  make  it  interesting.  In 
Russia,  for  instance,  I  was  interviewed 
by  representatives  of  ten  Moscow  papers. 

I  do  not  speak  Russian  and  only  one  of 
the  reporters  spoke  English.  He  was 
asking  me  questions  and  putting  down 
my  answers  when  I  said  that  it  hardly 
seemed  fair  that  the  others  could  not 
know  what  we  were  talking  about.  The 
answer  was  that  there  is  no  competition 
among  the  reporters  and  that  the  inter¬ 
viewer  who  spoke  English  would  tell 
the  others  everything  that  had  been  asked 
and  answered.  However,  to  relieve  my 
worry,  he  thereupon  began  translating 
in  full  everything  that  he  had  asked  and 
everything  that  I  had  said.  It  is  not  far 
different  from  this  in  other  countries. 
Individual  reportorial  enterprise  seemed 
scarcely  to  have  developed. 

“There  were,  of  course,  exceptions  and 
the  exceptions  reflect  themselves  in  the 
rapid  strides  that  some  newspapers  are 
making.  It  was  not  an  unusual  thing 
to  find  at  least  one  man  on  many  of  the 
progressive  papers  who  had  had  varid 
experience  on  American  newspapers. 
This  was  true  in  Denmark,  Sweden, 
Russia,  France  and,  of  course,  in  Eng¬ 
land.  There  may  have  been  other  in- 
.stances  which  I  do  not  now  recall.  Thus 
it  was  that  it  Was  not  unusual  for  an 
editorial  executive  of  some  great  news¬ 
paper  to  tell  me  of  his  experience  in 
Galveston,  Springfield,  Mass.,  St.  Louis 
and,  of  course.  New  York.  The  news¬ 
papers  with  which  they  are  connected, 
I  noticed,  show  the  American  newspaper¬ 
making  influence. 

“I  visited  the  Associated  Press  bureaus 
in  fourteen  countries,  the  first  I  had  ever 
made  to  many  of  them,  and  the  first  visit 
I  have  made  to  any  of  them  in  seven 
years.  A  great  deal  of  credit  must  be 
given  to  these  American  members  of  our 
staff  who  have  accepted  assignments 
away  from  the  homeland  and  are  con¬ 
tributing  their  best  to  giving  a  true  pic¬ 
ture  of  what  is  going  on  in  the  old  world. 
They  are  reporting  through  their  good 
•American  eyes  from  direct  contacts  with 
European  people  and  events,  and  alto¬ 
gether  comprise  a  pretty  large  staff  of 
-American  news  writers.” 

EVANS  JOINS  GEORGIAN 

Virgil  V.  Evans,  formerly  general  sales 
manager  of  the  Ludlow  Typograph  Com¬ 
pany,  and  widely  known  young  Southern 
newspaper  man,  has  been  named  business 
manager  of  William  Randolph  Hearst’s 
Atlanta  Georgian  and  Sunday  American. 
Mr.  Evans’  newspaper  career  began  dat¬ 
ing  from  1910  when  he  became  classified 
advertising  solicitor  for  the  old  Birming¬ 
ham  Ledger.  Subsequently,  he  has  beffl 
publisher  of  the  Huntsville  (.Ala.)  Mer¬ 
cury  and  has  held  other  newspaper  posi¬ 
tions.  He  served  as  adjutant  general  of 
-Alabama  when  only  22  years  of  age. 

SEND  COLLIE  TO  COOLIDGE 

Mary  Ann  and  Robert  Scripps,  chil¬ 
dren  of  Robert  P.  Scripps,  president  of 
the  Scripps- Howard  newspapers,  this 
week  sent  “Diana  Wildwood,”  a  four- 
months-old  white  collie  pup,  by  airplane 
:  from  Detroit  to  the  Summer  White 
House  as  a  gift  to  President  and  Mrs 
Coolidge.  “Diana”  will  succeed  “Pro* 
dence  Prim,”  who  died  recently. 
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N.  Y.  GRAPHIC  OCCUPIES  NEW  $4,000,000  PLANT 

Macfadden  Tabloid  Starts  Publication  from  Eight-Story  Structure  July  25 — Mayor  Walker  Starts 
Presses — Daily  Using  3  Floors,  90,000  Square  Feet  of  Space 


York  Telegram;  C.  J.  Randau,  United 
Press ;  Abe  Xewman,  circulation  man¬ 
ager,  Neiv  York  Evening  Post;  and 
Samuel  Booth,  president.  Interborough 
News  Company. 

The  Graphic  was  launched  by  Bemarr 
Macfadden  in  September,  1924.  Execu¬ 
tives  of  the  paper  are :  Lee  Ellmaker,  gen¬ 
eral  manager ;  Harry  Ahearn,  advertising 
manager ;  O.  O.  Scattergood,  circulation 
manager;  William  F.  Metz,  classified 
manager ;  K  H.  Gauvreau,  managing  edi¬ 
tor;  Martin  H.  Weyrauch,  assistant  man¬ 
aging  editor. 


rpHE  iVeti’  York  Evening  Graphic, 

A  tabloid  published  by  Bernarr  Mac¬ 
fadden,  on  Monday  of  this  week  began 
publication  from 
_ _ its  new  $4,000,000 

S  plant  at  350  Hud¬ 
son  street,  after 
nearly  three  years 
spent  in  the  plant 
of  the  old  New 
York  Evening 
Mail  at  25  City 
Hall  Place. 

An  informal  re¬ 
ception  marked 
the  opening  of 
New  York’s  new- 
*  est  news  paper 
plant  with  Mayor 
William  tfUARA  vValker  as  guest 
of  honor.  Huge  baskets  of  roses  tilled  the 
office  of  Emile  H.  Gauvreau,  managing 
editor,  and  members  of  the  staff  acted  as 
guides  for  guests  who  wished  to  see  the 
plant  in  operation. 

The  new  structure  is  eight  stories  high 
and  contains  270,000  square  feet  of  floor 
space.  It  is  of  the  loft  type  of  construc¬ 
tion,  with  ceiling-high  paned  windows  on 
every  floor,  giving  the  impression  of  a 
glass  exterior. 

Construction  work  was  started  in  Sep¬ 
tember,  1926.  The  building,  occupying  a 
ground  area  of  30,000  square  feet  between 
IGng  and  Charlton  streets  and  extending 
a  full  half  block  towards  Varick  street 
on  the  east,  was  taken  over  in  January, 

1927,  and  from  then  on  a  group  of  work¬ 
men  which  never  fell  below  250  was  con- 
stanth-  engaged  in  preparing  it  for  occu¬ 
pancy  by  the  uraphic. 

O’Hara,  special  representative  of  the  ad¬ 
ministration  department,  under  the  direc-  _ ^  . 

tion  of  Guy  L.  Harrin^on,  treasurer  of  to  the  pressroom. 

Macfadden  Publications,  Inc.  On  the  third  floor  are  the  business  of- 

The  site  of  the  plant  is  owned  by  the  flees,  circulation. 

Trinity  Corporation  and  has  been  leased  and  administration,  and  also  the  office  of 
for  99  years  by  the  daily.  Lee  Ellmaker,  general  manager  of  the 

The  Graphic  has  reserved  for  its  own  Graphic  and  the  Flhiladelphia  News,  sec- 
use  the  basement,  one-half  of  the  first  ond  Macfadden  tabloid, 
floor,  all  of  the  second,  and  one-half  of  To  provide  greater  efficiency  in  the  edi-  were  employed, 
ffie  third  floor,  a  total  of  90,000  sqtwre  torial  department,  a  row  of  separate  of-  / "  '  ‘  ' 

feet  of  space.  The  basement  is  given  flees  enclosed  in  metal  partitions  which  building  was  completed  in  t 
over  to  newsprint  storage,  and  it  is  from  do  not  extend  to  the  ceiling  has  been  pro-  six  weeks,  plumbers  working  night  and 
here  that  the  big  presses  are  fed.  A  vided  for  editorial  department  executives  day  in  order  to  get  the  work  done  on 
metal  chute  connects  the  basement  with  and  feature  department  heads.  Here  schedule, 
the  loading  platform  to  facilitate  the  Emile  Gauvreau,  managing  editor,  and 
handling  of  the  rolls.  Three  thousand  Martin  H.  Weyrauch,  assistant  manag-  . 

rolls,  a  six  weeks’  supply,  can  be  stored  ing  editor,  have  their  offices  as  well  as  completing  the  complicated  electrical  in- 
in  the  huge  basement.  the  society,  dramatic,  radio,  sports,  art  stallations  necessary. 

The  press  room  with  its  line  of  four  and  feature  editors.  t-.  .  . 

new  Scott  sextuples  occupies  jjj  recognition  of  the  importance  of  the 

Graphic  s  half  of  the  Apt  Each  photograjrfik  department  to  a  tabloid, 

unit  IS  capable  of  delivering  36,0(X)  copies  great  care  was  taken  in  alloting  space  to 
of  the  paper  per  hour.  Installation  of  (his  division.  Each  of  the  18  staff  large  freight  and  three  passenger 

the  battery  beg^n  in  February,  one  month  photographers  has  l.is  own  small  dark  elevators.  ..  ^  , 

after  the  building  was  taken  over  from  room  for  developing  his  plates,  and  the  Space  in  the  building,  outside  of  that 
the  contractors,  and  20  men  under  the  Jatest  camera  equipment  has  been  in-  used  by  the  Graphic,  will  be  rented.  The 


OLDEST  UVING  PAPER 
LEARNS  ITS  BIRTHDAY 


AnnapoH*  Maryland  Gazette  Was 
Founded  Sept.  19,  1727 — Serial 
Numbers  Now  Outrun  Cal¬ 
endar  Six  Weeks 


New  plant  of  New  York  Evening  Graphic 


,  .  . ,  •  ,  j  r  j  r  *  •  .  •  .u  •.  X-  T  doubt  a  long  time.  Historians  of  the 

separated  by  wide  open  spaces  instead  of  delivery  to  ^ints  in  the  city.  New  Jersey,  Colonial  period  have  arrived  at  several 
partitions,  is  the  stereotyping  department.  Long  Island  and  the  railway  terminals.  approximate  dates,  but  as  the  first  64  is- 

. - .  where  two  double  Junior  Auto-plate  ma-  The  Graphic  is  well  located  for  rapid  ^ues  never  have  been  located,  the  date  had 

This  work  was  in  charge  of  \\  illiam  chines  have  been  placed.  As  the  plates  metropolitan  distribution  and  for  the  not  been  calculated  definitely 

come  from  the  machines  they  ride  onto  a  swift  dispatching  of  trucks  to  outlying  j^at  William  Parks,  the  founder  of  the 
chain  conveyor  belt  and  are  carried  down  points  along  the  big  communication  Gazette  first  issued  his  journal  in  17^ 

arteries  w’hich  radiate  from  its  location,  i,  ployed  by  references  to  it  by  other 
such  as  the  new  Holland  vehicular  tun-  Colonial  newspapers  of  that  year  The 
advertising,  classified  nel  to  New  Jersey  the  entrance  to  which  earliest  located  copy  of  the  Gazette  how- 
is  just  a  few  blcKks  away.  ever,  is  the  65th  issue,  that  of  Dec.  10. 

To  make  the  building  ready  for  occu-  1728,  which  is  in  the  possession  of  the 
pancy  at  this  time  great  speed  was  re-  Marvland  Historical  Society.  It  was  bv 
qunred  and  both  day  and  night  shifts  reference  to  this  issue  and  a  calculation 

were  employed.  •  ,  •  ,  of  the  dates  for  more  than  a  year  before 

All  of  the  plumbing  in  the  eight-story  (hat  the  Gazette  was  able  to  arrive  at  the 

believes  to  be  correct. 

A  further  obstacle  in  determining  the 
correct  date  was  that  the  calendar  vras 
_  ■  .  ,  ,  ,  ,  ,  .  changed  from  the  Julian  to  the  Gregorian 

Electrical  workers  have  been  employed  reckoning  after  it  started  publication 
for  the  past  four  months  on  the  job  of  The  change,  introduced  in  1752  in  Eng- 
...J  colonies,  advanced  the  date 

,  ,  ,  ,  ,  ,  .  .  I’y  eleven  days,  and  this  calendar  had  to 

Eight  hundred  feet  of  steel  partitions  be  brought  into  use  by  investigators  for 

went  into  the  making  of  the  Graphic’s  the  Gazette. 

A  complete  change  of  numbering  of  the 
issues  of  the  Gazette  will  be  necessitated 
in  the  six  weeks  intervening  between 
August  4  and  the  new  date  of  the  200th 
anniversary.  The  Gazette  on  July  21  is¬ 
sued  its  51st  number  of  the  200th  volume, 
and  next  Thursday  will  issue  No.  52  of 
,  that  volume.  Until  Sept.  19  supplements 

The  task  of  moving  to  the  new  plant  of  No.  52  of  the  200th  volume  will  be  is- 
as  begun  Friday,  July  22,  and  continued  sued,  until  the  error  accumulated  in  two 
,er  the  week-end  without  disturbing  any  centuries  of  publication  has  been  adjusted. 


GERMANIC  EXTERIOR  MARKS  BUILDING 
OPENED  BY  JACKSON  CITIZEN-PATRIOT 

Limestone  and  Minnesota  Marble  Combined  in  Striking  Artistic 
Effect — English-Georgian  Style  in 
Business  Office 


'T^HE  new  home  of  the  Jackson  (Mich.) 

Citizen-Patriot  has  just  been  occupied 
and  thrown  open  to  the  public.  It  is  one 
of  the  outstanding  structures  of  the  city 
and  one  of  the  finest  newspaper  plants 
in  the  state. 

Patterned  after  some  of  the  newer 
German  work,  the  exterior  of  the  new 
building  is  modern  in  style  and  presents 
a  striking  appearance.  Fluted  pilasters 


frames  of  bronze,  the  metal  parts  being 
finished  in  old  gold  and  walnut.  Fur¬ 
nishings  throughout  the  general  offices  are 
finished  to  match  the  general  surround¬ 
ings. 

Back  of  the  general  offices  is  the  main 
stairhall  leading  to  the  editorial  rooms 
above,  and  at  the  extreme  rear  of  the 
building,  are  the  press  and  mailing  rooms. 
.■\  new  64-page  Scott  octuple  press  has 


Front  view  of  new  Jackson  Citizen-Patriot  home 


adorn  the  east  and  south  sides  and  at  the 
corners,  and  at  salient  points  in  the  divi¬ 
sion  of  the  facades  are  plain  stone  pylons. 
The  pylon  on  the  front  of  the  building  is 
topned  with  conventional  and  symbolic 
figures,  treated  in  architectural  character. 
Above  and  forming  the  central  figure 
of  the  parapet  is  a  carved  shield  bearing 
the  arms  of  the  state  of  Michigan. 

Two  stories  high,  132  feet  long  and  70 
feet  wide,  the  structure  is  faced  chiefly 
with  limestone,  but  with  east  and  south 
facades,  facing  Jackson  Street  and  Wash¬ 
ington  Avenue,  respectively,  based  with 
polished  Minnesota  pink  marble  from 
sidewalk  level  to  a  height  two  feet  above 
the  window  ledges.  The  north  facade  is 
of  limestone  full  height,  and  the  west 
facade,  or  rear  of  the  building,  is  of  good 
quality  pressed  brick  with  glazed  surface 
and  of  the  color  of  stone. 

The  main  entrance  on  South  Jackson 
street  is  of  granite  of  the  kind  that 
forms  the  base,  with  the  words,  “Citizen- 
Patriot,”  carved  on  the  entablature.  A 
large  bronze  street  lamp  is  located  at 
enther  side  of  the  entrance. 

General  business  offices  occupy  the  front 
half  of  the  lower  floor,  this  portion  of  the 
building  being  finished  in  the  character  of 
English  CJeorgian  work.  The  double  en¬ 
trance  doors  as  well  as  all  the  woodwork 
in  vestibule  and  general  business  offices  is 
.\merican  black  walnut.  The  floor  of 
the  vestibule  and  public  space  in  the 
"eneral  business  office  is  of  napoleon 
gray  marble  and  the  counters  are  topped 
with  verde  antique  marble  a’’''  the  base¬ 
boards  are  of  the  same  material.  Midway 
between  the  main  entrance  and  the  en¬ 
trance  to  the  stairhall  are  two  massive 
walnut  columns  from  floor  to  ceiling. 
T”  embellishing  the  walnut  finish  the 
architects  designed  hand-carved  molding 
and  scroll  work  of  rare  beauty.  The  ceil¬ 
ing  in  the  general  offices  is  divided  into 
63  panels,  each  acoustically  treated  to 
nrevent  noises  from  echoir-  The  nanels 
are  finished  in  light  ivory  with  border  of 
the  same  color.  Wide  ornamental  plaster 
molding  of  old  gold  and  ivorv  in  leaf 
and  scroll  design  divide  the  ceiling  panels. 

Six  large  chandeliers  artisticallv  de¬ 
signed  in  hexagonal  shape  supply  artificial 
light  when  needed.  The  glass  is  set  in 


EDITOR  &  PUBLISHER 
CALENDAR 

Aug.  1-6 — Oregon  Editorial  Assn., 
annual  meeting,  Bandon,  Ore. 

Aug.  5-6 — North  Dakota  Press 
Assn.,  summer  meeting.  Carring¬ 
ton,  N.  D. 

Aug.  5-6 — Northwest  Missouri  Press 
.4ssn.,  summer  meeting,  Paris, 
Mo. 

Aug.  18-20 — Maine  Press  .^ssn., 
meeting,  Lakewood,  Me. 

Aug.  20-25 — NatT  Assn,  of  State 
Press  Field  Managers,  Detroit, 
Mich. 

Aug.  22-24 — Georgia  Press  Assn., 
annual  convention,  Eatonton,  Ca. 

.4ug.  24 — International  Press  Con¬ 
ference.  League  of  Nations, 
Geneva. 

SMILEY  GOES  TO  TULSA 

Thomas  F.  Smiley,  for  more  than  25 
years  connected  with  the  Tri- State  News 
Bureau  of  Pittsburgh,  the  last  20  years 
as  night  manager,  has  resigned  to  go  with 
the  Tulsa  (Okla.)  World,  having  charge 
of  the  desk  of  finance  and  the  petroleum 
industry.  Mr.  Smiley  was  tendered  a 
farewell  dinner  in  Pittsburgh  on  July  25. 


MORRIS  PROMOTED 

Heads  Appeal  Papers  as  Editor 
Brown  in  Charge  of  Advertisiag 

Important  changes  in  the  administn. 
tion  of  the  Memphis  Commercial  Appe^ 
and  Ez'cning  Appeal  were  announced  this 
week. 

George  Morris,  managing  editor  of  the 
Evening  Appeal  since  it  was  founded  sev¬ 
eral  months  ago,  was  made  editor  of  the 
Evening  Appeal  and  placed  in  complete 
charge  of  the  two  newspapers.  .41fre(| 
Mynders,  news  editor  of  the  Evenini? 
Appeal,  was  made  managing  editor 
Thomas  Fauntleroy  is  managing  editor 
of  the  morning  Commercial  Appeal  to 
which  post  he  was  advanced  shortly  aftw 
the  death  of  C.  P.  J.  Mooney. 

Enoch  Brown  of  Nashville  has  been 
placed  in  charge  of  advertising  of  the 
two  papers.  He  has  been  advertising 
manager  of  the  Nashville  Tennessean  for 
the  past  six  years. 

BLACK  COMPLETES  FUGHT 

Van  Lear  Black,  chairman  of  the  Bal¬ 
timore  Si0h  who  reached  .\msterdain 
July  23,  after  flying  from  the  Dutch  East 
Indies,  was  entertained  with  his  two 
Dutch  pilots  Monday  at  a  banquet  in  .Am¬ 
sterdam.  Among  the  guests  were  the 
-American  Minister  and  Sir  Sefton 
Brancker,  the  British  .Air  Vice  Marslnl 


SUNBURY  (PA.)  DAILY  NOW  OPERATING 
IN  $250,000  PLANT 


been  installed  in  the  press  room,  with  an 
overhead  conveyor  attached,  which  car¬ 
ries  the  finished  product  from  the  press 
to  the  mailing-room. 

-A  mezzanine  floor  houses  the  telephone 
exchange,  and  toilet  facilities  for  all  de¬ 
partments,  which  include  shower  bath. 

Stairhall,  mezzanine  landing  and  lobby 
are  wainscoted  in  golden- veined  Tavern- 
elle  marble,  and  the  walls  of  the  lobby  to 
the  editorial  rooms  are  finished  in  block 
effect  in  caen-stone  colors. 

Located  at  the  front  of  the  second  floor, 
the  larger  editorial  rooms  have  numerous 
large  windows.  Interiors  of  all  the  rooms 
connected  with  the  editorial  department 
are  decoratively  treated  in  keeping  with 
the  general  offices,  wainscots  being  eight 
and  a  half  feet  high  in  panels  of  walnut- 
stained  and  waxed  gumwood.  Ceilings 
in  all  the  editorial  department  rooms  are 
acoustically  treated.  One  of  the  features 
of  the  editorial  department  is  a  good 
sized  conference  room,  which  may  be 
used  by  the  public. 

On  the  second  floor  in  back  of  the 
editorial  room  are  the  composing  and 
stereotyping  departments,  both  rooms  be¬ 
ing  large  and  well  arranged.  In  addition 
to  plenty  of  windows  on  the  north  and 
south  sides  of  the  composing  room,  this 
department  also  has  a  large  light  and 
ventilating  monitor,  sections  of  which 
are  open^  and  closed  by  an  electric 
motor.  _  The  composing  room  and  other 
mechanical  departments  are  all  equipped 
with  the  most  modern  machinery.  In¬ 
cluded  in  the  equipment  for  the  stereo¬ 
typing  department  is  a  gravity  operated 
plate  dropper. 

Two  low  pressure  boilers  using  oil  as 
fuel  provide  heat  for  the  building.  The 
oil  feed  is  controlled  by  thermostatic  and 
electrical  devices.  -A  modern  ventilating 
system  furnishes  fresh  air. 

In  the  basement  are  general  storage 
rf)oms  and  a  large  recreation  room  for 
carrier  boys. 

The  Citizen-Patriot  is  published  by  the 
Booth  Publishing  Company,  which  also 
publishes  the  Grand  Rapids  Press,  the 
Sagiixno  Netos-Couricr,  the  Muskegon 
Chronicle,  the  Flint  Daily  Journal,  the 
Kalamazoo  Gazette,  the  Bay  City  Tinies- 
Trihune  and  the  Ann  Arbor  Times-Netvs. 


Mfiiaititi 


Himp 


Sunbury  (Pa.)  Daily's  new  plant 


'T'HE  Sunbury  (Pa.)  Daily  recently 
occupied  its  new  $250,000  three- 
story  home  at  the  corner  of  Second  and 
Market  streets,  one  half  block  from  its 
old  building.  The  building  has  a  front¬ 
age  of  60  feet  on  Market  street  and  a 
depth  of  77  feet  on  Second  street.  Total 
floor  space  is  16,000  square  feet  as  com¬ 
pared  with  5,000  square  feet  in  the  build¬ 
ing  just  vacated. 

The  new  Daily  Buiilding  is  of  tapestry 
brick.  Flemish  bond  style,  trimmed  with 
Indiana  limestone.  The  main  entrance 
door,  set  in  a  wide  mounted  frame,  opens 
into  a  spacious  marble  vestibule.  Pass¬ 
ing  through  the  vestibule  one  enters  the 
public  space  divided  from  the  main 
business  office  by  a  long  steel  counter, 
finished  in  walnut.  On  the  other  side 
is  filing  equipment.  On  the  first  floor 
are  the  business,  circulation,  advertising 
and  editorial  departments.  Steel  and 
glass  partitions  provide  three  private 
offices  for  officials  of  the  company. 

On  the  same  floor,  back  of  the  depart¬ 
ments  named,  are  the  press  room  and 
mailing  room.  In  the  pressroom  has  been 
installed  a  16-page  Duplex  Tubular  press, 
electrically  controlled  and  operated  by  the 
Cutler-Hammer  system.  The  stereotype 
foundry  is  also  on  this  floor. 

The  editorial  room  is  across  the  hall 
from  the  hmsiness  offices.  Lamson  carrier 


systems  are  used  to  communicate  with 
the  composing  room  and  business  offices. 
-A  sound-proof  steel  and  glass  partitioned 
room  in  the  editorial  department  houses 
the  -Associated  Press  wire  and  operator. 

In  the  basement  is  the  paper  strxage 
room,  resmelting  room  and  carrier  boys’ 
room. 

On  the  second  floor  is  the  composing 
room,  with  seven  Linotypes,  a  Monotype 
material  making  machine,  a  Ludlow  typo- 
graph  and  other  modern  devices.  A  mat 
chute  is  used  from  the  composing  room 
to  the  stereotype  foundy. 

On  the  third  floor  is  the  commercial 
job  printing  plant. 

-All  of  the  office  furniture,  woodwork 
and  trim  throughout  the  building  is  fin¬ 
ished  in  walnut. 

The  Sunbury  Daily  is  published  by 
William  F.  Eichholtz  and  Lewis  Dewart. 
It  has  been  in  these  two  families  for 
more  than  half  a  century. 

The  paper  was  founded  by  Jacob  E 
Eichholtz  and  William  L.  Dewart  and  on 
Dec.  6.  1927,  will  celebrate  its  55th  anni¬ 
versary. 

Samuel  C.  Price  is  managing  editor; 
Roscoe  C.  Thurston  is  city  editor;  J.  S- 
McCombs  is  advertising  manager;  Roy 
H.  Eisely,  circulation  manager;  and 
J.  O.  Lawrence,  composing  room  super¬ 
intendent. 
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Editor  &  Publisher  for  July  30 ,  1  927 

automobile  FIRMS  OPPOSE  COMBINATION  PAPERS 

Advertising  Managers  Representing  40  Manufacturers  Draft  Resolution  Expressing  Dissatisfaction  at 

Detroit  Meeting — “Uneconomical”  Their  Claim  _ _  _ 


ISS ATISFACTION  with  enforced  According  to  Mr.  Long,  speakers  de-  in  individual  cities  demand  such  action 
newsoauer  combinations  was  expressed  dared  that  present  advertising  competi-  newspaper  copy  can  be  withdrawn  and 

nc  H  t_  •<  _  _ _  4.U,o  firvn  ic  crk  that  Hnllar  <^VTV»nHpfl  tho  tprritorv  rnv'prpd  Kv  hillfwiarH^  ailH 


‘national'  basis  then  they  might  as  well 
use  magazines  for  general  prestige  and 
good  will  effect.  They  feel  that  their 
copy  is  local  in  aim  and  effect  and  should 
be  given  consideration  on  this  basis.” 

Mr.  Long  knew  of  no  definite  action 
being  contemplated  by  the  automobile  men 
in  their  opposition  to  combinatkm  papers, 


large  ^tomobile  advertisers  of  the  tion  is  so  keen  that  every  dollar  expended  the  territory  covered  by  billboards  and 
.«intrv  at  a  meeting  in  Detroit,  July  7,  for  advertising  must  be  .spent  where  it  direct  mail.  .  .  , 

Heads' of  which  were  learned  by  Editor  will  do  the  most  work.  “.\s  stated  at  the  meeting,  the  value 

A  Publisher  this  week.  “Automobile  advertisers  with  only  a  of  the  newspaper  is  that  it  offers  a  method 

*The  40  advertising  nien  in  attendance  given  amount  df  money  to  spend  in  a  of  bringing  the  buyer  and  the  seller  into 

aere  members  of  the  advertising  man-  city,  say  one  page  a  week,  are  dissatisfied  direct  contact.”  Mr.  Long  said.  “Auto-  .  .f  '  j  i  u 

division  of  the  National  .\utomo-  when  compelled  to  use  a  combination,  a  mobile  advertising  usually  carries  the  beyond  the  adoption  of  the  resolution 

Chamber  of  Commerce,  and  after  the  half-page  in  each  paper,”  Mr.  Long  re-  names  of  the  local  dealers  and  aims  to  quoted  above 

lotion  of  enforced  combinations  was  ported.  “This  may  or  may  not  be  sound  have  a  direct  local  application  as  far  as 

I^Urussed  from  the  floor  a  resolution  op-  merchandising  practice  from  their  view-  sales  are  concerned. 

nosing  the  practice  was  adopted.  poipt-  ,  ,  ^  .  ‘‘Newspapers,  however,  class  automo- 

Th  resolution  follows :  general  tone  of  the  meeting  was  one  bile  copy  as  national,  and  enforce  the 

‘‘S  nce  it  is  economically  sound  for  the  friendliness  toward  combination  news-  combination  rule  which  does  not  apply 
H  •  rtiser  to  be  able  to  purchase  the  papers,  according  to  Mr.  Long,  but  the  to  local  advertisers.  Some  automobile 

1  ^me  and  kind  of  circulation  which  opinion  was  expressed  by  some  advertising  advertising  managers  are  saying  that  if 

n^ts  his  sales  problem,  managers  present  that  should  the  situation  their  copy  must  be  placed  on  a  strictly 

“W'e,  the  .Advertising  Managers  of  the 
National  .Automobile  Chamber  of  Com¬ 


merce,  are  opposed  to  the  denial  by  any 
newspaper  publisher  of  the  right  to  pur¬ 
chase  space  desired  in  newspapers  in¬ 
dividually,  this  denial  being  effected  by 
enforced  combinations.” 

Believing  the  matter  one  of  general 
policy  and  of  interest  to  all  newspaper 
^blishers,  the  group  voted  to  send  the 
resolution,  with  the  following  letter  of 
explanation,  to  every  daily  publisher  in 
the  country : 

“July  27,  1927. 

“You  are  doubtless  familiar  with  the 
situation  which  exists  in  a  number  of 
cities  whereby  advertising  snace  in  two 
or  more  paoers  is  sold  only  in  enforced 
combination,  the  advertiser  being  permit¬ 
ted  no  option. 

“The  advertising  managers  of  the  mem¬ 
ber  r''mpanies  of  this  organization  are 
confident  that  any  enforced  combina¬ 
tion  is  unsound  business  practice.  They 
are  hereby  presenting  their  view  on  this 
matter  to  the  publishers,  with  the  desire 
that  such  papers  as  now  have  combina- 
tiwis  or  may  be  contemplating  them,  may 
have  a  clearer  understanding  of  the  ad¬ 
vertiser’s  problem. 

“First  of  all,  compulsion  to  buy  two 
articles  when  only  one  may  be  needed 
creates  an  uneconomic  situation. 

“Furthermore,  even  if  both  papers  in 
the  combine  may  be  equally  good  the 
advertiser  must  consider  the  problem  of 
space  and  repetition.  It  may  be  more 
important  for  his  selling  job  for  him  to 
use  ten  full  pages  in  one  paper  rather 
than  twenty  half  pages  in  two  papers. 

“In  any  event  it  is  his  responsibility  to 
obtain  the  greatest  possible  buyer  interest 
per  dollar  expended.  In  the  long  run 
the  successfulness  of  his  campaigns  will 
determine  expenditures  for  the  future. 
.Any  artificial  obstacle  to  the  most  effi¬ 
cient  business  policies  cannot  be  profitable 
to  any  one — even  to  the  immediate  bene¬ 
ficiary — in  the  long  run. 

“We  therefore  invite  your  attention  to 
the  attached  resolution  and  we  should  ap¬ 
preciate  any  comment  you  may  wish  to 
make  upon  this  stand. 

“Cordially  yours, 

“National  Automobile 
Chamber  of  Commerce 

“John  C.  Long, 

Secretary,  Advertising  Committee." 


WORK  STARTING  SOON  ON  NEW  $500,000  HOME 
FOR  WILKES-BARRE  (PA.)  RECORD 


"The  entire  question  is  viewed  by  the 
automobile  firms  as  one  of  economy,  and 
they  wished  to  make  their  position  clear,” 
he  declared.  “The  large  increase  in  news- 
liaper  advertising  volume  was  cited  as 
one  of  the  reasons  why  the  return  per 
dollar  spent  by  advertisers  is  growing 
less.  With  this  in  mind  they  view  the 
enforced  combination  as  uneconomical, 
forcing  them  to  spread  their  appropriation 
for  certain  cities  over  two  newspapers, 
when  they  would  prefer  to  use  one. 

"It  is  altogether  possible  that  the  com¬ 
panies  with  volume  production  would  not 
change  their  present  schedules  if  allowed 
to  do  so,  but  they  would  like  the  free¬ 
dom  of  making  their  own  choice.” 

.Advertising  rates  were  discussed  at  the 
meeting,  but  in  a  minor  way,  according 
to  Mr.  Long.  It  was  stated  that  rates 
have  gone  to  higher  levels  generally,  and 
in  some  cities  on  the  basis  of  forced  cir¬ 
culation.  The  con.sensus  was  that  it  is 
the  business  of  the  advertiser  to  compare 
circulations  with  rates  and  determine  in 
what  cities  is  is  economical  to  place  copy. 

“The  publisher  who  has  advanced  his 
rates  on  the  basis  of  sound  circulation 
increases  in  his  logical  trading  area  has 
no  reason  for  worry,”  Mr.  Long  said. 


SANDERS  IN  UTTLE  ROCK 


.Architect's  drawing  of  Wilkes-Barre  Record  plant 


CONSTRUCTION  operations  are  to  stories  high  and  41  feet  wide  and  132 
start  soon  on  the  new  $500,000  home  feet  deep.  It  will  house  the  mechanical 
that  has  been  designed  for  the  Wilkes-  departments,  including  the  press  and 
Barre  (Pa.)  Record,  one  of  the  oldest  composing  rooms.  It  will  also  provide 


Former  Houston  and  Memphis  Editor 
Now  Part  Owner  of  Daily  News 

G.  V.  Sanders,  until  recently  editor  of 
the  Memphis  (Tenn.)  Press-Scimitar, 
has  bought  an  interest  in  the  Little  Rock 
(Ark.)  Daily  News  and  will  be  its  editor. 
John  R.  Frazer  is  president  of  the  com¬ 
pany  and  L.  B.  Myers  is  vice-president 
and  publisher. 

Mr.  Sanders  began  his  newspaper 
career  18  years  ago  with  the  Scripps-Mc- 
Rae  newspapers  and  did  his  most  notable 
work  for  that  organization  as  editor  of 
the  Houston  Press  from  1916  to  1922  and 
as  editor  of  the  Memphis  Press  and 
Press-Scimitar  from  1922  until  recently. 
During  his  tenure  in  Houston  the  circu¬ 
lation  of  the  paper  increased  from  16,(XX) 
to  33,000  and  the  concern’s  valuation  of 
the  paper  went  from  $100,000  to  $500,000 
in  the  same  period. 

Mr,  Myers,  who  is  now  publisher  and 
principal  owner  of  the  News,  had  his 
first  newspaper  experience  under  Mr. 
Sanders  13  years  ago  when  the  latter  was 
city  editor  of  the  Memphis  Press,  and 
with  the  admiration  that  the  cub  reporter 
often  retains  for  his  first  “boss,”  believes 
that  Mr.  Sanders  holds  the  key  to  success 
for  his  Little  Rock  newspaper. 


FISHER  ALIMONY  $400  WEEKLY 

,  ,  ,  .  _  .  .  .  The  former  Countess  de  Beaumont 

Details  of  the  Detroit  meeting,  which  morning  newspapers  in  that  State.  Plans  for  the  mailing  departments  and  the  cir-  won  a  further  victory  this  week  in  her 

was  not  open  to  reporters,  were  told  for  the  newspaper  plant  have  been  pre-  culation  bureau.  The  second  unit  will  separation  suit  against  Harry  C.  (Bud) 

Editor  &  Publisher  this  week  by  Mr.  pared  by  Knapp  and  Bosworth  of  be  interconnected  with  the  administrative  Fisher,  the  cartoonist,  when  Referee 
Long.  Wilkes-Barre  and  the  contract  has  been  advertising  and  news  departments  with  Herman  Joseph  filed  a  report  in  the  New 

“The  general  feeling  was  that  the  en-  awarded  to  Walborn  and  Barney,  pneumatic  tubes.  York  Supreme  Court  recommending  that 

forced  combination  is  uneconomical,”  he  Wilkes-Barre,  with  the  management  of  The  erection  of  the  ne\v  plant  is  going  she  be  granted  a  decree  of  separation  and 

said.  “It  was  viewed  as  a  highly  unusual  the  Record  expecting  to  have  the  new  to  make  the  task  of  getting  the  Record  $4(X)  a  week  alimony. 

practice,  not  to  be  found  in  any  other  plant  ready  within  a  year.  out  on  schedule  a  diflficult  one  for  the  _ 

branch  of  business,  which  forces  the  buyer  The  Record’s  new  home  will  he  loca-  next  year  but  the  management  has  made  ctaff  papfd  wiAMpn 

to  take  what  he  does  not  want  in  order  ted  at  13-15  North  Main  street,  on  the  arrangements  to  handle  the  problem  in  blAFF  PAPER  NAMED 

to  get  what  he  wants.  site  now  occupied  by  the  newspaper,  the  best  possible  manner.  The  news.  The  C.D.N.  Circle  is  the  permanent 

“When  the  publisher  says  to  the  adver-  The  plant  is  to  be  erected  in  two  units,  advertising  and  business  departments  name  of  the  Chicago  Daily  Neu'S  house 

tiser  that  he  can  have  space  in  the  even-  The  first  unit  will  occupy  a  ground  site  along  with  the  composing  room  are  be-  organ.  _A.  W.  Corbett  of  the  newspaper’s 

ing  paper  only  on  the  condition  that  he  with  a  frontage  of  41  feet  and  106  feet  ing  mov^  to  an  adjoining  building.  The  composing  room  was  awarded  the  prize 
buy  space  in  the  morning  paper  also,  or  deep.  It  will  be  four  stories  high  and  Record  intends  to  have  all  these  depart-  of  $25  offered  for  the  best  name  sub- 
vice  versa,  it  is  the  same  as  the  automo-  will  house  the  business  office,  news  bu-  ments,  including  the  type  setting  ma-  mitted.  The  second  edition  of  the  hous 
bile  dealer  saying  you  cannot  buy  a  reau,  administrative  and  advertising  de-  chines,  transferred  to  the  adjoining  orjran.  bearing  the  new  name,  was  issnecl 
sedan  unless  you  buy  a  roadster  too."  partments.  The  second  unit  will  be  two  building  in  24  hours.  July  19. 
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CHICAGO  POST  TO  BUILD  $3,000,000  PLANT 


Work  to  Start  at  Once  on  19-Story  Publication  and  Office  Structure  on  Wacker  Driv« 

Four  Floors — 99- Year  Lease  Signed 


-Daily  to  Use 


CLOSING  of  a  ninety-nine-year  lease  on 
Thursday  released  the  announcement 
by  Carroll  Shaffer,  general  manager  of 
the  Chicago  Evening  Post,  that  the  news¬ 
paper  w'ill  build  a  nineteen-story^  struc¬ 
ture.  60  by  150  feet,  of  the  most  modern 
architectural  design,  costing  $3,150,000,  on 
Wacker  Drive,  Chicago’s  newest  boule¬ 
vard-  .  „  -U- 

Work  on  the  Evening  Post  Building 
will  commence  immediately  along  plans 
already  matured  and  complete. 

Founded  April  29,  18W,  by  the  late 
James  W.  Scott,  the  Evening  Post  sub¬ 
sequently  became  the  property  of  the  late 
Herman  H.  Kohlsaat,  and  in  1901  was 
purchased  by  John  C.  Shaffer,  present 
editor  and  publisher,  who  also  publishes 
the  Indianapolis  Star,  Mtmcie  Star  and 
Terre  Haute  Star. 

The  site  for  the  new  edifice  is  known 
as  211-15  Wacker  drive  and  furnishes 
unusual  facilities  for  development.  It 
is  on  a  corner,  with  sixty  feet  frontage  on 
Wacker  drive  and  150  feet  on  Fork 
avenue,  which  will  run  from  Lake  street 
to  the  lower  level  of  the  drive  almost  mid¬ 
way  between  Wells  and  Franklin  streets, 
while  the  rear  will  open  on  to  Haddock 
court,  thus  insuring  light  on  three  sides. 

The  property  was  leased  for  an  un¬ 
disclosed  consideration  from  the  Mar¬ 
shall  Field  estate,  the  real  estate  transac¬ 
tion  being  conducted  through  Albert 
H  Wetten  &  Co.,  and  Ralph  H.  Martin 
of  Baird  &  Warner.  Callistus  S.  Ennis 
&  Co.,  were  the  original  brokers,  repre¬ 
senting  Mr.  Shaffer.  The  plans  were 
prepared  by  Holabird  &  Roche,  architects, 
of  Chicago.  Contracts  for  construction 
have  been  let  to  the  McLennon  Construc¬ 
tion  company  and  the  financing  is  being 
handled  by  Mosser,  Willaman  &  Co.,  and 
A.  C.  Allyn  &  Co.  ..  , 

Attractive  architects’  plans  specitymg 
a  modification  of  classic  design  modernized 
to  meet  the  demands  of  a  present-day 
ropolitan  office  building,  assure  an  artistic 
exterior,  with  dignity  and  beauty  blending 
for  a  substantial  majesty  worthy  of  the 
impressive  drive. 

The  Post  building  will  be  one  of  the 
first  toward  the  western  end  of  the  city’s 
new  river  front 

The  exterior  of  the  building  will  be 
faced  with  a  granite  base  and  with  or¬ 
namental  cut  stone  in  the  lower  six  stories 
with  face  brick  and  ornamental  terra 
cotta  trim  for  the  upper  stories. 

The  architects’  drawings  indicate  an 
attractive  design,  its  motif  being  a  modi¬ 
fication  of  the  classic,  modernized  to  meet 
th»  demands  of  office  building  design. 

With  the  exception  of  the  Wacker 
drive  level  floor,  which  is  assigned  to 
shoo  space,  the  building  entrance  and 
elevator  lobby,  the  Post  will  occupv  the 
building  from  the  basement  to  the  fourth 
floor,  inclusive. 

The  entrance  and  lobby  will  be  orna¬ 
mental  in  design,  with  marble  floors  and 
wails  and  the  paneling  on  the  walls  deco¬ 
rated  with  paintings.  An  ornamental 
stairway  will  lead  from  the  first  floor  to 
the  newspaper  administration  offices  on 
the  second  floor. 

The  upper  floors  of  the  building  are 
assigned  entirely  as  rental  space  for  gen¬ 
eral  office  purposes. 

The  entrance  vestibule  and  elevator 
lobby  on  the  first  floor  will  have  floors 
and  walls  of  Roman  Travertine  marble. 
This  marble  will  also  be  used  for  the 
wainscoting  and  stairs  leading  from  the 
first  floor  to  the  administration  offices  on 
the  second  floor.  The  handrails  will  be  of 
walnut  and  the  balustrades  and  newels  of 
ornamental  iron. 

The  entrance  lobby  also  will  have  an 
ornamental  plaster  ceiling  and  cornice, 
with  spaces  for  the  reception  of  mnral 
decorations. 

All  finished  wood  work  in  the  entrance 
vestibule,  and  the  interior  finish  of  the 
private  offices  will  be  of  .\merican  wal¬ 
nut,  in  a  natural  finish. 

Doors  on  the  first  floor  will  be  of  steel 


framing  with  etched  bronze  ornamentation,  and  ornamental  iron  frames  will  be  used 
niche  will  be  provided  in  the  front  in  all  windows  up  to  the  seventh  story, 
stone  work  at  about  the  second  floor  level  Corridors  above  the  first  floor  will  have 
for  a  statue.  .Above  this  there  will  be  terrazzo  floors  with  art  marble  base  and 


ministration  offices,  on  tlu-  third  floor 
the  composing,  stereotyping  rooms  and 
other  mechanical  departments,  while  th» 
editorial  rooms  and  publication  offices 
will  occupy  the  fourth  floor.  Chi  this 
floor,  also,  will  be  the  newspaiier  librarv 
and  artists’  rooms.  ^ 

The  city  distribution  and  mailing  rooms 
will  be  located  at  the  lower  W  acker  ^ 
level,  where  fine  facilities  are  available 
for  the  traffic  incidental  to  the  outom 
of  a  metropolitan  newspaper. 

Situated  on  Wacker  drive,  the  new 
Post  building  will  form  an  integral  part 
^  one  of  the  biggest  developments  m 
Chicago’s  history. 

.Almost  directly  oppsisite  the  site  of  the 
Post  building  is  the  site  of  the  proiected 
Marshall  Meld  building. 

NEW  OHIO  ASSOCIATION 

Buckeye  Press  Forms  Subsidiary  Bod* 

and  Will  Employ  Field  Secretary 

The  Buckeye  Press  .Association  at  a 
meeting  at  Buckeye  Lake,  July  22  or 

ganized  the  Ohio  Newspaper'. Association, 
a  subsidiary,  for  closer  co-operation  and 
for  the  promotion  of  the  interests  of  the 
newspapers  of  the  state. 

Trustees  were  chosen  as  follows- 
(iranville  Barrere,  Hillsboro;  R  b 
Howard.  London;  H.  E.  C.  Rowe  Mil' 
lersburg;  H.  C.  Williams,  Leesb^re- 
George  H.  Frank.  Cleveland;  H.  C.  Par¬ 
sons,  Chardon ;  G.  H.  Townley,  Leba¬ 
non;  Karl  Bull,  Cedarville.  Mr.  How¬ 
ard  is  president  of  the  Buckeye  Press 
.Association. 

The  association  will  be  incorporated 
at  once,  and  opportunity  to  join  will  be 
given  all  the  newspapers  of  the  state. 
Fifty  have  already  accepted  membership 
The  ultimate  purpose  is  to  employ  a  field 
secretary  as  has  already  been  done  with 
success  in  a  dozen  states. 

NEW  ONE-PAGE  DAILY 


How  new  Chicago  Evening  Post  building  will  tower  above  Wacker  Drive 


a  terra  cotta  band  reaching  to  the  seventh 
floor,  and  above  this  the  walls  will  be 
finished  with  a  Kittaning  brick.  In  the 
lower  stories,  on  both  Wacker  drive  and 
Fork  avenue,  there  will  be  ornamental 
iron  spandrels. 

The  top  of  the  Post  building  will  re¬ 
semble  the  Parthenon — a  row  of  tall, 
stately  columns  of  stone,  will  surround  the 
upper  part  of  the  building.  These  col¬ 
umns,  blending  well  in  the  general  archi¬ 
tectural  scheme  of  beauty,  will  balance  the 
columnar  stateliness  of  the  lower  part  of 
the  structure. 

Present  buildings  on  the  site  are  to  be 
wrecked  immediately  to  make  way  for  the 
Post  building.  Development  of  con¬ 
struction  details  is  going  ahead  rapidly 
and  excavating  for  foundations  and  sink¬ 
ing  of  caissons  will  start  immediately 
after  the  wrecking  work  is  done.  Work 
thereafter  will  go  forward  rapidly,  it  is 
expected,  thus  bringing  the  building  to 
an  early  completion. 

The  building  structure  will  follow  what 
is  known  as  the  skeleton  type.  Structural 
steel  columns,  spandrel  l^ams  and  floor 
girders  will  be  used,  with  concrete  slabs 
up  to  the  fifth  floor  level  and  re-enforced 
concrete  construction  generally  above  this 
point.  Floors  throughout  the  building  will 
have  cement  finish,  except  where  marble 
or  terrazzo  floors  are  used. 

On  the  first  floor  the  store  fronts  on 
Wacker  drive  will  be  of  ornamental  iron. 


thresholds.  Floors  from  the  fifth  to  the 
eighteenth  inclusive  will  be  divided  into 
offices  for  rental  finished  with  suitable 
woods  and  interior  trim. 

On  the  eleventh  floor  will  be  the 
women’s  rest  rooms,  while  a  barber  shop 
will  find  space  on  the  twelfth  floor, 
adjacent  to  the  men’s  retiring-rooms. 
The  fifth  to  the  tenth  and  the  thirteenth 
to  the  eighteenth  floors  will  be  similar  in 
plan. 

Equipped  with  four  high-speed  ele¬ 
vators  of  the  latest  type,  residents  in  the 
Post  building  will  be  insured  rapid 
transportation  facilities  between  the  vari¬ 
ous  floors.  There  will  also  be  a  freight 
elevator. 

The  Post  pressroom  will  occupy  most 
of  the  basement.  Pedestrians  will  be 
able  to  see  the  operation  of  the  new  Post 
presses  by  looking  through  the  windows 
on  Fork  avenue.  Special  foundations 
will  be  laid  to  sustain  these  presses. 

Newsprint  will  be  moved  from  the 
lower  Wacker  drive  level  to  the  press¬ 
room  by  means  of  an  elevator  at  loading 
platform  level,  and  thence  on  tracks  to 
a  stockroom  from  which,  again  on  tracks, 
the  rolls  will  be  brought  to  the  presses. 

The  boiler  rooms,  equipped  with  the 
modern  heating  and  ventilating  ma¬ 
chinery,  will  be  in  the  sub-basement  at 
the  rear  of  the  building. 

On  the  second  floor  above  the  upper 
level  of  Wacker  drive  will  be  the  ad- 


Lo»  Angeles  Bulletin  SUrts  with  Toohy 
as  Editor 

Neill  M.  Toohy,  former  editor  and 
owner  of  the  Pacific  News  Service  in 
Sacramento,  Cal.,  is  now  editor  of  the 
Los  Angeles  Daily  Bulletin.  Mr.  Toohy 
has  been  connected  with  many  of  the 
leading  newspapers  on  the  west  coast,  in¬ 
cluding  the  Stockton  Independent,  of 
which  he  was  managing  editor,  the 
Sacramento  Union,  the  Los  Angeles 
Herald  and  others. 

The  Daily  Bulletin  is  a  one-page  news¬ 
paper.  published  twfice  daily,  and 
fphioned  after  the  Daily  Bulletin  in 
M  ashmgton.  D.  C,  which  was  established 
33  years  ago.  Oliver  Patten,  formerly 
of  New  York,  is  a  reporter  on  the 
Bulletin  staff.  The  paper  carries  the 
I.  N.  S.  report. 


PRIZES  FOR  FIRE  PICTURES 

The  Rochester  Democrat  fi-  Chronicle 
conducted  a  gravure  fire  picture  contest 
recently.  Scores  of  pictures  were  re¬ 
ceived  by  the  judges.  The  first  prize 
was  given  to  Frank  D.  Walker,  who 
submitted  the  clearest  and  sharpest  photo¬ 
graph  showing  the  crumbling  of  the 
Sibley,  Lindsey  &  Curr  company  walls. 
Second  prize  to  Claire  L.  Stillman,  of 
Attica,  for  a  picture  entitled  “The  Red 
Mill.”  The  third  award  was  made  to 
A.  J.  Chippendale,  whose  photograph 
depicts  a  scene  at  the  fire  of  the  Upton 
Cold  Storage  plant. 

NAMED  HEALTH  CHIEF 

pr.  Eidward  Durney,  music  editor  and 
critic  of  the  Buffalo  Evening  Xncs.  has 
been  appointed  acting  health  commis¬ 
sioner  for  the  city  of  Buffalo  in  the 
absence  of  Commissioner  Franezak  E- 
Fronezak  who  became  seriously  ill  while 
on  a  European  trip. 


Editor  &  Publisher  for  July  30 ,  1927 


The  News  Is  Preferred  By  Every 
Type  of  Automotive  Advertiser 


us 


THE  DETROIT  NEWS 

Leads  for  the  First  6  Months  of  1927 
in  Total  Automotive  Advertising, 
Retail  Automotive  Advertising,  Pas¬ 
senger  Car  Advertising  and  General 
Automotive  Advertising 


^T^HOROUGH  home  coverage  of  54  years,  standing  plus  great 
N  circulation  concentrated  in  the  local  trading  area  has  given  The 

'  News  outstanding  leadership  in  automotive  advertising  just  as  it  has  in 

.  *'*  every  other  selling  classification  of  advertising.  The  Detroit  News,  situated 

y '  in  the  heart  of  the  automotive  industry,  early  took  the  lead  in  giving  its  public 

/  authoritative  and  important  news  of  things  automotive.  The  Detroit  News  was  one  of 

o  the  first  newspapers  in  America  to  publish  a  separate  Sunday  section  devoted  exclusively  to 
"y  such  news.  This  section  has  won  a  commanding  place  in  the  minds  of  thousands  of  readers 

both  because  of  its  news  interest  and  also  because  of  its  many  touring  suggestions,  trail  notes 
and  other  automotive  helps. 

A  Leader  Any  Way  Yon  Look  At  It 


Weekdays  alone,  Sundays  alone  or  Weekdays  and  Sun¬ 
days  combined.  The  Detroit  News  carried  more  automotive 
advertising  than  any  other  Detroit  newspaper.  The  Detroit 
News  showed  a  lead  in  every  branch  of  automotive  advertising 
— in  passenger  car  space,  in  truck  advertising,  in  the  adver¬ 
tising  of  tires,  accessories,  as  well  as  gasoline  and  oil.  The 
News  thus  leads  in  retail  automotive  advertising,  general 
automotive  advertising,  and  in  total  automotive  advertising. 


Not  only  does  the  six  months’  record  show  The  News 
leading  both  other  local  newspapers,  but  it  also  shows  The 
News  with  an  increasing  lead  over  the  next  newspaper. 
Each  succeeding  year  since  1923  The  News  showed  increas¬ 
ing  leadership  in  automotive  advertising,  and  during  the 
first  six  months  of  1927  The  News  led  the  second  newspaper 
by  221,018  lines — a  greater  lead  by  38,908  lines  over  the  same 
period  of  a  year  ago. 


V  Nothing  But  Tested  Results 

Would  Bring  This  Preference 

Space  in  agate  lines — Daily  and  Sunday  Combined 

Retail  Merchants  Automotive  Advertising 

First  6  Mom.  1927  Percentage  of  Space  News  Lead 

NEWS  183,904  60.11% 

Second  Paper  43.050  14.07  140,854 

Third  Paper  78,988  25.82  104,916 

Passenger  Car  Advertising 

NEWS  587,622  39.44% 

Second  Paper  538,328  36.14  49,294 

Third  Paper  363,818  24.42  223,804 

Other  General  Automotive  Advertising 

NEWS  188,370  44.12% 

Second  Paper  157,500  36.89  30,870 

Third  Paper  81,060  18.99  107,310 

Total  Automotive  Advertising 

NEWS  959,896  43.19% 

Second  Paper  738,878  33.24  221,018  ^ 

^  Third  Paper  523,866  23.57  436,030  T 

The  Detroit  News 


For  54  Years  Detroit’s  HOME  Newspaper 


3S4,000  Sunday  Circtdation 


325,000  Weekday  Cireulatton 


BOOSTER  JOURNALISM”  DOESNT  MEET 
DAY’S  NEED,  DECLARES  JULIAN  HARRIS 


PRIZES  FOR  PUBLIC  SERVICE  AND  INTEREST 
IN  NEWS  STORIES  AWARDED  TARHEELS 


L.  STOCKTON,  managing  editor  volumes  and  over  $1,000  in  cash  toward 
of  the  Greensboro  (N.  C.)  News,  the  restoration  of  the  Lenoir-Rhync  Ctd- 
elected  president,  and  Greensboro  lege  library,  destroyed  by  fire  last  winter 
was  selected  for  This  work  was  accomplished  after  a  cam- 

— -  the  1928  conven-  paign  lasting  three  weeks.  The  Adam’s 

tion  city  by  the  story  was  a  descripticm  of  Mourn 
North  Carolina 
r  Press  Associa- 

,  tion.  at  the  con- 

■|^  eluding  session  at 

Morehead  City, 

A.  C.  Huneycutt, 

Stanley  News- 
Herald.  J.  W. 

Noell, 


'T'HK  need  for  editors  to  print  the  truth, 
whether  the  facts  are  creditable  or  dis¬ 
creditable  to  their  comm.unity  or  state,  has 
never  been  greater  than  it  is  today, 
Julian  Harris,  editor  of  the  Columbus, 
((ia., )  Enquirer-Sun,  told  the  North 


Rt)cky  Mountains,  and  the  successful 
effort  to  anchor  a  tower  on  its  summit 
for  the  observation  of  fire. 

The  Greensboro  Daily  Record  was 
awarded  honorable  mention  and  given 
Stockton  succeeds  second  place  in  the  contest  for  the  Separk 

A  /-  TT - A  prize  for  valuable  service  rendered  to  the 

community.  The  series  of  articles  calling 
...  for  this  notice  had  to  do  with  state  gov- 
Roxboro  ernment,  and  were  written  by  Eric  W  , 
C  ourier  _ 

elected  vice-presi-  Raleigh,  and  until  recently  with  the  As" 
dent.  Miss  Beat-  sociated  Press  at  its  Raleigh  bureau 
rice  Cobb,  Morgantmi  Scsos-Herald.  Miss  Virginia  Terrell,  of  the  Asheville 
was  re-elected  secretary-treasurer.  B.  Arp  Cithen,  was  awarded  second  place  in  the 
Lowrance  was  continued  as  field  secre-  Separk  contest  for  the  best  piece  of  writ- 
tary,  with  headquarters  at  Charlotte.  ing. 

The  new  executive  committee  is  com-  North  Carolina  newspapers  and  editors 
posed  of  the  president,  vice-president,  were  warned  by  Josephus  Daniels,  editor 
secretary-treasurer,  and  J.  T.  Perkins,  of  the  Raleigh  News  &  Observer,  that 
Lincoln  County  News'^  Mr.  Huneycutt,  there  is  danger  in  the  growing  tendena- 
James  \\’.  .Atkins,  Gastonia  Gazette;  to  make  the  newspaper  a  commercial 
Carey  Dowd,  Jr.,  Charlotte  News,  and  proposition  instead  of  an  institution.  He 
Lee  B.  Weathers,  Shelby  Star.  spoke  on  the  tendency  of  the  times  in 

The  Walter  Savory  Loving  cup,  for  connection  with  newspapers,  dealing  ex- 
the  best  all-round  weekly  newspaper,  was  tensively  with  the  numerous  recent  con- 
awarded  the  Roxboro  Courier.  Johnston  solidations.  Mr.  Daniels  warned  the  pub- 
.Avery,  editor  of  the  Hickory  Daily  Ushers  that  if  the  newspaper  becomes 
Record,  was  awarded  the  Separk  prize  of  strictly  commercialized,  as  seems  to  be 
$250  for  having  rendered  the  most  out-  the  tendency,  instead  of  becoming  state, 
standing  public  service  during  the  past  national  and  local  institutions,  as  in  the 
year,  while  Leary  W.  .Adams,  of  the  past,  they  would  not  be  entitled  to  any 
Charlotte  Observer,  received  the  ^50  more  protection  than  any  other  industry. 
Separk  award  for  the  most  meritorious  Delegates  not  attached  to  daily  news- 
newspaper  writing  of  the  year.  papers  were  taken  on  a  trip  to  Cape 

The  Record  was  accredited  with  the  Lookout,  while  members  of  the  .Asso- 
best  piece  of  community  work  through  ciated  Press  were  holding  their  semi-an- 
its  successful  effort  in  collecting  8,000  nual  meeting. 


was 


Leary  W.  Adams 


Julian  Harrii 


Because  no  newspaper  can  be  a  financial 
success  without  advertising,  the  problem 
of  service  to  advertisers  always  has  been 
of  first  importance — and  today  looms  large. 

The  Ludlow  system  of  composition  is  the 
most  practical  means  within  your  reach  for  sup¬ 
plying  that  greater  service  advertisers  demand. 

The  Ludlow  removes  all  limitations  from 
your  composing  room  and  enables  you  to  secure 
a  quality  of  advertising  it  would  be  impractical 
to  attempt  without  it.  With  it,  production  is 
simplified.  All  ads  are  printed  from  new  type 
every  time,  thereby  giving  them  much  greater 
selling  pow'er. 

Let  us  tell  you  what  the  Ludlow  has  done 
for  others  and  how  it  can  help  you. 

Ludlow  typelines  are  slug-cast  from  hand-set  matrices 
in  sizes  up  to  full-width  72  point  caps  and  lower- 
case, and  even  84  point  caps.  No  mold 
or  machine  changes  required. 


TIGHT  AD  LAW  IN  FLORIDA  book,  notice,  handbill,  poster,  bill  circu- 

_  lar,  pamphlet  or  letter,  or  in  any  other 

Ml  iiA-Ai.'  Aj  wav,  an  advertisement  of  any  sort  which 

New  Statute  Make.  Uutruth  .n  Adver-  ^^,:^Vtisement  contains  any  assertion,  rep- 

titing  a  Mitaemeanor  resentation  or  statement  which  is  untrue. 

Advertisers  in  Florida  hereafter  must  deceptive  or  misleading.” 
tell  the  truth  and  nothing  but  the  truth  in  Violation  involves  a  $200  fine  or  90 
their  copy,  as  a  result  of  a  lesson  learned  days  in  jail,  or  both, 
during  the  era  of  real  estate  speculation 
in  1925. 

One  of  the  first  measures  offered  at  the 
outset  of  the  1927  biennial  session  of  the 
l.egislature  was  a  “pure”  advertising  bill. 

It  went  through  the  House  and  Senate, 
w'as  signed  by  the  Governor. 

The  act  makes  it  unlawful  “for  any 
person,  firm,  corporation  or  association 


STRESSES  CANADIAN  PROGRESS 


2032  Clybourn  Avenue,  Chicago,  Ill. 

Boston:  470  Atlantic  Avenue  Atlanta:  41  Marietta  Street 

New  York:  63  Park  Row  San  Francisco:  5  Third  Street 


LUDLOW  QUALITY  SLUG  COMPOSITION 
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A  GOOD  NEWSPAPER 
CIRCULATION  TAKES 
NO  VACATION 

The  Washington  Times  is  a  good 
newspaper  and  right  into  the 
summer  its  circulation  grows 


January,  1927  63,172  Net  Paid 

June,  1927  76,584 


UP 


13,412 


Net  Paid 


In  Washington,  Use  The  Times  and 
Beat  the  Summer  Slump! 


mmi 


RODNEY  E.  BOONE 
General  Manager,  National  Advertising 
9  East  40th  Street,  New  York 


A.  T.  CHAPECK 

932  Hearat  Square.  Chicago 


FRANKLIN  S.  PAYNE 

2412  Book  Tower  Bldff.,  Detroit 
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EDITORS’  PEACE  PARTY 
FETED  IN  LONDON 


War  Between  Britain  and  U.  S.  Un' 
thinkable.  Marquis  Reading  and 
Other  Speakers  Declare 
— Exchange  of  Editors 


London.  July  27. — The  Marquis  of 
Reading,  former  ambassador  at  Washing¬ 
ton,  was  the  chief  speaker  at  a  dinner 
given  at  Dartmouth  House  tonight  by  the 
English-speaking  union  in  honor  of  the 
American  editors  visiting  Europe  under 
the  auspices  of  the  Carnegie  Peace  Foun¬ 
dation. 

“I  am  confident  that  His  Majesty’s 
Government  is  seeking  every  possible 
means  to  arrive  at  any  agreempt  in  the 
question  which  is  now  the  subject  of  so 
much  discussion,”  said  Lord  Reading, 
referring  to  the  disarmament  dispute  at 
Geneva. 

“We  assuredly  have  a  common  purpose 
and  can  we  not  work  with  the  same  co¬ 
operation  and  goodwill,  with  the  same 
trust  we  had  during  the  war,  striving 
again  for  the  common  purpose,  and  per¬ 
haps,  may  I  add,  for  a  nobler  purpose? 

“The  war,  right  as  it  was  on  our  part, 
was  still  a  terrible  affair,  but  the  prace  of 
the  world  is,  after  all,  the  attainment 
every  man  of  religion  and  spiritual  faith 
desires  to  see  accomplished.  We  believe 
that  you  in  America,  and  we  in  this 
country,  are  charged  with  a  great  mis¬ 
sion,  a  very  heavy  responsibility,  we  can 
do  much.  It  is  difficult  to  exaggerate 
what  we  may  achieve. 

“If — God  forbid — anything  should  hap¬ 
pen  to  make  our  paths  diverge,  then,  in 
my  mind,  the  world  will  suffer  a  terrible 
disaster,  I  believe  in  my  innermost  heart, 
after  an  experience  of  many  years  in  this 
country  and  in  yours,  there  is  an  almost 
sacred  desire  that  we  should  achieve  peace 
and  maintain  it.  We  should  do  all  in  our 
power  to  preserve  it  in  the  future,  and 
continue  to  labor  together  to  the  best  of 
our  ability  to  that  end.” 

Maurice  S.  Sherman,  Hartfort  Courant, 
declared  that  war  between  Great  Britain 
and  the  United  States  was  unthinkable. 

C.  C.  Hamlin,  Colorado  Springs  Ga- 
sette,  read  a  telegram  from  the  English- 
speaking  union  of  the  United  States  con¬ 
veying  best  wishes  for  the  success  of  the 
editors’  visit,  and,  on  behalf  of  the  news¬ 
papers  in  the  smaller  cities  of  the  United 
States,  warned  British  friends  not  to  be 
misled  by  opinion  in  the  newspapers  of 
the  great  American  cities  alone,  as,  he 
said,  the  hearts  of  the  majority  of  the 
American  public  beat  true  with  the  hearts 
of  Englishmen. 

.\rcher  H.  Shaw,  Cleveland  Plain 
Dealer,  said  the  idea  of  war  between 
Great  Britain  and  America  “is  outlawed 
in  the  heart  of  every  American.” 

Lord  Birkenhead  presided  at  the  din¬ 
ner  and  Major  John  Jacob  .\stor  wel¬ 
comed  the  visitors  to  England. 

The  American  Journalists  also  were  the 
guests  at  luncheon  today  of  the  Institute 
of  Journalists. 

R.  D.  Blumenfield,  editor  of  the  Daily 
Express,  said,  in  welcoming  the  Ameri¬ 
cans,  that  the  relationship  between  Great 
Britain  and  the  United  States  was  entirely 
in  the  hands  of  the  newspapers,  and  not 
in  the  hands  of  ambassadors  and  ministers. 
He  suggested  that  American  and  English 
journalists  should  interchange  positions 
every  six  months. 

Marshall  Ballard,  New  Orleans  Item; 
and  Robert  Lathan,  Asheville  Citizen,  as¬ 
sured  English  journalists  that  ebullitons 
of  anti-English  feeling  in  the  United 
States  were  infrequent,  and  both  agreed 
with  Mr.  Blumenfield’s  idea  that  there 
should  be  an  interchange  of  journalists  be¬ 
tween  England  and  the  United  States. 
Mr.  Ballard  said,  however,  that  he  would 
favor  such  an  exchange  every  six  weeks 
rather  than  every  six  months. 


HLDES  IN  TEXAS  OIL  HELD 

Frank  P.  Fildes,  formerly  publisher  of 
the  West  Palm  Beach  (Fla.)  Times  and 
Miami  TrUnrne,  has  purchased  the  Odessa 
(Texas)  News  from  Barney  Hubbs.  Mr. 
Fildes  plans  to  make  The  News  a  daily 
publication,  Odessa  being  located  in  a  new 
oil  field. 


Editor  &  Publisher 
CARGILL  BUYS  DAILY 


San  Francisco  Man  in  $100,000  Deal 
for  Burlingame  Advance-Star 

The  Burlingame  (Cal.)  AdzHjnce-Star, 
owned  by  Sam  U.  Merk,  has  been  sold 
to  A.  B.  Cargill  of  the  San  Francisco 
Chrcmicle.  Mr. 

Cargill  will  take 
over  the  property 
.\ugust  1,  and 
assume  active 
charge. 

Mr.  Merk  has 
published  the  Ad¬ 
vance  for  twenty 
/ears  and  in  Janu¬ 
ary,  1926,  pur¬ 
chased  the  Bur¬ 
lingame  Star  and 
consolidated  that 
paper  with  the 
Advance. 

Mr.  Cargill, 
who  formerly  was 

general  manager  of  the  Milwaukee  Sen¬ 
tinel  and  later  assistant  publisher  of  the 
Otnaha  News,  has  been  associated  with 
the  San  Francisco  Chronicle  for  the  past 
year  and  one  half.  During  most  of  that 
time  he  has  made  his  home  in  Burlingame. 

The  Advance-Star  is  an  evening  pub¬ 
lication.  While  the  price  paid  for  the 
property  has  not  been  revealed  Mr.  Car¬ 
gill  has  filed  articles  of  incorporation  for 
$100,000  in  behalf  of  the  Burlingame 
Publishing  Company  and  the  property 
will  be  operated  under  that  name. 

Mr.  Merk  has  other  business  interests 
and  will  continue  to  reside  in  Burlingame. 

PHOTOGRAPHER  STONED 


for  July  30,  1927 

ALABAMA  VOTES  TAX 
ON  NEWSPAPER  ADS 


But  Senate  Immediately  Decides  to  Re¬ 
consider  and  Bill  Calling  for  5 
Cents  an  Inch  Tax  Is 
Tabled 


A.  B.  Casgiu. 


Boston  Herald  Man,  Snapping  Crashed 
Plane,  Resisted  by  PQots  and  Mob 

A  Boston  Herald  photographer  was 
attacked  with  mud  and  stones  and  at¬ 
tempts  made  to  break  his  camera  when  he 
attempted  to  take  a  photograph  of  an 
airplane,  operated  by  a  civilian,  after  it 
had  fallen  250  feet  into  the  mud  flats  near 
the  Boston  airport  July  24.  As  the  pho¬ 
tographer  opened  his  camera  a  handful 
of  mud  struck  him.  Threatening  moves 
were  made  by  the  crowd  as  Stewart 
Chandler  and  Joseph  Dunn,  the  pilots  of 
the  machine,  told  the  photographer  that 
they  did  not  want  the  picture  made,  claim¬ 
ing  it  would  give  aviation  a  “black  eye.” 
Suddenly  one  man  made  a  dive  for  the 
camera,  and  as  the  cameraman  resisted 
him  the  latter  attempted  to  strike  the 
Herald  man.  A  call  for  the  police  was 
sent  in  and  upon  their  arrival  and  that 
of  an  army  sergeant  the  hoodlums  disap¬ 
peared. 


Birmingham,  Ala.,  July  25. — In  beat¬ 
ing  the  bushes  for  an  increase  of  $4,000,- 
000  per  year  in  the  tax  income,  the  Ala¬ 
bama  Legislature  recently  passed  a  bill 
taxing  newspaper  advertising  at  the  rate 
of  five  cents  per  column  inch.  The 
cause  for  worry  in  newspaper  circles  was 
short-lived,  however,  as  a  motion  to  re¬ 
consider  was  passed  in  the  Alabama  Sen¬ 
ate  by  a  vote  of  25  to  1 ;  and  considera¬ 
tion  of  the  bill  to  tax  newspaper  adver¬ 
tising  was  indefinitely  postponed. 

The  bill  proposing  a  tax  of  five  cents 
per  column  inch  on  newspaper  advertis¬ 
ing  was  facetiously  injected  into  a  gen¬ 
eral  debate  on  the  methods  for  raising  a 
$4,000,000  additional  income  for  educa¬ 
tional  purposes  in  the  State  of  Alabama. 
Immediately  after  the  facetious  proposal 
was  made,  however,  it  found  serious  sup¬ 
port  on  the  floor  of  the  Senate.  One  of 
the  Senators  made  a  speech  in  favor  of 
the  bill  in  which  he  said :  “It  is  my 
understanding  that  the  Birmingham 
News,  owned  and  operated  by  Victor 
Hanson,  gets  from  $1.50  to  $2.50  per  inch 
for  advertising,  and  I  believe  that  a 
small  tax  charge  of  five  cents  per  inch 
would  be  very  reasonable.” 

Before  any  of  the  floor  leaders  seemed 
to  realize  what  was  being  done  the  bill 
seemed  to  get  out  of  hand  and  was  ac¬ 
tually  passed.  Later  in  the  same  legisla¬ 
tive  day,  however.  Senator  Fred  Fite  of 
Birmingham  made  a  motion  for  recon¬ 
sideration,  with  the  result  that  this  ac¬ 
tion  was  rescinded,  and  consideration  of 
the  bill  was  indefinitely  postponed. 

The  newspapers  of  the  State  received 
the  report  that  such  a  bill  had  been  passed 
with  almost  absolute  editorial  silence. 
“So  far  as  I  know  there  was  not  a  sin- 


IDTIRTISING  PAGES  REMOTH 

gle  editorial  comment  on  the  bill 
which  the  Alabama  Legislature  proposed 
to  tax  newspapers  at  a  rate  of  five  cents 
per  column  inch  for  advertising,”  said 
J.  E.  Chappell,  assistant  to  the  publisher 
of  the  Birmingham  News. 

A  publisher  of  one  of  .Alabama’s 
weekly  papers  said ;  “As  five  cents  an 
inch  is  about  two  cents  an  inch  more  than 
I  actually  get  net  for  my  space,  it  is  easv 
to  see  what  this  bill  would  do  to  my  pui^ 
lication.” 


LAKELAND  DAILIES  IN 
COMBINATION 


Ledger  Buy*  Star-Telegram  and  Merges 
Sunday  Editions  Operating  from 
Ledger  Plant — Brown  It 
Editor 


Lakeland,  Fla.,  July  24. — Sale  of  the 
Lakeland  Star-Telegram  to  the  owners 
of  the  Lakeland  Ledger,  was  announced 
yesterday  in  joint  statements  appearing 
in  the  morning  paper.  The  Star-Tele¬ 
gram,  a  newspaper  representing  the  con¬ 
solidation  of  two  properties  here  some 
years  ago,  has  been  operated  for  some 
weeks  under  a  receivership  headed  by 
M.  F.  Hetherington,  who  was  owner  of 

the  T*"’ - ‘m  for  many  ’-ears  prior  to 

its  consolidation  with  the  Star.  Under 
the  change  just  announced  it  is  stated 
that  the  Star-Telegram  will  be  continued 
as  a  morning  paper.  Its  Sunday  issue 
will  be  merged  with  that  of  the  Ledger, 
afternoon  paper. 

Harry  Brown,  well  known  Florida 
newspaperman  who  has  had  an  editorial 
connection  with  the  Star-Telegram  for 
some  years  will  continue  with  the  paper 
as  editor  and  stockholder,  according  to 
announcement  by  Sam  Farrabee.  Bryan 
Mack  and  J.  C.  Smith,  owners  of  the 
Ledger. 

Both  papers  will  be  issued  from  the 
Ledger’s  plant  and  other  economies  in 
production  are  exnected  to  be  attained 
through  the  consolidation  of  the  two 
properties,  it  is  stated. 


STERLING  ELECTED  TO  BOARD 

The  Houston  Printing  Co.,  publishers 
of  the  Post-Dispatch,  has  elected  Walter 
G.  Sterling  a  member  of  the  board  of 
directors  to  succeed  the  late  Col.  George 
M.  Bailey,  editor  and  paragrapher.  The 
name  of  a  new  editor  has  not  been  placed 
beneath  the  Post-Dispatch  editorial  mast¬ 
head  since  Bailey’s  was  removed  upon 
his  recent  death.  The  “Tampering  With 
Trifles”  column  of  Judd  Mortimer  Lewis, 
poet  and  paragrapher,  has  been  moved  to 
top  position  formerly  occupied  by  Bailey’s 
“Early  Morning  Observations.” 


AID  WAR  MEMORIAL 

George  F.  Booth,  publisher  of  the 
Worcester  (Mass.)  Telegram-Gazette, 
and  Harry  G.  Stoddard,  part  owner, 
have  offered  $5,000  as  the  paper’s  sub¬ 
scription  to  a  fund  to  be  used  in  the 
erection  of  a  Worcester  war  memorial. 
The  movement  for  the  monument  is  be¬ 
ing  sponsored  by  the  Worcester  Adver¬ 
tising  Club. 


BANQUET  FOR  E.  J.  L'lTNETT 

E.  J.  Lynett,  proprietor  of  the  Scremton 
(Pa.)  Times  on  Aug.  1,  1877,  received  his 
first  newspaper  assignment,  to  report  a 
riot  in  a  mine  strike.  On  Monday  the 
members  of  the  Times  family  are  to 
tender  a  banquet  in  Mr.  Lynett’s  honor. 
Thomas  Murphy,  editor  of  the  Times,  is 
chairman. 


In 


New  Haven,  Connecticut 

(population  180,000) 


The  Journal-Courier  has  a 

Daily  net  paid  circulation  in  excess  of 
19,000  copies  and  reaches  a  substantial 
class  of  readers  who  have  faith  in  its  news 
and  advertising  columns.  It  is  read  by 
people  who  have  money  to  spend  and 
spend  it.  Patronized  by  all  leading 
advertisers. 

Advertising  in  the  Journal-Courier 
brings  results. 

It  is  the  second  paper  in  the  city  in 
volume  of  advertising  and  in  city  circula¬ 
tion  by  a  big  margin. 

It  should  be  on  every  Connecticut  list. 


Julius  Mathews  Special  Agency 

Boston — New  York — Chicago— Detroit 
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PUT  CADETS  MARCH  IN  CARTOON  FRONT 
TO  WAR  ON  SUMMER  “BUZZERS” 

fwo-thirds  of  34,000,000  Circulation  Reached  by  Campaign 
of  Insecticide  Is  Obtained  Through 
Newspapers 

By  HAMMOND  EDWARD  FRANKUN 

4  NDY  GUMP  is  receiving  national  paign  is  appearing  in  foreign  language 
A  competition  for  attention  from  the  newspapers.  j  j 

hlic  from  Pa  Buzz  who  is  perfonmng  With  newspapers  featured  to  the  trade 
^  rartoons  in  5,427  newspapers.  as  the  backbone  of  the  effort,  other  me- 

Buzz  has  her  amusing  troubles,  diums  and  methods  assume  their  posts  of 
and  so  does  daughter,  Betty.  Now  duty.  Color  pages  are  being  released  in 
then  Uncle  Bob  and  Lightning,  the  Saturday  Evening  Post  every  fourth 
footed  maid,  appear  on  the  scene,  week,  and  Ladies’  Home  Journal  and 
“chorus”  of  the  cartoon  comedy  is  Good  Housekeeping  are  receiving  color 
UP  of  hordes  of  flies,  mosquitoes,  insertions.  During  the  winter  Flit  is  sug- 
Wbugs  roaches  and  ants,  all  of  whom  gested  to  kill  moths. 

j^ve  at  the  inopportune  moment  to  create  The  company  is  one  of  the  few  utilizing 
tSaritv  for  20,000,000  newspaper  readers,  the  circus  programs  of  a  number  of  the 
make  sales  for  Flit,  the  product  being  “big  shows.”  Four  leading  dairy  publica- 
^kcted  on  a  large  scale  by  the  Standard  tions  carry  the  store  to  dairymen.  A 
nu  romoanv  of  New  Jersey.  special  campaign  to  mothers  appears  in 

b  depicted  ii  the  radio.  ^.‘hhcod  Magazine  HMa^.  Moga- 

Vd«  Irtm  next  ,oom,-“a.t  anything  “W  Soh*' 


COPY  BY  THE  GALLON 
^ARL  SPAHR,  linotype  opera* 
tor  at  the  Mechanicsburg  (Pa.) 
Daily  Local  News,  is  probably  the 
only  linotype  operator  in  the 
world  who  receives  his  copy  by 
the  gallon. 

The  editor  of  the  daily  tells  the 
story  that  several  days  ago,  when 
checking  up  on  the  progress  being 
made  on  some  copy  he  had  sent 
down  to  be  set,  he  found  Spahr 
laboring  diligently  over  a  large 
gallon  can  from  the  bright  colored 
label  of  which  he  was  endeavor* 
ing  to  decipher  su£Bcient  words  to 
set  an  advertisement  in  12  point 
type.  The  can  contained  a  gallon 
of  horse  and  cattle  spray  called, 
“Dry*0*Fly”,  manufactured  by  a 
Mechanicsburg  firm. 

In  all  his  travels  and  experience 
with  various  newspapers  and  maga* 
zines,  the  editor  has  never  before 
seen  linotype  operators  receiving 
copy  by  the  gallon. 


NEWS  MAN’S  WIT  SAVED 
OFFICIAL  OVERSIGHT 


Hanson  of  Los  Angeles  Times  Pro* 
vided  Marine  Escort  and  Its  Anns 
When  Funeral  Train  of  Senora 
Calles  Uft  U.  S. 


yet?”  .  .  .  „ 

Pa:  “I’m  just  tuning  in. 


To  an  alert  newspaper  man  in  Los 
Angeles,  the  United  States  Government 
is  indebted  for  having  been  saved  from 
a  n  embarrassing 
faux  pas  in  con¬ 
nection  with  the 
recent  death  there 
of  Senora  Elias 
Calles,  wife  of 
President  Calles 
of  Mc.xico. 

Tlie  facts,  which 
give  full  credit  to 
Chester  G.  Han¬ 
son,  reporter  for 
the  Los  .-Ingeli’s 
Times,  were  made 
known  only  a  few 
days  ago  through 
a  report  turned  in 
to  Washington  by 


Cheste*  G.  Hanson 


Special  copy  to  motor  campers,  hunters. 


eger  of  the  Stanco  Distributors,  Inc.,  is  Captain  W.  \\.  Aiken  of  the  United  States 

r».  - xx  .  .  ,  ,  _ _ _ j  f  ,u  a  feature  of  the  April  22  issue  and  Evans  Marine  Corps,  stationed  in  Los  Angeles 

Thm  the  headline  suggestive  of  what  other  lovers  of  the  E.  A.  Stone,  advertising  manager,  con-  on  recruiting  duty.  The  story  is  briefly 

that  blooming  big  mosqui^  hoyenng  ts  i  g  ""un  m  lar^  space  in  &  tributes  a  signed  feature  in  the  June  22  this: 

overhesid  is  going  to  do :  Pa  Buzz  will  S  Recreation,  Outdoor  edition,  which,  also  has  an  editorial  on  So  rapidly  had  arrangements  been  com- 

^  something  soon.”  ^  ^  Outdoor  An^wa,  Vcuatuni  Annual.  and  another  on  budding  young  pleted  for  shipping  thfbSy  of  Lnwa 

*^‘Ma  and  Pa  hear  S.  O.  S.”  shows  wag-  and  advertising  to  Boy  Scouts  is  pub-  graduates.  Calles,  her  deLh  LcurriS^fatron  June 

gidily  the  familiar  scene  ol  the  youngster  lished  m  Boys  Life.  A  contest  is  being  competitor  in  the  insecticide  field  2,  while  the  train  scheduled  to  carry  the 

of  the  house  awakened  by  mo^uitoes  co^ucted  in  this  group.  commandeered  the  services  of  Har-  remains  to  Mexico  left  shortly  after  noon 

and  arousing  the  parents  from  slumber-  The  comply  estimates  that  it  will  rison  Cady  for  copy  in  a  lighter  vein  of  the  day  following,  that  no  time  had 

land.  “Pa  Buzz  m  a  bad  scraj^  —trying  broadcast  8W,t)W.(^  advertising  mes-  f^r  the  year.  The  New  England  Con-  been  allowed  for  the  preparation  of  offi- 

to  shave  with  a  skeeter  circling  around  to  over  34,0()0,(^  circulation,  ot  fectionery  Company,  makers  of  Necco  cial  observances,  such  as  a  military  escort, 

his  nose.  Ma  Buzz  stops  the  big  parade  which  almost  two-thirds  is  obtained  by  ^yafers,  came  out  this  year  with  their  customary  in  a  case  of  this  kind  This 

to  her  ice  che^.  After  Ma  Buzz  left  for  using  newspapers.  message  interpreted  by  prominent  car-  Hanson  learned  within  a  few  minutes 

the  country.  Pa  Buzz  is  shown  with  a  The  Standard  Oil  Company  has  gone  toonists.  The  frequent  use  of  cartoons  after  he  had  been  assigned  by  his  city 

sink  piled  high  with  dishes  and  an  army  to  the  newspapers  for  still  another  idea  by  Briggs  to  suggest  “Not  a  cough  in  editor  to  cover  the  departure  of  the  train, 

of  insects  making  tail  spins  and  nose  mves.  of  presentation  in  the  physical  make-up  a  carload”  for  Old  Gold  Cigarets  of  Hanson  called  Capt.  Aiken  of  the  Ma¬ 
in  another  scene  in  which  Betty  Buzz  of  the  Flit  News,  a  four-page  house  course  is  one  of  the  most  recent  and  rine  Corps,  with  only  two  hours  remain- 
has  appeared  to  have  a  rash,  the  doctor  organ  which  goes  to  wholesalers,  dis-  smartest  examples.  ing  before  the  departure  of  the  train  In- 

arrives  and  advises  that  it  is  not  smallpox  tnbutors,  salesmen,  retailers,  etc.  This  CTielmsford  Ginger  .Ale  this  year  is  formed  that  there  were  no  orders  for  an 

—the  remedy  is  to  spray  Flit  on  her  mat-  is  a  regular  newspaper,  edited  by  ex-  using  clever  and  funny  drawings  of  vari-  official  gesture  on  the  part  of  the  govern- 
tress.  .\nother  cartoon  pictures  Baby  newspaper  men,  with  feature  stories,  ous  characters  who  are  given  names  ap-  ment,  Hanson  urged  Capt.  .Aiken  to  ob- 
Buzz  stepping  out  pursued  by  an  army  of  headlines,  boxes,  cartoons,  editorials,  ad-  propriate  to  make  them  members  of  a  tain  an  escort,  which  the  latter  did  from 
roaches.  vertisements  and  even  a  column,  “Bug  fictitious  Chelmsford  Society.  the  ranks  of  his  recruiting  aides.  The  re- 

Some  30  advertisements  comprise  the  Bites,”  conducted  by  Val.  A.  Schmitz,  Pow!  Zowie!  VV'onder  when  the  porter  also  checked  up  on  officialdom  of 

series  running,  to  quote  the  Stanco  Dis-  McCann  account  executive.  An  interview  Katzen jammer  Kids  will  take  the  adver-  the  city,  state  and  county,  as  well  as 


tributors,  Inc.,  who  are  handling  the  sales,  with  John  C.  Wolke,  general  sales  man-  rising  limelight! 
from  the  first  warm  days  of  spring  until 


the  cool  breezes  blow  late  in  the  fall” 
The  copy  averages  three  columns  wide. 
Each  newspaper  insertion  carries  the  car¬ 
toon,  breezy  heading,  concrete  and  rather 
serious  body  copy,  the  trademark  of  a 
marching  cadet,  drawing  of  can  and  spray¬ 
er  in  use,  and  the  name.  Flit,  bold  with 
list  of  insects  it  kills.  .Ample  white  space 
sets  it  off  and  makes  it  draw  attention  in 
the  newspaper. 

One  newspaper  publisher  remarked 
when  he  received  the  series: 

“These  Flit  cartoons  are  a  real  cartoon 
news  feature  for  every  newspaper  that  is 
lucky  enough  to  be  on  the  list.  They 
contain  humor,  action  and  continued  in¬ 
terest.  Folks  enjoy  and  look  for  such 
human  interest  advertisements.” 

The  newspaper  syndicated  humorous 
feature  has  been  stiadied  and  capitalized 
by  “Fell  Sharp,”  who  drew’  the  series. 
This  style  stands  out  in  solid  columns  of 
news  and  advertising  and  unconsciously 
is  noticed  by  the  reader  because  of  his 
habit  of  searching  for  cartoons.  The 
campaign  is  the  work  of  the  H.  K.  Mc¬ 
Cann  Company,  New  A'ork  City. 

VVTth  humor  as  the  attention-producer 
of  the  newspaper  campaign,  it  is  natural 
that  the  Standard  Oil  interests  should 
also  “use  cap  and  bells”  in  window  dis¬ 
plays.  Briggs  has  done  one  of  his  char¬ 
acteristic  “.Ain’t  it  a  grand  and  glorious 
feeling?”  cartoons,  showing  flies,  mos¬ 
quitoes,  bedbugs,  roaches,  and  ants  getting 
the  goats  of  Mr  Average  Citizen  and  his 
Wife  until  a  dealer  persuades  them  to 
take  home  a  can  of  Flit.  Then  the  house 
becomes  “home  sweet  home  again,”  while 
Dad  and  Mother  spray  Flit  in  high  glee. 
This  center  -'•ece  with  Flit  cadet  side  dis¬ 
play  pieces  has  been  placed  in  thousands 
of  windows  all  over  the  country  this 
simmer.  A  counter  display  also  is  sup¬ 
plied,  as  are  window  strips. 

The  company  has  not  overlooked  the 
l^e  foreign-speaking  market.  Its  cam- 


Ma  and  Pa  Buzz  hear  SOS. 


I^OSQUITOES— wakeful,  rest¬ 
'll  A  less  nights!  Kill  them  at  once 
with  Flit. 

Flit  spray  clears  the  house  in  a  few 
minutes  of  disease  *  bearing  flies, 
mosquitoes,  bed  bugs,  roaches, 
ants  and  fleas.  It  searches  out  the 
cracks  where  insects  hide  and 
breed,  destroying  their  eggs. 

Flit  kills  moths  and  their  larvae 
which  eat  holes.  It  will  save  your 


clothing,  furs  and  rugs.  Clean  and 
easy  to  use.  Will  not  stain 

Flit  is  the  result  of  exhaustive 
laboratory  research.  It  has  re¬ 
placed  old  inefiective  methods. 
Fatal  to  insects  but  harmless  to 
mankind.  Recommended  by 
Health  Officials.  Buy  Flit  and  Flit 
sprayer  today.  For  sale  every¬ 
where. 


DESTROYS 

Flies  Mosquitoes  Moths 
Ants  Bed  Bugs  Roaches 


CIVIC  organizations,  to  assure  their  being 
represented  when  the  train  pulled  out  of 
the  depot,  and  then  drove  to  the  station 
in  a  taxi. 

Capt.  .Aiken  was  there  with  his  squad 
of  Marines  in  dress  uniforms  and  white 
gloves,  but,  to  Hanson’s  mind,  one  thing 
was  lacking.  They  had  no  guns !  After 
hearing  the  officer  explain  that  the  near¬ 
est  Marine  arms  were  at  the  base  in  San 
Diego,  Hanson  jumped  into  a  taxi  and 
dashed  to  an  uptown  movie  costume  com¬ 
pany  and  from  his  own  pocket  rented  five 
Krag  rifles,  which,  while  not  up  to  mod¬ 
ern  regulation,  suited  the  purpose. 

But  there  were  other  difficulties  still, 
for.  when  it  was  learned  thit  the  lines  of 
the  Southern  Pacific  from  Los  Angeles 
to  the  border  city  of  Nogales  cross  the 
Mexican  line  at  Mexicali,  Capt.  Aiken 
stated  that  he  could  not  take  his  escort 
into  alien  country  wk’nout  official  sanc¬ 
tion  of  both  governments.  Hanson  wired 
for  this  permission,  but  was  unable  to 
receive  a  response  in  time.  However,  the 
other  arrangements  functioned  perfectly. 
The  report  of  Capt.  .Aiken,  reciting  the 
full  facts,  was  sent  to  Secretary  of  the 
Navy  Wilbur,  who,  in  turn,  passed  it  on 
to  Secretary  of  State  Kellogg.  The  Ma¬ 
rine  officer  was  commended  by  both,  and 
Hanson,  the  reporter,  is  cited  by  all  con¬ 
cerned  as  “a  live  wire.’’ 

Hanson,  or  the  “Great  Dane,”  as  he  is 
known  to  the  staff,  is  famous  in  Los 
.Angeles  newspaper  circles  for  the  man¬ 
ner  in  which  he  practically  “sewerl  up” 
inters’iews  with  .Arthur  Burch  and 
Madelynne  Obenchain  while  they  were  in 
jail  awaiting  trial  for  the  murder  of 
Belton  Kennedy. 


Three  columns  wide  and  six  inches  deep,  this  ropy  gets  its  laugh — and  a 
pleasant  after-effect — in  short  order. 


ANOTHER  NUNN-WARREN  PAPER 

South  Plains,  Tex.,  a  new  town,  had 
a  weekly  paper  before  it  was  a  mon»h 
old.  The  South  Plains  Sun  was  launclv d 
as  a  new  member  of  the  chain  published 
bv  the  Nunn- Warren  interests  of  .Ama¬ 
rillo.  D.  E.  Carter  of  Silverton  is  editor. 
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HOOSIER  POLITICAL  SCANDAL  AGAIN 
BOILS  AS  EDITOR  GETS  “BLACK  BOXES” 


Boyd  Gurley,  in  Indianapolis  Times,  Makes  New  Charges 
Against  Gov.  Jackson — How  the  Missing 
Evidence  Was  Found 


By  RICHARD  F 

( htJtdnaf'oiis  CorrcspondettJ 

TNDIAN'AFOLIS.  July  27.— With  the 

publication  Monday  by  the  Indian¬ 
apolis  Times  of  charges  against  Gov.  Ed 
Jackson  amounting  to  bribery  in  connec¬ 
tion  with  the  Stephenson  expose,  both  the 
Times  and  Indianapolis  Nnvs  have  de¬ 
manded  that  Jackson  disprove  the  alle¬ 
gations  or  resign. 

Questioned  by  a  representative  of  the 
United  Press  at  the  Governor's  confer¬ 
ence  at  Mackinac  Island,  Mich.,  today, 
Jackson  declined  to  be  drawn  into  any 
comment. 

The  Times,  in  a  copyrighted  story 
Monday  by  Frank  J.  Prince,  charged  that 
Gov.  Jackson,  while  he  was  Secretary  of 
State  in  1923,  offered  immunitv  from 
prosecution  and  $10,000  to  Gov.  Warren 
T.  McCray,  now  in  the  Federal  Peni¬ 
tentiary  at  Atlanta,  if  in  return  McCray 
would  let  George  V.  Collin.  Indianapolis 
Republican  boss,  name  the  prosecutor  of 
Marion  County. 

The  Marion  County  jury  failed  to 
agree  in  McCray’s  case  and  he  was  then 
tried  in  the  U.  S  District  Court  and  con¬ 
victed  of  using  the  mails  to  defraud,  April 
30,  1924.  He  was  sentenced  to  ten  years 
at  Atlanta,  where  he  is  now  serving.  He 
will  be  eligible  for  parole  next  month 
and  efforts  have  been  made  for  the  past 
year  to  get  executive  clemency  from 
President  Coolidge. 

Editorially,  the  Times  Monday  reviewed 
some  of  the  Stephenson  case  of  the  last 
eight  months  and  demanded  that  Gov. 
Jackson  resign  if  he  could  not  prove  the 
charges  false.  Next  day  an  editorial  in 
the  News  commented  on  the  Times  alle¬ 
gations,  and  also  demanded  the  Gov¬ 
ernor’s  resignation  or  vindication. 

With  the  mysterious  and  elusive  “Black 
Boxes”  of  D.  C.  Stephenson,  former  head 
of  the  Ku  Klux  Klan  in  Indiana  and  now 
serving  a  life  sentence  in  the  state  prison 
for  murder,  in  the  hands  of  Marion 
County  prosecutors,  Boyd  Gurley,  editor 
of  the  Times,  feels  that  the  time  of 
veiled  threats,  clrarges,  bluff  and  counter 
charges  is  at  an  end  and  that  the  people 
of  Indiana  will  at  last  know  the  facts  con¬ 
cerning  the  alleged  flagrant  pi>litical  cor¬ 
ruption  in  state  and  city  ptditics. 

After  Stephenson,  who  was  said  to  have 
controlled  the  1925  legislature  and  to 
have  appointed  many  state  officials,  had 
smuggled  a  letter  from  the  state  prison 
nearly  a  year  ago  declaring  he  was  going 
to  exiK)se  his  “friends”  who  had  failed  to 
obtain  his  release.  Thomas  H  .\dams. 
editor  of  the  Tinccniit's  Coinwercial, 
came  forward  with  sensational  charges 
of  wholesale  graft  in  Indiana  political 
and  oflicial  life.  Two  grand  juries  made 
lengthy  investigations,  questioning  hun¬ 
dreds  of  witnesses  and  even  Stephenson 
himself,  but  some  mysterious  pressure 
liad  been  brought  to  bear  on  the  former 
Klan  dragon  and  he  refused  to  implicate 
anyone.  He  had  made  reference  pre¬ 
viously,  however,  to  a  “black  b<ix.’’  which 
was  thought  to  contain  letters  and  docu¬ 
ments  to  prove  his  connection  with  offi¬ 
cialdom,  and  a  search  was  started  for  the 
proof. 

Political  associates  and  friends  of 
Stephenson  by  the  score  were  brought 
before  the  grand  jury  and  quizzed  regard¬ 
ing  the  “black  box.”  None  knew  of  its 
whereabouts.  Time  dragged  on.  the  jury 
made  a  noindictment  report  and  search 
for  the  mysterious  receptacle  was  prac¬ 
tically  abandoned. 

How  it  finally  was  found  (it  turned  out 
to  be  two  black  boxes,  instead  of  one)  is 
a  unique  story  in  itself.  Had  it  not  been 
for  the  fact  that  a  little  fly-by-night  car¬ 
nival  company  was  playing  in  Westfield, 
a  village  between  here  and  Noblesville, 
ihev  might  never  have  been  found  at  all. 

This  is  the  story,  according  to  Mr.  Gur¬ 
ley,  and  it  is  the  first  time  it  has  been 
published. 


>.  OVERMYER 

of  Editor  &  Publisher) 

Because  it  wras  carnival  night,  the  little 
restaurant  in  Westfield,  which  usually 
closed  at  6  p.  m.,  stayed  open  until  quite 
late.  After  the  performances  four  mem¬ 
bers  of  the  troupe  came  in  for  a  lunch, 
and  began  talking  of  the  Stephenson  case 
and  the  elusive  “black  box.”  The  res¬ 
taurant  proprietor,  an  aged  man,  over¬ 
hearing  their  conversation,  suddenly  broke 
in. 

“I’ve  just  now  thought  of  it.  I’ve  got 
some  papers  about  Stephenson  here  that 
were  left  with  me  a  year  ago,  and  maybe 
I  can  find  them.” 

The  “papers”  turned  out  to  be  four 
letters,  three  addressed  to  Stephenson 
and  one  to  his  former  business  partner, 

L.  G.  Julian,  an  Evansville  coal  dealer. 
On  the  envelope  addressed  to  Julian  was 
a  scrawled  note  in  Stephenson’s  hand¬ 
writing  directing  Julian  regarding  the 
disposal  of  the  black  boxes. 

One  of  the  members  of  the  carnival 
company  present  called  Mr.  Gurley  on 
the  telephone  and  related  his  discovery. 
It  was  the  first  time  anyone  had  given  a 
thought  to  Mr.  Julian  in  connection  with 
the  Stephenson  investigation,  but  he  was 
at  once  summoned  by  the  grand  jury. 
After  a  long  delay  he  finally  appeared  but 
denied  any  knowledge  of  the  Stephenson 
evidence. 

•After  Stephenson  had  turned  over  to 
the  Times  much  of  his  correspondence 
and  several  cancelled  checks  about  two 
weeks  ago,  and  after  the  Times  started 
publication  of  them  to  link  Stephenson 
and  Gov.  Jackson,  search  for  the  boxes 
was  renewed.  They  were  found  to  be 
in  the  possession  of  Julian  and  he  turned 
them  over  to  Special  .Assistant  Prose¬ 
cutor  Emsley  W.  Johnson  last  Sunday 
in  a  barn  on  a  farm  in  Davies  County. 
In  addition  to  the  documents  in  the  black 
boxes,  which  are  now  being  examined 
by  the  prosecutor  and  his  assistants,  ap¬ 
proximately  ten  thousand  letters  and  a 
number  of  photographs  are  in  the  hand.s 
of  the  officials. 

The  Marion  County  Grand  Jury,  third 
jury  to  investigate  the  charges  of  corrup¬ 
tion  in  the  state,  started  its  work  yester¬ 
day,  and  today  quizzed  State  Representa¬ 
tive  Russell  Duncan.  Representative 
H.  Walker  DeHaven  and  Senator  Fred 

M.  Dickerman. 


W.  T.  McKENDREE  KILLED 

W.  T.  McKendree.  circulation  man¬ 
ager  of  the  Augusta  (Ga.)  Herald,  was 
killed  and  his  son  seriously  injured  when 
a  tree  fell  across  their  automobile  on  the 
Columbia  Emerson  highway,  a  mile  from 
Ellorree,  S.  C.  The  tragedy  occurred 
during  a  wind  and  rain  storm  and  there 
are  said  to  have  been  no  witnesses. 


Valuable  Handbook  for 
Advertisers  and  Agencies 

The  third  edition  of  The  New 
York  Times  Manual  of  Typo¬ 
graphical  Standards,  recently  issued, 
gives  full  information  on  the  me¬ 
chanics  of  preparing  advertising 
for  newspaper  reproduction  :  on  the 
types  of  illustration  best  suited  for 
newspaper  printing,  with  general 
notes  on  the  handling  of  cuts  and 
copy. 

96  page* — 125  illuctration* 
Sent  postpaid  for  $1.50 
Address: 

THE  NEW  YORK  TIMES  COMPANY 

Times  Square  New  York 


BATHING  BEAUTIES  DO 
NEED  WATER,  IT  APPEARS 

^HE  Scranton  (Pa.)  Republican, 
announced  recently  that  it  had 
to  withdraw  from  the  .Atlantic 
City  beauty  pageant  due  to  the 
fact  that  there  was  no  lake  avail¬ 
able  in  Scranton  at  which  the 
judging  of  local  girls  could  take 
place.  Several  days  before  the 
newspaper’s  contest  was  to  take 
place  the  health  authorities  closed 
Lake  Lincoln  because  they  said 
“it  was  swarming  with  germs.” 


JAIL  WONT  OPEN  DOORS 
TO  ADMIT  DALE 


Muncie  Editor,  Seeking  Admittance  to 
Make  Parole  Effective,  Turned 
Away  Because  He  Lacked 
Commitment  Papers 


George  R.  Dale,  editor  of  the  Muncie 
(Ind.)  Post-Democrat,  after  an  unsuc- 
cesful  attempt  to  gain  admission  to  the 
state  penal  farm  Tuesday,  returned  to 
Muncie  Wednesday  and  arranged  for  his 
transfer  to  the  Putnamville  institution 
Saturday  morning. 

Dale,  who  has  attempted  for  four  years 
to  avoid  the  90-day  sentence  impost  by 
J  udge  Clarence  W.  Dearth  for  alleged 
contempt  of  court,  was  refused  admit¬ 
tance  to  the  state  farm  for  lack  of  the 
necessary  commitment  papers.  On  his 
arrival  at  the  farm,  he  will  be  granted 
a  parole  as  recommended  by  the  board 
of  trustees. 

Dale  said  Wednesday  his  futile  visit 
was  due  to  a  misunderstanding.  He  had 
been  informed  by  Gov.  Jackson’s  secre¬ 
tary,  he  said,  that  it  would  only  be 
necessary  to  exhibit  receipts  for  his  $500 
fine  and  the  court  costs. 

Delaware  county  authorities  put  re¬ 
verse  English  on  their  previous  strenuous 
efforts  to  incarcerate  Dale,  when  Dale 
went  to  the  farm  to  submit  himself  to 


the  officials  there  to  receive  a  parol 
granted  recently,  only  to  find  that  hU 
commitment  papers  were  not  there  * 

The  papers  are  in  the  hands  of  the 
sheriff  at  Muncie,  who,  it  is  understood, 
was  disgruntled  when  he  heard 
Dale  was  going  to  the  farm  unguarded 
by  authorities,  and  refused  to  take  or 
send  the  necessary  papers.  So.  despite 
Dale’s  own  efforts  to  “crash  the  gate' 
at  the  state  farm,  he  is  still  at  liberty 

His  failure  to  obtain  admission  with<w 
the  commitment  papers  revealed  that  the 
fight  between  himself  and  the  Delaware 
county  authorities  is  still  being  waged. 
It  is  understood  the  sheriff  insisted  that 
Dale  go  to  the  farm  in  his  custoA 
Dale,  on  advice  of  his  attorney, 
alone  after  he  had  paid  all  of  his'  co«t 
costs,  totaling  more  than  $833. 

Dale,  sentenced  by  Judge  Garence 
Dearth  of  the  Delaware  County  Circuit 
Court  to  a  term  of  90  days  and  a  line 
of  $500  for  contempt  of  court,  appealed 
his  case  to  both  the  Indiana  Supreme 
Court  and  to  the  United  States  Supreme 
Court.  He  failed  to  obtain  a  reversal 
but  the  state  farm  trustees  recently 
granted  a  parole  after  his  petition  for 
clemency,  presented  to  Gov.  Jackson,  had 
been  forwarded  to  the  board. 

After  failing  to  gain  admittance  to 
the  state  farm  Dale  returned  to  Indian¬ 
apolis  where,  after  a  conference  with 
Miller  he  announced  he  would  re¬ 
turn  to  Muncie,  submit  to  the  sheriff 
and  accompany  him  back  to  the  state 
farm  if  that  official  served  the  papers 
on  him.  He  said  he  really  felt  doubtful 
as  to  whether  he  could  gain  admittance 
to  the  farm  without  his  commitment,  but 
decided  it  was  worth  trying. 

Dale  said  the  costs  of  appeal  in  his 
case  to  the  United  States  Supreme  Court 
at  Washington,  where  it  was  finally  dis¬ 
missed  when  the  court  determined  that 
no  federal  question  was  involved,  totaled 
$270.  The  total  costs  and  fine  in  all 
three  courts  reached  $833.60. 

Mr.  Dale  said  he  would  be  glad  to 
have  the  matter  all  cleared  up.  “But 
I  intend  to  go  right  ahead  with  my 
paper,”  he  said,  displaying  a  copy  of 
the  latest  issues.  “It  makes  my  living 
for  me  and  I  don’t  intend  to  give  it  up.” 
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JAIL  SENTENCES  FOR  THREE  MAILERS 
WHO  ATTACKED  DALLAS  NEWS  MAN 


NEWSPAPER  FLOAT  WINS  PAGEANT  PRIZE 


Violence  Marks  Conflict  Which  Followed  Walkout  After  Dis< 
charge  of  Employe — News,  Offering  Rewards,  Cites 
Four  Cases  of  Property  Damage 


Dallas  News  and  Journal  mailing  depart-  “Five  hundred  dollars  reward  will  be 
ment,  Horace  Scott,  Charles  D.  ^^ebb  paid  for  information  leading  to  the  ar- 

and  Herbert  Gerth  were  each  given  jail  j^st  and  conviction  of  the  person  or 

sentences  of  30  days.  They  gave  notice  persons  who  on  Saturday  night  last 
of  appeal  in  event  motion  for  new  trial  maliciously  placed  large  quantities  of 
was  refused.  A.  R.  Frank,  previou^  tacks  in  front  of  the  entrance  to  our 

tried  on  a  similar  charge,  was  fined  $100  building,  with  the  intention  of  seriously 

and  costs.  interfering  with  the  delivery  by  our  trucks 

Testimony  showed  that  the  alleged  of  bundles  of  the  News  dispatched  by 
assault  grew  out  of  a  walkout  of  mailing  express  and  by  United  States  mail, 
r^m  employes  June  1,  following  dis- 

charge  of  Scott  May  1  from  the  News  information  leading  to  the  arrest  and  con- 
and  Journal  mailing  room.  viction  of  the  person  or  persons  who  from 

Orcumstances  leading  up  to  the  adjoining  building  threw  stones  or 

out  were  testihed  to  dunng  the  tnd.  skylights  of  our  building 

Scott  and  other  defense  witnesses  da, rn^  .  ^  malicious  injury  intent, 

that  a  lockout  was  in  effect,  while  the  •;  ^  .  . 

state  asserted  that  Scott  was  discharged  -A.  $o00  reward  will  be  given  for  in- 
and  that  the  men  walked  out  and  were  formation  resulting  in  the  arrest  and  con- 
not  locked  out.  The  state  also  offered  viction  of  person  or  persons  who  malici- 
evidence  to  the  effect  that  the  News  and  ously  opened  bundles  and  destroyed  copies 
Journal  had  no  contract  with  the  mailers’  of  the  News  on  street  corners  m  resi- 
i^nion  when  the  walkout  took  place.  dential  districts  on  Sunday  and  Monday 
The  Dallas  News  is  paying  its  mailing  mornings,  June  26  and  27. 
room  employes  a  higher  wage  than  any  “A  $5W  reward  will  also  be  paid  for 
oher  newspaper  in  Texas,  Jack  Estes,  information  leading  to  the  arrest  and  con- 
circulation  manager,  testified,  but  the  viction  of  anyone  interfering  in  the 
court  ruled  that  the  state  could  not  go  future  in  any  way  with  the  delivery  by 
further  into  that  aspect  of  the  case.  mail  or  otherwise  of  any  of  our  putn 
Charging  the  jury  regarding  defend-  lications.” 
ants’  pleas  of  self-defense,  the  court  stated  On  another  occasion  a  story  in  the 
that  they  had  the  right  to  seek  out  Eastus  News  stated  that  30  metal  bo.xes  estab- 

and  try  to  persuade  him  to  join  the  lished  for  the  benefit  of  suburban  and 

mailers’  union.  rural  subscribers  had  been  smashed  and 

Over  the  *  signature  of  A.  H.  Belo  thrown  into  ditches  or  in  weeds  beside 

Corporation,  publishers  of  the  Dallas  roadways. 


Entiy  of  the  Miami  (Okla.)  Daily  News-Record,  which  won  first  place  in  com¬ 
mercial  division  of  parade  held  as  part  of  annual  Imaim-Amohalko  celebra¬ 
tion  of  the  Oklahoma  zinc  and  lead  mining  district.  The  float  consisted  of 
an  airplane's  fuselage,  obtained  from  the  Miami  Aircraft  Company  and  mounted 
on  a  truck.  The  float  was  decorated  hy  members  of  the  News-Record  staff. 


Slowly,  b 
Standard 


stire 


ahead  in 
Gains,  wH 

V:,V/  -  -  V 

behind.  7f 


JOURNAUSM  STUDENTS  boats  from  Shiloh  National  Park  to  St. 

l.ouis  was  spent  in  writing  and  sending 

COMPLETE  STUDY  TRIP  the  stories  gathered  on  the  trip  to  the 

_ _  newspapers  each  member  of  the  party 

was  assigned. 

Members  of  the  party  besides  Pro¬ 
fessor  Martin  were :  John  Whitaker, 
Fall  City,  Neb.;  Raymond  J.  Miller, 
Chill  icothe.  Mo. ;  Tom  Kiene,  Topeka, 
Kan. ;  Merrill  E.  Compton.  Seattle, 
Wash. ;  Gale  Curtright,  Columbia,  Mo. ; 
E.  L.  McFarland,  Ames,  low’a;  Isak  le 
Grange,  Paarl,  South  .Africa,  and  James 
Keithley,  Des  Moines,  la. 


Eight  Members  of  U.  of  Missouri 
School  Visit  Southern  Newspapers 
During  1,500  Mile  Tour 
Down  River 


-After  traveling  more  than  1,500  miles 
on  river  packet  boats,  trains  and  stages 
in  six  states  aftd  visiting  more  than  a 
half  dozen  newspaper  offices  eight  mem¬ 
bers  of  the  fifth  annual  field  trip  from 
the  School  of  Journalism'of  the  Univer¬ 
sity  of  Missouri  who  completed  the  trip 
with  Professor  Frank  L.  Martin  are  back 
in  Columbia,  Mo. 

Members  of  the  party  were  guests  of 
the  St.  Louis  Post-Dispatch  and  the  St. 
Louis  Star  on  Monday,  June  27,  the  day 
of  their  sailing  down  the  Mississippi 
river.  As  guests  of  the  Post-Dispatch 
they  were  taken  to  the  tele-photo  labora¬ 
tories  of  the  Bell  Telephone  Company 
where  they  witnessed  the  transmission  of 
a  photograph  from  New  York  City. 

Two  busy  days  were  spent  at  Paducah, 
Ky.,  as  the  guests  of  Edwin  J.  Paxton, 
owner  of  the  Paducah  Sun,  and  George 
H.  Goodman,  publisher  of  the  Paducah 
Nnvs-Democrat.  Both  of  these  men  had 
arranged  a  series  of  visits  for  the  party 
to  industrial  plants  and  river  terminals 
near  Paducah.  One  morning  the  party 
reported  to  Mr.  Paxton  to  take  regular 
assignments  on  the  Sun. 

In  Nashville,  Tenn.,  the  party  was  met 
at  the  depot  by  Prof.  John  Casey,  who  is 
teaching  journalism  at  Peabody  College 
for  Teachers,  and  is  on  a  leave  of  absence 
from  the  University  of  Missouri.  Mr. 
Casey  accompanied  the  group  on  their 
visit  in  Nashville. 

By  the  courtesy  of  Colonel  Luke  Lea, 
publisher  of  the  Nashville  Tennesseean, 
Gov.  Austin  Peay,  greeted  the  class  in 
his  office  in  the  capital  building  on  their 
first  morning  in  Nashville. 

Short  stops  were  made  at  Columbia, 
Tenn.,  and  at  Florence,  .Ala.,  the  ultimate 
goal  of  the  trip.  The  time  on  the  river 


hion,  June  r<^d 


BLAKE  APPOINTED  MANAGER 

T.  C.  Blake  has  been  named  manager 
of  the  Brenham  (Tex.)  Banner-Press. 
succeeding  the  late  George  Neu. 
Schuerenberg  Zschappel,  director  in  the 
corporation,  was  elected  secretary-treas¬ 
urer,  a  position  also  held  by  Neu,  and 
Mrs.  Minnie  Neu  was  chosen  as  a  di¬ 
rector  to  fill  her  late  husband’s  vacancy 
on  the  board.  Blake  has  been  connected 
with  Brenham  newspapers  for  20  years. 


ipd;  j||.  81,154  |nesi|||t^ 
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For  Sale 

Complete 
Newspaper  Outfit 

including 


Sixteen-page  straight-line  Hoe 
Press  Mrith  color  deck  and  stere¬ 
otype  outfit;  turtles;  Ludlow 
with  large  assortment  mats; 
four  Linotypes,  Monotype 
metal  caster  and  all  other  equip¬ 
ment  necessary.  Will  sell  all  or 
any  parts. 

Wire  Business  Manager 

Lakeland  Ledger 

Lakeland,  Florida 
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^  Portland’s 
Newspaper 
Situation  in  Brief! 

First  Half  of  1927  Compared  with  First 


Half  of  1926. 


Figures  are  given  in  lines 


Second  After- 
noon  Paper 


Third  After* 
noon  Paper 


JOURNALS  Momins  Paper  ^„rn™' 

Total  Display  264*054  Gain  333,480  Loss  118*342  Gain  917*378  Loss 

Classified....  124*362  Loss  284*116  Loss  28*238  Loss  53*368  Loss 

Total  Paid  .. .  133*994  Gain  621*628  Loss  99*372  Gain  955*178  Loss 


28*238  Loss  53*368  Loss 
99*372  Gain  955*178  Loss 


During  the  first  six  months  of  1927  there  were  1,340,920  lines  less  advertising 
placed  in  Portland  newspapers  than  during  the  first  six  months  of  1926. 

In  the  face  of  this  tremendous  total  loss  in  advertising  linage.  The 
Journal  showed  this  phenomenal  record  of  GAINS: 

^Local  Display .. .  140*574  Lines  Gain 
National  Display  123*480  Lines  Qain 
Total  Paid .  133*944  Lines  Qain 


ihe 


Portland  -  Oregon 

BENJAMIN  &.  KENTNOR  COMPANY,  Special  Representatives 


CHICAGO 
Lake  State  Bank  Bldg. 


NEW  YORK 
2  We«  45th  Street 


LOS  ANGELES 
401  Van  Nuy«  Bldg. 


SAN  FRANCISCO 
58  Sutter  Street 


PHILADELPHIA 
1524  Cheatnut  Street 


The  Pacific  Northwests  Largest  Afternoon  Newspaper! 


SERVICE 


Americas  hrsest  Citcvlation 

i  Building  Or3anization  I 


RisittsC*"" 

^OCCIDENTAL  BLDC-^ 

^^^INDIANRPOLIS.IND’^^I 


PORTLAND  JOURNAL 
MARKS  25th  YEAR 


PORTLAND  OREGON  JOURNAL  VETERANS  CELEBRATE  NEWSPAPER’S 

TWENTYJ^IFTH  ANNIVERSARY 


Tributes  Paid  to  Late  C.  S.  Jackson, 
Founder  of  Coast  Daily  at  Ban* 
quet  July  2&— F.  R.  Mitchell 
Toastmaster 


Paying  glowing  tribute  to  the  late  C. 
S.  Jackson,  its  founder,  the  Portland 
(Ore.)  Journal  celebrated  its  25th  birth¬ 
day  July  26,  at  an  employes’  banquet 
held  at  the  Mulnomah  Hotel. 

More  than  400  Journal  workers  were 
witnesses  to  an  impressive  sight  as  vet¬ 
erans  of  the  paper  answered  roll  call  and 
were  presented  with  gold  service  pins  by 
Mrs.  Maria  C.  Jackson,  “the  little 
mother”  of  the  Journal. 

Philip  L.  Jackson,  publisher  and  son 
of  the  Journal  founder,  introduced  Felix 
R.  Mitchell,  toastmaster.  Mitchell,  who 
has  been  with  the  paper  since  its  start, 
told  of  the  early  struggles  the  Journal 
had,  with  but  a  few  hundred  readers. 

Special  speakers  who  lauded  C.  S. 
Jackson  and  praised  the  independent 
spirit  of  the  Journal  were :  I.  L.  Patter¬ 
son,  Ciovernor  of  Oregon,  and  George  L. 
Baker,  Mayor  of  Portland. 


p  u/pqTriM  Mnvirq  A  ^  ^  preliminary  to  the  Portland  Ore-  were  three  who  had  spent  the  entire  the  25-year  men  pins  with  three  diamoodi 

S.  P.  WESTON  MOVES  Jr\.  Journal's  25th  anniversary  party,  quarter  of  a  century  in  the  Jackson  em-  were  given.  Employes  of  the  20-year 

S.  P.  Weston,  adviser  on  newspaper  a  banquet  given  at  the  Multnomah  Hotel  ploy,  three  other  25-year  men  being  ab-  class  received  two-diamond  pins.  One- 

buildings,  mechanical  layouts,  production  in  Portland  Monday  night,  employes  of  sent  on  vacations  at  the  time  the  picture  diamond  pins  went  to  the  15-year  em- 

and  operation,  moves  Aug.  1  from  120  the  paper  who  had  been  with  it  ten  years  was  taken.  ployes  and  gold  pins  to  those  who  had 

West  42d  street  to  1823  (Graybar  Build-  or  more  posed  for  pictures  on  the  steps  A  feature  of_  the  banquet  was  the  spent  a  decade  in  the  Oregon  Journal 

ing.  New  York.  of  the  Central  Library.  Among  them  awarding  of  service  pins  to  employes.  To  employ. _ 


OLDEST  EDITOR  IN  ACTIVE  SERVICE  FINDS 
NEWSPAPER  LIFE  SWEET 


By  VIRGINIA  ROEHL 


195,000 Daily 
425,000 Sunday 

^n^The laniest on  • 

^  home-duivered 
circulation  of  n 
amj  paper  in  ib 
teiritoni  //  it  &  n 


to  vour  political  party  whether  it  be  right  In  1869  this  paper  went  into  Democratic 
or  wrong,  one  had  to  be  an  adept  in  han-  hands  and  soon  failed.  Determined  that 
dling  a  dueling  pistol  to  iron  out  dif-  Knoxville  should  have  a  Republican  paper, 
ferences  that  frequently  arose  over  their  Captain  Rule  began  the  publication  of  the 
published  opinions.  Knox^nlle  Chronicle  which  for  a  time 

“At  that  time,”  continued  this  veteran  was  the  only  Republican  daily  published 
editor,  “it  was  more  difficult  to  get  news  South  of  the  Ohio  River.  This  paper  was 
than  it  is  now.  There  was  no  wiring  the  later  merged  into  the  present  Knoxville 
news  across  the  country  or  across  the  Journal  of  which  Captain  Rule  has  been 
sea.  I  sometimes  think  that  is  the  reason  editor  for  forty  years, 
many  people  feel  that  the  world  is  a  great  Despite  his  age.  Captain  Rule  holds  a 
deal  worse  than  it  really  is;  we  Imow  record  for  playing  golf  nor  does  he  stop 
more  about  the  bad  things  than  we  used  at  less  than  eighteen  holes.  On  his  re- 
to.  turn  several  years  ago  from  a  visit  with 

“In  the  ordinary  daily  newspaper  you  .\dolph  Ochs,  at  the  latter’s  summer  home, 
will  find  a  column  or  a  page  about  the  a  call  was  arranged  for  him  at  the  White 
crimes  perpetrated  throughout  the  coun-  House,  where  he  was  presented  to  Presi- 
try,  whereas  you  get  the  good  things  dent  Harding,  who  guessed  the  Captain’s 
people  are  doing  in  probably  six  inches,  age  as  sixty-five.  C)n  being  told  he  was 
So  we  are  really  deceiving  ourselves.”  well  up  in  his  eighties,  the  late  President 
Captain  Rule’s  remarkable  health  and  lifted  his  glasses  insisting  that  he  could 
spirit  of  youth  has  elicited  comment  for  best  judge  a  man’s  age  by  his  eyes.  Even 
many  years.  It  is  a  proverb  in  his  home-  then  the  President  continued  in  his  first 
town — “to  be  young  as  Captain  Rule.”  assertion  that  his  guest  did  not  look  over 
When  questioned  as  to  just  what  he  sixty-five.  On  being  further  advised  that 
attributes  his  lack  of  age.  Captain  Rule  Captain  Rule  was  a  golf  enthusiast  Mr. 
invariably  replies :  Harding  was  anxious  to  arrange  a  game. 

‘Hard  work  is  the  secret  of  staying  Mr.  Ochs  started  his  newspaper  t  reer 
young.  If  I  were  going  to  give  the  rea-  under  Captain  Rule  and  the  close  friend- 
son  that  I  think  has  had  as  much  to  do  ship  formed  in  those  early  years  has  con- 
with  keeping  me  alive  as  anything,  I  tinned  until  the  present  day. 
would  say  it  is  because  I  have  been  at  At  the  age  of  73,  Captain  Rule  began 
work  all  of  my  life.  The  first  twenty  the  use  of  the  typewriter.  When  a  few 
years,  I  spent  on  the  farm — a  common  years  ago  he  wore  out  his  first  machine  he 
‘clodhopper’ — they  then  called  it.  Those  asked  for  another.  An  attempt  was  made 
twenty  years  in  the  open  gave  me  a  good  to  find  a  similar  typewriter  to  the  one 
start.  Then  I  went  into  the  city  and  he  had  been  using,  but  it  was  found  im- 
started  work  <mi  Brownlow’s  Knoxville  possible.  A  machine  with  a  new  keyboard 
Whig.  This  paper  was  soon  suppressed  was  offered  to  him  with  apologies  and 
for  its  continued  fight  against  secession  the  anticipation  that  it  would  be  several 
and  I  joined  the  Union  army  and  spent  days  before  he  could  turn  out  his  copy  in 
three  years  sleeping  out  of  doors,  often  his  usual  form.  In  this  they  were  mis- 
without  cover.  taken  however,  for  that  night  the  edi- 

-  “Mustered  out  in  April  1865,  I  was  torials  bore  the  same  neat  appearance  as 
undecided  what  to  do.  I  had  made  up  always,  his  age  not  preventing  him  from 


was  the  average  net  paid  daily 
circulation  of  The  Baltimore  Sun 
(morning  and  evening  issues)  for 
the  month  of 


The  average  net  paid  circulation 
of  THE  SUNDAY  SUN  per 
Sunday  for  the  month  of  June, 
1927,  was  196,828. 


Everything  in  Baltimore 
Revolves  Around 

T'fTF  SUN 

Morning  Evening  Sunday 
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You  are  cordial! 


in^ 


THE  NEW  WOCC 


on  exhibition  at  our  shopi 


There  you  wil 


A  new  steel  newspaper  printing  and  fold- 
ing  unit  of  great  producing  capacity.  This  is 
in  a  wholly  new  class,  in  speed,  in  certainty  of 
operation,  in  unbreakableness,  in  freedom  from 
the  excessive  wear  and  tear  now  incident  to  the 
production  of  heavy  editions,  and  in  ease  and 
economy  of  operation.  It  will  be  found  to  excel 
not  in  a  few  points  only  but  in  all  of  the  attributes 
which  make  for  high  speed,  fine  printing,  accurate 
folding,  and  the  owner's  unalloyed  satisfaction. 


its  anti-friaring  indesAtib 
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These  cylinder  bearii 


speeds,  and  need  nevcle  U 


pn 


tl 


A  single  illustration  will  serve  to  show  the 
thoroughness  with  which  in  this  machine  we  have 
dealt  with  the  practical  problems  of  the  pressroom. 


An  automatic  full  )ec 
ing  device.  This  a  m 
paper  roll  to  an  expi  g 
down  or  stopping  thfres 
the  full  running  time 
ducing  time.  It  not 
improves  printing  thrfch 
uniform  speed  of  opitii 
waste  of  printed  pap^w 
every  paper  change. 


2 

These  inventions  open  to  the  publisher  a  nc|  i 
him  an  intensive  use  of  space,  time,  and 
him  the  need  of  removal  or  of  the  purcls 


OSCAR  C.  ROK 

WOOD  NEWSPAPER  MACHINERY  CORI 
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ill]  invited  to  inspect 

CD  PRESSROOM 

lopat  Plainfield,  New  Jersey 


k^iiee  in  operation 
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ible  cylinder  bearings, 
prevent  friaring  at  all 
taken  up  or  replaced. 


ed  paper  replenish- 

alomatically  pastes  a  full 
web  without  slowing 
ess,  and  thus  converts 
the  machine  into  pro- 
fly  increases  output  and 
h  the  maintenance  of  a 
ion,  but  it  saves  the 
which  now  results  from 


A  two-page  inserting  mechanism  which 
enables  the  publisher  to  increase  the  number  of 
his  pages  by  twos  instead  of  by  fours,  upon  large 
as  well  as  small  products.  This  for  example  enables 
a  sextuple  press  to  produce  26,  30,  34,  38,  42, 46, 
50  and  52  paged  papers,  and  an  octuple  press  to 
produce  34,  38,  42,  46,  50,  54,  58,  62,  66  and  68 
paged  papers,  in  addition  to  their  usual  products. 

A  production  controller.  This  device 
automatically  adds,  announces,  and  controls  the 
output  of  a  group  of  presses.  It  shows  continuously 
the  number  of  copies  still  to  be  printed  as  well  as 
the  number  already  run.  When  the  last  copy  is 
printed  all  presses  stop. 


a  nef  means  of  growth  and  economy.  They  afford 
id  ^enditure  hitherto  unknown,  and  may  save 
urcise  and  development  of  adjoining  property 

OESl  N,  Manager  of  Sales 

)R10RATION,  501  Fifth  Avenue,  New  York  City 
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AN  AUTHORITY  SPEAKS 

l.L  who  are  interested  in  advertising  should  pay 
sharp  attention  to  the  articles  by  Mr.  Hubbart, 
the  first  appearing  in  this  number  of  Editor  & 
Publisher.  The  author  is  perhaps  the  best  qualified 
man  in  America  to  speak  on  department  store  adver¬ 
tising.  For  nearly  a  quarter  of  a  century  he  has  been 
employed  as  a  member  of  the  staff  of  the  Dry  Goods 
r.couomist  as  an  analyst  of  department  store  adver¬ 
tising  and  his  opinions  are  based  on  expert  knowledge. 

Mr.  Hubbart  sees  in  newspaper  advertising,  not 
some  mystic  force,  but  an  easily  controlled  instrument 
which  gives  definite  results  according  to  the  use  that 
is  made  of  it.  It  is  to  a  department  store  what  gaso¬ 
line  is  to  a  motor — it  will  “pull”  as  it  is  fed.  Basing 
his  statements  on  wide  experience,  this  writer,  who  is 
probably  known  to  more  retail  advertisers  than  any 
man  in  America,  finds  that  consistent,  persistent, 
regular,  institutional  advertising  of  a  department  store 
delivers  results  which  may  be  gauged  with  accurate 
precision.  It  is  clear  from  Mr.  Hubbart’s  articles 
that  he  has  found  newspaper  advertising  to  be  about 
the  cheapest  commodity  that  department  stores  may 
buy  for  the  service  rendered. 


So  circulation  scheme  beats  a  readable  paper. 

SELLING  A  PICTURE 

FTER  the  fight  was  over,  after  the  crowd  had 
gone  home,  the  moving  pictures  had  to  be 
sold.  Ah,  there  was  a  question  whether  the 
referee  had  given  a  fair  decision,  and  how  excel¬ 
lent  !  the  movie  would  decide  the  moot  point.  So 
the  reporters  again  got  busy  in  behalf  of  the  “fight 
game.”  They  witnessed  a  private  view  and  in  first- 
page  spreads  discussed  with  remarkable  animation  the 
marvels  of  the  “slow-motion”  disclosures.  Some 
thought  the  Money  Guy  had  fouled  his  contender; 
others  didn’t.  We  saw  streamer  headlines  which  an¬ 
nounced  both  that  Mr.  Tex  Rickard’s  movies  proved 
that  Dempsey  had  fouled  Sharkey ;  and  that  “movie 
shows  Sharkey  was  not  fouled.”  (The  public  might 
pay  its  money  and  take  its  choice.)  But  the  sweetest 
morsel  in  all  the  fight  movie  bally-hoo  was  an  inter¬ 
view-  with  the  thrifty  Mr.  Rickard  who  was  quoted 
as  follows;  “I  have  witnessed  a  private  exhibition  of 
the  official  fight  movie  and  I  am  not  decided  in 
my  mind  whether  the  knock-out  blow  was  a 
foul,  but  this  I  can  say — it  is  a  very  remarkable  pic¬ 
ture.”  With  this  publicity,  did  the  picture  sell  along 
Broadway?  Oh,  boy,  did  it? 


Letting  the  Smart  Boys  around  town  flatter 
the  editor  into  all  of  their  selfish  enterprises 
and  out  of  all  independent  public  policies  offers 
quick  and  painless  death  to  any  popular  paper. 

DISUSE  KILLS  FREEDOM 

PEAKING  before  the  North  Carolina  Press 
Association,  the  other  day,  Julian  Harris,  talented 
and  courageous  editor  of  Columbus  (Ga.)  En¬ 
quirer-Sun,  made  a  plea  for  editorship  that  is  sensitive 
to  the  call  of  the  weak,  is  unmoved  by  threats  of 
power  and  is  aggressive  against  every  form  of  in¬ 
justice.  “When  a  man  takes  up  the  duties  of  an 
editor  he  has  accepted  the  responsibilities  that  go 
with  it.”  he  said,  adding  that  unless  he  is  willing 
to  stand  fearlessly  for  the  good  of  his  entire  com¬ 
munity  he  is  “not  an  editor,  but  a  hack-writer  pro¬ 
ducing  pot-boilers.”  Mr.  Harris  thought  there  was  a 
possibility  that  the  miraculous  prosperity  of  this 
country  might  result  in  intolerable  tyranny  and  warned 
his  auditors  to  stand  firm  for  original  principles  of 
democracy  in  newspaper  work. 

We  were  particularly  struck  by  Mr.  Harris’  remarks 
on  freedom  of  speech  and  liberty  of  conscience.  These, 
he  said,  constitute  real  liberty  and  genuine  freedom — 
the  right  to  worship  as  we  will  without  persecution 
and  to  speak  freely  without  suppression.  “Never 
yield  a  hair’s  breadth  in  your  defense  of  freedom  of 
speech,”  he  urged.  “Cherish  it;  Use  it!  No  one 
can  take  freedom  of  speech  from  you  but  yourselves. 
If  you  remain  silent  today  on  vital  matters  and  live 
questions,  tomorrow  when  a  crisis  arises  you  will  not 
know  how  to  speak.  By  your  failure  to  use  your 
freedom  you  will  have  slain  it;  and  when  freedom 
of  speech  dies,  liberty  of  conscience  will  succumb. 
.\nd  another  civilization  will  have  gone  to  its  grave.” 


And  though  I  have  the  gift  of  prophecy,  and 
understand  all  mysteries,  and  all  knowledge: 
and  though  I  have  all  faith,  so  that  I  rould 
remove  mountains,  and  have  not  charity,  I 
am  nothing. — I.  Corinthians.  XIII;  2. 


A  SWEETLY  SOLEMN  THOUGHT 

HE  need  of  the  age  is  an  international  conference 
of  the  leaders  of  all  ethical  professions  for  the 
purpose  of  framing  a  code  wherein  the  estab¬ 
lished  principles  of  all  may  be  merged  or  interchanged, 
thus  to  forever  end  the  ceaseless  warfare  of  profes¬ 
sion  on  profession  and  exterminate  the  jealousies  and 
hates  of  the  rival  guilds.  This  may  sound  like  the 
babbling  of  the  “devil  in  the  cheese,”  but  we  think  it 
is  not  entirely  fantastic,  and  if  the  feat  could  be  ac¬ 
complished  the  press  would  surely  be  the  chief  bene¬ 
ficiary. 

To  make  clear  the  need  of  such  an  idealistic  con¬ 
gress  we  might  cite  a  few  horrible  examples  of  what 
is  commonly  happening  all  along  the  line  in  profes¬ 
sional  circles.  For  instance,  an  ethical  doctor,  pos¬ 
sessed  of  principles  that  are  so  lofty  that  he  can 
scarcely  keep  them  concealed  under  a  very  high  hat, 
thinks  nothing  of  asking  a  newspaper  man  to  suppress 
a  piece  of  news  that  he  well  knows  should  he  pub¬ 
lished  in  the  public  interest.  Yet,  he  would  fall  in  a 
swoon  if  the  newspaper  man  should  ask  him  to  sup¬ 
press  a  physician’s  death  or  birth  certificate  or  violate 
the  confidence  of  a  patient.  He  is  jealous  of  his  own 
professional  ethics,  but  has  no  respect  for  those  of  the 
newspaper  man.  Perhaps  he  does  not  even  know 
what  they  are. 

.An  ethical  lawyer  might  ask  an  engineer  secretly 
to  alter  the  specifications  of  a  bridge  and  be  indignant 
if  the  request  were  refused,  but  he  would  rise  up  and 
smite  an  engineer  who  would  ask  him  to  offer  a  bribe 
to  a  judge.  But  both  the  engineer  and  the  lawyer 
would  falter  not  an  instant,  if  they  are  average  people, 
in  denouncing  a  newspaper  man  who  would  refuse  to 
keep  out  of  print  legitimate  news  that  would  profes¬ 
sionally  disgrace  them  or  embarrass  a  client. 

Bloody  inter-professional  wars  are  in  progress  all 
about  us,  as  for  instance  the  battle  of  the  American 
Medical  Association  upon  all  drugless  healers  and  in 
the  religious  field  the  fight  of  the  Fundamentalist 
against  the  Modernist.  But  we  submit  that  the  hatred 
of  the  associated  medical  doctor  for  the  scorpion 
chiropractor  or  the  murderous  osteopath  (unless  he  is 
an  M.D.  also)  is  mild  as  compared  with  the  flings  the 
medical  association,  or  the  chiropractor’s  league  or  the 
osteopath’s  union  take  at  the  newspaper  press  when  it 
is  disposed  to  believe  that  one  or  the  other  or  all 
might  have  some  right  to  lift  up  a  fallen  brother. 
Nothing  satisfies  any  of  these  gentlemen  but  “the  best 
of  it.”  Each  has  the  simon  pure,  intelligent,  honest, 
efficient  method  of  curing  the  sick,  and  there  can  be  no 
compromise  with  any  other  philosophy  or  any  other 
school  of  thought. 

There  are  ministers  of  the  Gospel,  college  profes¬ 
sors,  authors  and  artists  and  all  manner  of  educated 
folk,  including  the  new  profession  of  “public  relations 
councillors,”  who  stand  up  ethically  in  their  own  fields 
of  service  but  are  inclined  to  prey  upon  each  other 
and  all,  without  exception,  view  with  mingled  alarm 
and  disgust  the  journalism  that  prints  the  news  of 
the  day  without  fear  when  it  is  unfavorable  to  them. 

The  lack  of  appreciation  of  our  journalistic  stand¬ 
ards  by  those  who  buy  advertising  in  the  press  of  the 
day  is  sometimes  so  great  that  we  stand  in  wonder 
and  awe  and  tremble  for  the  future  of  our  public 
service.  The  rank  and  file  of  modem  civilization 
seems  to  be  obsessed  by  the  vain  notion  that  all  ad¬ 
vertising  carries  with  it  editorial  privileges  that  range 
from  such  mild  suppressions  of  news  as  that  our  hired 
girl  last  night  eloped  with  the  iceman,  which  fact 
please  keep  out,  to  such  infamous  dictation  as  that  “if 


I  A  E 

you  do  not  favor  House  Bill  No.  71144  you  shall 
never  get  another  line  of  our  advertising  copy." 
little  journalistic  ethics,  all  scared  and  sweaty,  half 
the  time  are  in  hiding  in  fear  of  their  very  heart’s 
blood  I 

Really,  something  ought  to  be  done  about  it.  Tlie 
.situation  is  becoming  worse  and  worse.  Even  b 
newspaper  circles  we  sometimes  hear  of  the  most  ex¬ 
traordinary  lapses  of  ethical  conscience.  The  way  ait 
of  this  welter  of  conflicting  pretensions  and  idealistic 
confusion,  this  cruel  trampling  of  the  other  fellow’s 
principles— where,  pray,  may  it  be  found?  We  can 
only  think  of  a  great  conference  at  which  the  “best 
minds”  of  universal  professional  life  may  come  to¬ 
gether,  look  each  other  in  the  pupils  of  the  eves 
calmly  and  harmoniously  sit  shoulder  to  shoulder  and 
reach  some  sublimely  unified  code  of  principles’ that 
would  forever  and  ever  make  the  honor  of  one  the 
honor  of  all.  How  blessed  the  prospect !  How  divbe 
the  benefits!  If  some  generous  soul  will  bring  ’em 
together.  Editor  &  Publisher  will  undertake  to  pay 
the  rent  of  the  hall. 


When  you  can  explain  complicated  sitmtions 
in  simple  terms  you  are  a  good  ne^vs paper  writer, 

BUILDING  NEW  PLANTS 

LL  over  America  newspaper  publishers  are  erect¬ 
ing  and  equipping  plants  to  replace  old  offices 
rendered  obsolete  by  increased  production  and 
also  by  new  ideas  as  to  what  a  newspaper  office 
should  be.  W’e  are  interested  in  the  great  variety  of 
building  concefitions  in  the  publishing  field,  several  of 
which  appear  in  this  issue.  The  problem  that  pub¬ 
lishers  juggle  is  whether  they  shall  go  in  for  some¬ 
thing  ornamental  on  Main  Street  that  would  harmon¬ 
ize  with  the  First  National  Bank  and  stand  as  a 
monument,  or  be  content  with  an  efficient  factory  in 
a  down-town  back  street,  or  perhaps  rear,  for  an 
executive  office,  a  handsome  little  structure,  in  the 
heart  of  town,  with  a  factory  plant  down  by  the 
railroad.  .Another  alternative  is  a  big  office  build¬ 
ing  venture,  the  newspaper  to  be  the  favored  tenant. 
.Apparently  the  weight  of  favor  rests  with  the  idea 
of  a  handsome,  centrally  located  plant  and  building, 
with  the  newspaper  as  the  sole  tenant  or  sharing 
space  that  eventual  growth  will  demand  for  the 
publisher’s  use. 


Words  failing,  press  agents  turn  to  "news 
pictures"  and  this  tricky  graft  needs  watching, 
some  obvious  advertising  schemes  hazing  re¬ 
cently  passed  editors  who  know  better. 

RULE  OR  RUIN 

LABAMA’S  legislature  offers  to  the  publishers 
of  the  United  States  a  slight  indication  of  just 
how  far  ignorance,  bigotry  and  impudence  can 
go  when  in  the  seat  of  power.  The  Birmingham 
News,  one  of  the  strongest  papers  in  the  South  and  the 
nation,  has  been  making  a  brilliant  fight  against  the 
un-American  Ku  Klux  Klan.  This  crusade,  as  here¬ 
tofore  noted  in  Editor  &  Publisher,  has  been  based 
upon  sound  intelligence  and  fair  argument.  The 
K.  K.  K.  element  in  control  of  the  state  sought  to 
retaliate  and,  first  in  a  facetious  spirit,  but  latterly  in 
dead  earnest,  proposed  that  a  tax  be  imposed  at  the 
rate  of  5  cents  per  column  inch  on  newspaper  advertis¬ 
ing  in  cities  of  15,000  or  more  population.  The  bill 
actually  passed  both  houses.  The  assumption  of  its 
sponsors  was  that  the  burden  would  fall  on  the  news- 
jiapers.  It  was  a  delightful  little  piece  of  spiteful 
vandalism,  they  thought. 

Naturally  anything  so  pernicious,  so  false  in  eco¬ 
nomic  theory  and  unjust  to  the  advertising  merchants 
of  Alabama  cities,  must  fall  of  its  own  weight.  That 
is  precisely  what  happened.  The  bill  was  withdrawn 
and  will  probably  not  be  heard  from  again. 

Such  a  law  in  action  would,  of  course,  be  ruinous 
to  any  newspaper  that  attempted  to  pay  the  tax.  The 
burden  would  fall  on  advertisers,  invariably  the  best 
merchants  of  every  city,  and  if  they  attempted  to  pa** 
the  cost  to  the  public  the  non-advertising  or  cheap- 
John  merchant  would  be  given  the  advantage.  As  a 
tax  measure  we  have  never  heard  of  anything  more 
grotesque  or  unjust.  But  that  is  the  way  the  K.  K.  ^ 
fights.  Its  theory  of  government  is  rule  or  ruin, 
which  in  the  end  means  both. 
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Wallace  Bassett,  formerly  employed  in 
Bridgeport  and  Easton,  Pa.,  is  now  as¬ 
sistant  telegraidi  editor  of  the  Scranton 
Times. 


FOLKS  WORTH  KNOWING 


r<LARENXE  VV.  BARRON,  publisher  Allen  Daniels  of  the  Fait  Rk'er  who  recently 

^  of  the  yyall  Street  Journal,  celebrat-  (Mass.)  Globe  staff  is  conducting  a  daily  succeeded  Elmer  T.  Peterson  as  edi- 
fA  Moniiy  his  fortieth  business  anniver-  column,  “In  the  Carpet  Bag/’  of  the  Wtehtta  (Kan.)  Beacon  has 

sar>-.  He  is  72  years  old.  Stanley  E.  Hunter,  former  staff  artist  L^T^^sta^ff 

Larz  A.  Whitcomb,  president  of  the  for  the  Kansas  City  Star  and  Don  D.  ®  r  " 

Great  Northern  Paper  Company  and  Mrs.  Davis,  Kansas  City  newspaper  man,  have  ^  .  P.  , 

Whitcomb  and  their  two  children  were  been  ordered  to  Europe  by  the  Artcrafts 
The  passengers  on  the  S.  S.  La-  Guild  of  Chicago  to  draw  a  series  of  pen 
M«iia  which  sailed  from  Boston  Mass.,  sketches  of  European  cathedrals.  Th«y  *“  u 

we  /!'■  '•  -p" 

are  bound  for  the  British  Isles.  -  conducting  a  col- 

Dave  Warren,  one  of  the  publishers  of  „nm  in  addition 

the  Nunn-Warren  newspapers  in  Texas,  HOLDING  NEW  POSTS  to  his  reportorial 

and  Hrs  Warren,  announced  the  birth  |^red  PHELAN,  from  reportorial  staff  duties.  After  a 
on  July  19  of  their  hrst  daughter  who  I*  Bridgeport  Herald,  time  he  was 

has  T  r;fTVw  Joitn  R  Murphy,  from  re^rtorial  staff  named  Sunday 

announced  in  Vol.  I,  No.  2  of  rje  to  city  desk,  Hcr^d.  -Hfitor  and  later 

refute,  the  hrst  issue  of  which,  on  Oct.  2,  ■'  *  '  oity  editor. 

1923,  announced  the  wedding  of  the  young  -  f*rior  to  joining  Akch.  \v.  Jarsell 

lady's  parents.  the  Beacon  he 

Frank  D.  O’Reilly,  president  and  editor  PRESS  ASSOCIATION  NOTES  for  two  years  political  reporter  and 

of  the  Lock  Haven  (Pa.)  Express,  made  JOSEPH  D.  KENNEDY,  Associated  editorial  writer  on  the  Norfolk  (Va.) 
a  hole  in  one  with  a  new  mashie  on  a  J  Press  nnerator  for  the  roftcorrf  fN  H  ^  Virginian-Pilot.  He  had  earlier  expe- 

148-yard  hole  of  the  Clinton  Country  '^jcMtor  ^d  Mrs  Kennedy  last  *  week  rience  on  the  Topeka  Daily  Capita, 

Gub  course  on  July  12.  celebrat^  their  3()th  wedding' anniversary.  Topeka  SMe  /owmai  and  Kansas  Cily 

J.  B.  Shale,  broker  of  newspaper  and  _  JoumaL  He  attended  Washburn  Col- 

magazine  properties  returned  Monday  lege  and  was  in  the  35th  Division  during 

from  a  business  and  pleasure  trip  to  MARRIED  the  war.  ^  ,,  , 

California.  n/rpzc  ulm  pv  cnx-c-'rx  •  .  .  J-  former 

vv  ii«tn  P  I  vnett  assistant  to  thf  nnh  HELEN  SO\  ETT,  assistant  Kansas  newspaper  man.  now  manager 

\\  illram  R.  nett,  assisun^^  1  cashier  of  the  .Hbany  (N.  V.)  of  agricultural  development  for  the  Santa 

isher  of  the  beranton  (Pa.)  I  t^S,  is  Times-Union  to  Fred  F.  Marcus  of 


lisher  oi  me  .icranion  i  twj,  is  Jifnes-Union,  to  Fred  E.  Marcus  of  Pe  Railroad 

“J^Tririn  SmS?  *  Schenectady.  Peteison.  former  Beacon  editor, 

^  ^ Francis  R.  Murphy,  formerly  on  the  resigned  to  join  the  Meredith  Publica- 

staff  of  the  IVorcester  (Mass.)  Telegram  tions,  Des  Moines,  Iowa. 

IN  THE  BUSINESS  OFFICE  and  now  associated  with  a  Boston  news  _  _ 

service,  to  Miss  Qarice  Gwvnne,  Fitch- 


ASSOCIATIONS 


Roland  T.  Patten,  business  manager  of  ,  Carey  Beasley  I^ylor.  of  Dunri,  N.  C.,  ew  ..  , 

the  Skenvhegan  (Me.)  Indepcndent-Re-  ^  e  outinT  at  Br 

porter,  is  to  be  a  member  of  a  party  to  Cttuen  and  the  Savannah  )  p  w 


TOHN  F.  COLE  is  new  national  adver-  service,  to  Miss  Clarice  Uwynne,  hitch 
J  rising  manager  for  the  ClezHand  Press  «cently. 

his  appointment  being  announced  by  Wil-  George  W.  Danielson,  prominent  Provi-  ^irprivn  'titqtrtpt  Ayfi\i\iF<NriTA 
Ham  dT  Cady,  advertising  manager.  dence  (R.  I )  advertising  man  to  Miss  ^^JoaATWN  Ls 

Charles  E.  Seitman,  formerly  with  the  Josephine  Kunze,  of  Providence,  at  ,  ,  i  a  ^  j  ,  f  ^ 

Sterling  Advertising  Agency,  and  with  Providence,  July  16.  Mr.  Danielson  is  a  selected  Au^st  13  as  date  for  its  annual 

the  .Wew  York  Evening  Graphic  for  the  nephew  of  the  late  George  Whitman  Dan-  outing  which  will  ^  held  at  the  Valhalla 
past  two  and  one-half  years,  is  now  back  ielson,  former  editor  and  owner  of  the  resort,  ^ke  Shetek.  John  L.  King,  pres- 

on  the  local  advertising  staff  of  the  Neiu  Providence  (R.  I.)  Joitmal  and  founder  'dent  of  the  group,  is  in  charge  of  ar- 

York  American.  of  the  Eivning  Bulletin  in  1863.  rangements. 

Carey  Beaslev  Taylor,  of  Dunn,  N.  C.,  Fitchburg  (Mass.)  and  Worcester 

'''  '  Advertising  Club  held  a  joint 

Brigham’s  Farm  and  Tavern, 

^'iT' party  to  p  '  now  orWinlton'-^alein  n'  C^^to  Paxton,  Mass.,  July  20,  with  a  full  pro- 
climb  Mt.  Katahdin  early  in  August.  C/.  .  V  '"Sion  aaiem,  in.  t..,  to  <,nnrts  Hnrinir  the  afternoon  and 

KatahHin  is  Maine’s  hiphest  neaW  anrt  the  Annie  Lee  Pope,  July  18.  gram  ot  sports  during  me  aiterncxm  ana 

climb  requires  two  days  for  its  completion.  F.  W.  Richardsom  pre^f-reader  of  the  y  iTcTudW^mToVc^TeTted  whh 

-  pSrroi 

IN  THE  EDITORIAL  ROOMS  St  Louis,  July  12,  in  Nevada,  la.  '  - 

pH.\RLES  T.  D.\LY,  district  reporter  Leon  Racht,  police  reporter  on  the  SCHOOLS 

for  the  Boston  Globe  in  Winchester  Syracuse  (N.Y.)  Journal,  to  Miss  Theora  cpjjE  Unkersity  of  Michigan  Daily  is 
and  Medford,  ^lass.,  and  \Irs.  Daly  Farrington,  Syracuse  school  teacher,  on  A  being  printed  during  the  summer 
sailed  July  10  on  the  S.  S.  Laconia  for  July  18.  session  with  Philip  P.  Brooks  as  editor, 

a  tour  of  Europe  and  the  continent.  Miss  Wilma  Frances  Minor,  feature  Students  taking  journalism  in  the  Uni- 

Capt.  Percival  A.  Bachelder,  city  editor  writer  cm  the  6an  Dtego  (Cal.)  Union  versity  of  Georgia  summer  school  are 
of  the  Portland  (Me.)  Express,  was  and  contributor  to  magazines,  to  Ernest  publishing  the  University  Items,  weekly 
presented  with  an  outfit  of  rolled  gold  Akins  at  Santa  Ana,  Cal.,  July  16.  campus  newspaper.  They  work  under 
ornaments  and  buttons,  together^  with  sil-  E.  Donald  Record,  night  city  editor,  the  supervision  of  John  E.  Drewry,  asso- 
ver  shoulder  bars  for  dress  uniform,  by  Rochester  Democrat  &  Chronicle,  to  ciate  professor  of  journalism,  who  is  in 
members  of  his  command.  Headquarters  Miss  Edith  Helen  Pratt  of  Rushford,  charge  of  the  two  courses  in  journalism 


Battery  of  the  24()th  Coast  Artillery. 

Edwin  Francis  Edgett,  literary  editor 
of  the  Boston  Transcript,  is  broadcasting 
a  series  of  “Talks  about  Books  and 
.\nthors’’  from  WBET,  the  Transcript 
station. 

Albert  J.  Koepeke,  Lansing  correspon¬ 
dent  of  the  Detroit  Free  Press,  is  now  on 
the  rewrite  desk  in  the  Free  Press  office 
.  since  the  adjournment  of  the  state  legis¬ 
lature. 

Lewis  Hunt,  assistant  citv  editor  of 
the  Chicago  Daily  News,  has  returned 
from  a  vacation  in  Missoula,  Mont.,  which 
included  a  visit  to  Kalispell,  near  Glacier 
National  Park,  his  home  town. 

Allen  Schoenfield,  Ann  Arbor  corres- 
gmdent  of  the  Detroit  News,  is  in  the 
Eart  on  an  automobile  trip  prenaring  a 
series  of  articles  on  the  East. 

Taylor  F.  Glenn,  formerly  of  the  copy 
*sk  of  the  Macon  (Ga.)  Telegraph,  has 
joined  the  local  staff  of  the  Birmingham 
(Ala.)  Age-Herald. 

Joe  (Chamberlain,  formerly  on  the  Fort 
worth  Record-Telegram  copy  desk,  has 
joined  San  Antonio  Evenin"  News  as 
re-write  man. 

Ernest  A.  Pratt,  air  reserve  first  lieu- 
p*"-’  resigned  from  the  San  Antonio 
cwning  Vm'j  reportorial  staff  to  go  on 
*  year’s  active  duty  at  Fort  Sam  Houston. 


N.  Y. 


offered  during  the  summer  session. 


When  you  receive  a  circular  or  a  salesman  from 

The  McNaught  Syndicate,  Inc. 

You  know  you  are  not  being  subjected  to  an  imposition.  Your 
attention  is  not  being  called  to  trifles,  or  to  features  of  minor  merit. 

McNaught's  Features  are  Headliners 

If  your  territory  is  open  for  any  of  these  features,  for  instance, 
you’re  in  luck! 

Will  Rogers,  daily  and  weekly  humor. 

Julia  Boyd,  daily  fashion  service. 

Irvin  S.  Cobb,  daily  anecdotes. 

The  Fun  Shop. 

Clare  Ogden  Davis,  weekly  interviews. 

Roe  Fulkerson,  daily  and  weekly  services. 

—ALL  HEADLINERS— 

The  McNaught  Syndicate,  Inc. 


V.  V.  McNitt 
President 


Times  Bldg. 
New  York,  N.  Y. 


Charles  V.  McAdam 
Vice-President 


GLADYS 

and  the 

YOUNG 
MODERNS 

by 

ALAN  DUNN 


“Now,  Gladys — don’t  eat  any 
more — it’s  too  fattening.’’ 

“But,  Gramma — just  this 
wore  fat — yesf” 


Starting 

AUGUST  1,  1927 

A  Daily 

Capsule  of  Delight 

(One-col.  six  days,  two-cols,  one 
day;  or  two-cols,  seven  days) 


Metropolitan  Newspaper 
Service 

Maximilian  Elser,  Jr,  Earl  J.  Hadley. 

General  Manager,  Associate 
150  Nassau  St.,  New  York  City 
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USING  PULP  PRODUCT  AS 
MOTOR  FUEL 


PRESIDENT  YOUNG  ANNOUNCES  NEW  A.  N.  A.  E.  APPOINTMENTS 


CULPHITE  LYE  ALCOHOL  is 
^  mixed  with  gasoline  as  a  motor 
fuel  in  Sweden,  according  to  a 
report  just  made  by  the  American 
Consul  General  at  Stockholm,  J.  B. 
Osborne. 

The  full  text  of  the  report  as 
made  public  by  the  Department  of 
Commerce  follows: 

An  example  of  the  substitution 
of  a  Swedish  product  for  an  im¬ 
ported  one  is  the  use  of  a  mixture 
of  50  per  cent  alcohol  and  50  per 
cent  gasoline  as  motor  fuel.  The 
admixture  of  alcohol  undoubtedly 
causes  an  appreciable  reduction  in 
imports  of  gasoline. 

At  a  large  gasoline  station 
opened  in  Stockholm  in  1926,  the 
“lattbentyl”  mixture  is  supplied  to 
motorists.  In  some  respects  the 
“lattbcntyl”  is  considered  superior 
to  gasoline,  and  the  sale  of  the 
mixture,  therefore,  may  be  ex¬ 
pected  gradually  to  increase,  de¬ 
pending  greatly,  of  course,  on  the 
supply  of  alcohol  produced  from 
sulphite  lye  at  the  Swedish  wood 
pulp  mills. 


FLASHES 


A  fortunate  thing  is  that  Mr.  Ford 
knows  more  about  what  goes  into  his 
automobiles  than  he  does  about  what  goes 
into  his  magazines. — Worcester  (Mass.) 
Gazette. 


Unfortunately,  an  old  flame  will  seldom 
burn  the  love  letters. — Florence  (Ala.) 
Herald. 


The  Chicago  man  who  gave  his  bride 
a  rented  automobile  for  a  wading  present 
seems  to  have  had  no  illusions  about  the 
duration  of  marital  happiness. — Chicago 
Daily  News. 


Rumor  has  it  that  a  number  of  Govern¬ 
ments  have  informed  Mr.  Coolidge  that 
if  he  will  kindly  lend  them  the  money  to 
build  up  a  real  Navy  they  will  be  glad 
to  confer  with  him  later  about  cutting  it 
down. — New  York  Times. 


The  Department  of  Commerce  informs 
us  that  cotton  stockings  are  being  manu¬ 
factured,  and  then  adds  the  wholly  un¬ 
necessary  information  that  most  of  them 
are  exported. — St.  Louis  Post-Dispatch. 


What  would  a  newspaper  do  if  a  Demp¬ 
sey  tight,  a  Harvard-Yale  game  and  one 
of  these  flights  to  purope  came  all  on 
the  same  day? — Worcester  (Mass.)  Gaz¬ 
ette. 


.\n  exchange  tells  of  a  check  for  $100,- 
000  sent  to  a  charitable  organization  by 
an  anonymous  donor.  So  determined  was 
he  not  to  have  his  name  known  that  he 
omitted  to  sign  the  check. — Florence 
(Ala.)  Herald. 


Frank  T.  Carroll 

Harvey  R.  Young,  advertising  director 
of  the  Columbus  Dispatch  and  president 
of  the  Association  of  Newspaper  Adver¬ 
tising  Executives,  has  appointed  William 
E.  Donahue,  local  advertising  manager  of 
the  Chicago  Tribune,  and  Frank  T.  Car- 
roll,  advertising  director  of  the  Indiana- 


SOUTH  DAKOTA  EDITOR 
IN  LIBEL  SUIT 


First  in  State  for  Many  Years  Starts 
When  Retraction  Is  Refused  by 
Mission  Editor  to  High¬ 
way  Officials 


The  first  libel  suit  in  South  Dakota  in 
many  years  is  set  for  hearing  at  the  cur¬ 
rent  term  of  circuit  court.  Millard  G. 
Scott,  editor  of  the  Mission  Tribune,  is 
defendant  in  two  $5,000  suits  brought  by 
J.  C.  Salmon  and  Guy  Bailev  memb^ers  of 
the  Todd  county  highway  board.  Alleged 
libelous  statements  in  the  Tribune,  print¬ 
ed  as  a  communication  from  S.  B.  Wes¬ 
ton,  a  resident  of  the  district,  form  basis 
for  the  suit.  The  formal  demand,  re¬ 
quired  by  law  for  a  retraction,  was  re¬ 
fused  by  Scott. 

In  the  current  issue  of  his  newspaper, 
Mr.  Scott  made  this  comment :  “At  the 
time  the  suit  was  started  a  number  of 
newspapers  asked  for  the  complete  story 
at  regular  press  rates  and  some  wanted 
pictures.  We  failed  to  supply  this  infor¬ 
mation  or  the  photographs,  but  this  will 
serve  notice  to  brother  newspaper  men 
that  the  trial  is  on  the  docket  and  they 
may  call  and  get  their  own  stories.  No 
charges  will  be  made  for  admission  or 
movie  rights.  After  the  trial  all  news¬ 
paper  men  may  know  just  how  they 
should  conduct  a  newspaper  without  of¬ 
fending  anyone,  an  art  that  few  of  us 
possess.” 


TWO  LAWYERS  ON  “P.  D.” 


W.  E.  Donahue 

polis  News,  to  membership  on  the  Na¬ 
tional  Advertising  Commission,  of  which 
George  M.  Burbach,  of  the  St.  Louis 
Post-Dispatch,  is  chairman. 

Plans  are  already  in  preparation  for  the 
1928  convention  of  the  N.A.N.E.  at  De¬ 
troit  with  Leslie  M.  Barton,  advertising 


Leslie  M.  Barton 

director  of  the  Chicago  Daily  News,  as 
chairman  of  the  program  committee.  Mr. 
Barton  before  joining  the  E^ily  News 
was  for  a  number  of  yeais  associated  with 
the  Detroit  advertising  agency  of  Mc¬ 
Kinney,  Marsh  &  Cushing  in  an  execu¬ 
tive  capacity. 


MAY  RUN  FOR  CONGRESS 


Louis  Ludlow  and  Ellis  Searles  Men¬ 
tioned  for  Indiana  Primaries 

With  political  candidacies  beginning  to 
take  form  for  the  1928  primary  elections, 
names  of  two  men,  both  newspaper  men, 
have  been  thrown  into  the  ring  for  the 
Democratic  nomination  for  Congressman 
from  the  Seventh  Indiana  district. 

The  prospective  candidates  are  Louis 
Ludlow,  Washington  newspaper  corre¬ 
spondent  and  president  of  the  National 
Press  Club,  and  Ellis  Searles,  editor  of 
the  United  Mine  Worker/  Journal. 


Friends  of  both  men  are  paving  the  way 
for  their  candidacy,  it  is  said,  but  no 
statement  of  acceptance  or  refusal  to  run 
has  been  made  by  either  man. 

Mr.  Ludlow  formerly  was  an  Indian¬ 
apolis  newspaper  man  and  has  been  sta¬ 
tioned  at  Washington  for  many  years  as 
a  correspondent.  He  has  attained  promi¬ 
nence  recently  as  the  author  of  several 
works,  the  latest  being  “Senator  Solomon 
Spiffledink.”  He  is  the  author  of  “From 
Cornfield  to  Press  Gallery”  and  other 
works. 

Mr.  Searles  also  is  a  former  newspaper 
man  of  Indianapolis,  and  formerly 
worked  on  Marion  (Ind.)  papers. 


ADVERTISING  AGENCY  AFFAIRS 

G.  Allen  Reeder,  Inc.,  Move*  to  New  Quarters — F.  P.  Nelson  Joins 

Capehart-Carey  in  Chicago - Dillon  Joins  Chappelow  Company 

in  St.  Louis — New  Account  for  McCann 


p  .\LLEN  REEDER,  INC,  New 
York,  advertising  agency,  is  moving 
to  the  Graybar  Building  on  Aug.  1.  Ken¬ 
neth  O’Mara  and  Casper  F.  Spolen  re¬ 
cently  joined  the  organization.  Mr.  O’Mara 
was  formerly  advertising  manager  of  the 
Hamilton  National  Bank  and  Mr.  Spolen 
was  formerly  production  manager  of  the 
Reuben  H.  Donnelley  Corporation. 


F.  P.  Nelson,  formerly  of  the  Chicago 
Tribune  is  now  associated  with  the 
Qiicago  offices  of  the  Capehart-Carey 
Corporation. 


mour  has  been  elected  vice-president  and 
and  secretary  of  the  company.  Charles  P. 
Pelham,  director  of  service,  has  also  been 
elected  a  vice-president,  (jeorge  Wever, 
of  the  New  York  office,  has  been  trans¬ 
ferred  to  San  Francisco. 


H.  B.  Means  has  joined  the  C.  P.  Mc¬ 
Donald  Company,  Inc.,  New  York  agency 
as  an  account  executive. 


The  H.  K.  McCann  Company  has  been 
named  to  direct  the  advertising  of  the 
Marchant  Calculating  Machine  Company, 
Oakland,  Cal. 


POLLOCK  NEWSREEL  EDITOR 

Leo  A.  Pollock  has  been  appointed  edi¬ 
tor  of  William  Randolph  Hearst’s  Inter¬ 
national  New'sree!,  according  to  an  an¬ 
nouncement  by  Edgar  B.  Hatrick,  head 
of  all  the  film  interests  of  Mr.  Hearst. 
Other  recent  appointments  bv  Mr.  Hat¬ 
rick  to  the  editorial  staff  of  International 
Newsreel  are:  C.  E.  Elliott,  associate 
editor;  Samuel  T.  Moore,  news  editor; 
Walter  Bredin,  associate  news  editor,  and 
Joseph  H.  Rinehart,  film  editor. 


SPECIAL  CHANGES  NAME 

The  name  of  the  corporation  of  Lind- 
enstein-Kimball,  Inc.,  newspaper  adver¬ 
tising  representatives,  has  been  changed 
to  Fred  Kimball,  Inc.  This  firm  was 
this  week  appointed  to  represent  the 
Uniontown  (Pa.)  Newis  Standard  in  the 
national  field,  effective  Aug.  1. 


Quintcn  R.  (iravatt,  assistant  financial 
editor  of  the  Cleveland  Plain  Dealer  was 
among  several  hundred  new  lawyers  ad¬ 
mitted  to  practice  by  the  Ohio  Supreme 
Court,  July  23,  after  a  rigid  examination. 
The  editorial  staff  now  has  two  full 
fledged  attorneys,  the  other  being  Joseph 
L.  Zuker,  for  20  years  chief  police  re¬ 
porter,  who  now  looks  after  damage 
claims  against  his  paper. 


INTERNATIONAL  BUYS  CONTROL 

International  Paper  Company  has  ac¬ 
quired  working  control  of  the  New  Eng¬ 
land  Power  Association  by  the  purchase 
of  the  holdings  of  Hartford  Electric 
Light  Company,  amounting  to  20.()00 
TOmmon  shares.  International’s  holdings 
in  the  association  now  aggregate  more 
than  340,000  of  the  784.851  shares  of 
ommon  stock  as  of  March  31. 


Joseph  Dillon,  for  the  past  two  years 
advertising  manager  of  Whitaker  &  Co., 
investment  bankers  of  St.  Louis,  has 
joined  the  copy  staff  of  the  Chappelow 
.Advertising  Company,  St.  Louis. 


James  M.  Moseley,  of  the  Ellis  .Ad¬ 
vertising  .Agency  at  Boston,  Mass.,  has 
just  returned  from  a  fishing  trip  in 
Maine  and  an  automobile  tour  to 
Niagara  Falls. 


Ernest  G.  Countryman,  formerly  with 
Rochester  and  New  York  advertising 
agencies,  has  joined  the  staff  of  the 
Remin^on  Advertising  Agency,  Buffalo, 
and  will  be  resident  manager  and  ac¬ 
count  executive  in  Central  New  York. 


The  F.  J.  Ross  Company,  Inc.,  New 
York,  has  opened  a  San  Francisco  office 
with  C.  M.  Seymour  in  charge.  Mr.  Sey- 


Howard  B.  Thompson,  formerly  with 
the  Powers  House  Company,  Cleveland, 
has  joined  the  production  staff  of  Henri, 
Hurst  &  McDonald,  Chicago. 


AD  TIPS 


Austin  F.  Bement,  Inc.,  Wrigley  Building, 
Chicago.  Has  secured  account  ^  the  Ameri¬ 
can  Decalcomania  Company,  Inc.,  Chicaga 

Pmtt-Moora  Advertising  Company,  1926 
Ford  Building,  Detroit.  Has  secured  accounts 
of  the  Qayton  &  Lambert  Manufacturing 
Company,  Detroit,  gasoline  stoves  and  indus¬ 
trial  torches  and  the  Robert  Walker  Company, 
Detroit,  toilet  preparations. 

G.  Lynn  Sumner  Cocnpany,  Inc.,  285  Madison 
avenue.  New  York.  Has  secured  account  of 
the  Mary  Brooks  Picken  fashion  and  fabrie 
studio.  New  York. 

Young  A  Rubicam,  285  Madison  avei^ 
New  York.  Now  handling  account  for  Fm 
&  Conipanv,  Philaddphia,  manufacturer*  <* 
Feb  Naphtha  Soap. 


■ - ;;  T  Value  Of  Hoe  Ink  Pumps? 

o  You  Realize  The  Value 


EVERV  week  day  and  SUNDAY  MORNINC 


THt  ASSOClATCO  * 

AUO.T  ■LWIAiTo?  CIACULATIOY 


J-  M.  (.ON3  ak  SONS 


CSTABCISHeo 
SEPTEMBCR  at®.  1889 


Huntington.  West  Virginia 


JxUy  1,  1927. 


5*  Ho*  &  Oompa^y. 

504  Oremd  Street, 

H*w  York,  1.  T, 

Gentlemen: 

Of  Jun.  18.' 

you  oun  drlT.  honi.  1.  tS  Ink  rnlf^i 

?sj  .f 

sad^-sC'ljj:  sw  “SK-ss-s;- 

the  ftdTantggon  ^ow  pressmen  who  understand 

ai^thing  on  that  p^e*^that  nU.  the  press,  if  there  is 

And  th.*oolor  wt'^SfJoM  ioS  i? 

ton  It  18  a  pratty  go^  jJk  “»«•  ®“»  of 

page  wide  maohine.  not  aav^i®?«i?>,i  present  on  a  four- 
•ttPPly  as  in  the  old  styS^pfess^^^ihf  °®"taminated  ink 
the  ink  to  the  nreaii  ^  piinq?s  delirer 

pAp.rd«J.‘'g;??,tr*lirtr’ 


TBLAfW 


RespeotfuUy, 


HOE  T 

Hrld^Snil'SrS’  cli  ar:.".  sp:"’a  dean  supply  of  in.. 

R  HOE  &  CO.,  INC. 

504-520  GRAnV STREET.  NEW  YORK  CITY 

C  lo  -PK.™  .BWOPPP^NS 

boston  CHIOAUU  _ _ 
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WHATS  WHAT  IN  THE  FEATURE  FIELD 


Stmton  Exp«cted  to  Leave  Hospital  Next  Week — New  York  World 
Preparing  “Short”  Story  Series — Swing  Writes  Series  For  Post 
Syndicate — Taximan  Wouldn’t  Take  Goldberg’s  Fare 


BUILDING  NEWSPAPER  CIRCULATION 


New  England  Circulators  Meet  in  Casco,  July  20-21 — Cleveland  Daily 
Stages  Antique  Auto  Parade — Trips  to  Paris  Offered  as  Subscription 
Prizes — Bronx  News  Issues  Promotion  Book 


^  -  .  ,  .  T'HE  annual  summer  meeting  of  the  among  them  pages  of  Home  New  Promo- 

TTARRY  STAT(JN  nianager  ot  the  her  assistance  to  the  Cosmopolh^^^  1  ^ew  England  Association  of  Circula-  tion  matter. 

^  New  York  Herald  Tribune  Syndi-  ductmns  Com^ny  which  is  making  a  him  Managers  was  held  Julv  20  and  21.  - 

cate,  who  has  been  critically  ill  at  St.  based  on  lovelorn  letters.  Woodland  Springs  Lodge  Camps,  Cas-  The  Norfolk  (\’a.)  Ledger-Dispatch 

Francis  Hospital,  New  \ork,  was  i^-  .u  a  ir  »  .  co,  Maine.  Maine  members  in  charge  of  is  also  conducting,  with  the  co-operation 

ported  much  improved  this  week.  He  Feathered  Facts  ai^  Fanc^s  is  a  arrangements  and  entertainment  were :  A.  of  the  American  Legion,  a  contest,  the 

has  been  up  and  about  the  hospital  for  new  three  tunes  a  week  strip  temg  pre-  ^  Rjchan,  Lewiston  Smt-Jownal ;  R.  E.  winner  of  which  will  be  given  a  trip,  with 
short  periods  each  day  and  will  be  able  ’  A"  J  A  \vmiiom  Crav,  Portland  Publishing  Company;  L.  all  expenses  paid,  to  Pans  for  the  Ameri- 

to  go  to  his  home  next  week,  according  hird  ife  and  is  ^ing  done  by  \\  illiam  ^  ^  Kennebec  Jour-  can  Legion  convention  in  September  and 


to  his  physicians. 


Ferguson.  Kansas  artist  and  ornitholo-  ^V^rgutta.  OfficeA^f  t^^^^  a  tour  of  France.  Italy,  G^rmAn^SwdC 

°  _  are:  President,  J.  E.  Hennessy,  Fall  land,  Holland  and  England,  returning  to 

The  New  York  World  Syndicate  is  pre-  Marceline  D’Alroy,  author  of  “You  ^cra/rf-A'aw;  vice-president  A.  B  the  United  States  in  November, 

paring  a  series  of  12  original  short  stories  Said  It,  Marceline,’’  has  just  sailed  for  ^roshere.  Am-  Bedford  Stated  and  ^  ^ 

which  will  be  ready  in  September  and  p  •  ’cu  averaees  six  trios  a  vear  to  -^^‘^ciwy;  Treasurer,  L.  M.  Hammond.  The  Salt  Lake  Ctty  Telegram  is  offer- 

titled  “New  York  World  Short  Fiction.”  the  French  caoitaA  P®  ^  }r.,  Boston  Transcript;  corresponding  mg  Utah  s  50,000  anglers  weekly  prizes 

secretary,  Ed  Byron,  Augusta,  Kennebec  for  the  best  catches,  with  a  special  class 


They  were  selected  from  10,000  manu¬ 
scripts  submitted  in  a  contest  conducted  by 
the  World. 


“Whose  Brainy  Now?”  is  a  new  fea¬ 
ture  prejwred  by  King  Features  Syndi¬ 
cate.  It  is  a  question-and-answer  strip  in 


Journal.  for  women.  Additional  prizes  will  ^ 

-  offered  for  the  best  catches  of  the  season. 

Fifty  thousand  people  lined  up  along  ^eekly  prizes^  are  also  to  be  awarded 
Euclid*  avenue  and  East  Sixth  street,  ^"e  best  fish  yarns.  A  number  of 


-  pictorial  form.  It  is  illustrated  bv  Paul  •  V  t  i  merchants  have  been  lined  im  wC  mi 

A  Paris  taxi  driver  oaid  tribute  to  Pim  '  Cleveland,  the  evening  of  July  21  to  see  mercnanis  nave  ^n  iinea  up  who  will 

-  the  big  parade  of  antique  automobiles  3ward  prizes  m  the  form  of  merchandise. 

The  parade  was  staged  by  the  Cleveland  .  “ 

News  and  an  old  Winton  car  turned  out  Pnty  earners  of  the  If  orcej/cr  (Mass.) 


“Rube”  Goldberg’s  popularity  recently  by 

driving  the_  cartoonist  a^  his  friends  Xeedle”  by  Nita  Grey,  is  a 

about  the  city  for  three  hows  ffien  offering  by  the  International  Syndi-  in789rwon“fi7s't  prize7“fhe  prVzTwdn-  staff,  who  topped  the  list  of  wimws 

UlC  Idle,  uui(§  Cat€,  Baltimore.  _ _ I-  .J  _ i.  _ hrmcrincr  in  ntf»u;  QiiKcrrmfirmc  Jn  _ _ _ 


refusing  to  accept 
to  a  story  in  the  Paris  Herald  for  July 
19. 


ners  received  their  awards  at  the  Cameo  bringing  in  new  subscriptiems  in  a  recent 


“Ritzy  Rosey”  is  a  new  feature  of  the 
King  Features  Syndicate.  Faith  Bur- 


Theatre  two  evenings  later. 


Fred  Ferguson,  general  manager  of  rows  of  the  News  League  of  Ohio.  Day-  A*  carriers  who  have 

NEA,  Service,  Inc.,  is  spending  his  va-  ton,  is  the  creator  of  this  daily  fashion  ^J^ormed  faithful  work  lor  the  Seattle 
cation  at  his  home.  Huntington,  Long  feature.  A*”'."-  paper  was  host  on  a  trip  to 

Island  -  Pacific  Beach.  July  17. 


F.  J.  Carmody,  of  the  editorial  depart-  caJ*’L?\™n?ed^rTelfes^of  The  Hempliis  Comn^rcial  Appeal  and  of  Glen  England  of  The 

ment,  Ullman  Feature  Service  is  spend-  tides  “Will  England  Have  a  Oass  War”  Appe<^  are  staging  a  cirmlation  ^an,  Emmett  of  the  Morning 

ing  ^  vacation  in  the  mountains  of  Penn-  bv  Ravmond  Swing,  the  Post’s  London  contest  o^n  to  war  veterans  and  their  Herald  and  A.  E.  Hess. 

sylvania.  W.  E.  Schaaff,  business  man-  ebrres^ndent.  The  prize  is  a  trip  to  Pans  with  - - 

ager  of  the  organization,  has  returned  -  ^>1  F^P«"®f®  P^'^-  contestant  ob-  Personal  introduction  of  carrier  boys 

from  a  vacation  motor  trio  t  ,  t-.  .  taming  12.000  points  gets  the  trip.  Points  to  readers  is  being  made  by  the  circula- 

_ _  P  John  T.  Flynn,  Editorial  Director  ot  are  awarded  according  to  the  nature  of  tion  department  of  the  Albany  (N  .Y.) 

the  U.  P.  C.  News  Service,  Inc.,  sailed  the  subscription  obtained.  For  instance,  Evening  News  in  a  series  of  photo-ads 

Beatrice  Fairfax  of  International  Fea-  recently  on  the  Carmania  with  his  family  a  year’s  subscription  to  the  evening  and  addressed  to  residents  of  various  sections 

ture  Service.  Inc.,  is  spending  two  weeks  for  a  two  months’  visit  to  London,  Paris  Sunday  paper  in  suburban  territorv  wins  of  the  city.  In  the  ad  is  a  photograph  of 

at  Casco  Bay.  Maine.  Recently  she  lent  and  other  continental  cities.  104  points.  '  the  carrier  boy  for  the  particular  section 

-  wdth  a  personal  appeal  to  “Let  Me  Bring 

The  Bron.v  Howe  News,  New  York  Your  Paper.”  The  conv.  c-ivinff  a  hri.f 


contest,  were  taken  on  a  day’s  outing  to 
Nantasket  Beach.  Harold  H.  Sloan,  cir¬ 
culation  manager,  had  charge  of  the  ^rty. 

Thirty-six  boys  were  guests  at  the 
15th  annual  outing  of  the  Johnstown, 
N.  Y.,  newsboys  at  Cooperstown  on  Ot¬ 
sego  Lake.  'The  affair  was  in  charge 


CLASSIFIED  ADVERTISING 


Cincinnati  Newzpaper*  Unite  to  Eliminate  Abuses  in  “Home  Work' 
Copy — Contest  Stimulates  Work  of 
Ad-Takers 


The  copy,  giving  a  brief 
sectional  daily,  recently  issued  a  new  account  of  who  the  boy  is,  is  written  in 
promotion  booklet  put  up  in  the  form  of  the  first  person,  signed  by  the  bov. 

a  route  Ixxik  of  one  of  its  carriers.  The  - - 

cover  page  said :  “The  Route  Book  of  The  Brooklyn  Eagle,  in  conjunction 


a  Home  News  Carrier,  Samuel  Berrent,  with  the  central  branch  of  the  Y.  M.  C.  A. 

with  the  names  and  addresses  of  his  461  in  Brooklyn,  is  offering,  free  of  charge^ 

- - - ^  ^ -  Home  News  readers.  He  has  been  a  six  swimming  lessons  to  schoolboys  be- 

CINCTNNATI  newspapers  will  unite  in  Remarkable  results  in  ad-taking  are  carrier  more  than  10  years,  delivered  more  tween  the  ages  of  12  and  16  years.  .Ml 
a  policy  of  eliminating  abuses  in  being  obtained  through  the  friendly  com-  than  1.250.000  papers,  collected  more  than  that  is  nccessarv  for  a  boy  to  do  to  (>b- 

classihed  advertising,  especially  as  it  re-  petition  started  in  the  classified  depart-  $16.(X)0.’’  tain  the  instruction  is  to  clip  from  the 

lates  to  home  work.  A  meeting  of  classi-  ment  of  the  Cincinnati  Enquirer.  For  Inside  were  facsimile  pages  from  the  Eagle  a  coupon,  which  is  printed  daily  in 

fied  managers  of  the  daily  papers  was  several  weeks  this  competition  has  been  carrier’s  route  list  showing  names  and  the  sporting  pages,  and  present  it  at  the 

held  last  week  at  which  a  general  adver-  in  progress  and  each  week  the  ad-takers  addresses  of  readers,  and  interspersed  “Y’s”  pool, 

tising  program  was  agreed  upon  with  re-  have  done  better  than  the  week  previous, 

gard  to  “stuffed  flats” ;  to  alcohol  and  Last  week  the  ad-takers  averaged 

massage  parlors  and  employment  agen-  abtmt  $30  a  day  each  in  a  telephone  ad- 
cies.  taking  contest.  The  contest  was  for  seven 

Placing  of  advertising  in  its  proper  day  orders. 

classification  was  also  discussed.  The  _ - - 

classified  managers  were  agreed  that  the  George  \V.  Scott,  34,  was  sent  to  the 
real  estate  advertisers  were  the  worst  workhouse  for  10  days  in  New  York  this 

abusers  of  classification  rules.  The  dis-  week  on  a  charge  o(  disorderly  conduct 

cussion  was  of  a  general  nature  and  no  after  his  arrest  had  been  caused  by  a  man 

definite  plans  were  made  but  it  paved  answering  a  A^cw  York  World  help 

the  way  to  a  general  understanding  which  wanted  advertisement, 
it  is  hoped  will  prove  beneficial  for  the  Scott  advertised  for  electricians  and 


WITH  THE  GENERAL  ADVERTISERS 

Big  Profit  Increases  Shown  in  Statements  of  Large  Advertisers — Gen¬ 
eral  Cigar  Up  60  Per  Cent,  B.  F.  Goodrich  Reports  328  Per  Cent 
Net  Gain — Remington  Ad  Department  Moves 


OIG  increases  in  net  profits  were  re-  of  1926,  an  increase  of  60  per  cent. 

ported  this  week  by  various  companies  The  preliminary  report  of  the  B.  F. 
with  large  advertising  appropriations.  Gcxxlrich  Companv  for  the  first  half  of 

ll  lb  IIUUCU  will  UILFVC  ou  V  it^i  ICiailb  dliu  T'l.  ^  11  l_  ..I  .  ’  .  •  I  . 

protection  of  daily  newspaper  readers  offered  an  applicant  a  job  on  the  condi-  ^  ’  r  income  amounted  to 

in  the  Cincinnati  territorv.  tion  the  man  pay  a  $50  fee  for  joining  The  Fle.schmann  Company  rejwrts  |>.813.^1.  after  depreciation,  interest  and 

Oassified  managers  wh6  attended  the  the  union.  The  latter  left  to  ^t  the  ^ 

conference  were  W.  H.  Hershey,  En-  money,  biit  before  returning  talk^  with  "  f  ^  r  ^  earned  on  601, 7W 

quirer;  Eugene  A.  Sigafoose,  Times-  a  friend  who  told  him  he  had  been  to  Sl.lO  a  share  on  the  no  common  ^ares,  against  $1338,616,  or  ^ 

Star;  A.  H  Todd,  Commercial  Tribune  swindled  out  of  $50  on  a  similar  proposi-  $4,606.38/.  or  $1.02  a  cen  s  a  share,  earned  in  the  same  ^riod 

and  Burley  Lauri^ore,  Post.  tion  in  1923.  The  friend  accompanied  the  J"  "  $4,434,883.  or 

Competition  is  running  high  between  applicant  on  his  return  to  Scott,  recog-  ||r3i™3^7^after  taxes  a^xl  charges^  etuial 

the  classified  departments  of  the  papers,  nized  him,  called  a  policeman  and  had  fA'tlivra  IhAe  ^  nr 

but  despite  this,  the  formulation  of  a  him  arrested.  Since  no  money  had  ?».737,966.  or 

general  policy  with  respect  to  classifica-  changed  hands  the  charge  was  made  dis- 

tions  has  been  agreed  upon  and  will  be  orderly  conduct. 


The  advertising  department  of  the  Rem- 
$1.93  a  share,  in  the  1926  period.  ington  Typewriter  Company  ’nas  been 

The  second  quarter  net  profits  of  the  moved  from  New  York  to  Tonawanda. 
adhered  to  by  alfof  the  newspapers.  No  The' World  gave  the  storv  a  prominent  Studebaker  Corporation  was  $5,069,446,  N.  Y.,  which  is  headquarters  for  the  Rem- 
oriranization  has  been  formed  but  the  nositinn.  '  ^  ^  "  equal  to  ^.63  a  share  on  the  common,  ington-Rand  Company,  of  which  the  Rem- 


organization  has  been  formed  but  the  position, 
meetings  are  of  an  informal 
largely  for  discussion. 


nature 


The  Middletown  (N.  Y.)  Daily  Herald 
is  using  the  “Ask  me  Another”  idea  to 
attract  attention  to  its  classified  page.  In 
single  column  measure  on  page  one  under 
the  heading,  “It  Was  in  the  Paper,”  is  a 
series  of  questions.  After  the  final  ques¬ 
tion  is  “Answers  on  Qassified  Page.” 


ADDRESSES  WANTED 

Victor  H.  Williams 
R.  0.  Dudley 
Preston  L.  Grover 
E.  J.  Strong 


after  preferred  dividends,  against  $4.-  ington  company  is  a  division. 

705,940  or  $2.44  a  share  in  the  same  - 

quarter  of  1926.  Net  profits  for  the  _ t  i  u  •  ■  j  .i  n  •  •  _ 

half  of  1927  were  $8,472,383,  equal  to  joined  the  PrecisiM 

$4.37  a  share  on  the  common,  against  .  Hiron  Arbor,  .  ic  ., 

$8,735,861  or  $4.52  a  share  in  the  open-  advertising  and  sales  promotion 

ing  six  months  of  1926.  - 

The  General  Cigar  Company,  Inc.,  re-  B.  J.  Schmidt  has  been  added  to  the 
ports  for  the  first  half  of  1927  a  net  in-  advertising  staff  of  the  W.  A.  Sheaffer 
come  of  $1,460,592.  after  all  charges  and  Pen  Company,  Fort  Madison,  la.,  in 
taxes,  against  $912,034  in  the  first  half  charge  of  dealer  service. 


Editor  &  Publisher  for  July  30,  1  927 


A  READER  FORGOT  HIS  GLASSES 


On  June  7th,  The  New  York  Times  changed  its  dress  to 
7  Point  Intertype  Ideal  News  face.  When  The  Times  de¬ 
cided  to  increase  the  size  of  its  news  face,  the  IDEAL 
was  again  chosen. 

Excerpts  shown  below,  are  taken  from  one  of  literally 
thousands  of  letters  received  by  The  Times  from  its  read¬ 
ers  expressing  gratification  at  the  improved  legibility  of 
its  news  columns. 


Thinking  ray  eyes  were  getting  weak,  I  have  been 
wearing  glasses  for  reading  purposes* 


However,  this  morning  as  usual  I  read  The  Times 
without  thinking  of  my  glasses.  Only  after  I 
laid  the  paper  down,  did  I  realize  I  had  not 
worn  my  glasses* 


Like  an  old  friend- 
Intertype  Ideal  News  Face 
wears  well  on  the  eyes 

Intertype  matrices  run  in  other  slug-casting  machines 


INTERTYPE  CORPORATION :  New  York  1440  Broadway;  Chicago  130  N.  Franklin  St.;  Memphis  McCall 
Bldg.;  San  Francisco  560  Howard  St.;  Los  Angeles  1240  S.  Main  St.;  Boston  80  Federal  St.;  London;  Berlin 


Composed  on  the  Intertype  in  the  Antique  Series 


Carroll  J.  Swan,  has  been  chosen  New 
England  advertising  representative  for 
the  Philadelphia  Pvblic  Ledger  and  /IJuj. 
trated  Sun.  He  is  also  N.  E.  advertisinir 


REPRESENTING  THE 
NEWSPAPERS 


WOMEN  IN  ADVERTISING  AND  JOURNALISM 


Jane  Eads  Clerked  in  Store  While  Waiting  Newspaper  Job — Dorothy 
Digman  Says  Electrical  Advertisers  Must  Make  Percolators 
as  Interesting  as  Paris  Hats 


/^ONE,  ROTHENBURG  &  NOEE,  Republican  and  the  New  York  Henild 
^  Inc.,  in  addition  to  representing  the  president  of  the  YD 

Knoxzille  (Tenn.)  Journal  in  the  North  Club  of  Boston, 
and  West,  will  take  over  the  Southern 

territory  Aug.  1.  Addison  T.  Chapeck,  for  many  year* 

rr  r-1  1  f  .u  Chicago  Evening  Americans  eastern 
Mr.  and  Mrs.  Thomas  F.  Clark,  of  the  advertising  representative,  has  been  ao 
Thomas  F.  Clark  Co.,  Inc.,  newspaper  pointed  Chicago  representative  of  t^ 

Atlanta  (Ga.)  American,  the  Baltimore 
Atlanta,  re-  News,  the  Baltimore  American  and  the 
li'ashingtoti  Times  and  Herald. 

estern  trip,  July  23. 

Mr.  Clark  is  widely  known  in  news-  .  ,,  c  •  i 

paper  circles  having  been  active  in  various  appointed  the  Kelly-Smith  Company 
for  thirty  years.  His  son.  tp  represent  it  m  the  national  advertising 

she  Thomas  F.  Qark,  Jr.,  was  recently  elected  _ 

It  may  treasurer  of  the  company. 

t  out  of  J.  Bain  Thompson  for  twelve  years  of 

1  of  re-  The  William  J.  Morton  Company  has  the  Chicago  office  of  Benjamin  & 
;ry  last  been  named  to  represent  the  Pueblo  Kentnor  has  joined  the  New  York  office 
,  hard-  (Col.)  Chieftain,  effective  Aug.  1.  of  I.  A.  Klein. 


EADS  of  the  Chicago  gurated.  Miss  Eads  was  the  first  to  make 
i  Examiner  is  nothing  if  the  trip,  writing  of  her  experiences  for 
And  her  versatility  stood  the  Herald  and  Examiner. 

Thomas  F. 

Miss  Dorothy  Digman  of  the  Mcjunkin  advertising  representatives,  of  New  York, 
Advertising  Company,  Chicago,  gave  men  Chicago,  Philadelphia  and  *  - 

advertising  writers  a  few  tips  on  copy  cently  celebrated  their  silver  anniversary, 
preparation  in  a  talk,  “Percolators  vs.  at  their  home  in  Brooklyn.  The  couple 
Paris  Hats,”  made  before  the  Public  left  for  a  w( 

Utilities  departmental  of  the  International 
pt  Advertising  Association  at  the  recent  .  . 

Denver  convention.  branches 


The  blackface  type  is  Ionic  No.  3;  the  outline  is  Roman  No.  2 


Ionic  No.  5  Is  More  Readable 
Because  It  Is  Larger 


was  a  commercial  artist  for  a  while,  sold  -  MANY  factors  Contribute  to  the  legibility  of  Ionic  No.  5 ;  the  in- 

untrimmed  millinery,  and  did  settlement  r  iv  J’LL  i  , 

and  playground  work  while  waiting  for  Mrs.  (Jertrude^Schwittay  formerly  pub-  creased  weight,  the  even  color,  the  Stronger  serifs,  the  roundness  of 
mostTn^"'*^  Wr/i/4*t,  has  become  co'lty  anTl^rU  letters,  the  better  distribution  of  the  white  space  around  the 

Miss  Eads  who  recently  wrote  a  series  cultural  editor  of  the  Mannette  DaUy  letters,  the  fact  that  it  will  not  break  down  in  Stereotyping,  but 

uie^Hiald^’and  Examine?,  t^^rffie't^a-  imfndfnrof  ffie^MSte  SunTy 'schods'.  ^^^e  important  than  any  of  these  is  the  fact  that  it  is  actually 

terial  for  which  she  became  a  roadhouse  | - ^  larger,  point  size  for  point  size,  than  any  other  newspaper  face. 

Just  how  much  larger  is  graphi¬ 
cally  shown  in  the  illustration  at 
the  top  in  which  7  point  Ionic  is 
superimposed  on  7  point  No.  2. 

And  this  great  gain  in  size  and 
legibility  is  achieved  without  loss 
in  word  count.  If  Ionic  were  a 
type  of  ordinary  design,  this  in¬ 
crease  in  size  would  not  be  of 
any  particular  value  because  the 
space  that  is  saved  would  have 
to  be  put  between  the  lines.  But 
Ionic  is  different.  It  doesn’t  need 
much  white  either  between  let¬ 
ters  or  between  lines.  The  letters 
are  closely  fitted  together  and 
still  hold  their  contour.  The  lines 
can  be  half  a  point  to  a  full  point 
closer  together  and  still  be  easily 
followed  as  is  shown  in  the  illus¬ 
tration  at  the  left.  Ionic  No.  5  is 
made  in  four  sizes,  5  6^2*  6% 

and  7  point,  in  combination  with 
Bold  Face  No.  2  or  Italic  and 
Small  Caps. 


K 


Why  Ionic  No.  5  Requires  Less 
Leading  T ban  Ordinary  T ypes 


In  ordinary  types  the  vertical 
strokes  are  emphasized.  These  pro¬ 
nounced  vertical  strokes  have  a  ten¬ 
dency  to  interrupt  the  normal  hori¬ 
zontal  motion  of  the  eye.  It  is 
therefore  necessary  to  put  more 
white  space  between  the  lines  so 
that  the  eye  can  follow  them  back 
and  forth  across  the  column.. . 


r 


Thomas  Dean,  an  author  who 
has  long  lived  incognito,  reads  in 
the  newspapers  the  confession  of  a 
man  claiming  to  have  murdered 
him.  According  to  the  news  ac¬ 
count  his  corpse,  wearing  his 
watch,  has  heen  found  in  “the 
room  under  the  stairs”  in  his  old 
family  home. 

Dean,  in  the  course  of  some 
clever  detective  work  undertaken 
to  probe  the  motive  behind  the 
confession,  falls  in  love  with  a 
girl  who  is  trapped  with  him  in 
a  chamber  which  their  would-be 
murderers  start  to  fill  with  lethal 
gas,  supplied  by  a  clever 
mechanism. 

The  unravelling  of  the  plot  and 
the  winning  of  the  girl’s  love 
constitute 


Ionic  is  more  rounded,  the 
strokes  are  of  even  weight,  and 
the  letters  are  more  closely  tied 
together  so,  that  each  line  is  a 
continuous  band  of  color  across 
the  page.  It  is  easier  for  the  eye 
to  follow  the  lines  and  conse¬ 
quently  they  can  be  put  a  little 
closer  together  without  loss  of 

legibility 


NEA  Service 
newspictures  are 
always  on  top 
of  the  news — 
or  ahead  of  it. 


AN  IDEAL  READER-HOLDER 
FOR  THE  DULL  WEEKS 
OF  MID-SUMMER 


MERGENTHALER  LINOTYPE  COMPANY 


Thirty  Daily  Installments 


BROOKLYN.  NEW  YORK 

SAN  FR.ANCISCO  CHICAGO  NEW  ORLEANS 

CANADIAN  LINOTYPE  LIMITED,  TORONTO 


NEA  Service,  Inc,, 

1200  West  Third  Street 
CLEVELAND,  OHIO 


LEDGER 

SYNDICATE 

Philadelphia,  Pa. 


Representg/ites  in  the  Priacipel  Cities  of  the  XTorlJ 


ListoiyPtd  in  the  GttsmonJ  Femity 
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Birn^j^hAm 

Q//?e  South's  Greatest f 
Industrial  Center  f 


$ 


/TylCTURE,  if  you  will,  a  city  embodying  52  square  miles  of  territory.  Now  let  your 
Ximaginative  vision  sweep  a  bit  further — and  there  comes  into  view  over  750  factories, 
furnaces,  mills  and  various  kinds  of  industries.  That — is  industrial  Birmingham. 

Within  this  city  there  are  247,548  people.  Their  bank  resources  total  ^1 10,546,888. 
They  have  ^94,304,928  on  deposit.  During  1926  their  bank  clearings  amounted  to 
^1,447,643,643.  The  60%  assessed  value  of  their  property  is  ^193,004,518.  In  1926 
their  building  permits  totaled  ^22,263,116.  They  own  over  39,000  automobiles.  They 
have  49,000  children  in  school. 

It  takes  36,000  telephones  to  serve  this  busy,  thriving  city.  Over  48,000  water 
connections  indicate  the  number  of  homes.  This  is  a  busy  city  and  many  of  the  industries 
run  night  and  day  —  and  produced  during  1926 — 1,600,000  tons  of  steel;  2,881,000 
tons  of  iron;  20,400,000  tons  of  coal  and  4,700,000  tons  of  coke. 

Nine  trunk  railway  lines  give  adequate  receiving  and  shipping  facilities  in  every  direc* 
tion.  The  street  railways  carried  70,775,375  passengers  in  1926.  And  remember  if  you 
please — that  the  land  upon  which  this  expansive  and  tremendously  busy  city  is  now  situ¬ 
ated,  was  virgin  soil  and  wooded  land  just  56  years  ago. 

Today  Birmingham  is  the  South’s  greatest  industrial  city — and  is  the  largest  city  for  its 
age  in  the  world.  It  is  also  known  as  one  of  the  most  responsive  markets  in  the  United  States. 


Morning  Evening  Sunday 

The  South* s  Greatest  Newspaper  ^  ^ 


NATIONAL  representatives 

KELLY  SMITH  CO.,  New  York,  Chicago,  Boston,  Philadelphia— J.  C.  HARRIS,  Jr.,  Atlanta 


mill 
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CHRISTIAN  D.  HAGERTY 

Noted  War  Correspondent  Found  Dead 
in  Chicagro  Hotel  Room 

Oiristian  D.  Hagerty,  aged  51,  news¬ 
paperman  and  war  correspondent,  was 
found  dead  July  27,  in  his  room  at  the 
Commonwealth  Hotel,  Cliicago,  under 
circumstances  indicating  suicide.  He  had 
been  stabbed  near  tlie  heart  and  shot  in 
the  head.  ride  and  knife  were  found 
in  the  room. 

Hagerty  started  liis  newspaper  career 
in  Chicago  in  the  '90s,  and  served  as 
war  correspondent  for  the  Daily  News 
during  the  Spanish-.\merican  war.  He 
wrote  for  the  Associated  Press  as  war 
correspondent  during  the  Russo-Japan¬ 
ese  war  in  1904-06;  the  disturbances  in 
X’enezuela  in  1906-07;  the  Nicaragua 
troubles  in  1909-10,  and  the  Mexican 
border  dispute  in  1910-14.  He  also 
served  as  war  correspondent  in  the 
Mo.xer  rebellion  in  China.  Seven  years 
ago  he  was  city  editor  of  the  Associated 
Press  in  Chicago.  His  most  recent  w'ork 
was  with  the  Chicago  Herald  and 
Examiner  as  radio  critic  and  conductor 
of  a  column  under  the  title  “CDH 
Broadcasting.” 

JAMES  CARRUTHERS 

Veteran  of  Scott  PreM  Staff  Succumb* 
at  61  to  Peritonitis 

James  Carruthers,  aged  61,  for  35  years 
with  \\  alter  Scott  &  Co.,  press  manufac¬ 
turers,  died  July  26  at  his  residence  in 
l-armingdale,  N.  Y. 

He  left  for  his  vacation  on  Saturday, 
and  was  taken  ill  Sunday  morning  with 
peritonitis.  Funeral  services  were  held 
at  his  late  residence. 

Mr.  Carruthers  was  born  in  Glasgow, 
Scotland,  and  came  to  this  country  when 
a  small  boy.  He  went  to  work  for  Walter 
Scott  &  Co.,  Plainfield,  N,  J.,  in  1892 
in  the  sales  department,  and  remained 
until  his  death. 

He  leaves  a  wife  and  several  brothers 
and  sisters. 


Star,  died  recently.  She  was  a  member  of 
Montreal  Woman’s  Press  Club. 

Mrs.  M.\ry  Burtox  Stew.art  B.\rry, 
ao^ed  81,  daughter  of  Thomas  A.  Stewart, 
first  editor  and  publisher  of  the  Chicago 
Tribune,  died  July  25  in  Wilmette,  Ill. 
Mrs.  Barry  was  born  at  Laporte,  Ind., 
where  her  father  had  been  editor  of 
the  Laporte  Whig.  In  June,  1847,  the 
first  edition  of  the  Chicago  Tribune  was 
issued  under  his  direction. 

L<k;.s,\  H.  Sea.  45,  for  the  past  ten 
years  a  member  of  the  staff  of  the 
Detroit  Free  Press,  died  suddenly  Mon¬ 
day  night  at  his  home  in  Detroit  fol¬ 
lowing  an  attack  of  heart  disease.  For 
several  years  he  had  filled  the  position  of 
real  estate  editor  on  the  Free  Press.  Sea, 
known  among  newspaper  men  as  “The 
Colonel,”  was  a  native  of  Kentucky,  and 
has  worked  on  newspapers  in  San  Fran¬ 
cisco,  New  York,  Washington,  Atlanta, 
Galveston,  Philadelphia  and  St.  Louis  be¬ 
fore  coming  to  Detroit. 

Cyril  E.  Lamb. 

J.  V.  RILEY  ESTATE  $168,000 

The  will  of  John  V.  Riley,  deceased 
editor  of  the  Rockford  (111.)  Morning 
Star,  names  his  son,  Stewart,  beneficiary 
of  all  his  father’s  newspaper  interests  and 
provides  that  his  widow,  Mrs.  Lenore 
Riley,  receive  the  remainder  of  the  estate 
with  the  proviso  that  if  her  annual  in- 
c(.mc  at  any  time  is  below  $6,000,  the 
deficit  be  made  up  from  the  son’s  income. 
Two  sisters  and  a  brother  received  be¬ 
quests  of  $1,000  each.  The  son  is  named 
executor  of  the  estate,  which  is  appraised 
at  $168,000  of  which  $108,000  is  personal. 
Mr.  Riley  indicated  in  his  will  that  it  is 
his  wish  that  if  the  Riley  stock  is  to  be 
sold  at  any  time,  Roscoe  Chapman,  his 
business  associate,  be  given  first  opportu¬ 
nity  for  its  purchase. 

COAL  CAMPAIGN  NEAR  START 

Anthracite  Men  to  Use  Newspapers  to 
Regain  Lost  Markets 

Coal  operators  in  the  Pennsylvania 


expedite  business  by  every  telephone  con¬ 
tact. 

"I  point  to  the  experience  of  a  big  trust 
company  which  considers  it  good  business 
for  each  of  its  56  officers  to  answer  his 
telei^one  himself  without  the  interces¬ 
sion  of  questioning  subordinates. 

"This  slight  effort  seems  not  too  much 
to  ask  in  behalf  of  the  American — not  to 


mention  what  outsiders  think  of  individ¬ 
uals  who  consider  that  they  have  to  be 
protected  from  a  cruel  public.” 

JOINS  RADIO  CHAIN 

Station  WTMJ,  operated  by  the  Mil¬ 
waukee  (VV'is.)  Journal,  will  Ixcome  a 
member  of  the  National  Broadcasting 
company's  red  and  blue  network  in  .\ugu5t 


(Obituary 

PERCY  N.  HAUGHTELIN,  aged  36. 
^editor  of  the  Panora  (la.)  Gazette, 
died  July  14  in  a  Des  Moines  hospital 
following  an  operation  for  appendicitis. 
He  was  an  overseas  veteran. 

C.  A.  Moore,  aged  63,  for  20  years  a 
linotype  operator  on  the  Seattle  Post 
Intelligencer,  died  July  17.  He  had  just 
returned  home  from  work  when  he  was 
.seized  with  a  fatal  heart  attack. 

J.  W.  Watkins,  60,  editor  of  the  Love- 
Lady  (Tex.)  Star,  died  recently.  He 
came  to  Texas  from  Kansas. 

Jeremiah  F.  Leary,  superintendent  of 
delivery  in  the  circulation  department  of 
the  PM  Rh'er  (Mass.)  Herald  News, 
died  in  that  city  July  13. 

Louis  E.  Winchell,  for  more  than  36 
years  an  Atlanta  newspaper  advertising 
man.  and  former  advertising  manager  of 
the  Mobile  (Ala.)  Register,  dropped  dead 
of  a  heart  attack  while  playing  in  the 
qualifying  round  of  the  annual  newspaper 
men’s  golf  tournament  at  the  West  End 
Golf  Club,  at  Atlanta.  Winchell  was 
connected  with  the  advertising  department 
of  the  Atlanta  Georgian,  but  previously 
had  been  associated  with  both  the  Coti- 
stitution  and  Journal,  at  .Atlanta. 

Edwin  Sanford  Crandon,  aged  67.  for 
40  years  on  the  staff  of  the  Boston  Tran¬ 
script  most  of  which  time  he  was  financial 
editor,  died  in  Cambridge,  Mass.,  July  21 
following  a  prolonged  illness. 

Mrs.  Emily  Selixger,  formerly  special 
Euro^an  art  correspondent  of  the  Bos¬ 
ton  Evening  Transcript,  died  July  19  at 
Providence,  R.  1.  She  also  was  a  writer 
of  magazine  articles  and  was  poet-laureate 
of  the  New  England  Women’s  Press 
.Association. 

Miss  Auce  M.  Mitchel,  whose  con¬ 
nection  with  the  Montreal  Star  dated  back 
30  years,  first  as  private  secretary  to  the 
president,  then  as  editor  of  the  woman’s 
section  of  the  Family  Herald  and  Weekly 


anthracite  field  have  decided  on  an  ad¬ 
vertising  camptaign  that  will  extend  to 
Eastern,  Mid-Western  and  New’  England 
fields.  The  campaign  has  been  launched 
with  the  idea  of  getting  back  the  coal 
market  lost  by  the  operators  during  the 
last  strike  and  prior  to  that  suspension. 
'It  is  understood  the  first  advertisements 
are  to  be  placed  in  newspapers  within  a 
few  days.  For  several  weeks  the  news¬ 
papers  of  the  coal  field  have  been  telling 
the  operators  good  salesmanship  would 
help  regain  the  markets  and  that  adver¬ 
tising  would  help.  One  report  has  it  that 
the  mine  owners  intend  to  spend  at  least 
a  million  dollars  in  advertising  and  pro¬ 
motion  work  but  this  report  can  not  be 
confirmed  at  local  offices  of  the  operators. 


Eliminates  Metal  Troubles’’ 

says  Mr.  Royal  W.Weiler,  Speaking 
of  the  RESTORE  METAL  PLAN 

And  again,  here  is  Mr.  Guy  W.  Moore, 
general  manager  of  the  WILKES-BARRE 
RECORD,  who  says  “Your  RESTORE 
METAL  PLAN  has  given  satisfaction  for 
the  period  of  more  than  twenty  years  it  has 
been  in  use  in  this  plant.” 


ADVICE  ON  ’PHONE  MANNERS 

Useless  Questions  and  Intervention  of 

Subordinates  Criticized  by  Lindner 

Telephone  manners  are  the  subject  of  a 
memorandum  sent  this  week  to  employes 
of  the  New  York  American,  by  C.  R. 
Lindner  who  recently  took  charge  of  that 
paper  after  a  successful  career  as  general 
manager  of  the  Detroit  Times,  also  a 
Hearst  newspaper.  His  counsel  can  bear 
wide  application  beyond  the  New  York 
.American  organization,  as  users  of  the 
telephone  know,  and  it  is  reproduced  in 
full :  • 

“Most  of  the  .American  organization 
have  been  consciously  building  good-will 
among  people  caling  by  telephone  to 
transact  busines  with  us. 

“But  some  still  take  themselves  pretty 
seriously. 

“Their  stenographers  and  office  boys 
catechize  callers — asking  names,  business, 
intentions — everything  but  complexion  and 
politics. 

“I  have  exeperienced  this  myself  when 
calling  some  members  of  the  organization 
— and  numerous  cases  are  cited  by  others 
who  are  criticizing  the  now  conspicuous 
individuals. 

“We  have  it  in  our  power  to  create 
kindly  feeling  toward  the  American  and 


East,  West,  North  and  South,  wherever 
type  metal  is  used,  you  will  find  publishers 
ever  willing  to  praise  the  RESTORE 
METAL  PLAN  because  it 

keeps  type  metal 
always  uniform 
at  original  formula 
with  peak  efficiency 
all  the  time. 

DESCRIPTIVE  FOLDER  FREE~ 

W  hy  not  send  us  a  sample  of  your  metal  now  in 
use  .  .  .  then  we  can  give  you  definite  evidence 
of  the  value  of  the  Plan  to  type  metal  users? 

MERCHANT  &  EVANS  COMPANY 

Manufacturers  of  SPARTAN  Type  Metals 

Linotype — Intertype — Combination — Stereotype — Autoplate — Monotype 

PHILADELPHIA 

Stock  in  Principal  Cities 
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Again  the 
South  invites 


you/ 


Again  the  New  South  invites  you  to  share  in  its 
prosperity.  Again  it  tells  you  to  take  advantage  of 
its  new  and  greater  Buying  Power. 


If  you  haven’t  investigated  its  possibilities,  present 
and  future,  you  are  overlooking  the  country’s  fast¬ 
est  growing  market.  The  people  have  money. 
They  are  spending  freely.  What  are  you  doing  to 
get  your  share? 


Remember,  2,600,000  families  must  be  fed,  clothed,  and  amused.  With  new  wealth,  new 
wants  are  constantly  arising.  It  no  longer  represents  merely  necessities.  It  now  includes 
fine  homes,  electrical  appliances,  automobiles,  pianos,  victrolas,  radio,  stylish  clothing,  and 
a  thousand  and  one  other  demands  for  articles  and  products  to  satisfy  the  appetite  for  this 
new  wealth. 


Don’t  turn  down  this  invitation.  The  South  needs  your  products.  You  can  sell  them  freely 
and  profitably  by  advertising  in  the  South’s  outstanding  papers  listed  below. 


Circu- 

8.500 

10.000 

lation 

Lines 

Lines 

ALABAMA 

'Mobile  Newi-Item  . 

. (E) 

13,141 

.05 

.08 

'Mobile  Hetiiter  . 

. (M) 

83.386 

.06 

.08 

'Mobile  Reciiter  . . 

. (S) 

34.630 

.10 

.10 

FLORIDA 

tDajrtona  Beach  Newi^Journal. 

. (ES) 

9.083 

.065 

.065 

'Lakeland  Regiiter  . 

. (E) 

7.065 

.04 

.04 

tMiami  Herald  . 

. (M) 

44.668 

.11 

.11 

tMiami  Herald  . 

. (S) 

48.751 

.18 

.18 

'Orlando  Sentinel  . 

, . . .  (MAS) 

10.105 

.06 

.06 

'Pentacola  Hews  and  Journal.. 

...(EAM) 

9.389 

.07 

.07 

tSt.  Auguatine  Record . 

....(EAS) 

8.978 

.04 

.04 

'St.  Petersburg  Independent.. 

. (E) 

18.874 

.065 

.066 

'Tampa  Times . 

87,813 

.08 

.08 

'Tampa  Tribune  (M)  41.400.. 

. (S) 

53.848 

.10(.14S) 

.10(.14S) 

'West  Palm  Beach  Post . 

. (M) 

18.081 

.07 

.07 

GEORGIA 

•Augusta  Herald  . 

. (E) 

14.190 

.05 

.05 

'Augusta  Herald  . 

14.797 

.06 

.05 

tXacon  Telegraph  . 

. (M) 

U.Oll 

.08 

.08 

tXacon  Telegraph  . 

. (S) 

85.011 

.08 

.08 

•Savannah  Morning  Hews  (M), 

81,764.  (S) 

88.681 

.06(.07S) 

.04(.07S) 

KENTUCKY 

•The  Lexington  Leader  . 

. (E) 

19,739 

.07 

.07 

•The  Lexington  Leader  . 

. (8) 

19,778 

.07 

.07 

tPaducah  Sun  . 

. (E) 

9,685 

.04 

.04 

(Mrcu- 

8.500 

10.000 

lation 

Lines 

Lines 

NORTH  CAROLINA 

•Greensboro  Daily  News . 

...(M) 

30.066 

.08 

.07 

•Greensboro  Daily  News . 

....(S) 

33.311 

.09 

.08 

•Salisbury  Post  . 

....(E) 

7,718 

.04 

.04 

SOUTH  CAROLINA 

•Columbia  State  . 

...(M) 

88.096 

.08 

.08 

•Columbia  State  . 

....(S) 

85.848 

.06 

.08 

•Greenyille  News  A  Piedmont.... 

.(MAE) 

36,885 

.11 

.11 

•OreenTiUe  Mews  . 

....(S) 

85.199 

.08 

.08 

•Spartanburg  Journal  . 

....(E) 

4.471  ) 

.05 

.05 

•Spartanburg  Herald  (M)  6.943.. 

....(S) 

9.048  f 

TENNESSEE 

•Chattanooga  Times  . . 

....(M) 

31.683 

.10 

.10 

•Chattanooga  Times  . 

....(S) 

31.078 

.10 

.10 

tMexnphit  Commercial  Appeal... 

....(M) 

103.168 

.18 

.18 

tMemphis  Commercial  Appeal  . . . 

- (S) 

136.115 

.85 

.85 

•MashviUs  Banner  . 

....(E) 

59.574 

.11 

.11 

•Mashyille  Banner  . 

....(S) 

59.843 

.18 

.18 

VIRGINIA 

•Danyille  Register  and  Bee . 

.(MAE) 

15,660 

.06 

.06 

•Danville  Bee  and  Register . 

. .  (EAS) 

80.919 

.07 

.07 

•Newport  News  Times-Herald . . . 

....(E) 

8.394  ) 

.05 

.05 

•Newport  Mews  Daily  Press . 

..(SAM) 

5.777  J 

•Roanoke  Times  A  World  Nows. 

.(MAE) 

87.381 

.08 

.08 

•Roanoke  Times  . 

. (8) 

16.918 

.07 

.07 

•Staunton  News-Leader  (M),  Leader.  (E) 

7,064 

.035 

.035 

*  A.  B.  C.  Statement,  Xanch  31,  19S7. 
t  OoTernment  Statement,  Xarch  31,  1987, 


KEY  TO  CONSUMER  BUYING  ABILITY 


Statistical  Rating  of  Idaho  Counties  and  Cities  for  Products  of 
General  Appeal,  in  Six  Major  Classes  of  Quality 
and  Cost — An  Original  Simplified  and  Tested 
Formula  from  Basic  Data 


By  NELSON  H.  SEUBERT 

Copyright  1927  by  Editor  &  Publisher  Company.  All  rights  are  re¬ 
served  and  warning  is  given  that  reproduction  of  these  results,  in  whole 
or  in  part,  without  written  permission  of  Editor  &•  Publisher  Co.,  ivill 
constitute  copyright  infringement. 


This  chart  shows  the  relative  variation  for  the  State  of  Idaho  above  or  below 
the  United  States  average  for  cities  of  10,000  or  more  population,  cities  of 
less  than  10.000  and  rural  population  and  the  entire  State  of  each 
merchandising  class. 


BUYING  POWER  ANALYZED  BY  PRODUCT 
CLASSES  FOR  IDAHO 


Note:  Figures  below  represent  percentages  of  U.  S.  total  carried  out  to  four 
places:  To  use,  mark  off  four  places  and  insert  decimal  point. 


I 

Counties  in 

bold  face  capitals^— Cities 

in  capitals 

and  lower 

case 

CL  No.  1 

CL  No.  2 

CL  No.  3  CL 

.  No.  4  CL 

No.  5 

CL  No.  6 

IDAHO  . 

.  4189 

3910 

3632 

3353 

3074 

941 

ADA  . 

.  346 

359 

372 

384 

397 

161 

Boise . 

.  216 

241 

266 

291 

316 

123 

ADAMS  . 

.  26 

22 

18 

14 

10 

3 

BANNOCK  . 

.  302 

323 

344 

365 

386 

57 

Pocatello  . 

.  178 

212 

247 

281 

315 

40 

BEAR  LAKE  . . 

.  79 

70 

61 

52 

43 

16 

BENEWAH  .... 

66 

67 

68 

69 

7 

BINGHAM  . 

.  176 

148 

121 

93 

65 

19 

BLAINE . 

.  45 

40 

35 

30 

25 

5 

BOISE . 

.  19 

21 

24 

26 

28 

2 

BONNER  . 

.  124 

116 

108 

99 

91 

48 

BONNEVILLE 

.  173 

154 

135 

116 

97 

22 

BOUNDARY  ... 

.  43 

42 

40 

38 

37 

4 

BUTTE  . 

.  28 

23 

18 

13 

8 

10 

CAMAS  . 

.  18 

17 

16 

15 

14 

2 

CANYON  . 

.  257 

232 

208 

183 

158 

51 

CARIBOU  . 

.  22 

20 

18 

16 

14 

10 

CASSIA  . 

.  151 

126 

102 

78 

53 

27 

CLARK  . 

.  19 

17 

IS 

13 

11 

2 

CLEARWATER 

.  44 

41 

38 

35 

32 

S 

CUSTER  . 

.  32 

29 

25 

21 

18 

3 

ELMORE  . 

.  51 

61 

72 

82 

92 

8 

FRANKLIN  ... 

.  82 

67 

52 

36 

21 

9 

FREMONT  .... 

.  101 

86 

72 

57 

42 

11 

GEM  . 

.  61 

54 

48 

42 

35 

6 

CL  No.  I 

CL  No.  2 

CL  No.  3 

CL  No.  4 

CL  No.  5 

GOODING  . 

. . . .  79 

67 

55 

43 

31 

IDAHO  . 

....  109 

93 

77 

60 

44 

JEFFERSON  .... 

....  90 

73 

57 

40 

23 

JEROME  . 

....  60 

51 

42 

32 

23 

KOOTENAI  . 

. . . .  167 

172 

177 

181 

186 

LATAH  . 

. ...  153 

147 

142 

136 

130 

LEMHI  . 

. . . .  45 

40 

35 

30 

25 

LEWIS  . 

. . . .  50 

44 

39 

33 

27 

LINCOLN  . 

....  38 

35 

32 

29 

26 

MADISON  . 

_  88 

73 

59 

44 

29 

MINIDOKA  . 

....  94 

78 

62 

46 

30 

NEZ  PERCE  .... 

. . . .  136 

133 

129 

125 

122 

ONEIDA  . 

....  64 

51 

39 

26 

13 

OWYHEE  . 

....  42 

35 

28 

21 

14 

PAYETTE  . 

....  66 

57 

48 

39 

30 

POWER  . 

....  49 

41 

33 

24 

16 

SHOSHONE  . 

.  147 

186 

226 

266 

305 

TETON  . 

. . . .  38 

31 

24 

17 

10 

TWIN  FALLS  . . . 

....  309 

278 

248 

217 

186 

VALLEY  . 

....  24 

23 

21 

19 

18 

WASHINGTON  . 

....  83 

72 

62 

52 

41 

12 

19 

10 

7 

52 

26 

5 

5 

15 

10 

10 

38 

11 

5 

7 

5 

115 

11 

78 

3 

12 


Member*  of  Massachusett*  Group  AUo 
to  Gather  at  Lakewood 

The  Maine  Press  Association  will  hold 
its  annual  meeting  Aug.  18-20  at  Lake- 
wood,  a  vacation  resort  near  Skowhegan, 
Me. 

The  principal  event  will  be  the  annual 
banquet,  which  will  be  held  at  the  Lake- 
wood  Inn  at  5  p.  m.,  Aug.  19.  Senator 
Qyde  H.  Smith  of  Skowhegan  will  pre¬ 
side.  Cyrus  H.  K  Curtis  of  the  Curtis 
Publishing  Company,  Dr.  John  R.  Finley, 
associate  editor  of  the  New  York  Times, 
and  Governor  Ralph  O.  Brewster  of 
Maine,  will  speak. 

The  Massachusetts  Press  Association 
plans  to  participate  in  the  session  of 
the  closing  day,  Saturday,  Aug.  20.  As 
now  proposed,  they  will  leave  Boston 
in  special  sleepers  Friday  evening  and 


Bay  State  is  about  100. 

Members  of  the  Maine  Press  are  to  be 
guests  of  the  Somerset  Central  Agricul¬ 
tural  Society  on  the  afternoon  of  its  final 
day  at  Fairview  Park. 


PEORIA  STAR  ADDS  GRAVURE 

The  Peoria  (Ill.)  Star  last  Sunday 
added  an  eight-page  gravure  section  to 
its  Sunday  paper,  one  of  the  few  down- 
state  sections  of  that  kind.  In  announcing 
the  new  feature  the  Star  promised  its 
readers  that  em^^asis  in  its  pictures 
would  be  placed  upon  Peoria  and  central 
Illinois  pictures.  The  first  page  of  the 
new  section  Sunday  depicted  a  Star  car¬ 
rier  boy,  halting  on  his  route  to  glance 
over  the  section.  “Hully  gee!  A  new 
roto!  I’ll  have  to  look  it  over  before  I 
deliver  my  route,”  was  the  line  at  the 
bottom  of  the  page. 
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HAWAII  FUERS  LANDED 
IN  U.  P.  MAN’S  YARD  < 

5giith  and  Bronte,  Lott  to  World, 

Crack  Up  Against  Tree  I 

as  Correspondent  J 

Watches 

Ernest  Smith  and  Emory  Bronte,  first 
civilian  fliers  to  span  the  2,(XX)-mile  gap 
of  open  sea  between  the  United  States 
mainland  and  the  Hawaiian  Islands,  pre¬ 
sented  the  United  Press  with  a  “beat” 
when  they  brought  their  plane  down  on 
the  isolated  island  of  Molokai  in  an 
emergency  landing. 

The  monoplane  volplaned  to  a  landing 
on  a  lonely  spot  near  Kaunakakai,  almost 
directly  in  front  of  the  home  of  the 
United  Press  and  Honolulu  Advertiser 
correspondent.  Their  plane  hit  a  tree 
but  neither  was  hurt. 

Judge  Edward  McCorrison,  the  corre¬ 
spondent,  immediately  called  the  United 
Press  bureau  at  Honolulu,  operated  in 
connection  with  the  Honolulu  Morning  ^ 
Advertiser,  on  the  inter-island  wireless 
telephone,  and  told  his  story.  He  took  the  ^ 
aviators  into  his  home  and  sent  dispatches  . 
for  them  telling  their  families  in  San 
Francisco  they  were  safe. 

The  big  story  dropped  from  the  air  in¬ 
to  Judge  McCorrison’s  lap  while  the 
Pacific  was  being  combed  by  radio  for 
news  of  the  fliers.  The  last  message 
from  them  said  they  were  in  trouble, 
were  about  to  land  in  the  sea,  and  asked 
aid. 

RADIO  ADVERTISING  SUIT 

Jewelers  Sue  WHN  for  $10,000  Al¬ 
leging  Breach  of  Contract 

What  is  believed  to  be  the  first  suit 
brought  over  a  radio  advertising  contract 
was  started  in  New  York  this  week 
when  Schwartz  Brothers,  jewelers,  asked 
$10,000  damages  of  the  Marcus  Loew 
Booking  Agency,  Inc.,  which  controls 
station  WHN,  atop  the  Loew  State 
Theater  Building. 

It  is  charged  that  the  station  entered 
into  a  contract  to  annouiKe  the  time 
hourly  for  one  year,  mentioning  the 
name  of  Schwartz  Brothers,  and  that 
the  station  failed  to  broadcast  the  an¬ 
nouncement  because  the  contract  sum  of 
$1,000  was  found  too  low  for  the  service. 

It  is  believed  a  judication  of  the  action 
will  set  a  precedent  as  to  the  method 
of  computing  damages  for  failure  to 
carry  out  contracts  to  broadcast. 

SUES  OVER  LEGAL  PRINTING 

CUrion,  Pa.,  Publiaher  Seeking  to 
Force  New  Allotment 

William  L.  Sansom,  publisher  of  the 
Clarion  (Pa.)  Democrat  filed  suit  in  the 
Dauphin  County  court  at  Harrisburg, 
seeking  to  compel  Auditor  General  Mar¬ 
tin  to  publish  in  his  newspaper  the  mer¬ 
cantile  appraisers  list  and  compel  dis¬ 
continuance  of  their  publication  in  the 
Ifew  Bethlehem  Leader,  the  New  Beth¬ 
lehem  Vindicator  and  the  East  Brady 
Review. 

In  his  petition  Sansom  sets  forth  that 
the  law  requires  that  these  lists  be  pub¬ 
lished  in  two  or  three  newspapers,  one 
of  which  shall  represent  the  minority 
party  of  the  two  major  parties  in  the 
county.  He  held  that  his  newspaper  was 
the  only  one  which  represented  the  demo¬ 
cratic  party  in  his  county  and  further 
set  forth  that  it  had  the  largest  circula¬ 
tion  of  any  paper  in  the  county.  All  the 
papers  involved  are  weeklies. 

BUYS  TWO  N.  Y.  WEEKLIES 

C.  Raymond  Stout,  former  owner  of 
the  Friendship  (N.  Y.)  Register,  has 
Wrehased  the  Franklinz’ille  (N.  Y.) 
Jwrnal  and  the  Rushford  (N.  Y.) 
Spectator  from  Cassar  R.  Adams,  who 
Jml  retire.  The  Friendship  Register 
ras  been  sold  to  S.  W.  Le  Qere  of 
Belmont.  The  sale  includes  the  plant 
and  the  home  of  Mr.  Stout. 


AGAIN  TALK  OF  TABLOID 

Goldman  Raising  Capital  for  St.  Louis 
Daily  News 

Revival  of  plans  for  a  tabloid  picture 
paper  for  St.  Louis  are  announced  by 
Joseph  Goldman,  promoter  of  the  St. 

Louis  Daily  News 
which  is  scheduled 
to  appear  by  Jan. 
1,  1928.  With  a 
:ertain  prmninent 
St.  Louis  Lawyer 
as  his  chief  back¬ 
er,  according  to 
Mr.  G  o  1  d  m  a  n, 
$26,000  has  'been 
raised  within  the 
past  few  weeks. 
The  company  is 
incorporated  for 
^00,000.  Mr. 
Goldman  has  been 
Joseph  Goldman  working  on  the 
idea  of  a  St.  Louis 

tabloid  daily  for  more  than  two  years. 

Mr.  Goldman  at  present  is  advertising 
manager  and  associate  editor  of  the 
St.  Louis  Jewish  Daily  Record.  Part 
of  his  task  is  the  editing  of  an  English 
page.  He  was  publisher  of  the  ^efFerson 
City  (Mo.)  Democrat-Tribune  for  20 
years  and  during  most  of  that  time  _  it 
was  the  official  organ  of  the  state  legis¬ 
lature.  He  served  in  official  capacities 
of  the  state  under  three  different  Mis¬ 
souri  governors  and  spent  his  early  years 
as  political  writer  on  the  St.  Louts  Star. 


BOARD  MAY  BAR  SIGNS 
FROM  TEXAS  ROADS  | 

Agreement  Between  State  and  Mer¬ 
chant*  of  Hillsboro  Leaves  Open 

Question  of  Jurisdiction  Over  Ads 
on  Private  Property 

The  Texas  highway  commission  has 
the  right  to  clear  state  highways  of  ad¬ 
vertising,  but  has  no  jurisdiction  over 
private  property,  according  to  an  agree¬ 
ment  reached  at  Hillsboro  between  coun¬ 
sel  for  the  state  and  attorneys  for  the 
Hillsboro  Retail  Merchants’  Association. 
The  agreement  was  announced  at  a  hear¬ 
ing  on  a  temporary  injunction  under 
which  the  association  had  restrained  the 
commission  from  tearing  down  signs  on 
the  highways.  Plaintiff’s  counsel  re¬ 
ported  to  Judge  W.  L.  Wray  that  the 
agreement  had  been  reached  and  the  court 
dismissed  the  case  at  plaintiff’s  cost. 

.After  exceptions  to  the  merchants’  as¬ 
sociation  petition  had  been  argued,  the 
court  stated  that  he  would  dissolve  the 
temporary  injunction  in  so  far  as  it  re¬ 
lated  to  state  highways.  He  indicated, 
however,  that  he  would  later  hear  argu¬ 
ments  on  his  authority  to  issue  a  restrain¬ 
ing  order  under  the  facts  of  this  case 
restraining  the  defendants  from  removing 
signs  on  lands  other  than  the  state  high¬ 
ways. 

Assistant  Attorney  General  P.  D.  Page 
assured  plaintiffs  that  all  persons,  when 
requested,  would  be  shown  the  limits  of 
highway  advertising,  and  that  opportunity 
to  present  claims  will  be  made  in  event 
of  dispute.  The  state  insisted  the  com¬ 
mission  has  complete  control  over  state 
highways  and  rights  of  way. 

EDWARDS  JOINS  HEARST 

Denton  (Tex.)  Publisher  Now  in 
Charge  of  Washington  Herald 

Will  C.  Edwards  has  been  named  pub¬ 
lisher  of  the  IVashington  (D.  C.) 

Herald.  He  has  been  editor  and  proprie¬ 
tor  of  the  Denton  (Tex.)  Record-Chron¬ 
icle  since  1902.  Eldwards  is  a  former 
member  of  the  Texas  legislature  from 
Denton  County  and  in  1924  was  a  candi¬ 
date  for  Lieutenant  Governor.  Most  of 
his  jife  has  been  spent  in  newspaper  work, 
during  which  he  has  been  on  several 
large  dailies. 

Prominent  in  Rotary  circles,  Edwards 
directed  publicity  for  the  recent  Inter¬ 
national  Rotary  Convention  at  Ostend, 
Belgium. 


I\DIAKAPOLIS — The  iZth  City  in  Retail  Sales 

Cultivate  Markets 
that  are  Able  to  Buy! 

TV^ONTH  after  month,  national 
statistical  organizations  have 
been  pointing  out  Indianapolis — and 
Indiana  in  general  —  as  excellent 
territories  for  sales  activities. 

This  fact  merely  emphasizes  the 
basic  stability  of  this  rich  market, 
with  its  favorable  geographical 
characteristics  —  its  thorough 
diversification  in  industry  and  in 
agriculture — its  intelligent  and 
progressive  population,  over  92% 
native  born  white.  Such  elements  as 
these  preclude  business  depressions 

The  Indianapolis  Radius,  com¬ 
prising  the  two -thirds  of  Indiana 
directly  influenced  by  Indianapolis, 
is  an  outstanding  market  for  buying 
power.  And  the  INDIANAPOLIS 
NEWS,  Indiana’s  dominant  daily 
newspaper,  is  equally  exceptional 
for  the  selling  power  it  gives  to  its 
advertisers. 


‘The  Indianapolis  News 

^hc  Indianapolis  Radius 

FRANK  T.  CARRCXL,  Advertising  Director 

,  DAN  A.  CARROLL  _.  J.  E.  LUTZ 

New  York:  ,,o  East  4ind  St.  Chicago:  The  Tower  BUg. 
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EXCHANGE  EDITOR’S  JOB  UNDER- VALUED 
IN  PRESENT  DAY  JOURNALISM 

Properly  Conducted  It  Has  Supplementary  Function  Which 
News  and  Feature  Services  Cannot  Supplant 
Says  Writer 

By  K.  H.  LANSING 

TT  is  recounted  that  a  caller  at  a  met-  receiving  on  the  second  paper  and,  second. 

ropolitan  newspaper  plant,  noting  the  by  the  large  turnover  of  the  personnel 
exchange  editor  busily  clipping  from  a  it  was  able  to  obtain.  The  second  paper 
pile  of  papers  on  his  desk  said  to  his  selected  its  men  with  care  and  made  every 
guide :  “How  easy  that  job  looks !  I  effort  to  retain  them.  Few  deserted.  In 
don’t  suppose  he  gets  much,  just  for  no  way  was  the  difference  in  reader¬ 
clipping  those  papers,  does  he?  Why,  interest  shown  more  conclusively  than  in 


anybody  could  do  that.” 


the  product  of  the  exchange  deSk.  The 


The  guide  patiently  replied :  “His  work  third  paper  had  a  policy  toward  its  ex- 
is  not  as  easy  as  it  appears  to  be;  he  is  change  desk  that  is  often  noted  in  the 
one  of  the  highest  paid  men  on  the  staff  case  of  other  papers  at  the  present  time, 
and  very  few  men,  if  any,  could,  without  In  the  following  descriptions  of  ex- 
long  preparation,  take  his  place  and  give  change  desk  regime,  let  the  reader  decide 
satisfaction.”  Whereat  the  caller  won-  whose  policy  was  the  best.  First  let  us 
dered.  review  that  of  the  first,  or  wealthy  paper. 

True,  it  is  an  old  story.  The  incident  The  exchange  editor  and  his  assistant 
is  supposed  to  have  happened  so  long  ago  arrived  each  morning  at  their  double- 
and  there  have  been  so  many  changes  and  header  desk  with  the  earliest  of  the  in¬ 
adjustments  in  staff  methods  since  then,  coming  employes.  While  there  were 
that  the  guide’s  remark,  “he  is  one  of  plenty  of  office  and  copy  boys  to  do  the 
the  highest  paid  men  on  the  staff,”  when  job,  it  was  the  first  duty  of  the  editors 
referring  to  the  exchange  editor,  would  to  open  the  mailbags  containing  the  ex- 
provoke  a  smile  from  most  of  the  present  changes  and  assort  the  papers  for  clipping, 
holders  of  this  position.  thus  using  up  from  fifteen  to  twenty 

It  seems  the  post  has  suffered  some-  minutes  of  their  working  day.  The  chief 
what  of  a  decline  in  widespread  useful-  function  of  the  exchange  desk  was  to 
ness  and  prestige,  if  such  it  may  be  provide  “time  copy,”  “pad,”  or  "grape- 
called  especially  in  cities  of  the  second  vine”  as  it  is  variously  known,  for  the 
and  third  class,  where  once  its  develop-  printers.  The  paper  had  an  unusually 
ment  was,  perhaps,  at  its  peak.  There  are  heavy  exchange  list,  including  even  papers 
two  reasons  therefor ;  first,  because  of  from  China  and  India,  printed,  of  course, 
the  increase  in  the  number  and  efficiency  in  English.  The  exchange  editors  were 
of  press  associations  and  feature  services  considered  by  the  authorities  to  have  per- 
and,  second,  a  sort  of  corollary  of  the  formed  their  duty  well  if  they  kept  a 
first,  because  of  the  apparent  lack  of  sufficient  number  of  jumps  in  their  copy 
appreciation  on  the  part  of  some  managing  ahead  of  the  printers, 
editors  of  how  great  are  the  position'  They  had  a  system  of  turning  out 
potentialities  as  a  supplementary  factor  in  their  grind ;  so  many  columns  of  foreign 
the  news  and  features  of  the  day  and  even  stuff ;  so  many  columns  of  State  stuff  not 
to  the  editorial  and  society  pages.  already  printed  in  their  own  paper,  though 

Thfi  function  of  the  exchange  desk  is  it  made  no  difference  if  it  had  been  printed 
a  supplementary  one  and  still  can,  nay,  by  any  or  all  the  other  local  papers,  and 
should  be,  of  distinct  usefulness  and  im-  so  many  columns  of  two  and  three-line 
portance  if  operating  properly.  To  illus-  “fillers,”  consisting  of  almost  anything  and 
trate:  enough  so-called  humor  and  odd  bits  to 

In  a  Midwestern  city  whose  population  fill  a  promiscuous  editorial-page  column, 
at  the  time  was  approximately  200,000,  The  degree  of  dullness  was  regulated  by 
three  afternoon  newspapers  were  con-  the  amount  of  time  the  editors  had  after 
testing  for  public  favor,  circulation  and  their  search  through  many  papers,  for 
advertising.  One  paper  was  heavily  selection  considered  appropriate.  But  the 
financed  and  had  all — or  nearly  all — the  -'-'•-amount  point  was— satisfy  the  printers’ 
advantages  that  plenty  of  the  sinews  of  demand  for  “time  copy.” 
war  could  give.  Its  advertising  and  cir-  The  system  used  by'the  e.xclrange  desk 
culation  departments  were  particularly  on  the  second  paper— a  one-man  desk, 
well  organized  and  fully  manned,  real  at  that— is,  according  to  the  views  of  the 
talent  in  that  direction  having  been  writer,  the  proper  one,  even  today,  de- 
obtained.  spite  the  more  or  less  offsetting  effect  of 

The  second  paper  in  point  of  circula-  the  advance  in  efficiency  and  thoroughness 
tion  and  advertising,  through  the  person-  of  the  news  and  feature  services.  As  in 
ality  of  its  managing  editor  and  his  the  case  of  the  first  paper,  the  editor 
executive  gift  for  surrounding  himself  was  at  his  desk  as  soon  as  the  office  was 
with  capable  and  ambitious  department  open.  A  boy  opened  the  mailbags  and 
heads  and  reporters  was  able  to  make  it  sorted  the  papers  according  to  a  tvj^  list, 
extremely  interesting  for  the  first  paper,  placing  them  in  the  proper  order  and 
as  its  readers  for  the  most  part  were  position  upon  the  editor’s  desk.  The  edi- 
the  thinking  element  who  liked  well-told  tor,  who  had  been  instructed  to  read  his 
news  stories,  attractive  makeup  and  clever  own  paper  daily  as  carefully,  if  not  more 
departments.  _  carefully  than  reporters  are  supposed  to 

The  third  paper,  with  a  makeup  then  do,  knew,  as  he  read  the  exchanges,  what 
considered  “yellow,”  had  a  rather  narrow  - 

class  appeal,  but  made  many  friends  be- 
cause  of  its  unrelenting  attitude  toward 

frauds  and  fakers  in  public  life  and  in  Jrjft- 

the  advertising  columns.  It  had  some 
really  clever  editors  and  reporters,  but  its 

finances  were  never  of  the  strongest  and  Jr  J 

its  ownership  was  divided  among  a  large  BB  ■  J  // 

number  of  small  stockholders.  Its  editor-  w  B1  M  §M 

in-chief  was  somewhat  of  a  character  and 
was  widely  known  and  esteemed. 

Each  had  a  different  system  for  the 
conducting  of  its  departments  on  the  edi- 
torial  side.  The  wealthy  paper  was  con- 

stantly  trying  to  improve  its  editorial  and  Ir  YOU  WANT  TO  GET 

news  staffs,  apparently  on  the  principle  MODF  I  HFAl  HI^Dl  AV 

that  frequent  turnover  ought  to  bring  '  I'JrxL  LUv,/ML  UlOr  LAT 

this  about,  at  length.  It  was  lavish  in  \A/1TH/^I  IT  FYTDA  PHCT 

the  number  of  men  and  women  assigned  Wl  I  I  IvJU  I  LAI  IxA  ^UOl 

to  the  various  departments.  But,  some-  WRITE  OR  WIRE 

how,  it  was  easily  and  continuously  out¬ 
distanced  by  the  second  paper  in  point  of  TllflS  Vf  RDICCC  PA 
reader-interest  and  it  admitted  this  in  I  ilUWi  lli  DIIIQQO  wUi 
two  ways;  I' rst,  by  frequently  making  Columbian  Tower  Building 

offers  to  outstanding  men  to  join  its  MEMPHIS  TENN 

forces  at  a  larger  salary  than  they  were 


had  been  used  by  his  paper ;  but  more  than 
that  from  just  as  careful  perusal  of  all 
the  other  local  papers,  both  morning  and 
evening,  just  what  they  had  printed. 

The  editor’s  next  duty  was  to  take  the 
listed  leading  journals  of  half  a  dozen  or 
So  large  cities,  cut  off  the  back  margin  of 
each,  thus  releasing  for  easy  handling  all 
the  pages  of  each  paper,  and  sort  out  the 
editorial  sport  and  society  pages,  sending 
them  by  boy  to  each  department-head 
mentioned,  first  carefully  nothig  whether 
there  was  anything  of  importance  on  the 
reverse  side  which  could  be  used  in  other 
work.  Ordinarily,  the  arrangement  of 
the  pages  is  such  that  there  is  little  of 
special  interest  to  the  exchange  editor 
on  the  reverse  side  of  these  pages.  He 
was  provided  with  a  typewriter,  so  that 
in  case  of  an  item  appearing  there  of 
which  he  could  make  use,  he  could  copy 
it,  or  condense  the  pithy  part  of  it. 

Then  began  his  real  search  through  a 
fairly  large  list  of  exchanges — not  for 
“pad.”  or  “time  copy”  for  the  printers, 
at  first,  although  that  came, later ;  but  for 
news  of  the  day  and  features,  printed  in 
the  exchanges  and  not  published  in  his 
own  paper ;  interesting  angles  and  points 
used  by  these  out-of-town  journals  bear¬ 
ing  on  matter  either  of  local  or  outside 
interest,  but  not  covered  in  this  way  by 
his  own  publication.  There  would  usually 
be  plenty  of  good  material  adding  to  wha‘ 
had  gone  before  in  the  local  press  and 
fulfilling  the  desire  of  the  managing  and 
news  editors,  namely,  to  “turn  over  every 
morsel  of  the  news  until  every  last  bit 
of  juice  had  been  extracted  from  it.”  Had 
a  great  politician,  in  another  city  died? 
Usually,  somewhere  in  one  of  the  papers 
published  in  that  locality  would  be  an 
interesting  angle,  perhaps  coming  strongly 
home  to  local  persons,  missed  by  the  press 
service,  or  at  least  not  considered  worth 
sending.  Had  there  been  a  big  financial 
scandal  outside  the  town?  .\s  likely  as 
not,  under  a  three-em  dash  somewhere 
in  the  paper,  or  possibly  hidden  beneath  a 
small  subhead,  would  be  some  reference 
of  absorbing  interest  in  the  exchange 
editor’s  bailiwick;  and  it  would  be  his 
duty  to  find  and  use  it,  or  at  least  offer 
it  to  the  news  editor.  It  was  the  finding 
of  points  such  as  these,  involving  politi¬ 
cians,  scandals,  crimes  and  just  ordinary 
g<x)d  “yarns”  and  even  society  items  of 
relative  importance  that  caused  dismay 
to  the  first  and  wealthiest  paper  through 
many  a  first-page  “scoop,”  often  accom¬ 
panied  by  a  cut  and  box. 

It  was  also  the  duty  of  the  exchange 
editor  to  conduct  a  “colyum”  for  the 
editorial  page — not  original,  although 
original  stuff  was  invited  and  often  used 
— selecting  with  the  utmost  care  bits  of 
real  humor,  pathos,  quaint  verse,  a  daily 
quotation  and  perhaps  even  a  line  or  two 


from  the  Bible,  a  wise  maxim  of  Con¬ 
fucius,  or  a  small  “filler”  from  the  Koran! 

After  the  arduous  hunt  throughout  the 
day  for  supplementary  matter  for  the 
news,  strange  features  not  carried  by 
press  associations  or  special  services,  and 
matter  for  the  “colyum,”  the  exchange 
editor  was  free  to  get  out  a  certain  quan¬ 
tity  of  “pad”  for  the  hungry  printers 

The  third  paper’s  exchange  desk  policy 
if  such  it  may  be  called  was,  upon  the 
foreman  of  the  composing  room  finding  a 
gap  to  fill,  for  the  exchange  editor  to 
dash  over  to  a  table  piled  heterogeneously 
with  exchanges  from  any  source  and 
hastily  clip  out  something,  abmit  the  re¬ 
quired  length,  usually  covering  such 
enthralling  and  valuable  subject  as  “Mon¬ 
ster  Green  Lizard  Discovered  near 
Guadalajara,”  palpably  a  fake  and  used 
as  such,  to  amuse,  and  fill  the  gap  for  the 
foreman.  The  exchange  desk  wasn’t 
taken  seriously.  It  was  a  “swing  job.” 
anyway  combined  with  one  or  two  others 
and  only  meant  a  minute’s  desperate 
scissoring  among  papers,  no  matter  how 
old. 

Isn’t  that  somewhat  the  tendency  of 
some  exchange  desks  today  and  the  rea¬ 
son  why  they  have  been  losin"  caste? 

“PUG’S”  EXPENSIVE  WALLOP 

Directed  at  Memphis  Fight  Critic,  h 
Costs  Him  $50  Fine 

Jimmy  Cox,  welterweight  boxer,  was 
fined  $50  in  Memphis  criminal  court  for 
an  attack  upon  Harry  Cherry,  sports  edi¬ 
tor  of  the  Press-Scimitar. 

Cox  objected  to  criticism  of  his  boxing 
in  Cherry’s  story  of  a  fight.  He  entered 
the  office  and  knocked  Cherry  down  before 
the  latter  was  aware  an  attack  was  in¬ 
tended. 

PAPER  WINS  VICE  CRUSADE 

The  Scrantoji  (Pa.)  S' wn,  recently  con¬ 
ducted  a  crusade  against  bootlegging  and 
gambling  in  Pittston.  It  charged  the  city 
was  wide  open,  that  police  were  giving 
protection  to  dive-keepers,  etc.,  and  that 
the  city  in  general  needed  a  cleaning  up. 
The  drive  closed  with  a  demand  on  the 
governor  that  state  troopers  be  used  to 
correct  conditions  in  the  city.  A  week  or 
so  later  a  series  of  raids  took  place  in 
Pittston  with  some  20  saloons  being 
closed. 


The  insignia  that 
represents 
GOOD  service. 


WRITE  OR  WIRE 


THOS.  W.  BRIGGS  CO. 

Columbian  T ower  Building 

MEMPHIS,  TENN. 


Over  400  newtpapers  discovered 
a  simple  and  practical  solution 
to  their  checking  proof  prob¬ 
lems,  when  they  accepted  our 
NEW  and  Complete  Checking 
Proof  Service.  Under  this  plan 
the  Publishers’  office  is  relieved 
entirely  of  all  detail  work. 

Less  expensive — 

Greater  results. 

(Two  months’  trial  test  offer) 

Dhe  Advertising 
CHECKING  BUREAUJte 


“A  Wonderful  Service” 

“We  want  to  write  you  and  tell 
you  what  a  wonderful  service  you 
are  rendering  to  your  customers. 

“On  December  1  we  sent  you  an 
order  by  mail  from  Wenatchee 
for  the  new  electric  Linotype  pots. 
The  order  left  here  on  the  first, 
at  night,  and  on  the  fourth  you 
shipped  these  and  had  them  on 
board  the  Steamer  Alexander.  On 
the  sixth,  in  the  afternoon,  we 
received  the  bill  of  lading,  to¬ 
gether  with  your  letter. 

“We  consider  this  the  most  won¬ 
derful  service  any  one  could  give, 
and  we  want  to  compliment  the 
management  and  force  who  handle 
this  business  for  its  promptness 
and  eCBciency. 

“I  have  shown  this  letter  to  every 
Department  Head  in  our  office, 
and  hold  it  up  as  a  wonderful 
service,  worth  emulation.  I  want 
to  say  again  that  it  is  the  most 
wonderful  service  I  have  ever 
seen.  No  wonder  that  the  Mer- 
genthaler  is  the  only  machine  in 
the  world,  even  though  it  has 
many  so-called  competitors.  The 
service  you  are  rendering  makes 
it  so.” 

THE  WENATCHEE  DAILY 
WORLD 

Wenatchee,  Wash. 


79  Madison  Ave. 
NEW  YORK 


538  So.  Clark  St. 
CHICAGO 


»«LI  NOTYPE- 
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newspaper  service  of  two  ST.  LOUIS 
VETERANS  TOTALS  100  YEARS 

_ _ _ By  DAVID  RESNICK - - 


THK  combined  newspaper  service  of 
William  Austin  Kelsoe  and  Benjamin 
Franklin  Burch  in  St.  Louis  totals  more 
than  a  full  century. 

Mr  Kelsoe  went  to  work  as  a  re¬ 
porter  on  the  Si.  Louis  Dispatch  in  1874 


W.  A.  Kelsoe 


B.  F.  Bvech 


while  Mr.  Burch  became  a  printer  on  the 
old  Si.  Louis  Times  in  the  same  year. 

Today,  Mr.  Kelsoe  is  exchange  editor 
of  the  St.  Louis  Post-Dispatch  in  which 
is  absorbed  the  old  Dispatch,  and  Mr. 
Burch  is  a  columnist  on  the  St.  Louis 
Times,  a  namesake  of  the  first  paper  on 
which  he  was  employed. 

The  memories  of  both  go  back  to  the 
“good  old  days”  of  Eugene  Field  and 
other  notables.  They  were  seasoned 
newspaper  men  when  Theodore  Dreiser 
was  a  cub  and  before  William  Marion 
Reedy  had  attracted  any  attention  as  a 
literary  figure. 

Plenty  of  opportunities  for  reminis¬ 
cences  are  afforded  daily  to  Mr.  Burch 
through  his  column,  “Those  Were  The 
Days.”  From  his  recollection,  refreshed 
by  reading  the  files,  he  relates  the  start¬ 
ling  events  of  10,  25,  and  50  years  ago. 
In  addition,  an  interesting  feature  of  his 
column  is  a  regular  department  devoted 


to  “Songs  of  Long  Ago”  in  which  are 
published  the  text  of  popular  ballads  of 
the  past  and  usually  some  historical  data 
about  them. 

“The  Mirror  of  Public  Opinion”  on 
the  editorial  page  of  the  Post-Dispatch 
is  edited  by  *  Mr.  Kelsoe.  However,  a 
great  deal  of  his. time  is  now  devoted  to 
a  reference  book  of  St.  Louis  newspaper 
workers,  particularly  those  outstanding 
newspaper  men  of  his  more  active  days 
in  journalism. 

Mr.  Kelsoe  was  city  editor  of  the  old 
St.  Louis  Repubiiccm  for  six  years  and 
served  at  various  times  as  reporter,  edi¬ 
torial  writer,  or  editor  on  other  local 
newspapers.  He  recalls  _  working  as  a 
reporter  on  the  old  Morning  Times  when 
Joseph  Pulitzer,  Sr.,  was  a  special  writer 
on  the  staff  in  1875  and  remembers  writ¬ 
ing  editorials  on  the  Globe-Democrat 
under  the  guidance  of  J.  B.  McCullagh 
back  in  1895.  He  was  manager  of  the 
Press  Bureau  for  the  St.  Louis  World’s 
Fair  which  was  established  in  1901  and 
maintained  until  1905,  a  year  after  the 
exposition. 

Mr.  Burch  will  be  70  years  old  on  Xov. 
4.  He  plays  9  holes  of  golf  every  morn¬ 
ing  before  coming  to  work  and  there  is 
probably  nothing  of  which  he  is  more 
proud  than  his  score  of  39  for  the  mu¬ 
nicipal  course  in  Forest  Park. 

Mr.  Kelsoe  was  76  years  old  last  Feb. 
1.  His  interests  are  literary,  based  on 
a  broad  education  that  included  studies 
at  the  University  of  Heidelberg,  Ger¬ 
many,  as  well  as  the  A.  B.  and  A.  M.  de¬ 
grees  from  McKendree  College,  Lebanon, 
Ill.  He  helped  to  organize  the  St.  Louis 
Ethical  Society  and  the  Theosophical  So¬ 
ciety.  Few  St.  Louisans  who  use  the 
“owl  car”  service  of  the  United  Railways 
are  aware  that  Mr.  Kelsoe,  through  con¬ 
stant  publicity  in  the  old  Republican, 
caused  an  ordinance  to  be  passed  which 
requires  all  night  street  car  service. 


GOOD  ADVER’nSING 

To  Editor  &  Publisher;  I  got  more 
encouragement  to  go  ahead  with  my  style 
of  advertising  copy  by  reading  your  edi¬ 
torial  on  “An  Advertising  Hunch”  than 
anything  1  have  read  recently,  although 
I  did  get  a  good  kick  out  of  the  address 
of  Mr.  Whitman  of  the  Penny  Stores. 

There  is  so  much  froth  being  employed 
in  advertising  today  that  the  public  is 
getting  sick  of  it.  It  is  worse  today  than 
it  was  18  years  ago  when  the  situation 
was  so  bad  that  it  inspired  Advertising 
Talks  in  the  Evening  Mail.  Your  “An 
Advertising  Hunch”  editorial  expresses 
rightly  and  effectively  the  sound  principle 
of  paying  advertising.  ♦  ♦  *  If  you  have 
other  readers  who  appreciate  as  much  as 
I  do  the  policy  of  Editor  &  Publisher 
you  are  building  up  a  progressive  army 
of  men,  who  will  fight  as  long  as  they 
live  for  advertising  integrity. 

Sincerely  yours, 
William  C.  Freeman. 


munity  advertising.  Last  year  the  sum  was 
$2,500.  It  will  I)e  the  same  for  this  year. 

We  mention  this  fact  as  it  may  be  of  added 
interest  to  those  who  desire  that  information 
for  their  files  and  we  hope  that  you  will  see 
to  it  that  this  information  is  placed  in  the 
hands  of  The  Bureau  of  Advertising  of  the 
American  Newspapers  Publishers  .Association. 

H.  B.  Skinner, 

Secretary. 

Burlington  Chamber  of  Commerce. 


WOULD  ASSESS  DIXIE 
FOR  $75,000,000 


Norfolk  Real  Estate  Man  Proposes 
Tliat  Governors  Use  It  for 
Advertising  Southern 
States 


AN  EXCESS  100,000 

To  Editor  &  Publisher:  Maine  is  one 
of  seven  or  eight  states  in  which  morning 
newspaper  circulation  tops  evening  paper 
circulation. 

On  page  4  of  Editor  &  Publisher,  is¬ 
sue  of  July  16,  1927,  Maine  evening  papers 
are  credited  with  163,035  circulation,  a 
round  100,000  too  much. 

This  error  throws  off  totals  and  aver¬ 
ages  in  same  ratio. 

I'R.WK  E.  Phillips,  Manager, 

Aew  England  Daily  Newspaper  .\ss’n. 

COMMUNITY  ADVER’nSING 

To  F-Ditc^  &  Publisher:  In  the  issue  of 
Editor  &  Publisher  of  July  23rd  (page  12) 
tn«e  IS  a  list  of  the  cities  now  having  ad- 
r-  "'J  add  that 

Burlington.  N.  C.,  has  a  tax  fund  and  will 
continue  to  carry  each  year  a  levy  for  com- 


That  a  meeting  of  governors  of  South¬ 
ern  states  be  called  to  consider  the  rais¬ 
ing  of  a  $75,000,000  fund  for  advertising 
the  New  South  has  been  suggested  to 
Harry  Flood  Byrd,  of  Virginia,  by  Bruce 
S.  Shafer,  Norfolk  real  estate  man,  who 
has  been  endeavoring,  with  some  success, 
to  create  more  interest  in  the  plan  for 
more  than  a  year. 

In  suggesting  that  Gov.  Byrd  call  the 
conference,  Mr.  Shafer  nointed  out  that 
Virginia’s  executive  was  the  logical  leader 
for  the  movement,  inasmuch  as  the  Old 
Dominion  had  led  by  example  in  setting 
aside  a  $50,000  fund  for  exploitation  of 
its  resources  and  because  Governor 
Byrd’s  newspaper  experience  (he  is  pub- 
lisher_  of  two  Virginia  newspapers — the 
Harrisonlntrg  Nexvs-Record  and  the 
Winchester  Star)  would  permit  him  to 
speak  with  some  authority-  on  an  adver¬ 
tising  matter. 

In  his  letter  to  Gov.  Byrd.  ''fr.  Shafer 
^SRcsted  that  each  railroad  o''‘“rating  in 
Southern  territory  be  invited  to  send  a 
representative  to  the  conference  of  gov¬ 
ernors. 

The  essence  of  Mr.  Shafer’s  plan  is 
that  each  state  and  citv  in  the  South 
make  an  appropriation  of  $1  per  capita 
annually  during  a  five-year  period. 


even  though 
there  is  practically 
no  difference 
between  the  two 
evening  circulations 
in  Detroit 
you  cannot  cover 
the  territory  right 
without  using 
both  of  them 
— and  at  that 
two  papers  in  a 
great  metropolitan 
market  is 

u 

getting  by  pretty 
cheaply. 


RISE  OF  PICTORIAL  JOURNALISM  SEEN  BY 
NEW  YORK  EDITOR  IN  1875 


ciety,  who  are  not  interested  in  business  to  publish  such  .pictures  would  greatlv 
or  politics,  will  eagerly  seek  after  a  injure  it  in  respect  of  home  circles 
paper  which  gives  them  the  pleasant  which  are,  after  all,  the  best  patrwis  oi 
stimulus  of  pictures  of  remarkable  cur-  pictorial  journals  .  .  .  and  there  can- 
rent  events ;  and  which  delineates  the  not  be  any  doubt  that  the  spread  of  fl. 
ptR'tic  and  romantic  aspects  of  the  life  lustrated  journalism  tends  greatly  to  tie- 
we  are  daily  living.”  vate  the  tone  of  the  press.” 

Croly  was  asked  how  literary  and  pic¬ 
torial  art  would  influence  each  other  in 
the  illustrated  papers,  and  whether  or 
not  there  would  be  any  great  difference 
between  “pictorial  journals”  and  “or¬ 
dinary  papers.” 

"The  paper  will  naturally  take  its  tone 
and  quality  from  the  pictures,”  he  de¬ 
clared  confidently.  paper  of  this 

kind  will  instinctively,  as  it  were,  avoid 
much  of  the  news  which  other  papers 
give  a  great  deal  of  space  to;  for  in¬ 
stance,  market  reports  and  commercial 
affairs  in  their  dry,  statistical  aspect — 
and,  in  fact,  all  topics  which  are  not  sus¬ 
ceptible  of  illustration.  Of  course  those 
who  project  such  journals  will  at  first 
be  disposed  to  follow  the  old  types — to 
accept  the  old  traditions  of  journalism. 

Rut  this  will  be  a  mistake,  as  will  after¬ 
wards  appear  to  them ;  and  the  picture  statesmen,  lecturers  and  publicists"  spe- 
being  the  leading  future,  the  journal  in  dally  gathered  here  for  the  purpt)se  and 
all  its  news,  critical,  and  editorial  de-  including  Count  Carol  Sforza,  formerly 
partments,  will  insensibly  take  an  artis-  Italian  foreign  minister.  Sir  .\rthur 
tic  tone.  I  don’t  mean  that  it  will  be  per-  Willert  of  the  British  foreign  office  and 
petually  parading  the  cant  terms  of  art.  Dr.  Peter  F.  Reinhold,  finance  minister 
That  high  tone  which  is  inseparable  from  in  Qiancellor  Luther’s  cabinet  in  Ger- 
constant  association  with  works  of  art  many.  The  prospect  that  these  and  other 
of  superior  quality,  will  imperceptibly  speakers  will  take  the  gloves  off  and 
enter  into  and  flavor,  as  with  a  delicate  discuss  such  matters  as  the  Soviet,  the 
aroma,  all  the  literary  matter  of  the  Fascisti  dictatorship,  together  with 
journal  ...”  American  problems  like  relations  with 

Fortunately,  Croly  had  an  opportunity  Mexico  and  Nicaragua,  has  brought  here 
to  try  out  his  ideas  in  the  Daily  Graphic,  what  is  probably  the  strongest  delegation 
.\nd,  after  he  had  had  time  to  consider  of  newspaper  men  to  cover  the  institute 
the  matter  well,  Wingate  questioned  since  it  started. 

him  whether,  from  the  experience  ac-  Russell  B.  Porter,  New  York  Times, 
quired  in  the  Graphic  enterprise,  he  is  back  from  his  trip  with  the  Carrai 
found  reason  to  modify  “any  of  the  Thompson  mission  to  the  Philippines; 
views  he  formerly  entertained.”  Croly  tho  Herald  Tribune  is  sending  .\rthur 
replied  that  he  had  only  one  change  to  Ruhl,  formerly  its  correspondent  in 
make  in  his  original  expansive  ideas,  and  Russia,  and  author  of  various  books, 
that  was  that  the  public  “does  not  seem  Alphonse  Tonietti,  reported  to  speak  ten 
to  care  so  much  for  mere  news  pictures  languages,  is  here  for  the  World. 

— illustrations  of  actual  events — as  I  James  T.  VVTlliams,  editor  of  the  Uni- 
supposed  they  would.”  In  explanation,  versal  Service,  and  former  editor  of  the 
he  said  that  well-conducted  newspapers  Boston  Tratuscript,  has  come  up  from 
go  into  families  and  that  parents  don’t  Washington.  The  Boston  Transcript  is 
like  illustrations  of  unpleasant  subjects,  represented  by  Ralph  Sherman  Dark, 
such  as  hangings,  or  persons  made  no-  "ho  spends  most  of  his  time  as  publicity 
torious  by  some  great  crime,  to  be  viewed  manager  at  Carnegie  Institute  of  Tech- 
by  their  children.  Croly  thought  that  oology.  W.  A.  MacDonald,  a  staff 


David  G.  Croly  of  N.  Y.  Graphic  Said  “News  Is  What  Readers 
Want  Now — News  Pictorial  Is  What  They  Will  Want” 

— Found  Horror  Pictures  Unwanted 


SCORE  OF  REPORTERS 
AT  WILUAMSTOWN 


Leading  Dailies  and  Press  Associati< 
Strongly  Represented,  Anticipat. 
ing  Warm  Discussions  of 
World  Affairs 


KANSAS  DAILY  IN  NEW  BUILDING 


Exterior  view  of  the  recently  completed  three-story  plant  of  the  Arkansas  City 
(K.an.)  Daily  Traveler,  designed  for  highest  efficiency  in  newspaper  production. 
Oscar  S.  Stauffer  is  publisher. 
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tying  school  page  with  advertising 

ADDS  LINAGE  FOR  NEWSPAPERS 

Savanna,  Ill*,  Plan  Calls  for  Pupils  to  Visit  Industries  and 
Write  Stories  and  Advertising — Copy  Is  Super¬ 
vised  by  Teachers 


Illinois  Shoes 
tread  the  World 


By  D.  CORVUS  PICKARD 


A  TWOFOLD  benefit  to  the  news¬ 
paper  may  be  derived  by  properly 
co-operating  with  the  public  school  au¬ 
thorities  in  the  publication  of  a  weekly 
school  page.  The  plan  which  worked 
successfully  in  Savanna,  Ill.,  could  be  put 
into  profitable  practice  in  almost  any 
other  small  city  and  probably  in  com¬ 
munity  newspapers  in  larger  cities. 

A  chapter  discussing  one  phase  of  the 
plan  is  included  in  a  new  book  by  C.  H. 
Le  Vitt,  former  superintendent  of  Sa¬ 
vanna  schools,  who  recently  has  accepted 
a  position  in  charge  of  a  new  department 
in  the  teachers’  college  at  De  Kalb,  Ill. 

The  weekly  “Savanna  Education”  page 
was  made  up  in  a  conservative  typo¬ 
graphical  style,  usually  with  a  “School 
Days”  or  other  square  cartoon  appealing 
to  the  children  of  grammar  school  age. 

The  page  carried  a  “mast-head”  with 
the  names  of  the  students  in  charge  of 
the  page  for  that  day  and  the  names  of 
other  students  having  to  do  with  the 
preparation  of  some  part  of  the  copy. 

The  copy  itself  was  brought  to  the 
newspaper  office,  all  neatly  typed,  a  day 
or  two  before  the  day  of  publication. 

Because  of  the  interesting  character  of 
the  material  furnished  by  the  schools, 
the  page  was  quite  generally  read.  Among 
the  interesting  features  was  a  personality 
sketch  of  some  well-known  or  promi¬ 
nent  local  citizen.  There  was  also  an 
“Ask  Me  Another”  list  which  tested  the 
reader’s  knowledge  of  news  events  and 
names  in  the  news.  “Current  Events” 
was  a  concisely  re-written  bit  of  the  more 
serious  news  of  the  week.  The  “Current 
Events,”  however,  was  also  a  daily  con¬ 
tribution  composed  by  the  teachers  and 
studied  by  the  students  from  the  news¬ 
paper. 

The  value  to  the  newspaper  in  the  edu¬ 
cation  of  the  child  toward  a  greater  in¬ 
terest  in  its  immediate  community  and  in 
its  newspaper,  and  the  increased  interest 
and  education  of  the  parent  along  the 
same  lines,  is  perhaps  not  easy  to  gauge. 
A  more  exact  value  may  be  placed  on 
the  benefit  derived  from  the  activities  of 
the  students  in  increasing  the  newspaper’s 
advertising.  •  - 

Each  week  two  or  more  of  the  stu¬ 
dents  were  taken  by  the  advertising  sales¬ 
man  on  a  visit  to  several  of  the  local 
business  houses.  The  students  were 
shown  through  the  shops  and  plants. 
They  learned,  in  a  measure,  how  mer¬ 
chandise  was  handled  and  how  bread  was 
made.  Some  of  the  students  then  com¬ 
posed  a  theme  on  their  visit  to  be  pub¬ 
lished  in  the  school  page  while  others, 
with  much  assistance  from  the  news¬ 
paper’s  advertising  man,  wrote  an  adver¬ 
tisement  which  they  (and  the  advertising 
man)  went  out  and  sold. 


These  advertisements  appeared  on  the 
school  page. 

Although  in  some  cases  the  advertising 
sales  made  in  this  manner  can  not  be  re¬ 
peated,  as  they  are  little  more  than  dona¬ 
tions  to  the  spirit  of  the  undertaking,  in 
others  this  may  be  a  means  of  finally 
cracking  a  hard  nut  and  later  getting  his 
name  on  a  contract.  At  least  he  is  cer¬ 
tain  to  come  in  the  first  time. 

The  new  book  by  C.  H.  Le  Vitt,  which 
has  to  do  with  “Selling  the  School  to  the 
Community,”  is  addressed  to  school  su¬ 
perintendents  and  teachers.  In  his  chap¬ 
ter  on  “Pupil  Ad-\Vriters,”  he  says : 

“Have  you  ever  tried  the  idea  of  hav¬ 
ing  your  high  school  pupils  (the  eighth 
grade,  if  you  have  no  high  schools)  write 
the  advertisements  for  one  number  of 
your  local  paper.  As  a  good-will  builder 
it  will  do  these  things :  It  gets  the  school 
very  close  to  the  printer  man ;  it  makes 
the  children  interested  in  the  problems 
of  the  business  man ;  it  shows  the  busi¬ 
ness  man  that  he  is  intimately  related  to 
the  school  and  its  problems ;  it  makes 
English  composition  a  feeling  among  the 
children  that  boys  and  girls  while  in 
school  can  do  the  things  which  people  in 
the  world  do — the  aim  of  all  instruction. 

“Do  it  this  way:  Talk  over  the  idea 
with  your  publisher.  He’ll  be  enthused 
over  it  because  it  will  give  his  advertis¬ 
ing  solicitor  a  strong  talking  point  when 
he  goes  to  the  merchant  for  his  busi¬ 
ness.  A  good  time  to  ‘put  it  over’  is 
during  some  ‘week’ — Education  Week, 
Better  Homes  Week.  The  pupils  should 
be  given  two  weeks  to  prepare. 

“After  the  advertising  man  has  solici¬ 
ted  the  business  men  and  made  out  his 
list  of  advertisers  for  the  edition,  he  will 
turn  this  over  to  the  principal  or  teacher 
of  English.  With  this  group  of  clients 
(called  such  by  the  pupils)  before  him, 
the  teacher  will  distribute  them  all  by 
assigning  two  or  three  pupils  to  each  ad. 
Thus,  if  there  are  35  in  a  class,  they  can 
take  care  of  ten  advertisements. 

“The  first  thing  to  be  done  by  the  pupils 
is  to  interview  their  clients  and  get  their 
selling  stories  and  strong  talking  points. 
This  is  carrying  your  school  out  into 
your  community — ^the  ultimate  idea  back 
of  all  publicity.  Next,  the  children  come 
back  into  the  school  room,  talk  over,  or¬ 
ganize,  write  and  rewrite  their  copy  until 
they  have  it  polished  and  refined  into  a 
presentable  story  of  banking,  groceries, 
furniture,  or  dry-goods.  Representative 
samples  of  advertisements  should  be  put 
before  the  pupils  while  they  are  doing 
the  writing.  After  this  is  done,  the 
youthful  copy  writers  go  back  to  their 
clients  for  their  O.  K.  ’A  front  page 
write-up  of  the  resourcefulness  of  the 
school  should  be  a  feature  of  the  edition.” 


r^FOR  PROMPT  SERVICE^ 

TYPE 

BORDERS  -  ORNAMENTS  -  BRASS  RULE 

'Tr inters  ^  Supplies 

KELLY  PRESSES'*  KLYMAX  FEEDERS  -  PAPER  CUTTERS 
HAMILTON  WOOD  AND  STEEL  EQUIPMENT.  INCLUDING  OUR 
AMERICAN  CUT-COST  EQUIPMENT 

Carried  in  stock  for  prompt  shipment  at  the  foUensiing  Selling  Houses  of  tbej 

cyJmerican  Type  Founders  (pmpany 


BOSTON  RICHMOND  DETROIT 

new  YORK  ATLANTA  CHICAGO 

WOLADEtTHIA  BUFFALO  ONCINNATI 

BALTIMORE  PITTSBURGH  ST,  LOUIS 

CLEVELAND  MILWAUKEE 


MINNEATOU8 
KANS  iS  CITY 
DES  MOINES 
DENVER 
LOS  ANGELES 


SAN  FRANCISCO 
PORTLAND 
SPOKANE 
WINNWSe 


Up  to  about  1900  practically  all  boots  and  shoes  came 
mostly  from  New  England.  Today  the  shoe  industry  in 
Illinois  vies  with  the  most  important  shoe  centers  of  the 
country.  From  60  to  70  factories  in  Illinois  produce  an¬ 
nually  over  20,000,000  pair  of  shoes  valued  at  $45,000,000. 

This  industry  gives  employment  to  about  11,000  workers. 
The  largest  shoe  company  in  the  world,  said  to  be  making 
about  one-sixth  of  the  nation’s  shoes,  has  9  factories  in 
Illinois.  The  largest  company  in  the  world,  specializing 
exclusively  in  high  grade  men’s  shoes  that  retail  from 
$10.00  and  up,  is  an  Illinois  company  whose  daily  capacity 
is  over  12,000  pair. 

Advertisers  who  have  either  equipment  or  machinery,  or 
raw  materials  to  sell  to  this  industry  will  find  the  market 
worth  while  cultivating.  The  quickest  and  most  economi¬ 
cal  way  to  reach  this  great  shoe  industry  is  through  the 
daily  papers  listed  below.  They  can  tell  you  exactly  how 
many  shoe  factories  there  are  in  this  territory  and  the  most 
effective  way  to  reach  them. 

Get  the  facts  from  them  today. 
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••Alton  Telegraph  . 
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11,033 
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.05 

tAurora  Beacon-News  . 

.(E) 

19,440 

.07 

.07 

••Belleville  Advocate  . 

.(E) 

6,840 

.03 

.03 

tChicago  Daily  Jonrnal  . 

(E) 

123,007 

.26 

.24 

••Freeport  Journal-Standard  . . . 

.(E) 

9,791 

.05 

.05 

t Joliet  Herald  Newl  . 

.(E) 

20,107 

.07 

.07 

tMatton  Jonrnal  Gazette  . 

.(E) 

5,857 

.04 

.04 

••Moline  Dispatch  . 

.(E) 

12,292 

.05 

.05 

1  ••Monmoulh  Daily  Review  Atlas  (E) 

5,574 

.035 

.035 

••Peoria  Star  ..j.(S)  23,872... 

.(E) 

31,103 

.085 

.07  ' 

••Waukegan  Daily  Sun  . 
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.035 

.035 
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sung  when  A1  Smith  appears  on  the  scene.  “Saw  him  at  his  office  and  here's  a  great 
Chuck  and  his  goil,  Nellie,  shades  these  story  for  you,”  he  said.  “It  is  worth  $75. 
many  years,  were  once  boon  companions  If  you  publish  it,  that  is  what  1  shall  ex- 
of  the  old  Xeu’  York  Journal  crowd,  pect.”  VVe  read  the  copy.  It  was  a  tirst- 
Xellie  knew  how  to  cook  spare-ribs  and  person  question  and  answer  story,  the  in¬ 
cabbage  to  melt  in  one's  mouth,  and  if  quiries  being  extraordinarily  intelligent 
she  fed  our  hungry  crowd  on  Sunday,  aud  to  the  point.  \\  e  could  scarcely  be- 
some  night  during  the  following  week  we  lieve  our  eyes,_  because  Calhoun  had  been 
would  return  the  compliment  at  Mr.  Woo  3-  silent  manipulator  for  many  years. 
Chin's  famous  chop-suey  dive.  Chuck,  Here  he  was.  blurting  out  answers  to  hot 
unofficial  Mayor  of  New  York’s  China-  questions.  The  story  would  arouse  the 
town,  would  later  lead  us  through  the  city.  Reading  the  copy,  however,  we 
mystic  channels  of  that  hideous  human  noted  that  every  quesdon^  was  phrased 
warren,  meanwhile  in  picturesque  slang  to  be  answered  by  a  “yes”  or  “no.”  so 


^\FTEN'  in  the  evening  familiar  The  jail  was  damp  and  cold  and  one  poor  telling  us  the  inside  stories  of  white  girl  that  the  reporter  did  most  of  the  talking. 

figures  of  men  and  women  appear  fellow,  whose  wife  I  happened  to  know-,  and  Chink  tragedies,  pointing  out  the  slick  \\  e  pu  the  matter  to  Mr.  Browne-just 

the  screen  of  memorv  become  vivid  was  all  in  knots  from  rheumatism.  His  thieves  and  the  cunning  rascals,  philoso-  now  did  n  happen  that  ^Ihoun  had 

in  a  rlose-iin  sneak  m  me  atrain— then  feet  were  out  of  his  shoes  and  his  pants  phizing  about  the  admirable  morals  of  the  merely  said  no  or  yes  to  his  questions. 


as  in  a  close-up,  speak  to  me  again — then  leet  were  out  oi  his  : 
fade  into  the  shadows.. .  .Though  a  thou-  were  torn  and  ragged, 
sand  gulfs  intervene  we  still  are  friends,  I  promised  that  boy 


were  torn  and  ragged.  In  leaving  the  jail  Chinese  over  the  whites  and  inevitably  without  qualification  or  explanation 
I  promised  that  boy  I  would  find  some  leading  us.  finally,  to  Barney  Flynn’s  throughout  the  talk.  The  old  boy  looked 


sane  guns  intervene  we  siiii  are  irienas,  ^  - ...  ........  t  ;  l  j  -i  -  i.  ..t-,  •  •  - , 

else  they  would  not  so  often  come  to  woolen  socks  and  good  shoes  for  his  teet.  sal^oon  at  the  corner  of  Pell  street  and  drew  h 

vi<it  me  in  the  niiiet  hours  with  their  I  knew  that  the  judge  who  had  issued  the  Chatham  Square,  where  more  beer  was  1  got  that  interMew  1  drew  up  two  sets 


visit  me  in  the  quiet  hours,  with  their  I  knew  that  the  judge  who  had  issued  t^  Chatham  Square,  where  more  beer  was  ^  Kor  »  «rew^  up  t^o  sets 

rrnipHv  and  sorrows”  injunction  lived  III  the  town,  and  visited  sold  for  five  cents  than  any  person  of  rea-  questions,  one  ot  which  1  thought  he 

^  *  his  fine  home,  intending  to  plead  for  some  sonable  capacity  could  consume.  Dapper  would  answer  in  the  negative  and  the 

Bc-i  nt'cn  ,.pc.»p.,p,r’c  rp  relief  for  the  strikers.  His  wife,  a  little  Chuck,  always  a  gentleman  when  odier  in  the  affirmative.  I  got  into  his 

ELUV  EU  shades  ot  yeste  >  s  -  of  about  my  age,  met  me  at  the  ladies  were  present  and  always  reverential  office  and  told  him  that  I  wanted  to  read 

evTkf  ♦/-vf  inl  A  tnic  AVA..  .  ...  «4..i  •  i 


portorial  experiences  are  this  eve-  thinking  me  a  neighbor,  asked  to  the  press,  your  failing  was  booze,  but 

nings  honored  ^e^s.  All  hail  this  talked  about  the  weather  and  there  wasn't  a  crooked  hair  in  your  head, 

amiable  company  .  There  isnt  a  safe  things  for  a  while  and  then  I  said:  But,  oh  boy,  how  you  did  love  to  see 

and  sane  person  among  them,  but  I  defy  woman,  I  come  to  you  on  an  your  pic  in  the  pa  pel 

the  world  to  produce  a  more  interesting  errand  of  mercy.  neighbor  of  ours,  a  ♦  *  * 

and  agreeable  society.  Each  w-as  a  delight-  .splendid  man  and  husband,  has  been  out  /^ARL  BROWNE  of  Co.xev’s  Armv 
ful  pest,  each  a  dreamy  nut,  each  wortl^  work  for  many  weeks  and  his  feet  are  iame  came  into  the  office  of  the  San 

of  the  fame  the  world’s  press  showered  .Up  ground  Hasn’t  the  iudee  some  r  n  v  j  j 

him  "  grouno.  Odsni  me  juage  some  J  rancisco  Dailv  S  c^i<s  one  day  and  an- 

upon  mm.  ^  warm  .socks,  good  shoes  and  a  fit  suit  of  announced  that’  he  was  prepared  to  pro- 

1%/TOTHER  TONES  how  natural  vou  P9®'' -.  duce  a  wonderful  interview  with  Patrick 

Y/iviinrsK.  now  natural  you  ja^y  went  upstairs,  .\fter  a  bit  ralVwinn  thp  hpaH  rlpvil  nt  thp  «;an 

look,  in  the  same,  weather-beaten  j  followed'  her  Together  we  went  ^ 

ui..„i.  u  .Up  i;.*1p  hippi,  logcmer  we  went  Prancisco  traction  lines,  whose  public 

black  silk  dreso  and  the  little  black  bon-  through  the  closets  where  the  judges  policies  were  anathema  to  the  News  Mr 

net.  with  a  remnant  of  cheap  lace  on  it.  clothes  hung  in  a  neat  row.  We  picked  Calhoun  was  the  tvniral  traction  tvrant 

pinned  to  the  back  of  your  head.  You  out  a  very  nice  black  suit  with  a  long-  S  tt  e  t\ pical  traction  tyrant 

designed  by  nature  to  be  sontebodys  tailed  coat.  wSletl  ulSd™T  and  ,t™k-  on  S  tod  l^nMckld  Z 

sweet  old  grandmother  and  sit  by  the  ings  a  good  pair  of  shoes  and  we  then  ^  i  ■  iKp  '  -tu  .  i  u  j 

chimnevplace  darning  socks,  but  instead  rifled  a  bureau  drawer  for  shirts  and  col-  r  ^  ,1^  i  . 

nitTp  mcnHprpri  im  tinH  etevL n  tViP  1  1,1  ,  j  ^  Browiic,  radical  to  the  backbone,  should 

you  hate  wandered  up  and  down  the  lars.  We  packed  them  in  a  basket  and  I  be  on  intimate  terms  with  the  preat  macr. 

dismal  valleys  ot  industry  of  this  country,  kissed  the  dear  sister  good-bye  and  went  „ate  seems  a  bit  anomalous  but  strantrer 

spitting  fire  ot  discontent,  spreading  the  back  to  the  jail.  The  judge  may  have  hiVs  h^te 

gosi^l  of  organization,  going  to  jail  for  been  clothed  with  authority,  but  one  of  RroLe  that  f  iTwoikd  get  an  authentfc 
the  poorboy^s  in  times  of  strike,  cussing  his  injunction  victims  in  the  jail  was  interview  on  traction  subfects  S  dal^ 
the  sysUm  that  keeps  many  poor  and  a  thereafter  clothed  in  his  best  Sunday  work  would  b^  wel°rewaS  In  a  few 

few  rich  and  having  more  fun  and  excite-  suit”  i  ''ou*d  oe  well  rewarded,  m  a  tew 

ment  than  any  woman  of  your  years  *  *  ♦  back,  with  a  wad  of  copy 

i,r.m„n  tp  p..r  ph.;! i to tmn  T  Imp..-  yrp.m  >^17  _  c-u  1  /-  .Ml  h'®  hand.  M c.  Brownc  was  excited. 


^'r«mv  nm^pfeh  wprihv  ^pl^idid  man  and  husband,  has  been  out  pARL  BROWNE,  of  Co.xey’s  Armv 
dreamy  nut,  each  worthy  work  for  many  weeks  and  his  feet  are  ^  fame  came  into  the  office  of  the  ^an 
■.  worlds  press  showered  „„  Hasn’t  the  iudje  some  IwSc'i 'Sy'T.47  o„  day  IndaT 


ment  than  any  woman  of  your  years  ♦  *  ♦ 

known  to  our  civilization.  I  know  your  all  persons— Chuck  Connors,  still 

story  Mother  Jones.  You  told  it  to  me,  wearing  the  tight-fitting,  double- 
in  a  burst  of  confidence,  during  the  strike  breasted,  blue  coat  with  two  rows  of  pearl 
of  the  anthracite  miners,  in  1901.  You  buttons,  a  flat  “dicer.”  a  striped  shirt  and 
went  on  the  industrial  war-path  because  loud  tie  and  still  talking  the  lingo  of  the 
of  injustices  that  touched  your  life  and  Bowery— stuff  that  is  dead  to  this  genera¬ 
te  lives  ot  people  dear  to  you.  A  thou-  tion,  save  as  it  may  be  remembered 
sand  times  you  have  avenged  those  through  East  Side  songs  that  are  only 
wrongs.  You  have  done  ten  thousand 

times  more  good  than  harm,  and  I  honor  — 

you.  But,  Mother,  sometimes  you  have  T'ho  Inrnoet 

raised  the  mischief.  Just  for  fun,  tell  us  *  lUTyfiot 

a  storv  of  devilment.  ^ 


^^TT  was  during  the  strike  of  the  coal 
miners  down  in  West  Virginia,  and 
a  time  of  great  suffering  among  those 
p<wr  boys,  what  with  tent  colonies  in  raw 
winter  weather  for  their  wives  and  kid¬ 
dies  and  court  injunctions  that  tied  the 
unions  hand  and  foot.  I  never  have  seen 
strikers  in  a  worse  plight  and  of  course 
I  did  what  I  could  to  help  them.  One 
day  I  visited  a  county  jail  where  a  dozen 
or  more  of  the  leaders  were  confined  for 
violation  of  the  damnable  injunction. 
There  was  intense  suffering  among  them. 


tN  •em*  dtiM,  Um 
^  a«wsp«p«r  May  hara  maraly 
a  faw  ImaA-ad  mora  eireolatiaa 
Uiaa  ita  compatitor.  Tha  PraM 
ha*  40,000  more  net  paM  eiren- 
latioa  ia  ntUburgli  tliaa  tlia 
etbar  twa  araainr  newepapara 
combined — and  35,000  more  nat 
paid  circulation  in  Pittaburyb 
than  tha  other  two  Sunday  news 
papers  combined. 

THE 

PITTSBURGH 

PRESS 

A  Scripps-Hotcard  Newspaper 
ICsmbsT  of  tha  A.  B.  0. 


The  largest 
evening  paper 
circulation  in 
Baltimore 

151,059 

May,  net  paid 


May,  1927,  ssts  a  new  circula¬ 
tion  record  for  daily  papers  in 
Baltimore. 

The  NEWS,  with  iu  May 
net  paid  circulation  of  ISl,- 
059,  enjoys  a  margin  of  24,- 
141  copies  over  that  of  tha 
Evening  Sun,  its  nearest  com¬ 
petitor. 

You  reach  more  of  Balti¬ 
more  through  tha 


BALTIMORE 

NEW-S 


Largest  circulation  of  any 
daily  paper  in  the  South 


Reaching  the 

SUBURBS 

of  New  York 

Every  day  far  more  copies 
of  The  Sun  are  sold  to 
homeward-bound  commuters  at 
the  Grand  Central  Station  than 
of  any  other  New  York  news¬ 
paper. 

Advertisers  who  want  their 
messages  to  go  into  the  homes 
of  the  active,  prosperous  people 
of  New  York  City  and  its  su¬ 
burbs  find  The  Sun  the  most 
effective  medium  available. 

280  Broadway  New  York 


I.  A.  KLEIK 
SO  Esit  4Snd  Street 
New  York  City 


J.  E.  LUTZ 
6  N.  Michigan  Are. 
Chicago.  Ill. 


Sn/faJe,  The  lYsadar  City  a/  Amerfee 

Buffalo — a  profitable 
Market  for  Advertisers 

Sales  in  Buffalo  are  splen¬ 
did  for  advertisinc  (oods. 
Employment  conditions  ex- 
ceHent,  retail  and  other 
business  thriving.  One 
newspaper  will  put  your 
story  over  to  83%  of  the 
people — that  paper  is  the 

BUFFALO  Evening  news 

Remd  in  4  osstefS  Bmffmto  Hmmee 

EDWARD  H.  BUTLER 
Editor  and  Publisher 
KELLY-SMITH  COMPANY 
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Graybar  Bldg.  Tribune  Tower 

New  York,  N.  Y.  Chicago,  HI. 
Atlantic  Bldg.  Waterman  Bldg. 

Philadelphia  Boston 


A  DVERTISERS  who 
understand  the  Iowa 
situation  know  from  experi¬ 
ence  that  the  consumers’ 
market  there  cannot  be 
properly  sold  without  the 
use  of  newspapers  in  these 
twenty-one  key  cities. 

IOWA  DAILY  PRESS  ASS’N 

DAVENPORT,  IOWA. 
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the  question?  and  get  his  replies.  He  re-  saloon-keepers  all  over  the  country,  as 
to  hear  me  read  the  questions.  1  she  had  a  way  of  slipping  quietly  into  a 


then  said:  "Mr.  Calhoun,  if  you  do  not 
hear  these  questions  1  shall  assume  that 
you  have  answered  this  list  affirmatively 


city,  concealing  an  axe  under  her  skirt 
and  dashing  into  the  gaudiest  drinking 
parlor  of  the  town  where  she  would  take 
couple  of  whacks  at  the  mahogany 


this  list  negatively,’  and  he  replied, 

‘'Ml  right,  do  what  you  damn  please,’  and  drinking  rail  and  then  throw  the  axe 
^  I  have  done  that,  and  here’s  your  inter-  through  the  bar  mirror.  When  arrested 
and  it's  worth  $75,  if  it's  worth  a  she  would  make  a  temperance  lecture  in 

new  “““  ^  _ . _ I  1 _ , _ _ u..  1 _ 


cent.  ♦  *  » 

A  SK  D.^U— he  remembers  Xo.  1,” 
the  Hebrew  tramp  who  boasted  that 
he  had  visited  every  city  and  town  where 
a  daily  newspaper  is  published  in  every 
state  of  the  union  and  had  never  paid  one 
cent  for  railroad  fare.  I  have  encoun¬ 
ter^  him  in  the  East,  Middle-west  and 
on  the  Pacific  Coast,  always  in  newspaper 
offices.  He  would  slip  in  and  ask  for  the 
city  editor.  “Well,  boss,  I’m  back  again,” 
he  would  say,  deftly  drawing  from  his 
coat  pocket  a  round  potato  and  a  sharp 
knife.  In  an  instant  the  peelings  would 


court  and  have  her  fine  paid  by  the  local 
temperance  societies  that  stood  solidly  be¬ 
hind  her  in  almost  every  instance.  Mrs. 
X’ation  was  another  reformer  whose 
prophesy,  “the  saloon  must  go,”  was  ful¬ 
fill^  in  her  life-time. 

♦  *  ♦ 

^THER  guests  of  the  evening  are: 

Herr  Most,  the  anarchist,  who  kept 
a  saloon  in  Gold  street  and  wrote  marvel¬ 
ous  philosophical  essays  on  his  bar  and 
died  in  a  Cincinnati  hospital  while  utter¬ 
ing  the  wildest  blasphemies;  Steve 
Brodie,  the  bridge-jumper;  Gen.  Coxey, 
modern  Don  Quixote  of  the  industrial 


start  to  fly  and  A.  X*o.  1  would-be  in  the  field;  Rig  Bill  Haywood,  ablest  strike 


act  of  sculpturing  the  C.  E.’s  classic 
dome.  When  finished  the  miniature 
would  be  a  work  of  art.  “Two-bits” 
H-ould  recompensate  the  artist,  assuming 
that  the  C.  E.  would  also  kindly  mention 
the  fact  that  .A.  Xo.  1  had  passed  through 
the  city  enroute  west,  or  east,  as  the 
case  might  be.  Newspaper  clippings  were 
fo^  and  drink  to  this  famous  vagrant. 


leader  this  country  ever  saw ;  the  “Angel 
of  the  Tombs,”  beautiful  woman  of 
mystery  who  would  assist  any  poor 
devil  confined  in  the  city  prison  and  who 
met  a  tragic  death  in  the  New  York  Ho¬ 
tel  fire;  Rev.  Hugh  Pentecost,  fashionable 
Episcopal  clergyman  who  became  an  an¬ 
archist,  studied  law  and  was  admitted  to 
the  bar  for  the  sole  purpose  of  defending 


His  pockets  were  full  of  them — good  Iwlx)  defeated  and  criminal  people ;  leaders  of 


stories  that  reporters  in  hundreds  of  cities 
and  towns  had  written  of  the  experiences 
of  this  strange  little  bird  of  flight.  Per¬ 
haps  .\.  No.  1  has  ridden  the  golden  rods 
of  the  Heavenly  Express  by  this  time,  for 
I  have  not  heard  of  him  for  years.  He 
left  as  a  monument  his  queer  nom  de 
plume  carved  on  a  thousand  box-cars  and 
also  marked  with  white  stones  on  a  green 
hill-side  along  the  route  of  the  Sorthern 
Pacific  Railroad  in  lower  California.  It 
was  his  idea  of  how  to  gratify  an  un¬ 
common  thirst  for  publicity. 


a  dozen  cults,  some  charlatans  but  all  of 
them  interesting ;  publicity-loving  lawyers, 
rip-roaring  revivalists,  wild-eyed  artists, 
Greenwich  Village  poseurs,  persons  who 
were  “bugs”  on  sports,  cranky  college 
professors,  dreaming  radicals  and  re¬ 
formers  of  high  and  low  degree.  Such 
zealous  celebrities  make  strong  appeal  to 
the  affections  of  newspaper  men  who  see 
them  in  action  and  know  how  much  the 
society  that  usually  scorns  them  is  in¬ 
debted  to  them  for  works  of  valor,  or,  at 
least,  thrusts  at  stupid  conventions.  Pub- 


♦  ♦  *  licity  was  what  each  and  every  one  I  have 

CLEVELAND  newspaper  folk  will  re-  come  in  contact  with  sought  beyond  all 
^  member  .\nnie  Perkins  who  sold  ^**5'  because  it  flattered  the 

papers  on  the  Public  Square,  dressed  both  notion  that  they  were  distinguished 


in  summer  and  winter  in  a  boy's  suit  of 
white  linen.  “Penny  Press,  Ploin-I>ealer, 
Leader  or  Woild,”  was  her  plaintive  cry 
and  in  the  winter  the  children  used  to 
pity  her  poor,  bare  legs.  She  lived  alone 
in  a  tenement  at  the  corner  of  Ontario 
and  St.  Clair  streets,  since  renamed,  and 
ate  her  meals  at  a  doughnut  stand,  and 
though  there  were  fabulous  stories  of  her 
vast  real  estate  operations  and  other 
money-making  ventures,  she  once  told  me 
that  she  was  as  poor  as  a  church  mouse 
and  I  believed  it.  Dr.  Mary  Walker,  one 
of  the  first  women  to  be  licensed  as  a 


above  the  common  herd,  but  usually  be¬ 
cause  it  gave  them  power  to  carry  on 
their  missions  which,  rational  or  not,  were 
to  them  the  mainspring  of  life. 


U.  P.  PRINTERIZING  NEBRASiCA 


Morse  Operators  to  Be  Replaced  by 
Machine  Circuit,  Aug.  1 

The  Nebraska  leased  wire  circuit  of 
the  United  Press  will  start  operation  by 
printer-telegraph  instead  of  Morse  opera- 


physician  in  this  country,  another  eccen-  f  tt  j 

trie,  well-known  to  New  York  newspaper  of  the  United  Press 

writers,  wore  men’s  clothes,  but  she  went  r  v  u  u  *1, 

in  for  style.  Top  hat,  tail  coat,  striped  nrmtenzmg  of  Nebraska  the 

trousers  fanev  waistcoat  she  was^^a  operates  for  its  after- 

tailiar'fip.,,  at  all  functiom  to  which  "'JS  T”S™5"t!rin,r”,''r" 

Sin'r-- 

teresting  in  conversation  and  her  business  _ 

m  life  appeared  to  be  pioneering  men’s  WEFJCI  Y  ctapt«  in  rinuE-azA  w  v 
styles  for  women.  She  said  the  long  STARTS  IN  GENEVA,  N.  Y. 

gathered  germs,  “must  go,”  The  DeWitt-Kernan  Publishing  Com- 
kl*  f  prophesy  would  pany  of  Geneva  was  recently  incorpo- 

be  fulfilled  by  1927  styles.  rated  under  the  laws  of  New  York  and 

*  *  *  began  publication  of  the  Geneva  Tele- 

PROBABLY  no  one  ever  lived  who  got  \  wwkly,  July  22.  Richard  De- 

more  of  a  thrill  out  of  publicity  than  publisher  of  the  Daily  Mes- 

did  Mrs.  Carrie  Nation,  the  Kansas  tZiZJr 
saloon-smashing  lady  who  toured  the  Francis  Kemnn  u 

country,  axe  in  hand,  accompanied  by  a  Jrancis  Kernan.  who  has  been 

retinue  of  two  dozen  newspa^r  men  and  gather- 

women.  Mrs.  Nation  cared  little  what 
newspaper  men  wrote  of  her,  so  lontr  as 


;ug  organization  for  a  number  of  years, 
is  vice-president  and  editor,  and  James 
R.  Hanlon,  Geneva  attorney,  is  secretary. 


DAILY  STARTS  "SLOW  CLUB” 


her  name  was  kept  on  page  one.  She 
had  no  real^  philosophy  concerning  her 
retoTO  activities,  but  a  more  enthusiastic 

SI^'*^  Mrs”*Na^tLnfia,t  ^  club  for  girls  who  are  “anti-petters 

aSntment^  in  hi  vT  "on-drinkers  in  the  younger  ^t”  is 

dST  o  !f  '■  orgaized  by  the  .Vrn-  York  Doth 

and  ^  7®^  Mirror,  through  its  columns.  The  stunt 

She  tSe^  a  hLl  sa’oou-  is  being  directed  by  Edna  Mav  of  the 

and  r  tabloid’s  staff.  It  is  based  on  the  or- 

throuehTn  finnnU^"^  attention.  Thus,  pnization  of  a  similar  club  in  Chicago 

life  work” arid  ch  “n’  ^ence  Olive  Porter,  a  17-vi 

rk  and  she  really  did  terrorize  old  artist’s  model. 


A  Rich, 
Independent, 
Profitable  Market 


Long  Island  as  a  market  deserves  special  study  and 
attention.  Its  potential  possibilities  for  every  con¬ 
ceivable  advertised  product  are  unlimited  when  one 
considers  the  enormous  requirements  necessarv  to 
supply  over  600,000  well-to-do  people,  whose  con¬ 
suming  power  ranks  with  the  richest  markets  in  the 
country. 

In  volume  of  business  it  compares  with  any  large 
city  or  community  of  similar  population.  The  im¬ 
portant  factor  to  consider,  however,  is  that  the  Long 
Islanders  do  not  live  in  tenements  or  cheaply  con¬ 
structed  dwellings.  They  dwell  in  fine  homes,  the 
majority  of  which  are  owned  by  the  residents. 
These  home  owners  are  buyers  of  house  furnishings, 
electrical  household  appliances,  garden  tools,  etc. 
practically  all  are  automobile  owners. 

Above  all.  Long  Island  is  an  independent  market 
and  altho  adjacent  to  New  York,  each  community 
has  its  own  shopping  center,  and  the  people  patron¬ 
ize  local  trade. 

To  reach  these  people  most  effectively  you  should 
advertise  in  Long  Island’s  leading  newspapers,  listed 
below.  They  will  place  you  in  direct  contact  with 
this  rich,  independent  and  profitable  market.  They 
will  sell  your  goods  to  the  dealer  and  consumer. 
They  will  give  you  volume  business  at  the  lowest 
possible  cost. 

Ask  these  newspapers  to  send  you  the  facts  on 
Long  Island. 


Town 

Paper. 

Publication 

Days  Circulation 

Rate  per 
Inch 

Babylon 

Leader 

Friday 

3.400 

.35 

Bay  Shore 

Suffolk 

Consolidated  Press 

Thursday 

2,750 

.45 

Elmhurst 

(South  Shore  Sentinel,  Islip 
Press) 

Newtown  Register 

Saturday 

2,500 

.75 

Farmingdale 

Post 

Friday 

1.100 

.45 

Floral  Park 

The  Sunrise  Trailer 

Friday 

5,200 

.60 

Jamaica 

Queens  County  News 

Friday 

14,675* 

1.00 

Mineola 

Central  Island  Weeklies 

F  riday 

4,000 

Loot 

Patchogue 

(Hicksville,  Westbury,  New 
Hyde  Park 

Advance 

Tue  &  Fri. 

3,226* 

.55 

Woodhaven  and  Leader-Observer 

Richmond  Hill  Ubserver 

Thursday 

8,600* 

.84 

*Sworn  Net  Paid  Circulation. 

■{■$1.75  including  Farmingdale  Post  and  Garden  City  News. 
Figures  not  marked  with  a  star  indicate  total  nm  of  paper. 
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>UR  OVN 

"or  Letters 


By  JAMES  MELVIN  LEE 


CEATS  on  the  aisle  await  those  who 

want  to  see  the  Honorable  Solomon 
Spiffledink  in  action  both  at  home  and 
at  Washington,  D.  C.  The  cost  is  the 
price  of  Louis  Ludlow’s  new  book  “Sena¬ 
tor  Solomon  Spiffledink”  (Pioneer  Book 
Company,  Washington,  D.  C.)- 

“Senator  Solomon  Spiffledink”  certainly 
would  make  a  great  movie  provided  Mr. 
Ludlow  would  be  the  director  and  Ray 
Evans,  who  illustrates  the  volume,  the 
photographer.  One  reel  would  show  the 
boyhood  home  of  the  Senator  and  portray 
him  as  a  product  of  the  soil.  Another 
would  show  him  being  led  to  the  matri¬ 
monial  altar.  (This  would  be  a  relief 
for  in  most  movies  the  last  reel  ends 
with  the  introduction  of  the  clergyman 
who  ties  the  knot.)  Another  reel  would 
show  a  decision  for  a  political  career  and 
a  whirlwind  campaign  with  a  victory  at 
the  polls  through  the  voting  of  the  frogs 
that  sing  along  the  Wabash. 

Other  reels  would  show  this  successful 
candidate,  Solomon  Spiffledink,  in  action 
as  a  public  servant  at  the  national  capital. 
Possibly  these  reels  would  contain  more 
humor  than  the  others  for  they  would 
expose  the  bunkum  of  public  life  and 
thus  become  the  hokum  of  movie  life — 
the  sure  fire  stuff  for  scenario  writers. 
The  last  reel  would  be  entirely  devoted 
to  “The  Great  Debate”  with  which  the 
volume  ends. 

For  twenty-six  years  Mr.  Ludlow  has 
been  a  member  of  the  Congressional  Press 
Gallery  where  today  he  represents  the 
Colunibus  Dispatch  and  the  Ohio  State 
Jottmal.  Recently  he  has  been  elected 
president  of  the  National  Press  Club.  In 
view  of  these  facts  it  is  only  natural  that 
his  tale  should  be  liberally  sprinkled  with 
items  that  appeared  in  home  town  papers. 
Indeed,  one  can  hardly  imagine  Mr.  Lud¬ 
low  WTiting  a  volume  in  which  he  did 
not  bring  in  some  reference  to  journalism. 
As  a  matter  of  fact  he  dedicated  “Senator 
Solomon  Spiffledink”  to  a  baker’s  dozen 
of  his  associates  in  the  Press  Gallery. 
They  are :  Carl  D.  Ruth,  Cleveland 
News;  Everett  C.  Watkins,  Indianapolis 
Star;  Lorenzo  W.  Martin,  Louisville 
Times;  James  P.  Hornaday,  and  Mark 
Thistlewaite,  Indianapolis  News;  Rich¬ 
ard  V.  Oulahan,  New  York  Times;  Col. 
Edward  B.  Qark,  Chicago  Evening  Post; 
Thomas  R.  Shipp,  Thomas  R.  Shipp  & 
Co.,  Inc.,  Robert  D.  Heinl,  Listening  in 
On  the  United  States.;  Edwin  W.  Gable- 
man,  Cincinnati  Enquirer;  James  L. 
VVrigl^  Buffalo  Evening  News;  James 
P.  Higgins,  Newark  Star-Eagle ;  and 
James  D.  Preston.  Superintendent  of  the 
United  States  Senate  Press  Gallery. 

These  gentlemen  need  no  introduction 
to  Senator  Spiffledink :  they  know  him 
only  i<x)  well.  But  other  newspaper  work¬ 
ers  will  be  glad  to  have  this  close-up  of 
the  Senator — especially  in  Washington 
where  they  have  never  seen  him  in  action 
in  an  attempt  to  straddle. 

But  the  reader  should  not  jum*'  to 
c-'iiclusions  too  rapidlv.  “Senator  Solo¬ 
mon  Spiffledink”  aims  to  sho«'  Ctxigress 
at  its  worst.  The  other  picture.  Congress 
at  its  best,  is  to  be  shown  in  another 
volume,  “Senator  John  Law.”  Indeed, 
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On  and  after  August  1st  the 
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Avenue,  New  York  City. 
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the  preface  of  the  present  volume  pays 
a  line  tribute  to  the  working  members  of 
Congress  where  “patriotism  is  by  no 
means  a  lost  virtue.” 

In  conclusion  mention  mav  be  made 
in  passing  of  another  book  by  Mr.  Lud¬ 
low  that  is  of  special  interest  to  newspaper 
people.  I  refer  to  “Cornlield  to  Press 
Gallery,”  a  volume  that  even  Senator 
John  Law  would  read  with  interest. 

*  *  * 

T^HE  book,  “Problems  of  Journalism,” 
is  really  the  proceedings  of  the  fifth 
annual  meeting  of  the  American  Society 
of  Newspaper  Editors  held  in  Washing¬ 
ton,  D.  C.,  Jan.  14  and  15  of  this  year. 
It  contains  much  that  is  purely  routine 
in  connection  with  that  society  but  at 
the  same  time  it  also  includes  a  number 
of  addresses  on  various  phases  of  Amer¬ 
ican  journalism  that  are  very  much  worth 
while. 

These  addresses  were  reported  in  detail 
in  the  columns  of  Editor  &  Publisher 
at  the  time  of  the  meeting.  But  many 
editors  and  publishers  will  doubtless  want 
them  in  full  and  in  permanent  form — 
something  that  this  volume  provides. 

One  of  the  most  interesting  parts  of 
the  volume  is  a  symposium  where  editors 
discuss  pro  and  con  the  advisability  of 
personal  contacts  with  public  undertak¬ 
ings  through  official  connections.  Opinions 
seem  somewhat  divided  on  this  point. 

Malcolm  W.  Bingay,  of  the  Detroit 
News,  in  his  paper  which  discussed  the 
obligations  of  the  newspaper  and  the 
newspaper  editor,  gives  one  personal  in¬ 
cident  which  is  well  worth  quoting  for  the 
moral  it  teaches: 

A  little  while  ago  a  well-dressed  young  man 
came  into  my  office.  I  happened  to  be  dictat¬ 
ing  some  letters.  He  walked  in  and  stood  by 
the  desk.  I  had  to  stop  dictating  and  Icoked 
up  at  him. 

“.Are  you  the  managing  editor?”  he  blurted 
out. 

“I  am  very  busy  now,”  I  answered. 

‘‘Oh,  that's  all  right,  sir;  I’ll  wait,”  and 
he  sat  himself  very  comfortably  into  a  chair. 

“I’m  busy  now,”  I  again  remarked. 

“No  bother  at  all,”  he  answered  chattily. 

“Will  you  please  leave  the  room  until  I’m 
through?’'  I  asked. 

“Sure,”  and  he  sauntered  out. 

As  soon  as  I  was  through  he  popped  in  again. 

“I  want  a  job  as  a  reporter,’’  he  said.  And 
so  I  told  him: 

“You  would  be  the  last  man  on  earth  I 
would  hire  as  a  reporter.” 

He  expressed  amazement — university  gradu¬ 
ate,  been  in  the  business  for  five  years,  and 
all  that. 

“But,”  1  explained,  “What  would  a  business¬ 
man  or  any  other  man  think  of  the  Detroit 
News  if  you  walked  into  his  office  as  you  did 
into  mine  and  did  not  have  the  good  sense  to 
get  out  when  told  to?” 

“Well,  sir.”  he  said,  “I’ve  cracked  a  good 
many  whopping  stories  by  doing  just  that.” 

I  know  of  no  business  where  the  reporter  so 
wholly  represents  for  good  or  evil  his  insti¬ 
tution.  To  the  person  he  interviews,  he  is 
the  paper  from  the  press  rcom  to  the  art  de¬ 
partment.  If  he  fakes,  colors  a  story,  mis¬ 
represents  himself,  does  anything  that  a  gen¬ 
tleman  should  not  do,  the  injured  party  does 
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not  think  of  him  as  the  individual — always  it 
is  the  paper. 

Erie  C.  Hopwood,  of  the  Cleveland 
Plain  Dealer,  supplemented  the  story  just 
quoted  with  one  of  his  own: 

I  happened  to  be  in  the  office  of  the  Chicago 
Tribune  some  months  ago  and  Mr.  Beck 
{K>inted  out  to  me  a  young  man  sitting  at  one 
c.f  their  copy  desks  and  said,  in  substance, 
that  he  considered  this  young  man  one  of  the 
most  valuable  members  of  their  organization. 
He  was  valuable  because  he  had  tact,  be  bad 
courtesy,  he  had  a  pleasant  voice,  and  when 
anybody  called  up  to  complain  to  the  Tribune 
ataut  something  or  to  make  some  inquiry  or 
to  discuss  some  matter  which  he  thought  was 
a  more  or  less  personal  thing  between  him  and 
the  Chicago  Tribune,  this  young  man  was  on 
the  other  end  of  the  telephone  and  almost 
invariably  when  the  conversation  was  over 
another  friend  had  been  made  for  the  Tribune. 

Among  the  papers  that  deserve  special 
mention  may  be  listed  the  following:  “My 
Experience  in  Being  in  Contempt  of 
Court”  by  Carl  Magee,  of  the  New 
Mexico  State  Tribune;  “Interviewing — 
Its  Principles  and  Functions”  by  Edward 
Price  Bell,  Chicago  Daily  News;  “Rela¬ 
tion  of  Radio  to  Newspapers”  by  H.  V. 
Kaltenborn,  Brooklyn  Eagle;  and,  of 
course,  “The  Press  and  International 
Relations”  by  the  Hon.  Charles  Evans 
Hughes.  Quotations  are  not  necessary 
because,  as  has  already  been  mentioned, 
these  papers  were  fully  covered  in  the 
regular  report  of  the  annual  meeting  of 
the  American  Society  of  Newspaper 
Editors. 

* 

■^H/XT  might  be  called  an  editorial 
^  debate  appears  in  The  Forum  for 
August  between  William  Bennett  Munro, 
until  recently  an  editorial  writer  on  the 
Boston  Herald,  and  Walter  Lippmann, 
the  chief  editorial  writer  on  the  New 
York  World.  The  question  is  “Shall  We 
Break  the  Third  Term  Tradition?” 

Mr  Lippmann’s  answer  is  “No” — at 
least  not  in  1928.  Mr.  Lippmann  frankly 
admits  that  conditions  may  obtain  that 
would  make  it  necessary  to  abandon  the 
third  term  tradition.  But  no_  such  neces¬ 
sity  has  yet  arisen.  Believing  that  we 
have  too  many  laws  he  does  not  advocate 
a  law  against  a  third  term.  In  conclusion 
he  insists  that  a  wise  tradition  should 

Thorough  Coverage  in  One  of  the 
World’s  Richest  Baying  Centers — 
Coupled  with  the  Ability  to 
Produce  Results 

€tmeje( 

( Morning  and  Sunday) 

AND 

PinsBURGH  Chronicle  Telegraph 

(Evening  ezoept  Sunday) 

Theae  newipapert  in  Newi  and  Advertis¬ 
ing  have  the  confidence  of  their  readeri. 
Their  readers  have  the  power  to  pur¬ 
chase. 

Sold  Singly  or  Combined 
TTEBAN  E.  DICE,  Mat’l  Advg.  Mgr. 

Gazette  Square,  Pittsburgh,  Pa. 

E.  M.  BTIBKE.  Inc., 

14S7  Broadway,  Mow  York. 

ISS  S.  Michigan  Blvd.,  Chicago. 

Constitution  Bldg.,  Atlanta,  Ga. 

B.  J,  BIDWELL  COMPAMT, 

74S  Market  Street,  San  Francieoe,  Oal. 

Timee  Bldg,,  Loe  Angelee,  Oal, 
White-Henry-Stnart  Bldg,,  Seattle,  Weeh. 


NEW  YORK  STATE 

Westchester  County’s 

Fastest  Grotnng  Cities 

Mount  Vernon  and 
New  Rochelle  and 
The  Vicinity  Towns 
Are  Covered  Completely  by 

THE  DAILY  ARGUS 

of 

Mount  Vernon 

THE  STANDARD  STAR 

of 

New  RocheUe 
Both  Members  of  A.  B.  C. 

Westchester  Newspapers,  Inc. 
Franklin  A.  Merriam,  Pres. 

Mount  Yernon — Mew  Bochelle 


not  be  abandoned  without  very  good 
reason. 

Mr.  Munro’s  answer  is  “Yes”— ^ven 
in  1928.  He  believes  a  substandtial  mg. 
jority  of  American  voters  arc  satisfied 
with  the  present  administration  and  wish 
to  see  it  continued.  In  his  opinion,  n© 
great  difference  exists  between  ei<zht  years 
and  nine  years  and  a  half.  He  calls  at- 
attention  to  the  fact  that  the  tradition 
which  is  supposed  to  forbid  a  third  term 
is  not  well  grounded  from  an  historical 
point  of  view.  The  tradition  seems  to 
have  its  origin  in  a  warning  made  by 
Washington  in  his  “Farewell  .Address’’ 
against  the  danger  of  leaving  a  president 
too  long  in  office.  Mr.  Munro  insisu  that 
the  “Farewell  Address”  by  Washington 
contained  no  word  of  admonition  against 
third  presidential  terms  and  that  Washing¬ 
ton  declined  a  third  term  reasom 
explicitly  given — the  increasing  weight 
of  years  and  other  personal  reasons.  The 
fact  is  stressed  that  Washington’s  address 
was  drafted  by  Alexander  Hamilton 
“whose  aversion  to  placing  any  limita- 
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International  Classified  Advertising 
Counsellors 

Packard  Building,  Philadelphia 


B-eessY  -a  e*  tia.  idETsrs  3  S’!? 


Editor  &  Publisher  for  July  3  0,  1  927 


on  presidential  terms  is  beyond  con-  STANDARD  PROMOTION  FORMS  URGED 

AS  MONEY  SAVERS  FOR  DAILIES 


that  any  talk  of  a  dictatorship  in 
^rica  is  absurd— something  with  which 


Mr.  Lippmann  of  the  World  does  not  Containing  Market  Facts  Similar  to  Rate  Cards  Sug- 


in  agency  personnel  would  be  necessary, 
inasmuch  as  the  standardized  promotion 
form  would  be  addressed  to  the  agency, 
as  is  the  policy  at  present  in  addressing 
rate  cards. 


^*hree  wordless  editorials  illustrate  the  gested — Space  Buyers  Too  Busy  to  Read  Present  SERIES  ON  MEDICAL  SCIENCE 

printed  debate.  These  are  cartoons  which  Mass  of  Material  The  Detroit  Xews  instituted  an  innova- 

Jrt  forth  the  question  under  debate  as  -  handling  of  medical  advice 

it  arose  m  the  terms  of  brant  and  Koose-  j  SLOMANSON  last  week  when  it  started  a  series  of 

veil.  *  *  *  •  .  j  articles  presenting  the  views  of  authorities 

f  U  U  I  •  'T'O  save  or  not  to  save  advertising  pro-  the  standardized  stage  is  reached,  and  relative  to  the  most  recent  advances  in 
i  R.  PINCI,  for  whom  the  Washmg-  motion  literature?  That  is  the  ques-  instead  of  wasting  about  90  per  cent  of  medicine  and  surgery.  The  news  is  col- 
xl*  ton  Star  created  the  hrst  {wrmanent  confronts  hundreds  of  space  space  in  uninteresting  messages,  the  laborating  with  the  Joint  Committee  on 

assignment  of  “Dii^omatic  Staff  Corre-  buyers  each  day.  “Will  I  need  this  in-  literature  will  contain  almost  one  hundred  Public  Health  Education  which  includes 
spondent.”  prints  in  The  Forum  ior  Au-  formation  in  the  future?”  “Will  this  per  cent  constructive  data  about  the  pub-  members  of  the  faculty  of  the  medical 


gested — Space  Buyers  Too  Busy  to  Read  Present 
Mass  of  Material 


Bt  a.  J.  SLOMANSON 


R.  Pixel,  for  whom  the  Washing- 


pist  “Woodrow  Wilson’s  Ford  Boom.”  In  circular  matter  clutter  our  files?”  “Shall  lications.  Five  yardsticks  of  measure-  school  of  the  University  of  Michigan  who 
this  article  he  raises  the  question,  ‘‘Will  f  get  this  literature  aside  to  read  at  a  ’^“nt,  at  least,  will  be  used,  viz..  Analysis  are  internationally  known  in  medical  cir- 


the  Democratic  Donkey  be  exchanged  for  more  leisure  time?”  These,  and  many  of  Circulation,  Analysis  of  Editorial  Con-  cles.  The  plan  has  the  endorsement  of 

the  democratic  flivver  as  a  party  em-  ^,tber  thoughts  are  entertained  by  the  tent.  Analysis  of  Advertising  Linage,  Dr.  Clarence  Cook  Little,  president  of 

blem?”  ...  space  buyers,  not  considering  their  im-  Merchandising  Co-operation,  and  cur-  the  University  of  Michigan.  The  articles 

In  his  article  Mr.  Pinci  points  out  that  pulsive  decisions  to  discard  the  literature  market  activities  of  each  city.  This  are  being  compiled  by  Allen  Schoenfield, 

Woodrow  Wilson  once  picked  Henry  waste  baskets  immediately  when  information  in  standardized  form  would  University  of  Michigan  correspondent  of 

Ford  as  the  former’s  successor  to  lead  jt  is  received.  One  space  buyer,  being  eliminate  the  problem  of  “throw  away”  the  Detroit  News, 

the  Democratic  party  on  the  ground  that  jq  busy  compiling  schedules,  answering  o’",  retain  literature, 
the  latter  knew  people.  Mr.  Pinci  insists  correspondence,  interviewing  space  sales-  H  is  impossible  to  mention  all  the  va- 
that  Wilson  at  the  time  of  his  death  was  men,  and  doing  innumerable  other  duties,  ’"’ous  forms  of  literature  mailed  to  space 

grooming  Ford  for  the  presidential  race  decided  to  file  all  promotion  matter  for  buyers,  but  the  destination  of  most  of  it  TBOtnUt 

and  that  America  may  yet  see  the  Ford  future  reference,  and  at  the  end  of  six  ’s  the  waste  basket,  without  the  circular  w-aia;  CSSSSj  WWnu 

flivver  in  the  ring  and  possibly  on  the  months  found  the  four  filing  sections  of  matter  ever  making  any  favorable  impres- 

ballot.  *  *  .  cabinet  so  jammed  that  he  had  to  mii^s  of  the  recipients.  These  two  newspapers  offer 

*  *  „  decide  whether  to  get  a  new  cabinet  or  The  standardized  form  would  save  pub-  . 

I^ARY  DIXON  THAYER  who  writes  stop  filing  the  future  promotion  material.  Ushers  thousands  of  dollars  annually  in  •  •  m’  v  i,  ' 

a  daily  column  for  the  Philadelphia  After  realizing  that  he  never  referred  to  eliminating  duplication  of  mailing  pieces.  service  in  New  York  avail- 

Evening  Bulletin,  contribues  to  The  any  of  the  filed  literature  since  it  seldom  .At  the  present  time,  it  is  not  unusual  for  able  as  a  unit  under  a  single 

Fonm  for  August  some  charming  verses  contained  any  of  the  information  he  almost  all  the  principal  executives  of  contact.  The  600,000  Daily 

entitled  “Pixies’  Leaves.”  She  deserves  wanted,  instructions  were  given  to  the  agencies  to  receive  the  same  literature.  World  _  Fvfvivc  Wnmn 

another  mention  in  “Our  Own  World  of  file  clerk  for  other  use  of  the  cabinet,  and  in  almost  every  case  the  same  pieces  .  *  ^ 

Letters”  because  E.  P.  Dutton  &  Co.,  He  thought  that  too  much  time  and  are  routed  to  the  space  buyer  without  the  readers  constitute  a  highly 

have  accepted  her  new  book,  “End  of  trouble  was  involved  in  filing  the  litera-  envelopes  being  opened  by  the  addressees.  concentrated  force  to  be  reck- 

Things.”  ture,  so  the  filing  was  discontinued.  This  Invariably,  agency  mailing  clerks  have  oned  with  in  any  campaign 

*  *  *  example,  multiplied  hundreds  of  times,  been  instructed  to  route  all  promotion  -k 

A  COLLEGE  education  seems  to  be  a  will  give  publishers  an  idea  of  how  much  literature  to  the  space  buyers,  thus  hav-  oistriDu- 

handicap  for  newspaper  work,  ac-  space  buyers  regard  circular  matter.  ing  them  receive  three  or  more  pieces  of  Greater  New  York, 

cording  to  an  article  in  Liberty  for  July  Yet,  it  is  of  the  utmost  importance  that  the  same  literature;  truly  a  heavy  waste 
30.  TTie  article  is  signed  by  the  initials  agency  space  buyers  should  receive  in-  of  money  and  opportunity  by  the  pub- 

R  C  and  the  author  says  that  when  he  formation  about  the  many  publications,  Ushers.  WIJv  ^iSSSfiS^  OwulMI 

left  college  to  become  a  reporter  his  and  it  seems  obvious  that  because  of  the  The  standardized  form  would  likewise  Pulitzer  Buildine  n.w 


These  two  newspapers  offer 
the  most  powerful  all-day 
service  in  New  York  avail¬ 
able  as  a  unit  under  a  single 
contact.  The  600,000  Daily 
World  —  Evening  World 
readers  constitute  a  highly 
concentrated  force  to  be  reck¬ 
oned  with  in  any  campaign 
designed  to  effect  distribu¬ 
tion  in  Greater  New  York. 


aaof«i 


feeling  of  superiority  was  not  an  ad-  great  amount  of  literature  they  do  re-  save  thousands  of  dollars  for  publishers 

vantage  to  his  trade.  ceive,  the  filing  of  it  is  necessary  for  in  eliminating  personal  names  from  their 

Here  is  what  R.  C.  says  about  his  future  reference,  as  they  never  could  di-  records,  and  cutting  the  costs  of  mailing 

daughter  who  broke  into  the  newspaper  gest  all  the  material  received  in  one  day.  lists  in  half,  since  no  record  of  changes 


Pulitzer  Building,  New  York 
Tribune  Tower,  Chicago 


game  without  a  college  education:  Thus  arises  the  problem:  what  informa- 

Sbe  has  been  at  work  only  a  few  months.  t'O"  should  be  mentioned  in  the  circular 
is  already  a  better  reporter  than  I  was.  matter? 

Ste  fresh  interest  of  nineteen  instead  Too  manv  writers  of  advertising  nro- 

ef  the  somewhat  Wairf  attitnd.  of  .  n.eh.io.  *n<iny  writers  oi  auyeriising  pro 


She  has  the  fresh  interest  of  nineteen  instead 
«f  the  somewhat  hlasd  attitude  of  a  Bachelor 


UK  MfuicwudiL  uiaiw  aibiiuue  oi  a  sacaeior  «■.  a  «  a  .1  • 

sf  of  twenty-three;  and  for  a  reporter  mot’on  literature  are  SO  close  to  their 


this  is  an  advantoge.  ^  business  that  they  fail  to  get  the  outside 

i-.f*  **  ?“**’**’  viewpoint.  They  fail  to  use  the  correct 

litentnre  as  I  aiay  out  sbe  seems  to  have  a  j  a.*  i  e  a.  j  at.  i, 

•ore  terse,  snappy  newspaperese  style  than  yardsticks  of  measurement  and  thereby 
asst  college  graduates.  You  may  say  that  misdirect  the  greater  part  of  their  efforts. 
newspapCTw  style  is  not  an  advantage  to  How  can  these  efforts  be  more  profitably 
•e.  writing.  It  m  if  one  works  on  a  news-  directed,  and  what  information  must  the 
T  Wiere  that  one  year  as  a  reporter  in  a  space  buyer  have  in  order  to  make  a 
Roing  about  town  and  meeting  every-  correct  decision  when  purchasing  publica- 
one  from  burglars  to  billionaires,  and  using 
•oet  wiU  steadily  to  make  people  tell  things  Space. 

2?  want  to  tell  you,  is  a  better  educa-  Since  most  of  the  material  sent  out  by 
yars  at  college^'”*'  publishers  reaches  the  space  buyers  when 

It  would  be  interesting  to  know  what  occupied  with  other  mat- 

coil^  bred  newspaper  men  think  about  ^ 

tbe  value  of  a  cd^^e  course  for  their  employed  to  have  them 

h  proved  b,  ^U^edt' 

a  a  a  'og  been  slow,  yet  it  seems  that 


^Detroit — 


Free  Press  circulation 
reaches  31,000  more 
than  the  total  number 
of  families  owning  their 
own  homes. 


Cline-Westinghouse 
Double  Motor-Drive 
with  full  automatic 
pushbutton  control 

is  used  by 


Cfie  “jFret  $rts(0” 


Ellkhart  Truth 

Elkhart,  Ind. 


"Starts  the  day  in  Detroit" 


Ask  them  about  it 


-.Of  tl«  Dallas  (Tex.)  Morning  News  ^eir  rate  cards 
pnnts  in  The  American  Mercury  for  T  ?*• 
August  a  picturesque  personality  sketch  - 
of  Sam  Houston.  '"“ted  from  all 

Elsie  McCormick,  of  the  New  York 
WorU  staff  contributes  to  the  same  issue 
u  of  Doom,”  a  sketch  of 

EHen  G.  White  “who  has  ruled  the 
Day  Adventists  with  an  authority 
w^nte  enough  to  ring  envy  from  the 
puissant  prisoner  of  the  Vatican.” 


Argumentative  statements  will  be  elim¬ 
inated  from  all  direct  mail  matter  when 


With  a  itable,  uninSated. 
liberal  pursed  circulation 
productive  of  greater  adver¬ 
tising  returns  at  lower  cost 


CLINE  ELECTRIC  MFC.  CO. 

Chicafo:  111  W««t  Washinston  Straat 
Naw  Yodfci  47  Waat  34th  Straat 
San  Frandaco:  Flrat  National  Bank  Buildins 


largest  Circulation 

and 

largest  Volume  oF 
Advertising 

of  dny  Daily  west  of  the 
Missouri  river. 


.  ROTO-„ 

Gravure 


IT  WILL  PAY  YOU  TO 
HIRE  TRAINED 
MEN 


ha^e  something 
to  SELL'-  ^ 


LOS  ANGELES 

evening  herald’ 

kepresentatives 

JIHN  H.  LEDERER.  910  Hswst  BM|. 


Sections 

jbr 

Newspapers 
&  Magazines 

STANDARD 


AmbitiouB  young  men,  schooled 
in  every  branch  of  the  newspaper 
or  magazine  fiel^  may  be  secured 
to  fill  that  opening  on  your  pub¬ 
lication  by  simply  making  your 
wants  known  to  the  Personnel 
Bureau  of  Sigma  Delta  Chi,  pro¬ 
fessional  joumaUstic  fraternity. 


No  Charge  To  Employers 


t*t,  HEIBERT  W.  MSLOSEY,  604  Tlnti  SM«!  ■ 


GraVure  Corporation 

I  LOUISVILLE.  KENTUCKY 

^ 


Avail  yourself  of  this  free  serv¬ 
ice  to  replenish  3rour  staff  when¬ 
ever  the  occasion  requires.  Write 
or  wire  John  G.  Earhart,  836 
Exchange  Ave.,  Chicago,  lUL,  and 
he  win  put  you  in  touch  with  the 
right  man. 


y 
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Editor  &  Publisher  for  July  30 ,  1  927-- 


CHAIN  STORE  VOLUME 
MAKES  HIGH  RECORD 


General  Prosperity  Revealed  in  Large 

Gains  of  Leading  Groups — Mail 
Order  Houses  Also  Show  Big 
Gains 

Indications  of  prosperous  conditions  are 
given  by  the  record  breaking  sales  of 
mail  order  and  chain  store  concerns. 
Sales  of  twenty-one  of  these  firms  for  the 
first  six  months  of  Jthe  year  show  a  large 
gain  over  the  corresponding  period  of 
1926,  and  indications  are  that  a  new  high 
record  will  be  established  at  the  end  of 
the  year. 

For  the  first  half  of  the  year  business 
of  these  twenty-one  representative  com¬ 
panies  totaled  $584,880,967,  compared  with 
$533,333,552  in  the  same  period  of  1926, 
a  gain  of  9.7  per  cent.  Although  this 
gain  is  somewhat  lower  than  that  shown 
in  the  same  period  of  1926  over  1925, 
when  the  increase  was  12.4  per  cent,  this 
decrease  was  confined  to  the  business  of 
the  mail  order  houses,  the  chain  stores 
having  made  an  even  better  showing  this 
year. 

Although  1926  was  a  record  year  for 
the  chain  stores,  twelve  of  the  more 
prominent  of  the  five  and  ten  cent  sys¬ 
tems  did  a  business  in  the  first  six 
months  totalling  $259,057,908,  an  increase 
of  13  per  cent  over  the  same  period  of 
1926.  Vigorous  expansion  programs  by 
all  the  better  established  chains  are  held 
responsible  for  a  large  part  of  this  in¬ 
crease.  Neisner  Bros,  topped  the  list  of 
these  stores  with  a  76.3  per  cent  gain  in 
business,  followed  by  J.  J.  Newberry 
Company,  with  53.6  per  cent.  F.  &  W. 
Grand  came  third,  its  gain  totaling  22.2 
per  cent. 

Of  the  retail  general  merchandise  chain 
group,  J.  C.  Penney  Company  came  first 
with  a  gain  in  six  months’  business  of 
29.6  per  cent.  Kinnear  Stores  and 
Leonard,  Fitzpatrick  &  Mueller  came 
next  with  gains  of  15.2  per  cent  and  3.8 
per  cent,  respectively. 

Piggly  Wiggly  Western  States  Com¬ 
pany,  a  chain  of  grocery  stores  in  South¬ 
ern  California,  showed  a  large  advance 
in  business.  To  date  this  year  sales  have 
equaled  $6,502,6%,  82.6  per  cent  more 
than  those  reported  at  this  time  last  year. 
Drug  store  chains  also  did  record  busi¬ 
ness. 

Following  table  gives  sales  of  twenty- 
one  representative  mail  order  and  chain 
store  companies  for  the  first  six  months 
of  1927  compared  with  1926,  and  the  in¬ 
crease  in  1927  period  over  that  of  1926: 


1927 

1926 

% 

Sears.  Roebuck .  .  $  1 29,726,556 

$126,621,823 

2 

MontR.,  Ward... 

92.236,6H 

95,216,710 

*3 

F.  W.  Woolworth 

116,766,245 

107,201,449 

8 

S.  S.  Kresge. _ 

55,901,171 

49,837,324 

12 

S.  H.  Kress . 

23,359,046 

21,688,113 

7 

W.  T.  Grant.... 

17,066,083 

14,395,449 

18 

McCrory  Stores . . 
F.  &  W.  Grand . . 

16,972,689 

14,183,099 

19 

5,388,813 

4,409,640 

22 

T.  J.  Newberi^ . . 
Metropolitan  Strs 
McLeflan  Stores. 

5,381,646 

3,502,570 

53 

4,006,631 

4,305,592 

13 

4,248,830 

3,183,787 

33 

G.  C.  Murphy... 

4,188,347 

3,261,180 

28 

Neisner  Bros . 

2,593,069 

1,470,118 

76 

Isaac  Silver . 

2,285,338 

1,788,235 

27 

I-ouis  K.  Liggett 

28,475,654 

24,711,111 

15 

Peoples  Drug.... 
Piggly  Wiggly 
Western  . 

3,743,297 

2,829,550 

32 

6,502,696 

3,560,720 

82 

T.  C.  Penney.... 
Leonard  Fitzpat- 

59,712,526 

46,074,564 

29 

rick  &  Mueller 

2,583,278 

2,486,865 

3 

Kinnear  Stores . . 

1,129,902 

980,385 

IS 

F.  Farmer  Cdy.. . 

1,712,536 

1,514,268 

13 

‘Decrease. 

COMBAT  MAIL 

SALES 

Unsolicited  Goods  Deluge  Richmond 
and  Ad  Club  Advises  Public 


•An  attack  on  direct  mail  selling  in 
Richmond  in  which  unsolicited  merchan¬ 
dise  is  sent  through  the  mails,  wfith  the 
request  that  either  the  money  for  the 
go^s  be  forwarded  or  the  goods 
returned,  has  been  launched  following 
investigations  of  Horace  Cans,  of  the 
Richmond  (Va.)  Advertising  Club,  with 
the  co-operation  of  the  Retail  Merchants’ 
-Association  and  the  Chamber  of  Com¬ 
merce. 

More  than  10,000  people  of  Richmond 
have  recently  received  unsolicited  pack¬ 


ages  of  neckties,  initialed  handkerchiefs 
and  other  products. 

A  newspaper  advertisement  recently  run 
by  the  Better  Business  Bureau  of  Phila¬ 
delphia  emphasized  the  following  state¬ 
ment  : 

“You  do  not  have  to  buy  unordered 
merchandi.se.  You  do  not  have  to  return 
it,  even  if  sufficient  postage  is  inclosed 
for  that  purpose.  Simply  keep  it  with 
reasonable  care.  If  the  company  wants 
it  back  again  they  will  have  to  send  a 
(ualified  agent  for  it.” 


PAPER  FIRM  MOVES 

The  Canadian  Export  Paper  Company, 
Ltd.,  will  move  .Aug.  1  from  247  Park 
avenue  to  the  Graybar  Bldg.,  New  A’ork. 


BUYS  PROVINCIAL  PAPERS 

William  Harrison,  chairman  of  the  In- 
veresk  Paper  Company  and  allied  under¬ 
takings.  who  came  into  prominence  in 
the  newspaper  world  last  year  when  he 
acquired  The  Illustrated  Newspapers, 
Ltd.,  a  famous  group  of  London  illus¬ 
trated  high  class  weeklies,  has  just  pur¬ 
chased  the  controlling  interest  in  the  firm 
of  George  Toulmin  and  Sons,  Limited,  of 
Preston,  Lancashire,  proprietors  of  the 
Lancashire  Daily  Post.  Preston  Guardian, 
weekly,  and  the  Blackburn  Times,  weekly. 
There  is  to  be  no  change  in  the  man¬ 
agement  or  staff  of  the  newspapers  owned 
by  the  firm,  and  £25,000  of  the  purchase 
money  is  to  be  applied  for  distribution 
amongst  the  members  of  the  staffs. 


NEW  QUINCY  (MASS.)  WEEKLY 

The  Quincy  (Mass.)  Transcript  a 
weekly,  last  week  began  publication.’  h 
is  published  by  the  Transcript  Publishino 
Company  at  Jamaica  Plain,  Mass.  J(S 
F.  Garrick  is  publisher  and  editor 
George  E.  Parker,  formerly  advertising 
manager  of  the  Quincy  Patriot- I^dge^ 
in  charge  of  advertising.  William  'a. 
Murphy,  formerly  on  the  now  defunct 
Quincy  Journal-Enterprise,  is  on  the  edi- 
torial  staff. 


GOES  TO  EIGHT  COLUMNS 

The  Camden  (.Ark.)  Eicning  News 
on  Sept.  1  will  change  to  an  eight-column 
page  size. 


Modern 

Composing  Room 
Furniture 


as  made  by  us  will  speed 
up  produrtion  and  reduce 
costs — a  real  saving  in 
your  Pay  Roll.  Are  you 
interested?  If  so,  consult 
your  regular  dealer  in 
printers’  supplies  or  write 
us  direct. 


Do  it  now! 

HAMILTON  MFC.  CO. 

TWO  RIVERS,  WIS. 


Drive  and  Control 
for 

Newspaper  Presses 

A  representative  instal¬ 
lation  on  a  Duplex 
Unit-Type  press  is  a 
100-h.p.,  a-c.  equipment 
at  the  Paterson,  N.  J., 
Press-Guardian.  This 
is  a  repeat  order. 

GENERAL  ELECTRIC 


Halvorsen  Newspaper 
Stiifnng  Machines 

are  now  'oeing  used  by  many  of  the  leadinf 
newspapers  from  coast  to  coast  and  border 
border.  In  one  plant  the  machine  has  saved 
one-fifth  of  its  cost  in  six  months.  QPapers 
can  be  delivered  in  better  condition  to  dis¬ 
tributors  and  to  the  readers. 

After  a  thorough  investigation  you 
tuiU  unnt  to  invest 
W rite  for  full  furticulars 

NONPAREIL  MACHINE  COMPANY 
36  S  Throop  Street,  Chica{(o 


Fastest,  most  easily  operated, 
most  accurate  and  duiabla  flat 
raaiing  box  you  can  buy.  Per¬ 
fectly  nalancad.  ^New  dcMgo  lock- 
np  bar  allosrs  tor  quick  change 
ssbenregulmtng  thickneas  of  casts. 
Poasttve  quick  lock  •  up  at  four 
points  on  box  with  one  lever 
morement.  Write  for  complete 
catalog  of  Gots  Stareotyping 
Marhmery. 


THE  GOSS  PRINTING 
PRESS  CO.,  CHICAGO 


SAVE  A  MINUTE 

in  packing  a  matrix  and  you  will  often  beat  the  other 
fellow  to  the  start. 

Space  Packing  Felt  that  is  soft,  tears  easily  and  stays 
put,  will  do  it  for  you. 

We  manufacture  it  in  four  thicknesses — No.  25,  No.  35, 
No.  40  and  No.  50. 

MOULDING  BLANKETS  all  kinds. 

Red  and  Blue  Drying  Blankets. 

Prepared  Matrix  Paste. 

The  above  are  only  a  few  of  our  specialties. 

New  England  Newspaper  Supply  Co. 

Worcester,  Mass.,  U.  S.  A. 

Cable  Address  NENSCO — ^Worcester 


EQUIPMENT— SUPPLIES 

Essentials  to  every  newspaper  publisher,  are  mar¬ 
keted  most  economically  through  the  advertising 
pages  of  EDITOR  &  PUBLISHER.  This  publication 
is  the  ever  present  salesman  for  its  advertisers. 
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editor  &  PUBLISHER 

Classified  Advertising 
Information 
RATES 

SITUATIONS  (Caih  with  Order) 

1  Time  —  .50  per  line 

3  Times  —  .40  per  line 

all  other  classifications 

(Cash  with  Order) 

1  T-me  —  .75  per  line 

4  Times  —  .60  per  line 

White  space  charge  at  same  rate  per  line 
aer  insertion  as  earned  hy  frequency  of  in¬ 
sertion.  Minimum  (Contract  space,  three 


EMPLOYMENT 


EMPLOYMENT 


MECHANICAL 


Help  Wanted 


Situations  Wanted 


Equipment  for  Sale 


EiKtorial  Executive,  thoroughly  experienced. 
Correspondents— National  Jewish  Daily  Wants  more  than  five  years  on  present  job.  more  than 
Correspondents  Everywhere.  Jewish  Daily  five  on  preceding  one.  fine  record,  seeks 

Bulletin.  621  Broadway. _  responsible  connectioii^  with  aggressive,  growing 

daily. 


Secretary  to  newspaper  executive.  Outstand¬ 
ing  opportunity  for  young  man,  gentile,  22.38, 


$75.  C-856.  Editor  &  Publisher. 


...B  E<9tor,  40,  Protestant,  total  abstainer,  widely 

interested  in  business  side  of  journalism.  Must  experienced  metropolitan  and  small-city  papers; 
lie  expert  with  shorthand  and  good  typist.  Satis-  now  employed;  wishes  permanent  connection 
factory  compensation  to  right  man.  State  age,  small  afternoon  daily  in  Southeast.  Capable 
experience,  references  and  telephone  number,  taking  complete  charge.  Address  C-822,  Editor 

C-864,  Editor  &  Publisher.  &  Pimlisher. _ 

'  Editorial  Writef^V'igorous  and  snappy  edito¬ 

rials  on  Democratic  politics  and  Government 
activities.  Small  compensation.  C-847,  Editor 
&  Publisher. 


Sitnutious  WuiUmI 


lines.  The  Editor  4  Publisher  reserves  the  Advertamg  Manager,  Solicitor — Alert,  capable, 
right  to  classify,  edit  or  reject  any  adver-  aggressive  advertising  solicitor  with  successful 


tisement. 


ADVERTISING 


General  Promotion _ 

ii  You  "Want  Mere  Local  Advertising  PUt  us  * 
to  work  for  you  selling  our  “Worthwhile 
Features.  Write  F.  G.  Hogan  Syndic^e, 
Lemcke  Bldg.,  Indianapolis,  Ind.,  or  Kane,  Pa. 


record,  now  solicitor  on  daily  in  city  of  70,000 
seeks  permanent  position  as  Advertising  Man¬ 
ager  in  smaller  city.  Accustomed  to  producing 
against  odds.  Present  position  six  years.  Net 
obliged  to  change  but  present  opportunity 
limited.  Can  arrange  for  personal  interview. 
Thirty  one.  married,  enthusiastic.  C-867,  Editor 
Publisher. 


E  xecutive— Available  to  publisher  on  two 
weeks’  notice,  the  services  of  expert  upbuilder 
of  small  dailies.  Can  do  work  of  several 
ordinary  men  as  editor  and  general  manager. 
Can  hire,  fire,  buy  to  advantage  and  apply 
modern  methods  to  ad,  news  and  circulation  de¬ 
partments  at  no  extra  cost.  Record  shows 
two  successes,  third  under  way.  Recommenda¬ 
tions  from  successful  publishers,  would  want 
eighty,  with  small  increase  on  each  thousand  for 
circulation  boost.  C-846,  Editor  &  Publisher. 


Supplies 


Advertiamg' — You  may  be  wanting  a  man  of 
my  experience.  21  years  on  Minneapolis 

Tribune.  Have  had  direction  of  local  adver-  - - ;  r~  ~  ^ 

tising  and  was  assistant  advertising  manager  Executive  wants  opportunity  as  Business  Pro- 

Art  work  and  Benday  ef-  to  Mr.  (rerald  Pierce  and  Mr.  Wm.  McB.irbour.  motion.  Advertising  or  Circulation  Manager. 

144  vVest  32nd  Am  thoroughly  familiar  with  the  department  ^8?  37,  twenty-four  ye^s  experience  on  metro- 

store  run  and  the  automobile  department.  Mv  t*olitan  newspapers.  Thorough  knowledge  of 

-  age  is  41.  The  Tribune  paid  me  a  salary  of  entire  newspaper  operating.  Outstanding  pro- 

more  than  $6,000.  W’ill  be  pleased  to  receive  a  motion  ability.  Best  references;  $7,50()  salary, 

proposition  from  either  a  metropolitan  or  a  small  Will  take  second  pajier.  with  smaller  salary  and 

town  daily.  I.  J.  Hentschell,  4603  Vincent  ave.  bonus  on  increase.  C-860.  Editor  &  Publisher. 

South,  Minneapolis,  Minn. 


fects.  Bourges  Service,  Inc., 
street.  New  York. 


business  opportunities 


Broker* 


In 


_  Any  CapixHy — Young  woman,  college 

Ewhig  Paper,  North  Carolina,  very  desirable,  ^  FMmrtve  six  venrs  graduate,  with  degree  in  journalism  and  work 

occupying  exclusive  fertile  field;  earning  more  p  home  economics.  No  practical  experience  ex- 

than  25%  net  on  price  asked;  nice  modern  plant;  orwnizer.  college  publications.  Eager  to  learn 

good  circulation;  initial  payment  $40.^.  Also  ic^rharies^^street^  Nei™^*'6h?i°'  "'’''"K  anything  th«  w_ill  give  me  a 

BvBnino  naner.  southern  Call-  Charles  street.  Newark.  Ohio.  j„  newspaper  work.  0-858.  Editor  & 

Publisher. 


For  Sain-  Four  Mergenthaler  EUectric  pots,  2S0 
volts,  60  cycle,  A.  C.,  complete  and  in  excel¬ 
lent  order.  Changing  because  of  rate.  The 
Daily  Pantagraph,  Bloomington,  Ill. 


'For  Sale — Oie  complete  photo- engraving  plant. 
Miles  Machinery  Co..  64  West  23d  St.,  New 
York. _ 

Job  Presses,  Paper  Cutters,  Wire  Stitchers, 

etc. — A  complete  line.  Overhauled  and  guar¬ 
anteed  machines  at  bargain  prices.  Easy 
terms.  Hoffman  Tvpe  &  Engraving  Co..  114 
F'.  13th  St.,  N.  Y.  City. 

Printers  am)  Bookbinders: — Two  Revolution 
Presses,  Drum  Cylinder  Presses,  Power  Paper 
Cutters.  Lever  Paper  Cutters,  Colts  and  Lini- 
yersal  Presses.  Chandler  &  Priee  Presses.  Gold¬ 
ing  Jobbers,  New  Style  Gordon  Presses.  C.  &  P. 
Presses,  with  Miller  Feeder,  Multi  Color  Presses 
Fhlders.  Punches,  Perforators.  Wire  stitchers 
Numbering  Machines,  Standing  Presses,  Em¬ 
bossers,  Shears,  Proof  Presses,  at  greatly  re¬ 
duced  prices  and  upon  most  liberal  terms 
American  Tyne  Founders  Co..  96  Beekman  St., 
New  York  City. _ 

Used  Goss  M^t  Rcller  for  wet  mats  only,  for 
sale  cheap.  The  Goss  Printing  Press  Co.,  153 
So.  Paulina  St.,  Chicago,  HI. 


Jery  desirable  evening  paper,  southern  Cali- - 

fornia.  J.  B.  Shale,  Times  Bldg.,  New  York.  Advertiaing  SnlesniBn  and  Representative _ 

High  Srade  Properties  in  Kansas,  MUsiwri,  interested  to  work  in  Chicago  territory  for  a  Mechanical  Superintendent,  three  years’  ex- 
Iowa,  Nebraska,  Oklahoma  and  Arkansas,  both  newspaper  or  other  publication  or  a  publisher’!,  perience  afternoon  paper,  city  of  thirty  thousand, 
daily  and  weekly;  exclusive  listings;  no  damag-  representative.  Effective,  energetic,  progressive  ^-ants  to  make  change.  C-865,  Editor  & 
ing  publicity;  personal  service  in  every  deal;  and  financially  responsible.  Correspondence  con-  Publisher 

special  attention  to  financing.  All  matters  fidential.  High  class  references.  C-857,  Editor  _ I _ 

absolutely  confidential.  High  grade  newspaper  &  Publisher. _ 

^BM^**  KanMs'  Gtv  Mo’  Advertising  Salesman  with  five  years’  experi- 

— In  vond  emidition  5"''  an  excellent  record  wants  opportunity  Newrspaper  Advertising  Executive  seeks  new 
Tra*  Jomral.  established,  in  to  '"crease  linage  for  sound  newspaper.  Has  connection.  Now  employed  by  a  foremost 

lapable  of  «Pans'j?m .  •'“d  merchandising  experienM  that  inspires  con-  eastern  daily.  Thoroughly  experienced  in  news- 

structive  promotion  work.  Employ^  avail-  paper  advertising  management;  splendid  record 
able  on  reasonable  notice.  C-861,  Editor  &  builder  of  national  and  local  linage.  Age 

thirty-four,  married,  excellent  address  and 


SUPPLIES 


Metal 


Asking  price,  $17,500  cash.  Harris-Dibble  Co., 
345  Madison  Avenue.  New  York  City. _ 


Stamfard  Linotype,  Stereotype  and  Monotype 

metal  at  substantial  discounts  when  purchased 
in  ton  lots  or  oyer.  Let  us  iiuote  you.  Amerr 
can  Alloys  Company,  1939  East  Sergeant  St, 
Philadelphia. 

I  WE  CONNECT  THE  WIRES  I 


Publisher. 


Newspaper  Interest  Wanted 

PublisiKr  •  Editor  -  Manager,  experienced  _  __  _  ^ 

editorial,  bu.siness  and  other  departments,  who  operation  of  a  newspa. 

has  just  built  up  and  sold  successful  daily,  needs  circulation  or  aayertising  I  can  pr^uce 
seeks  new  connection.  I  oung,  energetic,  re-  either  without  incurring  heayy  expenses, 
sourceful.  Would  consider  iiu-estment  or  References  and  full  details  furnished  upon  re- 
temporary  salary  arrangement.  C-869,  Editor  quest.  Salary  to  start  $5,200  per  year  and 

&  Publisher. _ _ _  bonus  on  increased  business.  Address  C-829, 

- Editor  &  Publisher. 


Business  Maaager^Mr.  Publisher,  are  you  in  appearance;  twelve  years  diversified  experience 
need  of  a  business  manager  that  knows  each  "ewspa^r  ^vertising.  Introductoy  reference: 

newspaper.  If  your  paper  J.ame*  Brown,  Publisher  of  Mitor  &_Pub- 

~  •  •  -  lisher.  Complete  li 

Editor  &  Publisher. 


Service 


News  Executive  and  Writer,  exceptional  ex¬ 
perience,  free  September  1.  College  man.  37, 
married.  Nine  years’  newspapers  from  reporter 


Tc  Out  of  Towm  Concerns.  You  can  secure  all  Br,”‘  reputation,  .  .  ^ 

the  advantages  of  a  New  York  address,  includ-  "yeen  yMrs  experience  on  large  Eastern  to  managing  editor,  seven  years  Associated 

ing  the  services  of  established,  fully  furnished  "*''.7.  ""'".K  Editorial  page  cartoons,  desires  Press,  two  vears  United  Press.  Organizer  and 
and  equipped  offices,  where  your  interests,  en-  *'V!  Preferably  in  developer  of  news  staffs.  Puts  accuracy,  fair 

Quiries.  callers  literature,  mail,  or  samples  ♦"e  East.  L-859.  Editor  &  Publisher.  play  ahead  of  sensations.  Understands  money 

will  lie  intelligently  and  properly  handled,  for  .......  i  i  comes  from  business  office.  Address  C-866, 

a  nominal  aniiual  charge  Address  (by  letter  ‘'*1"'**  ctmuecUoa  on  paper  Editor  &  Publisher. 

only)  Suite  1004.  at  1841  Broadway  (Columbus  twenty  years’  ex-  - - — - 

-  -  --  --  -  '  penence  as  circulation  manager  on  large  and  Reporter*  eight  years  on  good  dailies,  splendid 


Circle).  New  York  Citv. 


CIRCULATION 


small  dailies.  Producer  of  maximum  results  at 
minimum  cost.  Familiar  with  eveiy  detaiL  also 
A.  B.  C.  records.  Reasonable  salary.  Refer¬ 
ences.  C-830,  Editor  &  Publisher. 


Promotion 


Circuktioa-  When  quick,  additional  circulation 
coverage  becomes  necessary,  remember  that 
our  twenty  years  in  this  one  line  of  endeavor 

is  your  proof  against  experimenting.  Write  or  ^  .  ...  .  ... 

wire.  Pacific  Coast  Circulation  Service,  Bell  wtm 

Block.  Cincinnati,  Ohio. 


record;  make  friends  easily  for  your  paper; 
college  man.  C-862,  Editor  &  Publisher. 

Service  Dep’t  Manager  of  three  publications 
open  for  connection.  Prolific  writer.  $60. 
Available  Aug.  8th.  C-849,  Editor  &  Publisher. 

Telegraph  Editor,  handling  full  wire  and  fea¬ 
tures;  fast,  accurate,  eight  years’  experience. 
C-863.  Editor  &  Publisher. 


T^'EEKLY  and  job  plant  for 
sale  at  $15,000;  cash  $6000; 
easy  terms.  Receipts  $^,000 
per  year;  expenses,  including 
owner’s  salary,  under  $20,000. 
Fast  growing  New  England 
town  of  15,0(X).  Opportunity  for 
practical  publisher  who  can  sell 
advertising  and  printing.  Men¬ 
tion  our  No.  8797. 


Fcrnald'S  Exchange.  Inc 

StCUNITY  BLOa.  SFRINariSLO,  Mass 


lator;  take  charge  circulation  or  assist  circu¬ 
lator.  Good  on  promotion  and  detail.  Fine 


arcul.tk«  Buader^Blair&  Austin.  15M  Cen-  — d;  rrierences7  3^  marriedre;^^^^ 

’  steady;  real  producer.  Evening  paper  pre¬ 


ferred.  C-833,  Editor  &  Publisher. 


manshin  Club  Campaigns _ 

Aak  the  Man  Who’s  Had  One!  In  over  20 
years  of  nation-wide  experience,  we  have  proved 
ourselves  always  able  to  produce  greater  results 
per  dollar  expended.  Our  circulation  building 
campaigns,  large  or  small,  have  all  expert  man¬ 
agement  and  attention.  Address  us  now,  care  of  - - - 

"The  World-Herald.  Omaha,  Nebr.,  or  at  any  Ch-culatioo  Mana^ar— ^perience  has  been 
time  at  Box  288,  Waterloo,  Iowa.  Myers’  Cir-  from  carrier  to  circulation  manager  on  large 
culation  Organization.  and  small  morning,  evening  and  Sunday  dailies 

Superior  Orculation  BuBders— 'The  W.  S.  Ken-  “.  combination.  Thoroughly  familUr 

dall  Company,  104  North  Bailey  Ave..  Louis-  w'f"  «“<l  .«**'!»»»  well  as  promo- 

ville.  Kentucky.  The  circulation-building  or-  .“®'^e  always  prided  myself  on  low  cost 

I^cinizajlion  that  has  set  the  standard  for  a^Rres-  ,  maintenance  and  promotion.  Would  con* 
sive,  successful  circulation  campaigns  for  nearly  assistant  8  job  on  ^  large  dailv. 

twenty  years.  _  Best  of  references.  C‘823,  Editor  &  Pub- 

The  Worlds  Largest  Orculatian  Buildhig  Or-  ^*^^^*'* - 

f*****^^on— The  only  circulation-building’  scrv-  Circulation  Manager  would  like  to  make  con- 
iom  furnishing  publishers*  nections.  Circulation  work  has  been  my  study 
la-  ;a_  means  of  livelihood  for  past  ten  years. 

Married  and  settled;  can  furnish  best  references. 
W'rite  to  C-855,  Editor  &  Publisher. 

eSaasified  Mana^^p  employed  at  present,  wishes 
to  make  connection  with  paper  in  city  of  100,000 
population  or  over.  Can  furnish  best  of  ref¬ 
erence.  If  I  can’t  increase  your  production 
2n%  in  four  months  I  don’t  want  the  job. 
C-^3,  Editor  &  I^blisher. 


Mt— me  only 
Newspaperdo... 
affidavits  of  the  exact  results  of  its  every 
^mpaign.  T’h<?.  Charles  Partlowe  Company 
Occidental  Building.  Tndiananolis. 

EMPLOYMENT 

Help  Wanted 


A^erHsfcg  Man,  live  wire  who  is  familiar 
with  weekly  newspaper  work  and  can  solicit,  lav 
out  and  write  advertising  copv,  address  with 

reference.  News.  Ocean  Citv.  N.  T. _ 

Adwrtiaing  Agent  wanted  by  National  Jewish 
Daily  (only  one  in  English) 


(imposing  Room  Foren^  or  Superintendent 
wishes  a  permanent  position;  can  give  reference 
ii.iiv  i„„i„  •  r  1-  1.S  ability,  character  and  reliability;  experi- 

nhtain  ^"sl'sh).  AIm  agents  to  encH  in  large  and  medium  plants;  14  years 

^  Daily  in  one  place.  Address  C-868,  Editor  & 

Bulletin.  621  Broadway.  Publisher. 


The  Door  to 
Opportunity 

The  Classified  Service  of 
EDITOR  &  PUBLISHER 
is  the  door  to  opportuni¬ 
ties  in  the  advertising  and 
publishing  fields. 

Publishers  read  our 
Classified  in  their  search 
for  Executives,  Services, 
Used  Equipment  and 
Supplies,  and  they  write 
to  Classified  Service  ask¬ 
ing  help  in  filling  their 
requirements. 

CLASSIHED  SERVICE 

Editor  &  Publisher 


Newspaper  Properties 

Bought,  Sold  and 
Appraised 

All  negotiations  confidential 

PALMER,  DEWITT  & 
PALMER 

Business  Established  in  1899 
350  Madison  Ave.  New  York 
Pacific  Coast  Bepresentative : 

M.  C.  Moore.  515  N.  Canon 
Drive,  Beverly  Hills,  Calif. 


CONSOLIDATION 

The  merging  of  newspaper  interests  is 
s  subject  that  has  received  special  study 
and  investigation  by  this  firm  for  nearly 
17  years.  It  is  a  big  subject  and  requires 
considerable  technical  knowledge,  both  at 
to  valuation  and  operating  methods. 
When  properly  organized,  the  results  are 
never  disappointing. 

We  have  been  factors  in  many  im¬ 
portant  consolidatione,  sales  and  ap¬ 
praisals. 

HARWELL  &  CANNON 

Times  Bldg.  New  York 
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$  $ 


DOLLAR 

PULLERS 


$  $ 


One  Dollar 
will  be  paid  for 
each  idea  pub¬ 
lished.  Send 
clipping  for 
payment. 


FRIDAY  is  found  by  a  Northwestern 
"  metropolitan  daily  to  be  a  good  day 
for  running  a  full-page  of  “Bargain  Bul¬ 
letins."  This  paper  therefore  divides  a 
page  at  this  time  into  space  for  32  retail 
stores  to  individually  advertise,  so  that 
they  may  reach  the  consumer  just  prior 
to  the  Saturday  paycheck  and  also  prior 
to  receipt  of  an  independent  shopping 
paper  delivered  on  Saturday  morning. — 
C.  M.  L.,  Seattle,  Wash. 

There  is  quite  a  demand  these  days  in 
many  cities  for  nature  foods,  as  they  are 
calW,  these  being  foods  that  aren’t  re¬ 
fined  or  cooked  or  mixed  up  with  a  lot 
of  other  products.  The  paper  can  cash  in 
on  this  situation  by  running  a  page  or 
spread  of  ads  of  concerns  handling  such 
articles  with  this  heading  over  the  ads 
“Nature  Foods.” — Frank  H.  Williams, 
815  S.  Van  Ness  ave.,  Santa  Ana,  Cal. 

The  Franklin  (Ind.)  Stpr  recently 
staged  a  circulation  contest  within  its  car¬ 
rier  organizaticm.  Bags,  whistles,  rain 
capes  and  free  passes  to  theatres  were 
offered  as  prizes.  The  contest  netted 
226  new  subscribers  at  a  cost  of  $24.30. 
The  carriers  were  given  a  small  commis¬ 
sion  in  securing  new  customers  in  the 
country. — Davis  O.  Vandivier,  Franklin, 
Ind. 


kitchens.  Although  the  washing  ntachines 
came  before  the  electrical  refrigerators 
it  seems  as  if  they  were  somewhat  lag¬ 
ging  in  advertising.  It  might  be  a  good 
idea  in  your  town  to  run  a  w'hole  page 
devoted  to  this  great  boon  to  housewives. 
Consult  each  agent  in  your  territory  and 
ask  him  to  join  in  on  a  page  spread.  If 
•reading  matter  is  desired  much  stuff  can 
be  gathered  from  each  dealer  in  washing 
machines.  A  short  story  with  pictures, 
showing  the  progress  of  washing  clothing 
from  the  very,  very  remote  ages  to  the 
present  time  will  most  surely  attract  at¬ 
tention  of  the  reader. — F.  S.,  Salem,  Mass. 


Almost  time  for  a  list  of  the  local 
students  who  intend  to  enter  and  return 
to  college,  together  with  the  names  of  the 
colleges. — D.  A.  Davenport,  Iowa. 

“Here  And  There  About  The  Big 
Town”  is  the  head  over  a  special  depart¬ 
ment  in  the  Chicago  Daily  News.  Each 
day  this  department  contains  short  stories 
of  a  particular  district.  It  is  the  belief 
of  the  promoters  of  this  special  depart¬ 
ment  that  the  “small  towns  within  the  big 
town”  have  many  vital  problems  and  hap¬ 
penings  which  concern  only  those  living 
in  that  district.  If  it  was  not  for  this 
department  these  stories  would  probably 
never  be  printed. — J.  F.,  Chicago,  Ill. 

CROOKS  NOT  “HEROES” 
IN  THIS  DAILY 


much  below  the  amount  of  money  whidi 
a  couple  of  energetic  young  men  might 
have  earned  over  the  same  period  of 
time  if  they  had  gotten  jobs  and  worked 
for  a  living. 

Other  crime  stories  run  by  the  Post 
have  repeatedly  stressed  the  moral,  in  s 
simple,  unpreaching  way,  that  the  police 
have  a  habit  of  clearing  up  a  majority  of 
crimes  in  the  city  and  landing  those  of 
criminal  bent  behind  the  bars. 


Stupidity  of  CriminaU  Being  Stressed 
in  Worcester  Post  Instead  of 
“Cleverness”  and 
“Daring” 


OPERATING  OWN  STATION 

The  Milwaukee  Journal  began  operat¬ 
ing  its  own  radio  station,  VVTMJ,  Mon¬ 
day,  July  25,  on  1,000  watts,  maWng  it  the 
most  powerful  station  in  the  state.  Since 
January,  1925,  the  daily  has  been  operat¬ 
ing  station  WHAD,  jointly  with  Mar¬ 
quette  University.  The  transmitting  sta¬ 
tion  of  WTMJ  is  13  miles  west  of 
Milwaukee,  where  two  200  feet  antennae 
towers  have  been  erected  500  feet  apart 
Walter  J.  Damm  is  director  of  bro^. 
casting. 


Many  people  want  to  spend  their  vaca¬ 
tion  where  they  can  enjoy  the  quiet  and 
rest  of  the  country  and  yet  be  within  com¬ 
muting  distance  of  the  city.  Run  a  page 
each  week  advertising  the  vacation  farms 
and  resorts  located  within  a  radius  of 
fifty  or  a  hundred  miles. — Norman  B. 
Terry,  St.  Louis,  Mo. 


Electrical  washing  machines  are  now 
wedging  their  way  into  the  modern 


Do  you  have  an  enterprising  shoe  mer¬ 
chant  in  your  town?  If  you  do  you  may 
be  able  to  sign  up  some  good  advertising 
with  an  idea  that  has  been  found  success¬ 
ful.  Give  a  dollar  off  on  ever  pair  of  old 
shoes  that  are  brought  in  in  trade  and  the 
old  shoes  are  given  to  unfortunate  families. 
This  would  be  a  good  idea  for  the  fall 
with  colder  weather  coming. — K.  W.  F., 
Indianapolis,  Ind. 


HUNCHES 


One  Dollar  will 
be  paid  for  each 
idea  published. 
Send  clipping 
for  payment. 


The  Worcester  (Mass.)  Post  has  in¬ 
augurated  a  new  policy  in  dealing  with 
crime  stories,  and  the  young  bandits 
whose  deeds  find  their  way  into  print 
and  the  police  court  no  longer  get  any 
pleasure  reading  of  their  exploits  in  the 
Post. 

N'>  longer  is  every  young  storebreaker, 
holdup  man  and  safe  cracker  a  “daring” 
this  or  a  “clever  young”  that. 

Under  the  new  police  news  policy,  the 
stupidity  and  defeats  of  the  youthful 
criminal  element  are  fully  pointed  out, 
and  the  result  is  that  the  Post’s  crime 
news  has  silenced  the  critics  who  have 
wailed,  as  they  do  in  every  city  and  town 
in  the  country,  that  the  newspaper  stories 
encourage  wrongdoers. 

Two  young  men  who  started  out  to 
learn  the  safe  breaking  business  in  Wor¬ 
cester  were  arrested  one  evening  recently. 
The  lead  referred  to  the  fact  that  the 
“bungling,  would-be  safe  crackers”  were 
so  inefficient  that  their  nine  hours  of 
pounding  at  the  safe  failed  to  open  it. 

j^other  crime  story,  referring  to  a 
series  of  holdups,  pointed  out  the  fact 
that  the  receipts  from  various  jobs  were 


64T  EARNED  my  first  dollar  tying 
sheaves  of  wheat,”  said  Rev.  G.  B. 
Enterline  of  Kenmore,  Ohio.  Why  not 
get  a  series  of  stories  on  “How  I  earned 
my  first  dollar”  from  the  prominent  men 
of  your  community.  A  variation  of  this 
might  be  to  have  the  men  write  on  “What 
I  did  with  my  first  dollar.”  One  man, 
when  asked  what  he  did  with  the  first 
dollar  he  ever  earned,  replied,  “I  gave 
it  to  my  mother.” — Art  Murray. 


plied  during  just  one  month  tips  sufficient 
to  provide  more  than  three  columns  of 
local  spot  on  various  subjects. — B.  A.  T., 
Springfield,  Ohio. 


A  local  feature  that  has  been  used  with 
very  good  results  indeed  by  various  news¬ 
papers  consists  in  running  a  series  of 
articles  on  “Local  People  Who  Have 
Made  Good  In  Other  Cities.” — Frank  H. 
Williams,  815  So.  Van  Ness  Ave.,  Santa 
Ana,  California. 


With  so  much  “stuff”  such  as  neckties 
and  other  merchandise  being  sent  through 
the  mail  without  being  ordered,  there’s 
an  opportunity  to  be  of  service  to  your 
readers  by  obtaining  an  authoritative 
statement  regarding  the  entire  lack  of 
obligation  to  buy  such  goods  or  to  return 
them  even  if  sufficient  postage  is  enclosed. 
This  statement  might  be  secured  from 
the  postmaster,  the  postoffice  inspector  or 
the  Chamber  of  Commerce. — D.  P.  Fall 
River,  Mass. 


Sporting  goods  dealers  are  one  of  the 
best  bets  for  the  sports  reporters.  Oc¬ 
casional  checking  up  with  such  live  dealers 
will  bring  in  more  hot  spot  tips  than  any 
other  individual  source.  One  dealer  sup- 
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“Going  Over  Big— 

although  ezpwcting  a  general  re¬ 
sponse  because  of  the  name,  we  were 
astonished  at  the  results." 

Sharon,  Pa.  Herald. 
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A  Physicol  Culture  Strip 

Unique  in  Structure 
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Widely  read  in  Many  Cities 

A  part  of  Daily  Graphic  Service 
or  sold  separated  on  request. 

If  you  want  a  circulation 
getting  strip,  here  it  is. 

Graphic  Syndicate,  Inc. 
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Answers  Feature 


New  Questions  Daily 

King  Features 
Syndicate,  Inc. 
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TBE  WELFARE  COMMITTEE 

of  the 

INTERNATIONAL 
CIRCULATION  MANAGERS 
ASSOCIATION 

Can  supply  you  with  com¬ 
petent  circulation  men  of 
capacity  and  ability  capable 
to  take  entire  charge  of  3rour 
department  or  to  W1  impor¬ 
tant  posts  in  the  depart¬ 
ment. 

Address  the  Secretary- 
Treasurer  please,  Mr.  Clar¬ 
ence  Eyster,  care  Star 
Building,  Peoria,  Ill. 


